EDITORS  PUBLISHER 


Tito  Olde&iRiSlis/ieTsand Advertisersjourn&l  inAmericA 


roL  69,  No.  21 


Every  S.turd.y  NEW  YORK,  N.  Y.,  MAY  23,  1936 


Yearly,  |4,  In  advance,  by  mall,  U.  S.  and 
Island  Potaeaalona;  Canada,  $4-30;  foreign,  tS- 


lOc  Per  Copy 


nterest  At  Peak  For  Mechanical  Meet 
Climaxing  A  Year  Of  Progress 


ipeed  and  Efficiency  Keynotes  For  Chicago  Conference  of  400  ANPA 
Mechanical  Men — Color  Printing,  Engraving  and  Costs  Prime  Topics 


ONTHS  of  elaborate  make-ready  By  BICE  CLEMOW  ance  of  newspapers,  especially  ANPA 

will  be  ^n^leted  Monday  morn-  p^arance  of  their  pictures.  The  news-  an  invitation  to  all  delegates  to  visit  p^wspapers,  to  the  fact  that  there 
[  when  S.  E.  Thomason  pushes  the  country  must  make  our  plant  during  the  convention  or  at  ^  stimulation  of  interest 

tion  in  a  wdcoine  speech  an  se  greater  progress  than  their  competi-  any  time.  It’s  a  small  shop,  but  a  good  ®*^^abng  from  the  conferences  to  the 

n  motion  the  Tenth  Ann^  Meehan-  tors  if  we  are  going  to  continue  to  one,”  he  said.  mmds  of  aU  publishers  and  mechanical 

pi  Conference  of  the  ANPA.  _  men  throughout  the  coimtry.  Much 

Five  hundred  newspaper  production 
M  and  trade  representatives  will  be 
ohand  in  the  Palmer  House,  Chicago, 

(Bsely  interested  in  the  mechanical 
loblem  solutions  which  this  efficient 
machine  will  turn  out  in  a 
hree  day  run,  figuratively  working 
hree  shifts  daily. 

Enthusiasm  is  turning  over  at  top 
for  the  aimual  conference  which 
his  year  climaxes  twelve  months  of 
piimial  accomplishment  in  the  im- 
irovcment  and  speeding  up  of  news- 

^ler  production  in  hamlet  and  g  g  McCo*mick  S.  E.  Thomasos  G.  H.  Ft-lier  T.eos  Link  solving  it  There  are  good  ways  and 

netropolis.  _ A.I _ 1 _ ll_  ..L  _  1 _  ! _  ▼ _ <  A  UrVlrt  fair  ways  and  poor  wavs  of  doine  a 


S.  E.  Thomasos 


G.  H.  Ft'li.f.r 


men  throughout  the  coimtry.  Much 
of  the  information  resulting  from 
these  meetings  has  brought  about  a 
material  saving  in  waste  items  in  the 
production  of  newspapers.” 

Mr.  Martin  has  often  remarked  on 
the  amazing  interchange  of  opinion 
and  methods  which  takes  place  at 
the  mechanical  conferences,  especially 
since  it  flows  from  small  to  large 
papers  as  well  as  vice  versa. 

“In  the  production  of  a  newspaper,” 
he  says,  “there  isn’t  a  problem  but 
what  there  are  numerous  ways  of 
solving  it  There  are  good  ways  and 
^ho  ways  and  poor  ways  of  doing  a 


Tr^.r  Ut  tb.  n^troit  meeting  carry  the  bulk  of  the  business.  I  must  Another  expression  of  “one  who  ways  ana  poor  ways  oi  aomg  a 
last  year  at  the  De^oit  meeting  confess  that  I  am  not  intrigued  by  the  knows”  comes  from  John  E.  Martin,  Job.  It  is  qmte  conceivable  Aat  no 

to  were  more  S  reports  on  type  faces  and  roll  widths  producUon  manager  of  the  New  York  man  is  domg  everythmg  m  the  ^t 

IKPA  member  daihes,  togeAer  with  re^krly  but  I  believe  these  Sun  and  a  member  of  the  ANPA  manner,  but  the  mechamc^  confer¬ 
ee  150  busmess  representatives  of  conferences  will  go  a  long  way  to  im-  mechanical  committee,  who  credits  ences  give  many  of  us  an  idea  as  to 

th^t“re“wSl  prove  both.  We  .t  the  Ti,.  J  extend  much  of  th.  Improvement  in  app..,- 

l^'i^JTthe“ANP;^eX4  I  COMPLETE  MECHANICAL  PROGRAM  1  committee  are;  S.  H.  Kauffmann, 

al  department  and  the  man  responsi- _ Washington  Evening  Star,  chairman; 

[or  the  annual  conference,  based  on  Following  is  the  complete  program  for  the  Tenth  Annual  Mechanical  Wm.  L.  Fanning,  Westchester  County 
h»t  registration  an  estimate  of  well  Conference  of  the  American  Newspaper  Publishers  Association,  May  25-26-27,  Publishers;  A.  H.  Bums,  New  York 


pver  425  total  membership  attendance,  in  the  Palmer  House,  Chicago 
i  In  formal  talks  and  discussions  ur^unAv  a  a  ka 


for  the  morning  and  afternoon 


MONDAY— 9:45  A.  M. 

Ked  Lacquer  Room — Fourth  Floor 


Herald  Tribune;  Howard  Lamade, 
Lester  Yeager,  pressroom  foreman,  Marion  Williamsport  (Pa.)  Grit;  Walter  Og- 


eetings  the  topics  of  color  and  its  .vdoress  of  Welcome 

plication,  photo-engraving,  direct  S.  E.  Thomason,  publisher,  Chicago  Daily 

«ssure  molding,  cameras  and  photo  ,  Times 

py  and  composing  room  costs  are  to  ^  “f  Mechanical  Depaetment 

,  ■  .1  i,.  ,7^  Ts  i  Its  Practical  Service  to  You 

I  m  the  spoth^t.  But  m  the  eve-  Mechanical  Bulletins 

>g  meetrngs,  where  more  specialized  aet  Copy  for  Runof-Paper  Color 

«p  talk  is  encouraged,  all  the  less  Fred  Shafer,  manager,  advertising  service 

tctacular  but  equally  vital  tricks  departments,  Chicago  Tributie 

id  gadgets  of  the  trade  wiU  come  Ki  n-o' P^cr  Color  Printing 


Journal 

Plate  Improvement 
.Molding 
Blankets 
Mat  Stretch 


TUESDAY— 2:00  P.  M. 

Red  Lacquer  Room — Fourth  Floor 


for  toasting  and  roasting.  In  short,  coordination  of  Composing  R<»m  Activities 


program  hits  the  high  and  the  Press  Equipment  for  Color  Work 
b*  spots  of  every  mechanical  prob-  Color  Comics 
ian,  including  the  new  ones  constantly  MmurtAV  <>.oa  p  m 

topping  up  with  the  nation-wide  call  „  h  ?  vT' 

\tm  j  ji  A .  .  Laquer  Room — Fourth  Floor 

^increased  pr^ucUon  to  meet  near-  cameras  and  Photo  Copy 
l«wpenty  conditions.  Donald  P.  Miller.  Associate  Editor. 


Mr.  Thomason,  publisher  of  the  Chi-  ^own  (Pa.)  Ct 
^0  Daily  Times  said  this  week  that  '‘Zhur  H°Gael!^ 
Conferences  of  the  Newspaiiers 
^11  ^  opinion  of  great  value  Discussion 

to  all  of  us.  The  practical  men  in  our  Fufctric  Etching 

come  back  from  these  meetings  , 

«th  solutions  to  some  of  their  prob-  Paliad.um.rtcm 

j  and  with  ideas  that  make  for  bet-  cameras 
“acting.  masking 

"There  have  been  times,  I  believe,  wrtNnA 

we  have  been  inclined  to  lay  too  «  -  ^ 

S  „po„  editorial  and  dr-  "Sf,;  I 


Donald  P.  Miller,  Associate  Editor,  Allen- 
town  (Pa.)  Call  TIIF«5nAV 

Modern  Photo-Engraving  Problems 
Arthur  H.  Gaebel.  engraver,  J.  Daviil  Stern  Pressmen’s  Meeting 
Newspapers  Room  14 

Discussion  Chairman,  J.  W. 

Electric  Etching  Hartford  Times 


(O.)  Star  den,  Cleveland  Press;  F.  C.  Palmer, 

Direct  Pressure  Molding  Jersey  City  (N.  J.)  Jersey  Journal; 

Henry  Wrasse,  stereotype  supt..  Mil-wankee  Chicago  Tribune;  and 

Plate'^I^Uyement  Whiteod,  Afontreal  Star. 

Molding  fhe  conference  will  draw  an  even 

Blankets  larger  representation  of  trade  men 

•Mat  Stretch  this  year,  with  space  already  rented 

in  the  Palmer  House  to  32  companies 
TUESDAY — 2:00  P.  M.  who  will  put  their  wares  on  display 

Red  Lacquer  Room — Fourth  Floor  near  the  convention  room. 

Coordination  of  Composing  Room  Activities  _ •  -n  t. 

Chas.  IL  Ruth,  supt.,  Washington  Evening  ^ome  75  companies  Will  have  from 
Star  fo  nien  m  Chicago  to  renew 

Thotoprint  System  for  Local  Display  Ads  acquaintances  with  production  men 
C.  W.  Govier,  mech.  supt.,  Boston  Herald-  and  talk  business  between  sessions. 

During  the  formal  sessions  in  the 
TYPE^-WRuraV*  morning  and  afternoon  one  repre¬ 

sentative  from  each  company  will  be 
TUESDAY — 8:00  P.  M.  allowed  to  sit  in  but  not  to  participate 

Pressmen’s  Meeting  fbe  discussions  unless  invited  to  do 

Room  14,  Club  Floor  SO  by  the  chairman  in  charge.  Trans- 

Chairman,  J.  W.  Addison,  pressroom  supt.,  ferable  badges  have  been  issued  to 


Chas.  IL  Ruth,  supt.,  Washington  Evening 
Star 


II.  H.  Parker,  geii.  press  foreman.  Rich-  PnoTO*ENGRAVERS’  Meeting 


Rooms  IS  and  16,  Club  Floor 
Chairman,  D.  D.  Curriden,  supt.  of  engr.iv- 
ing,  Minneapolis  Star 


n«havel^„i„7lSdtob7l^  ,,  MONDAY-8 :0O  P.  M. 

Stoto  editorial  and  dr-  “S' H.S  Jlr” 

activities  forgetting  that  we  Stereotypers’  Meeting 
m  the  manufacturing  business  Room  lo.  Third  Floor 


commercial  concerns  so  that  different 
men  may  attend  sessions  in  which 
they  are  most  interested.  In  the  in¬ 
formal  evening  meetings,  any  member 
of  trade  representatives  may  attend. 

Production  men  of  recognized  ad¬ 
vertising  agencies  have  been  invited. 


out  thousands  of  units  a  day 
Mt  must  be  acceptable  to  our  cus- 
omers. 

Our  magazine  competitors  are 


EREOTYPERS  MEETING  Times 

Room  10,  Third  Floor  Lead-in  Tapes 

Chairman,  George  11,  Fuller,  stereotype  Press  Rollers 
supt.,  Cleveland  Press  Newsprint 


WEDNESDAY — 9:00  A.  M.  Production  men  of  recognized  ad- 

Red  Lacquer  Room— Fourth  Floor  vertising  agencies  have  been  invited. 

Report  OF  Committee  on  Definitions  Lasj  contributed  mUCh  tO 

J.  W.  Addison,  pressroom  supt..  Hartford  f  aU 


TUESDAY— 9:30  A,  M. 

Red  Lacquer  Room — Fourth  Floor 


POIklllD  ran:.:  i-acquer  noom — rouiin  Floor 

rapid  strides  m  improvmg  the  is  ,\,senic  Detr  IMENTAL  TO  STEREOTYPE 
Nffiuty  Of  theu-  printing  and  the  ap-  Metal? 


J.  «.  AYOaison,  pressroom  supi.,  rrurr/oru  ,  ,  ,  ..  .  - 

Tinjgj  the  constructive  nature  of  the  sessions. 

I.EAD-IN  Tapes  This  year  a  number  of  men  from  Chi- 

Press  Rollers  cago  area  are  expected  to  be  in  at- 

Newsprint  tendance  to  give  aid  to  productiem 

CoL  R.  R.  McCormick,  publisher,  Chicago  njgn  in  achieving  improved  hnnHIirsg 

W.  V^Llge.  chemist,  Xetv  York  Daily  of  national  adverting. 

Nezvs  Abundant  growth  of  color  advertis- 

Newsprint  Wa.ste  Records  ing,  including  run-of-paper,  comic  and 
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gravure,  has  placed  the  general  sub-  typer  to  pressman  and  back  to  the  Parker,  Mr.  Harris’  general  press  fore- 
ject  of  color  out  in  front  as  the  big  photographer,  enjoying  the  great  man,  was  asked,  consequently,  to  come 
problem  of  1936.  As  such  it  rates  num-  American  indoor  sport  of  passing  the  to  the  mechanical  conference  prepared 
ber  one  position  at  this  year’s  con-  buck.  Each  one  tells  us  in  a  know-  to  give  his  reactions  as  a  technician 
ference,  where  Fred  Shafer,  manager  ing  way  that  his  own  work  is  flawless  as  to  whether  the  electrical  method, 
of  the  Chicago  Tribune  advertising  but  that  the  real  difficulty  lies  in  calling  for  higher  quality  engraving 
service  departments,  will  lead  off  with  either  the  photo  copy,  the  engraving,  metal  but  eliminating  several  of  the 

engraving,  is 


_ pitfalls  in  standard 

r  worth  its  board  and  keep.  The  Pal- 

ladium-Item  has,  for  a  small  paper, 
a  heavy  investment  in  this  equipment, 
and  is  tmique  among  present  day 
newspapers  the  use  this 

method. 

^  Although  a  survey  of  224  ANPA 

papers  showed  that  221  are  using  the 
roller  method  of  matrix  molding,  two 
I  using  direct  pressiire  and  one  both, 

^  this  does  not  give  an  accurate  idea 

H  consuming  interest  among  stereo- 
_  ’  ,  .  typing  men  on  the  merits  and  de- 

Alex  Kkames  I'redShafee  John  \V.  Park  J-  . .  doison  merits  of  direct  pressure. 

a  discussion  of  the  art  copy  problem  the  mat  rolling,  or  the  presswork,  as  The  predominance  of  the  subject  of 
on  run-of-paper  color.  His  remarks  the  case  may  be.”  color  gives  added  weight  to  the  need 

will  be  built  around  the  tested  and  After  discussing  cooperation  of  all  for  production  of  uniform  mats,  elimi- 
thorough  standards  for  newsprint  color  involved,  and  how  his  paper  has  been  nating  the  variable  factor  of  mat 
advertising  in  the  ’Tribime.  able  to  sectire  it,  Mr.  Miller  will  stretch.  Henry  Wrasse, 

He  will  explain  the  approach  the  touch  on  the  problems  of  photo  copy,  superintendent  of  the  Milwaukee 

Tribune  has  made  to  advertisers  in  and  what  can  be  done  to  better  it  Journal,  will  discuss  direct  pressure,  arsenic  is 

explaining  that  artwork  must  be  as  “No  fixed  formula  can  be  given  for  and  the  members  in  attendance  will 

simple  as  possible  and  in  one  unit;  securing  good  reproduction,”  he  feels,  be  called  on  for  comments  and  ex-  ^  _ _ _ _  ^ 

that  a  strong  line  or  halftone  key  ‘  it  depends  on  every  one  coordi-  perience  in  the  matter  of  blankets  and  and  also  of  the  results  of  ti 

plate  in  one  color  be  used,  relying  on  nating.”  mat  stretch.  ^  ^  use  of  arsenic  in  stereotype 

halftones  or  Ben  Days  for  tints;  that  Arthvir  H.  Gaebel,  engraver  for  the  _ ^  ^  11'  , 

overprints  be  used  sparingly  and  with  J.  David  Stem  papers,  has  been  cho^n  Ruth,  superintendent  of  the  Washing-  tion  of  fine  detail  in  stereotypi^ 

full  appreciation  of  the  mechanical  to  discuss  modem  photo-engraving  ton  Evening  Star,  will  not  be  able  to  Yeager  recognized  that  “thii 

limations  of  printing  on  newsprint  at  problems.  attend  the  conference.  If  he  is  absent  subject  on  where  there  is 

h^h  speeds;  that  eight  days  be  al-  Mr.  Gaebel  intends  to  spend  much  he  intends,  however,  to  prepare  a  siderable  contention  among 
lowed  for  preparation  of  plates  and  of  his  time  discussing  preparation  of  paper  on  the  coordination  of  compos- 
other  preliminaries;  that  solid  colors  copy  in  order  to  secure  better  half-  i  ^  '  J 

cannot  be  printed  over  one  another  tone  reproduction  at  decreased  cost,  he  1  '  '  . . _ 

with  safety;  that  halftones  be  75-line  One  of  5ie  features  of  his  address  will  among  ANPA  membership, 

screen  and  simplified  to  the  greatest  he  his  remarks  on  the  technique  of  Among  the  many  tried  novelties  in 

possible  degree;  and  that  rigid  me-  copy  handling,  the  proper  setting  of  mechanical  production  to  be  discussed 

chanical  requirements  of  plates,  in-  lenses,  the  various  types  of  etch-  i,_  _1„  '  .  . . 

eluding  meUd  constituency,  deep  and  ing  and  reetching  on  metropolitan  eclipse  in  intriguing  qvialities  the  ‘  Newsprint.” 
routed  shoulders,  proper  register  papers.  Photoprint  system  now  in  use  on  the  Usher  of  th< 

marks  and  complete  progressive  The  words  “one  man  engraving  Boston  Herald-Traveler  for  the  com-  speak  as  a  m 
proofs,  be  adhered  to  scrupulously.  plant”  have  been  much  bandied  about  position  of  local  ads.  C.  W.  Govier,  user  of  pape 
Mr.  Shafer’s  talk  will  be  followed,  dvuing  the  past  year,  and  Mr.  Gaebel  superintendent  of  the  plant,  has  ex-  lowed  by  tha 
as  will  all  other  set  speeches,  by  de-  will  endeavor  to  give  some  cohesive-  plained  his  method  in  detail  in  the  for  the  New 
tailed  discussion  of  the  points  raised  ness  to  the  vague  ideas  which  exist  in  Equipment  Review  of  Editor  &  PoB-  will  report  < 

in  his  remarks.  Alexander  Kramer,  many  minds  upon  this  subject  He  usher.  He  will  bring  to  the  con-  the  field  of 

Syracuse  (N.  Y.)  Post-Standard,  who  will  thoroughly  cover  the  problem  of  ference  a  number  of  exhibits  of  the  use. 
has  gained  much  mention  for  his  the  small  newspaper.  tricky  ad  composition  which  the  During  the 

handling  of  the  pressroom  problems  With  costs  of  engraving  varying  Herald-’Traveler  has  achieved  at  com-  much  indivic _ 

in  printing  of  color,  will  be  on  the  from  three  cents  to  16  cents  per  square  paratively  low  cost  and  with  speed  convention  attention  focused  on 
color  program  Monday  morning.  Dis-  mch  in  various  points  throughout  the  and  efficiency  which  has  been  the  several  new  devices  which  have  fo 
cussion  at  this  session  will  cover  the  coxmtry,  the  Stem  engraver  will  offer  admiration  of  many  local  advertisers,  ahead  during  1935  and  ’36.  Pria 

effectiveness  of  various  types  of  press  ^  soimder  formula  for  arrival  at  en-  Complex  mortices  are  easily  sur-  among  these  are  the  Teletypes 

equipment  for  color  work,  with  pre-  graving  costs.  mounted  by  the  Herald-’Travelers  which  is  rapidly  surmounting 

sentation  by  several  mechanical  mm  jj_  Harris,  publisher  of  the  Rich-  method  of  pasting  proofs  of  morticed  union  labor  hurdle  and  establa 
of  the  plans  they  are  using  in  their  (Ind.)  Palladium-Item  perked  type  areas  and  cuts  upon  a  proof  of  its  position  in  a  growing  numb 

own  shops.  During  the  year  there  up  the  ears  of  his  audience  at  the  the  ad  from  a  flat  cast,  then  photo-  shops.  Several  users  will  repo 
have  been  reports  of  satisfactory  color  j^jjPA  New  York  meeting  this  year,  printing  the  finished  job  as  a  proof  for  their  experiences, 
work,  now  offered  in  daily  run-of-  when  he  discussed  his  experience  with  the  advertiser.  Modem  advertising  Reports  have  filtered  in  that 


Walter  E.  Winet 
Lester  Yeager,  press  and  ster~^ 

_  .U-  MM _ /«, 

.  -  )  iir 

will  discuss  the  question  of  whe;!^ 


stereotype  foreman  of  the  Marion  (0.) 


detrimental  to  stereotyp 
talk  will  consist  ol  ope- 


metal.  _ ^ 

mental  data  collected  on  that  subjse 

mat  stretch.  use  of  arsenic  in  stereotype  taiti 

’There  is  possibility  that  Charles  H.  particularly  as  it  effects  the  lejmidM. 


ing  room  activities,  a  subject  in  which  thories  liave  never  agreed  ana; 
has  shown  defimte  leadership  themselves  whether  or  not  ancniei 
*  *  really  detrimental.” 

’The  high  point  in  the  last  day*! » 
mectiamcal  producuon  to  ne  oiscussea  sion,  Wednesday  morning,  will  be  tii 
at  the  conference,  none  is  likely  to  scheduled  talk  by  Col.  McConnkkr 

Col.  McCormiA,  pab 


devices  electric  cell  on  ffie  casting  madk* 
(Continued  on  page  14) 


Arthur  II.  Caebel’s  halftone  newspaper  contrast  meter,  one  of  the  new 
which  will  he  a  subject  of  discussion  at  Chicago  next  week. 
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NO  PRICE  RISE  HEADACHES  DAILIES  SAY 

Immediate  Losses  Up  to  20  Per  Cent  Reported  But  Laier  Gains  Brought  Sales  Back  With  Great 

Increase  in  Revenue — Features  and  Comics  Added 

Added  features,  advance  promo-  first.  At  our  lowest  ebb,  about  four  justified  the  price  increase  and  I  am  from  5c  to  10c  and  have  not  yet  re- 
tional  work,  increased  local  news,  weeks  after  the  increase,  we  showed  sure  you  will  readily  agree  that  the  gained  the  circulation  lost,  but  the  net 
more  conservative  paper,  improved  a  loss  in  circulation  of  a  little  more  increase  in  home  delivery  was  consid-  revenue  is  greater  than  under  the  old 
Livery  service,  and  “die  people  real-  than  71^%  of  suburban  carrier  distri-  ably  influenced  by  that  action.  price. 

temore  every  day  that  the  newspaper  bution.  However,  from  that  time  our  “During  the  summer,  following  the  “It  took  only  a  few  months  to  put 
h  worth  the  price  they  pay  for  it,”  circulation  steadily  increased,  and  by  price  increase  the  previous  spring,  we  the  afternoon  daily  back  on  its  feet, 
*  some  of  the  reasons  for  success  June  14  the  loss  had  been  reduced  to  decided  to  curtail  the  black  and  white  but  the  Sunday  rate  increase,  which 
the  43  newspapers  through-  3>/i%,  and  by  October  we  had  them  material  and  went  back  to  two  sec-  was  to  subscribers  and  sales,  will  take 
o^the  United  States  and  Canada  that  all  back  and  showed  an  increase  over  tions,  and  we  have  continued  on  that  some  time. 

.1-.,: —  — 1  — .1 — u™  ^ _  *i — >>  “Qf  course,  on  the  Sunday  paper, 


niaed  their  circulation  rates  and  in-  our  suburban  carrier  distribution  pre-  basis  since  then.’ 
their  revenue  during  the  de-  vious  to  the  rate  increase.  At  our 
lowest  figure  our  gross  income  was 


with  the  doubling  on  the  Sunday 
price,  we  added  comics,  more  maga- 


“TLa  citv  And  npw^ 

MMsion  years.  luwesi  ngure  uur  iiicuiiit;  was  t  e  «  T  o  pnce,  we  aaaea  comics,  more  l 

all  cases  the  increased  revenue  higher  than  our  gross  before  the  stand  rate  was  changed  from  2c  to  ^  ^ine,  features,  and  a  great  many 
offset  the  loss  in  circula-  raise.  per  copy  daily  effecUve  April  10,  19^,  the  Sunday  paper” 

(jon  and  was  done  without  a  loss  of 


“This  raise  in  rates  shows  an  in-  and  the  loss  we  suffered  particularly 


BKstige.  A  typical  comment  of  circu-  crease  of  better  than  $150  per  week  to  approxi-  publish  a  morning,  evening, 

^nmanagers  who  raised  the  week-  in  our  gross  earnings,  or  more  than  20%,  much  of  which  was  con-  Sunday  paper.  The  first  step  wm 

5  C«™r  rate  from  12  cent,  to  15  $8,000  per  year."  ver^  Se^SVery  price  in  ">  .U-o  PobU'  ^  •  Prl»  to- 

cents  was.  It  was  successful.  We  are  -  uu  on-  crease.  This  was  done  three  months 

jorry  we  did  not  go  the  whole  way  “The  higher  your  transient  rate  is,  snnurbM  erri  ry  rom  5c  to  20c  a  pj.gyjQug  jq  ^  increased 

^en  we  raised.  By  that  I  mean  rais-  the  easier  it  is  to  drive  the  circula-  Sun^y,  on  June  11,  running  in  a  box  or  in  a  news  item 

ins  the  carrier  rate  to  18  cents  instead  tion  to  six-day  home  delivery,  and  I  consideration  the  increased  cost  in  materials  that  go 

15.”  knew  from  i4st  experience  that  it  experience  we  ha^  every  year  dur-  manufacture  of  the  paper 

An  exceptional  success  story  that  would  work  out.  And  so  it  has.  i”®  months  of  May,  Jime  and  July  “Also  we  ran  an  occasional  box 

iould  make  publishers  and  circula-  “We  announc^  a  six-section  Sat-  „  ^  beyond  the  se^onal  ^j^g^  some  newspaper  had  increased 

tion  managers  open  their  eyes,  is  this,  urday  issue.  Our  black  and  white  was  ductuabons,  the  loss  traceable  to  in-  pj.jj^ 

told  in  last  week’s  story;  The  in-  broken  up  into  four  distinct  sections,  t  “We  also  started  a  whispering  cam- 

crease  in  rate  on  mail  subscriptions  adding  an  extra  woman’s  feature  p>age,  ,  paign  among  the  employes  that  we 

from  $5  to  $6  a  year  and  the  increase  additional  movie  and  theatre  page,  H  q  ’  should  have  more  money  for  our  pa- 

on  76,000  circulation  through  carrier  increased  space  on  book  reviews,  peo-  ^  f  ^  i  t  P®*"  ®osf  of 

boy  and  news  dealer,  gave  ^  an  ad-  pig’s  forum  and  sports,  and  added  two  production  was  going  up. 

ditional  revenue  of  over  $100,000  a  pages  to  the  roto.  ’  “One  Sunday  we  came  out  with  a 

full  page  listing  about  20  or  25  papers 
in  the  state  whose  price  was  3c.  Also 
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year.  We  put  this  increase  over  at  a  “^g  bought  space  in  several  small 


total  cost  of  approximately  $40,000.  town  dailies  and  weeklies  in  the  sur- 


Taking  everything  into  consider- 


““  -r-i - T — , -  lUWII  Udllics  cUlU  wccducs  111  UlC  sui-  lU-l  ...—  -U-— — J  ™1—  — Y»iiwct  piii.c  nos  ou.  Xllsu 

Of  the  43  newspapers  that  were  can-  rounding  area,  announcing  the  ‘met-  ^e  carried  an  editorial  showing  the 

vassed  by  Editor  &  Pubushek,  all  of  ropolitan  Six-Section  Saturday  Week-  flfuf  b!"  ^creased  cost  of  newspaper  produc- 

them  answered,  yes,  when  asked  if  Issue,’  put  up  placards  and  had  ^  *  tu  u  ♦♦  f  +Vi  olso  showing  how  the  public 

™oco  tKoir  counnuo  ,  .  ’  ^  P  “  ,  creases  right  at  the  bottom  of  *e  demanded  the  latest  of  everyttog  in 

.  .  their  newspaper.  We  also  ran  a  box 

to  show  increases  on  every  publis^r  s  ^^e  front  page  the  same  as  carried 
statement  since  prices  were  raised  I  Saturday  afternoon  paper, 

think  our  move  was  very  successful.  Monday  we  carried  hbox  on 


denved  from  circulation.  followed  by  a  drive  to  convert  Satur- 

Another  question  that  was  asked  day-only  readers  into  regular  six-day 
was,  “Is  the  circulation  loss  conse-  home  delivery. 

quent  upon  increased  prices  to  read-  “Qur  Saturday  street  and  dealer 
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TinSX'^vSriTfA^teS^  ^les  drop^  off  20%,  but  our  home  ehaS^s  in  nTws  or  feaS  comenl  S,"d 

[to  impair  me  coverage  ot  me  territory,  delivery  started  right  in  to  show  a  immodiafplv  after  the  in  ‘*na  also  carried  the  editorial  that  was 

d«^ase  the  papers  prestige  or  re-  At  that  time  we  had  45,500  home  We  dM  ru?  iittriOT  to  and 

sultm  a  net  lo^  of  revenue?  delivered,  representing  85.5%  of  our  to®  ci^  eSr  Sre^^^^^  mommg  issue.  We  found  later 

The  answer  to  this  was,  from  ex-  total  net  paid.  Today  we  are  running  s^g  sSenefid  nromJS^on^^  this  was  very  effective.  It  gave 

penenre.  No.  a  Uttie  over  50,000  home  delivered  ^  ^  the  people  an  opportunity  to  cool  off. 

Methods  of  puttmg  increase  fQp  89%  coverage.  “We  increased  our  street  sale  prices  ^  70%  of  the  people  didn’t  see  their 

mto  etiwt,  cusmonuig  the  pai^r  have  concentrated  heavily  on  on  the  daily  paper  from  2c  to  3c  in  carrier  for  a  week  and  by  that  time 

j  ,  °P  tn  copies  home  delivery  within  our  trade  zone  April,  1933,  and  found  that  during  that  ^®y  become  accusttxned  to  the 

pemted,  etc.,  were  also  asked  for  during  toe  past  18  months  and  our  ap-  year,  we  picked  up  practically  all  of 

m  e  questionnaire.  proximate  8,000  gain  during  that  pe-  the  circulation  we  lost,  and  the  in-  ,  After  that  c^e  the  regular  battle 

>1  ,  y  ^®*'®  ®  “™®  riod,  bringing  us  up  to  56,000,  has  creased  revenue  was  quite  consid-  of  fh®  circulation  departm^t  to  get 

ou  thd  about  makmg  a  general  uni-  been  mostly  made  through  the  carrier  erable.  '^®^  subscribers.  May  I 

to  chMge  rates  adopted  an  ex-  organization.  “In  October,  1934,  we  increased  our  mention  that  we  increased  our  inches 

penmen  attitude.  Some  tried  the  “The  increase  in  revenue  more  than  Sunday  rate,  sales  and  to  subscribers,  ®f  news  in  the  suburban  territory 

about  125  inches  a  day.  We  also  added 


mercase  in  outlying  towns  to  watch 
the  results  before  adopting  a  change 
at  home.  Others  raised  the  transient 
rate  to  force  up  the  home  deliveries. 
A  few  changed  the  street  price  first 
and  then  later  the  home  delivered 
rate.  Some  dailies  with  a  Sunday  edi¬ 
tion  raised  only  the  Sunday  price  from 
5c  to  10c. 

In  this  second  of  three  articles  on 
the  survey  by  Editor  &  Publisher 
such  methods  of  operation  are  noted. 
Rather  than  generalize  our  findings, 
we  quote  here  the  experiences  of  the 
circulation  managers  involved  in  the 
rate  changes. 

For  a  good  many  years  our  city 
rate  has  been  15c  per  week.  How¬ 
ever,  our  carrier  rate  outside  of  the 
Qty  was  only  12c,  therefore  our  rate 
mcrease  covered  only  our  circulation 
outside  of  our  city.  The  increase  af- 
6,317  subscribers. 

When  we  decided  to  increase  our 
rates,  we  toied  out  a  feeler  in  three 
towns,  which  had  a  range  from  the 
™8est  to  the  smallest  in  population. 

were  gratifying.  We  had  ex- 
Pwted  a  loss  of  more  than  ten  per 
cent;  our  actual  net  loss  in  these  thiw 
*°wiu  was  less  than  five  per  cent,  so 
we  inunediately  decided  to  put  the 


PUBLISHER  AIDING  LANDON 


one  comic. 


“On  Feb.  23,  1935,  we  increased  the 
price  of  our  ^turday  paper  from  3c 
to  5c.  At  the  same  time  we  added  the 
magazine  This  Week,  a  new  colored 
comic  section  and  doubled  the  size  of 
our  photogravure  section.  We  also 
added  a  few  pages  to  our  black  and 
white  section  —  increasing  the  movie 
coverage  content,  radio,  etc. 

“The  first  Saturday  issue  at  the  5c 
price,  due  to  a  promotion  campaign  on 
new  features  and  supplements,  showed 
an  increase  substantially  over  the  pre¬ 
vious  Saturday.  Each  Saturday  suc¬ 
cessively  then  showed  losses  for  a 
month  or  so.  Since  then  we  have 
steadily  brought  it  back  to  about  what 
it  was  before  the  price  diange. 

“The  wholesale  rate  to  newsdealers 
and  cornermen  was  increased  with  the 
new  issue  from  $2.20  to  $4  per  100 
copies  thereby  almost  doubling  the 
revwnie  from  the  stand  sale  at  once. 
The  suburban  and  country  deeders’ 
wholesale  rate  was  increased  at  the 
same  time  from  $1.25  to  $1.75  per  100 
in  almost  all  cases. 

“We  have  added  a  new  nei^bor- 
hood  news  section  which  divides  the 


^  o^f®***®  Oscar  S.  Stauffer,  editor  of  the  Arkansas  CUy  (Kans.)  Traveler,  pictured  at  the  city  into  six  sections  and  the  in- 

rr  Hotel  Muebleback,  Kansas  City,  Mo.,  from  which  headquarters  he  is  helping  to  creased  local  news  we  are  thereby 

ivanirauy,  we  suffered  a  loss  at  direct  the  Gov.  Alfred  M.  LandonJor-President  drive.  able  to  give  has  helped.” 
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SUPREME  COURT  WILL 
REVIEW  KVOS  CASE 


D«ei«ion  on  Radio  “Pirating”  of 
Newt  Not  Expected  Until 
Next  Fall — Oral  Argu¬ 
ments  Next 

especial  to  Editok  &  Pi'ILisher) 

Washington,  D.  C.,  May  20 — The 
Supreme  Court  of  the  United  States 
has  agreed  to  review  the  question  of 
whether  a  radio  broadcasting  station 
has  the  right  to  include  in  its  programs 
news  items  taken  from  newspapers, 
but  decision  will  not  be  forthcoming 
until  October  or  November. 

Oral  argument  on  the  case,  which 
involves  the  claim  of  Station  KVOS, 
Bellingham,  Wash.,  that  it  is  within  its 
rights  in  broadcasting  stories  gathered 
by  the  Associated  Press  and  printed  in 
the  Bellingham  Herald,  will  precede 
the  decision. 

The  court  has  indicated  it  will  write 
an  opinion,  radier  than  conclude  the 
case  with  a  one  word  finding,  “re¬ 
manded"  or  “overruled.” 

KVOS  prevailed  in  the  trial  court, 
but  was  reversed  by  the  United  States 
court  for  Washington  district.  The 
broadcasting  company  petitioned  the 
Supreme  Court  for  certiorari,  and  last 
week  the  Associated  Press  filed  a 
lengthy  brief  of  opposition.  Presented 
for  determination  is  the  question 
whether  a  news  gathering  agency  re¬ 
tains  a  property  right  in  news  after  it 
has  been  published. 


NEW  CANNED  BEER  CAMPAIGN 

400  Cities  to  Carry  Newspaper  End 
Of  Schlitx  Drive 

Schlitz  Brewing  Company  is  starting 
an  extensive  national  advertising  cam¬ 
paign  for  their  Sunshine  Vitamin  D 
beer,  in  both  cans  and  bottles,  accord¬ 
ing  to  Advertising  Manager  Ray 
Weber  in  Milwaukee. 

Newspaper  copy  will  be  released  by 
MeJ unkin  Advertising  Company,  Chi¬ 
cago,  to  more  than  400  different  cities, 
in  sizes  ranging  from  400  to  1200  lines, 
while  simultaneously  bill  posters  ap¬ 
pear  in  several  himdred  commimities. 

In  national  magazines,  page  and 
half-page  copy  will  be  used  alternately 
in  the  following  publications:  Colliers', 
Liberty,  Time,  American  Magazine, 
Cosmopolitan,  Red  Book,  Esquire, 
Life,  Elk’s  Magazine,  and  American 
Legion.  Hie  campaign  follows  a  test 
made  in  ten  different  markets.  Hie 
copy  illustrations  depict  sunny,  ener¬ 
getic  scenes.  There  is  no  price  in¬ 
crease.  All  distributors  are  now  re¬ 
ceiving  shipments  of  the  Vitamin  D 
beer  in  both  cans  and  bottles.  Vice- 
presidents  S.  N.  Becker  and  L  M.  Tu- 
teur,  for  MeJunkin,  are  contacting  the 
account. 


NLRB  EXTENDS  TIME  TO  AP 


Ten  Day  Extension  for  Editorial 
Election — Watson  Case  Undecided 

The  National  Labor  Board  has 
granted  a  ten-day  extension  of  time. 
May  16  to  27,  for  the  National  Labor 
Regional  Board  to  conduct  an  election 
to  decide  whether  the  American  News¬ 
paper  Guild  shall  represent  employes 
of  the  New  York  office  of  the  Associ¬ 
ated  Press  in  collective  bargaining. 

The  original  order  of  the  NLRB 
issued  in  Washington  May  7,  directed 
the  election  to  be  held  within  ten  da3^. 
According  to  Mrs.  Elinore  M.  Herrick. 
New  York  regional  director  for  the 
NLRB,  under  whose  direction  the 
election  is  to  be  held,  the  time  allow¬ 
ance  was  made  in  order  to  give  more 
time  to  make  arrangements. 

The  case  of  Morris  Watson  and  the 
ANG  against  the  AP  has  not  been 
ruled  upon  by  the  NLRB. 


FINLAND  PAPER  DUTY  FREE 

(Special  to  Kditos  i  Pi-bliskes) 

Washington,  D.  C.,  May  20. — Stand¬ 
ard  newsprint  paper  is  continued  on 
the  free  list  for  entry  to  this  coimtry 
under  the  terms  of  a  reciprocal  trade 
agreement  signed  by  representatives 
of  the  State  Department  and  the  gov¬ 
ernment  of  Finland. 

KNOXVILLE  MAN  BUYS 
CONTROL  OF  JOURNAL 

Roy  N.  LotBpeich,  Capitalict,  Gives 

$450,000  for  Bonds  Held  by 
Canal  Bank  and  Trust  Co., 

New  Orleans 

Roy  N.  Lotspeich,  Knoxville  capi¬ 
talist  and  manufacturer,  has  an¬ 
nounced  that  he  has  concluded  an 
agreement  to  purchase  the  controlling 
interest  in  the  Knoxville  (Tenn.) 
Journal  from  the  Canal  Bank  and 
Trust  Company  of  New  Orleans. 

His  announcement  stated  that  the 
purchase  agreement  had  been  con¬ 
cluded,  but  that  certain  details  will 
have  to  be  worked  out  before  he 
assumes  control  of  the  publication, 
a  morning  newspaper. 

The  purchase  price  was  announced 
as  $450,000. 

Lotspeich  said  that  R.  H.  Clagett, 
general  manager  of  the  paper  for  the 
last  eight  years,  would  retain  hi.s 
post,  adding  that  no  change  in  the 
present  p)ersonnel  of  the  paper  was 
contemplated  and  that  all  existing 
business  relations  would  be  main¬ 
tained. 

He  said  that  he  understood  that  the 
price  agreed  on  would  enable  the 
Canal  Bank  and  Trust  Company  to 
recover  its  entire  investment  in  the 
property. 

NIEMAN  TRIAL  DATE  SET 

Postponement  Denied  in  Action  to 
Break  Will 

(Special  to  Editob  &  PrsLisuERi 

Milwaukee,  Wis.,  May  21. — Trial  in 
the  action  seeking  to  break  the  will 
of  the  late  Mrs.  Agnes  Wahl  Nieman. 
widow  of  Lucius  W.  Nieman,  who 
was  fotmder  and  president  of  the 
Milwaukee  Journal,  has  been  ordered 
for  June  8  by  County  Judge  Michael 
S.  Sheridan  after  refusing  to  grant  a 
postponement. 

The  adjoiumment  was  asked  be¬ 
cause  Jay  Fred  Reeve,  who  is  to 
handle  the  case  for  the  law  firm  of 
Kirkland.  Fleming,  Green  and  Mar¬ 
tin  of  Chicago,  is  to  be  engaged  in 
another  suit  in  Chicago.  June  8,  and 
had  been  imsuccessful  in  his  efforts 
to  postpone  the  trial  in  the  Chicago 
court. 


EDITOR  &  PUBLISHER 
CALENI).4R 

May  25-26 — Press  Conference  at 
Slate  College,  Pa.,  sponsererl  by 
Pennsylvania  Newspaper  Publish¬ 
ers’  .Association  and  Department 
of  Journalism.  Pennsylvania  Slate 
College. 

May  25-27 — American  Newspa¬ 
per  Publishers’  Association,  me¬ 
chanical  conference,  Chicago. 

May  28-30 — Catholic  Press  As- 
•.ocialion.  annual  convention.  Co¬ 
lumbus.  O. 

May  20-Jiine  2 — American  News¬ 
paper  Guild,  third  annual  con¬ 
vention.  Hotel  Astor,  New  York 

May  30-  Soiilhern  Circulation 
Managers'  .-Assn.,  Convention.  At¬ 
lanta.  Ga. 

June  2-3-- Inland  Daily  Press 
Assn.,  spring  meeting.  Hotel  Sher¬ 
man.  (7hirngn. 

June  5-7 — California  Newspaper 
Ailvertising  Managers’  Assn.,  .»n- 
nii.al  meeting.  Santa  Monica.  Cal. 

June  8-0— Iowa  Dailv  Newspa- 
|K*r  Composing  Room  Executives, 
meeting.  Waterloo. 

June  8-12 — Newspaper  Credit 
Managers,  meeting,  Richmond. 
Va. 

June  10-12  Georgia  Press  As¬ 
sociation.  annual  meeting.  Mill- 
edgeville. 

June  10.12— South  Carolina 
Press  Assn_  annual  convention 
Anderson.  S.  C. 


NEW  FLORIDA  GROUP 

Daily  Newspaper  Advertising  Asso¬ 
ciation  Organized  at  Tampa 

(Special  to  Editor  S:  Puslisheb) 

Tampa.  Fla.,  May  18 — William  J. 
Porter  of  the  West  Palm  Beach  Post- 
Times  was  elected  president  of  the 
Florida  Daily  Newspaper  Advertising 
.Association,  formerly  known  as  the 
Florida  Advertising  Elxecutives  Asso¬ 
ciation,  at  its  reorganization  meeting 
here  May  17.  B.  C.  Wells,  Orlando 
Sentinel-Star  was  chosen  first  vice- 
president;  J.  C.  Ansley,  Fort  Myers 
L^ews-Press,  second  vice-president, 
and  V.  J.  Obenauer,  Jr.,  of  Jackson¬ 
ville,  secretary-treasurer. 

Directors  are  Bart  E.  Bryan,  St.  Pe¬ 
tersburg  Times:  Frank  P.  Beddow, 
Jacksonville  Journal;  L.  C.  McAskill. 
Miami  Herald;  Truman  Green,  Miami 
Tribune;  W.  W.  Wilson,  St.  Augustine 
Record:  W.  E.  Burkley,  Daytona  Beach 
News-Journal:  Dewey  Murphy,  Lake- 
la  tiA  Ledger-Star  Telegraph.  The 
next  meeting  will  be  in  Jacksonville 
in  October. 


HEADS  RADIO  DEPARTMENT 

Samuel  Lewis  has  joined  Carter- 
Thomson  Company  of  Philadelphia, 
as  radio  director. 
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Recommendation  That  Adv»rt^ 
Control  Be  Retained  by  the 

eral  Trade  Commission  May 
Delay  Action 

(Special  to  Editor  &  Pcblishu) 
Washington,  D.  C.,  May  20— Itg 
in  the  balance  for  several  months  il 
Copeland  food-drug-cosmetic  bm  ^ 
dealt  what  may  be  a  fatal  blow  th 
week  when  the  House  conunitb, 
reported  the  measure  with  a  reecB. 
mendation  that  advertising  control  h 
retained  in  the  Federal  Trade  Co*, 
mission. 

This  suggestion  sent  to  the  floor  i 
the  House  the  only  controversial  i** 
remaining.  The  Senate  had  appro*)! 
the  bill  with  control  of  false  and  n*. 
leading  advertising  vested  in  the  Food 
and  Drug  Administration  of  the  Do- 
partment  of  Agriculture.  Had  th 
House  concurred,  speedy  enactmoR 
would  have  been  possible,  but  fie 
committee’s  suggestion,  assuminfitk 
approved,  will  send  the  question  to  i 
conference  which  probably 
complete  its  work  and  have  a  repm 
approved  before  adjournment  Prob¬ 
ably  the  only  legislative  move  tbat 
can  save  the  bill  is  rejection  by  fl* 
House  of  its  committee’s  suggestion 
Since  it  is  reported  here  that  lb- 
jority  Loader  Joseph  T.  Robinson  any 
not  even  be  able  to  salvage  his  anti- 
price  discrimination  bill  in  the  nri 
for  adjournment,  it  does  not  sea 
likely  that  the  loss  strongly  supporlec 
food-drug-cosmetic  bill  will  survin 
the  last  minute  relegations. 

Hiere  is  nothing  in  the  bill  as  it 
passed  the  Senate  or  as  it  was  re¬ 
ported  to  the  House  which  gives  ant 
agency  of  the  government  power  to 
proceed  aigainst  newspapers  carryint 
false  advertisements  of  others,  nor  is 
there  anything  limiting  advertising. 

Hiere  is  in  the  House  bill,  howent 
a  provision  that  the  trade  commisMc 
may  proceed  against  a  false  adeer- 
tiser  without  the  necessity  of  shoeng 
unfair  competition,  an  element  wbid 
must  exist  to  make  out  a  case  unde 
any  other  proceeding  brought  by  tk 
commission. 

Hiis,  in  effect,  lifts  one  of  the  pro- 
cipal  features  of  the  Wheeler-Raybun 
bill,  also  pending,  and  writes  it  iatt 
the  Federal  Trade  Act.  The  Wheda- 
Raybum  bill  proposes  that  the  con- 
mission  be  permitted  to  cite  coops-  | 
nies  engaged  in  “deceptive  acts  mi 
practices,”  regardless  of  whether  t 
competitor  is  injured. 

If  this  provision  remains  in  it 
Copeland  bill  and  it  becomes  In. 
testimonial  advertising  is  expected  k 
be  one  of  the  first  tyrpes  marked  fe 
FTC  crusatiing.  In  such  cases,  hot- 
ever,  the  proceeding  could  be  onb 
against  the  advertiser  and  not  agsi® 
the  newspaper,  unless  the  pubbeetn 
is  actually  an  interested  party  in  tk 
advertised  enterprise. 

H.  J.  WEBB  LEAVES  C.  I.  P.  CC 

(By  telegraph  to  Editor  &  PvBLisxn) 

Montreal,  Que.,  May  20— H.  J.  Web 
has  tendered  his  resignation  as  comp¬ 
troller  of  Canadian  International  Pf 
per  Company,  and  has  accepted  tk 
appointment  of  vice-president  ® 
treasurer  of  Bathurst  Power  and  Pf 
per  Company,  Ltd.  Mr.  Webb  k  < 
chartered  accountant  by  profeai* 
and  joined  the  Riordon  Company » 
1921  when  that  compiany  was  in  fin» 
cial  difficulties.  He  remained  throogk 
out  the  reorganization  period,  and  a 
acquisition  of  the  properties  and  » 
dertaking  by  the  Canadian  Intent 
tional  Paper  Co.,  in  1925,  he  was  iP 
pointed  to  the  position  of  finanai 
comptroller,  and  has  filled  that  V* 
tion  until  now. 
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SOUTHERN  NEWSPRINT  BY  JANUARY,  »38 

James  G.  Stahl  man  Says  Sufficient  Tonnage  Guaranteed  by  Members  at  SNPA  Asheville  Meet¬ 
ing — Editorial  Discussion  Pointed  Up  by  Tom  Wallace 
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t^umaph  to  Ed.IOI  &  PUBLISHE.)  gy  ARTHUR  T.  ROBB  This  is  considerably  more  of  an  in- 

AgjjEViLLE,  N.  C.,  May  20. — News-  crease  than  in  other  sections  of  the 

rint  will  be  manufactured  from  assistant  administrator  of  the  Reset-  intelligent  citizens  cannot  afford  to  country,  and  is  not,  as  is  generally  be- 


(-  them  wood  in  a  Southern  mill  by  tlement  Administration. 

- 1 - f  4U_  “The  condition  of  the  landless  pop¬ 
ulation  makes  the  South  a  seed  bed 
for  social  imrest,”  Dr.  Alexander  de- 


January,  1938.  members  of  the  South¬ 
ern  Newspaper  Publishers  Association, 
-  convention  here,  were  assured  to- 
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day  by  James  G.  Stahlman,  Nashville 
^nner,  chairman  of  the  SNPA  com¬ 
mittee  which  has  had  the  project  in 
lia^  for  more  than  two  years. 

More  than  sufficient  tonnage  to  op¬ 
erate  the  mill  was  guaranteed  by  the 
members  in  executive  session  yester¬ 
day,  Mr.  Stahlman  told  Editor  &  Pub¬ 
lisher. 

This  was  the  outstanding  accom¬ 
plishment  of  the  convention,  which 
passed  no  resolutions  affecting  news¬ 
paper  policy  or  operation,  and  devoted 
a  good  part  of  its  three  day  session  to 
discussion  of  public  affairs  and  editor¬ 
ial  matters.  Attendance  at  the  Tues¬ 
day  session  was  the  largest  recorded 
in  the  34  conventions  the  SNPA  has 
held  since  1902.  The  golf  tournament 
on  Tuesday  afternoon  also  attracted  a 
record  number  of  competitors  and  the 
number  of  prizes  awarded  also  set  a 
new  top. 

James  E.  Chappell,  Birmingham 
(Ala).  News  and  Age-Herald  was 
elected  president,  succeeding  Emanuel 
Levi,  who  becomes  publisher  of  the 
CKicopo  Herald  Examiner  next  week. 
Because  of  Mr.  Levi’s  departure  from 
SNPA  territory  he  was  not  elected 
chairman  of  the  board  the  usual  honor 
for  retiring  presidents,  and  E.  K.  Gay¬ 
lord,  Oklahoma  City  Oklahoman  and 
Times,  was  continued  in  that  post. 
Walter.  C.  Johnson,  Chattanooga 
(Tenn.)  News  was  re-elected  treasurer 
and  Cranston  Williams  was  reap¬ 
pointed  secretary-manager.  Members 
of  the  board  of  directors  were  elected 
as  follows: 

Alabama  —  Horace  Hall,  Dothan 
Eagle,  succeeding  Mr.  Chappell. 

Arkansas — J.  N.  Heiskell,  Little  Rock 
Gazette. 

Florida  —  Truman  Green,  Tampa 
Tribune. 

Georgia — Herbert  Porter,  Atlanta 
Georgian. 

Kentucky — Fred  B.  Wachs,  Lexing¬ 
ton  Leader. 

Louisiana — John  D.  Ewing,  Shreve¬ 
port  Times. 

Mississippi — James  H.  Skewes,  Mer¬ 
idian  Star,  succeeding  T.  M.  Heder- 
raan,  Jackson  Clarion- Ledger. 

North  Carolina — J.  L.  Horne,  Jr., 
Rocky  Mount  Telegram. 

Oklahoma — Clyde  E.  Muchmore, 
Ponca  City  News. 

South  Carolina — A.  W.  Huckle, 
Rock  Hill  Herald. 

Tennessee — Adolph  Shelby  Ochs, 
Chattanooga  Times. 

Texas — Ted  Dealey,  Dallas  News  and 
Journal. 

Virginia — L.  A.  Gaines,  Jr.,  Rich¬ 
mond  Times  Leader. 

West  Virginia— Luther  L.  Long, 
Huntington  Advertiser  and  Herald 
Dispatch. 

All  were  re-elected,  except  as  other¬ 
wise  noted. 

Business  office  topics  were  subord¬ 
inate  to  discussion  primarily  of  ed¬ 
itorial  interest,  a  departure  from 
cstabehed  practice  that  has  been  de¬ 
veloping  for  several  years.  Tom  Wal- 
je*>  editor  of  the  Louisville  Times, 
headed  an  editorial  affairs  committee 
which  vitalized  the  latent  interest  and 
put  several  unusual  addresses  on  the 
program. 

Prolonged  discussion  was  provoked 
hy  the  address  of  Dr.  W.  W.  Alexander, 


let  it  develop  any  further.  More  than 
six  per  cent  of  our  total  population  is 
made  up  of  farm  tenants,  and  although 
the  problem  is  most  acute  in  the  South, 


Three  gentlemen  from  North  Carolina,  Frank  Daniels,  of  the  Raleigh  (N.  C.) 
News  &  Observer;  Robert  Lathan,  editor,  Asheville  Citizen,  and  C.  C.  Council, 
publisher,  Durham  Herald-Sun,  photographed  at  the  SNPA  convention  this  week. 


dared.  “Huey  Long  is  dead,  but  the 
conditions  that  produced  him  remain. 
His  strength  was  in  his  appeal  to  this 
group.  On  their  backs  he  rode  to 
power.  There  will  be  other  Huey 
Longs  in  years  to  come.  This  tenant 
class — white  and  black — are  the  kind 
of  people  to  whom  extreme  radicals 
appeal  and  unless  something  can  be 
done  to  stabilize  this  condition,  in  the 
future  they  will  turn  to  violence. 

“The  problem  of  farm-tenancy,  with 
all  the  evils  it  brings  in  its  train,  has 
become  so  serious  in  the  last  genera¬ 
tion  for  the  country  as  a  whole  that 


it  is  a  matter  of  concern  to  every 
agricultural  state  in  the  union. 

“The  question  is  economic.  It  is  a 
matter  of  so  many  people  doomed  to 
a  hopeless  struggle  against  certain  ac¬ 
tual  forces  with  which  they  are  not 
able  to  deal;  of  so  many  communities 
which  have  become  little  more  than 
haphazard  collections  of  hopeless 
stragglers,  with  no  stake  in  the  land 
and  no  chance  for  the  future.” 

Since  1900,  Dr.  Alexander  stated,  the 
proportion  of  tenant  farmers  in  the 
South  had  increased  from  47  to  54  per 
cent,  and  in  Mississippi  to  72  per  cent. 


During  a  puui^e  in  hutiines?  sessions  of  the  SNPA  convention  this  week  (1.  to  r.) 
A.  W.  Huckle,  publisher.  Rock  Hill  iS.  C.)  Herald;  Mrs.  Talbot  Patrick,  wife  of 
the  publisher  of  the  Goldsboro  <N.  C.)  News-Argus;  Mrs.  D.  Hiden  Ramsey,  wife 
of  the  general  manager  of  the  Asheville  Citizen-Times;  and  J.  L.  Horne,  editor. 
Rocky  Mount  'N.  C.)  Telegram  are  photographed. 


lieved,  primarily  a  problem  affecting 
the  negro,  Dr.  Alexander  said. 

The  increase  in  tenancy  has  been 
among  white  farmers  in  the  past  35 
years,  which  tenancy  had  declined 
among  colored  farmers.  Tenant  farm¬ 
ers  are  also  being  forced  to  operation 
of  inferior  land,  the  good  Icmd  having 
been  transformed  from  tenant-opera¬ 
tion  to  owners  with  wage  hands. 

“Generally  speaking,”  he  continued, 
“it  has  been  shown  by  comprehensive 
studies  over  a  35-year  period  that  the 
income  of  Southern  farmers  was  only 
half  that  of  the  per  capika  income  of 
farmers  in  other  sections.  This  in¬ 
cludes  owners  as  well  as  tenants.  When 
you  come  down  to  the  level  of  the 
humble  share  cropper,  you  find  that 
he  has  no  income  at  all.  He  is  a  slave.” 

“As  a  foundation  for  a  practical  pro¬ 
gram,”  Dr.  Alexander  concluded, 
“there  must  be  of  course  a  new  method 
of  land  tenure.  It  must  be  made  pos¬ 
sible  for  farmers  to  own  their  land, 
with  ownership  as  the  goal  and  with 
rents  paid  toward  that  ^timate  own¬ 
ership,  their  whole  attitude  toward 
the  land  can  be  changed.  Eventually, 
these  aimless  drifters  uprooted  in  mind 
as  well  as  in  body,  can  become  set¬ 
tlers  again  with  a  stake  in  their  com¬ 
munity. 

“Credit  must  be  provided  first,  with 
reasonable  interest  rates  and  long 
amortization.  As  an  example  of  what 
has  already  been  done  we  may  take 
the  work  of  the  Resettlement  Admin¬ 
istration  in  rural  rehabilitation.  Its 
object  is  not  merely  to  provide  the 
bare  necessities,  not  merely  to  give  re¬ 
lief,  with  nothing  to  show  for  the 
money  after  it  is  spent.  The  whole 
point  of  the  program  is  to  mcike  these 
families  independent.  Their  problems 
are  studied  with  this  end  in  view. 
When  they  receive  a  government  loan, 
it  is  for  a  specified  purpose,  designed 
to  meet  their  abilities  and  their  needs. 
If  there  is  unmanageable  debt,  an  at¬ 
tempt  should  be  made  to  scale  it  down 
within  their  reach.  If  it  is  a  matter  of 
stock  and  tools,  money  is  loaned  for 
their  purchase.  If  it  is  farm  manage¬ 
ment,  a  plan  is  laid  down  which  will 
give  the  family  a  better  stake  in  the 
land  and  a  greater  chance  for  protec¬ 
tion  against  emergency.” 

American  newspapers  are  the  freest 
in  the  world,  and  they  have  been  ill- 
advised  in  raising  press  freedom  scares 
during  the  past  three  years,  Mark 
Ethridge,  general  manager,  Louisville 
Courier -Journal  and  Times,  said  in 
his  address  on  “The  Changing  News¬ 
paper.”  Peril  to  press  freedom  lies 
within  and  not  outside  the  newspaper 
circle,  he  declared. 

Mr.  Ethridge  touched  upon  improve¬ 
ments  in  the  mechanical  dqiartments 
of  the  newspapers  during  his  25  years 
association  wifii  the  profession,  but  ex¬ 
pressed  doubts  that  the  news  and  ed¬ 
itorial  departments  have  kept  pace. 

He  criticised  low  salaries  in  the 
news  department  and  asserted  “There 
is  no  substitute  for  intelligence  in  the 
news  room  and  there  is  no  way  of  se¬ 
curing  it  without  paying  for  it”  adding 
"it  costs  you  money  not  to  have  it” 

There  never  were  so  many  challeng¬ 
ing  problems  for  the  South  to  meet 
he  continued.  “Whether  we  realize  it 
or  not  whether  we  like  it  or  not  we 
are  undergoing  a  social  revolution  in 
this  part  of  the  country — a  revolution 
that  if  we  have  the  courage  and  intel¬ 
ligence  to  guide  it,  will  bring  us  into 
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fairer  fields  and  better  days.  I  am 
against  a  ‘bloody  shirt’  sectionalism, 
but  I  do  say  in  all  seriousness  that 
there  has  not  been  at  any  time  during 
my  25  years  (in  the  newspaper  busi¬ 
ness)  a  greater  challenge  to  the  in¬ 
tellect  of  Southern  editors  or  a  greater 
opportunity  for  economic  and  political 
guidance  than  there  is  now.” 

Mr.  Ethridge  advised  the  publishers 
to  forget  their  editorials  sn  the  free¬ 
dom  of  the  press,  insisting  that  the 
American  press  is  the  freest  in  the 
world  and  will  remain  so. 

Referring  to  changes  in  newspapers, 
the  speaker  told  his  associates  that 
“two  factors  have  always  governed  the 
make-up  of  front  pages  of  newspapers: 
the  significance  and  interest  in  stories. 

“Significance  is  becoming  more  and 
more  important  in  a  world  which  is 
experiencing  vast  social  and  political 
upheavals,”  he  said.  “All  an  editor 
uWd  to  have  to  do  to  make  up  his 
front  page  was  to  take  a  few  crime 
stories,  a  few  local  stories,  and  a  good 
one  or  two  off  the  wire  and  make  up 
his  dummy. 

“Crime  is  becoming  less  and  less  im¬ 
portant  as  front  page  news.  Much  of 
it  goes  into  the  waste  basket  to  make 
room  for  more  interesting  and  more 
significant  matters — for  stories  that 
really  affect  the  lives,  the  economic 
and  social  destinies  of  all  of  us.” 

There  will  be  “a  major  mutation  in 
the  style  of  news  hancUing  within  the 
next  few  years,”  he  said.  “My  own  idea 
is  that  instead  of  a  central  copy  desk, 
the  medium  sized  newspapers  will 
have  a  copy  desk  of  specialists.” 

“Editorial  columns  are  no  longer 
used  to  vent  personal  spleen,”  he  said, 
“or  in  decent  newspapers,  to  serve  per¬ 
sonal  interests.  Editorial  writing  used 
to  be  a  simple  matter.  But  it  is  not  any 
longer.  We  are  living  in  a  complex 
world  whose  problems  are  daily  be- 
cxMning  more  complicated. 

“It  is  no  longer  possible  for  a  news¬ 
paper  which  desires  to  hold  public 
respect  to  be  partisanly  dogmatic.  The 
editor  \dio  would  serve  the  f\inction  of 
an  editorial  page  must  be  given  more 
to  generating  li^t  than  heat  these 
days.” 

“The  editorial  page  is  not  a  dying 
part  of  a  newspaper  if  it  is  used  to  its 
fullest  possibilities.” 

Mr.  Ethridge  said  that  in  part  the 
growth  of  Washington  and  New  York 
coliunns  was  due  to  the  failure  of  the 
editorial  page  to  live  up  “to  the  maxi¬ 
mum  abilities  of  interpretative  writ- 

An  appeal  that  Southern  newspa¬ 
pers  add  the  wei^t  of  their  news 
columns  to  their  editorial  campaigns 
against  lynching  was  made  at  the 
opening  session  by  Mrs.  Jessie  Daniel 
^^es,  executive  director  of  the  Asso¬ 
ciation  of  Southern  Women  for  the 
Prevention  of  Ljmching.  Her  topic. 
“Can  Newspapers  Harmonize  an  Edi¬ 
torial  PoUey  Against  Lyndiing  and 
News  Stories  of  Lynching,”  was  based 
upon  her  experience  that  sensational 
news  stories  of  lynchings  and  man¬ 
hunts  aroused  mob  emotions  which  the 
dignified,  logical,  and  balanced  edi¬ 
torials  never  reached. 

Organization  of  Southern  women  to 
end  the  lynohing  disgrace  took  form 
in  1930,  wheu  there  was  an  apparent 
resurgence  of  lynch  law.  A  group 
of  women,  representing  the  churches, 
civic  groups,  ^ucational  societies,  and 
club  federations,  after  considering  the 
problem,  determined  to  obtain  essen¬ 
tial  facts  whidi  they  did  not  have  as 
a  basis  for  their  campaign,  but  they 
also  determined  first  to  repudiate 
lynching  as  an  instrument  for  the 
protection  of  Southern  white  women. 
'Die  fading  prohibition  amendment 
convinced  them  that  no  law  could 
successfully  attack  the  question,  un¬ 
less  it  was  supported  by  public  opinion 

The  press  was  their  ally  from  the 
beginning,  she  said.  Favorable  edi¬ 


Left  to  right:  Talbot  Patrick,  publisher,  Goldsboro  (N.  C.)  Netcs-Argus;  B.  E 
Cook,  Bryant,  Griffith  &  Brunson,  Atlanta  office,  and  C.  R.  Wilson,  publisher, 
Fayetteville  tN,  C.)  Observer,  photographed  at  SNPA  .4sheville  convention. 


torials  would  have  filled  a  book,  but 
the  group’s  satisfaction  was  marred 
by  the  fact  that  their  movement  was 
niaking  little  substantial  progress.  On 
the  front  pages  of  the  same  newspa¬ 
pers  which  approved  the  anti-lynching 
campaign  appeared  streamer  headlines 
and  vivid  descriptions  of  the  mob 
pursuits  of  men  accused  of  violating 
a  white  woman. 

Mrs.  Ames  shocked  her  sophisticated 
audience  by  reciting  the  results  of 
several  personal  investigations  of 
lynching  incidents.  Hoiiston,  Texas, 
newspapers  for  two  days,  she  said, 
carri^  long  stories  and  banner  heads 
on  the  pursuit  of  a  negro  accused  of 
attacking  a  white  child  in  a  town  50 
miles  distant  Then  the  story  was 
dropped  completely.  She  investigated 
and  foimd  the  clue  in  on  obscure  par¬ 
agraph  of  the  second  day  story  in  one 
newspaper.  One  set  of  bloodhoimds,  the 
story  related,  raced  back  and  forth 
across  the  river  bottoms,  and  finally 
quit  in  disgust.  Another  set  of  blood¬ 
hounds  did  likewise.  Mrs.  Ames 
sought  and  found  the  reason — the  trail 
led  directly  into  the  middle  of  the 
white  posse.  That  was  not  reported 
in  the  newspapers,  she  said. 

In  Mississippi,  after  a  similar  series 
of  wild  news  stories,  a  small  paragraph 
related  that  the  alleged  attacker  had 
been  given  a  year  in  the  penitentiary. 
Amazed  by  this  nuld  punishment  for 
a  convicted  assailant  of  a  white 
woman,  Mrs.  Ames  looked  closely. 
She  found  that  the  Negro  was  an  in¬ 
dustrious  share-cropper,  that  his  ac-. 
cuser  was  the  daughter  of  his  white 
landlord,  that  the  evidence  was  flimsy 
— ^but  that  the  white  landlord,  during 
his  tenant’s  imprisonment,  took  his 
entire  crop,  leaving  the  Negro’s  inno¬ 
cent  and  respectable  family  destitute. 

A  similar  sentence  in  Tennessee  was 
investigated,  proving  that  the  alleged 
victim  of  the  assault  was  a  white  girl 
whose  services  were  sold  by  a  white 
couple  to  any  man,  black  or  white, 
possessing  sufficient  money.  Iluw 
months  after  the  alleged  assault,  the 
girl  reported  it  to  her  mother,  de¬ 
scribed  by  Mrs.  Ames  as  of  similar 
moral  stature,  and  a  charge  of  rape 
was  lodged  against  the  Negro  of  pre¬ 
vious  good  reputation.  He  was  sen¬ 
tenced  to  a  year  on  the  chain  gang. 

Newspapers,  she  said,  never  re¬ 
ported  the  bestiality  of  mob  lynchings; 
probably  no  decent  newspaper  could 
report  them,  she  admitted,  but  it  was 
common  practice  to  divert  public  at¬ 
tention  from  such  considerations  by 
emphasizing  the  horrible  details  of  the 
alleged  crime. 


“We  have  got  to  break  down  the 
legend,”  Mrs.  Ames  said,  “that  all 
Southern  women  are  good  and  pure 
and  noble.  We  are  like  white  women 
all  over  the  earth — ranging  from  the 
lowest  to  the  noblest  in  character. 
We  must  destroy  this  alibi — the  appeal 
to  Southern  chivalry  by  which  un¬ 
scrupulous  men  and  women  are  given 
the  opportunity  to  destroy  their  pros¬ 
perous  and  law-abiding  Negro  neigh¬ 
bors.” 

The  Costigan  bill  to  make  lynching 
a  Federal  offense  would  not  cope  with 
the  situation,  she  said.  Probably  it 
would  result  in  an  increased  disap¬ 
pearance  of  Negroes,  and  an  increase 
in  reported  Negro  suicides — even  witli 
the  lynchers’  rope  about  the  neck 
of  the  mob  victim. 

If  the  press,  the  clergy,  the  women, 
and  citizenship  groups  couM  get  to¬ 
gether  and  publish  the  facts  about 
l3rnching  in  toe  South,  she  concluded. 
Southern  people  will  be  able  to  stop 
lynching  without  any  assistance  from 
North  of  toe  Mason-Dixon  line  and 
without  any  new  Federal  law. 

Mrs.  Ames  was  applauded  by  Tom 
Wallace,  Louisville  Times,  who  said 
she  might  have  gone  much  further 
in  her  criticism  of  newspaper  incon¬ 
sistency,  had  she  known  toe  divided 
counsels  that  prevail  in  many  news¬ 
paper  offices  between  toe  editorial 
page  and  toe  news  columns. 

Her  evidence  was  vehemently,  sup¬ 
ported  by  P.  T.  Anderson,  Macon 
(Ga.)  Telegraph  &  Nevos,  Citing  an 
instance  similar  to  those  reported  by 
Mrs.  Ames,  Mr.  Anderson  called 
upon  his  fellow  journalists  to  help 
control  lynching  by  supporting  toe 
election  of  sheriffs  who  would  enforce 
toe  law  conscientiously,  protect  toe 
humble  and  toe  helpless,  and  end  toe 
bad  advertising  that  toe  South  was 
getting  in  all  countries  by  its  tolera¬ 
tion  of  lynch  law,  which  Mr.  Anderson 
characterized  as  a  “cancer  and  a  lep¬ 
rosy  which  is  eating  into  our  civiliza¬ 
tion.” 

Col.  H.  M.  Ayers,  Anniston  (Ala.) 
Star,  went  Mr.  Anderson  one  better. 
Elect  decent  governors  in  Southern 
states,  was  his  counsel.  He  also  urged 
extension  of  educational  advantages 
to  Negroes,  citing  toe  claim  of  Tuske- 
gee  Institute  authorities  that  no  gradu¬ 
ate  of  that  institution  had  ever  been 
convicted  of  a  major  crime,  and  adding 
to  it  toe  record  of  Birmingham  (Ala.) 
high  schools  that  only  two  Negro 
graduates  had  ever  been  in  serious 
trouble  with  toe  police.  In  apprecia¬ 
tion  of  toe  blessings  of  education.  Col. 
Ayers  said,  toe  white  people  of  Ala¬ 


bama  were  raising  funds  to  eiect  a 
new  agricultural  building  at  Tusk^^ 
as  a  gesture  of  good  will  towari 
colored  neighbors,  and  he  urged  e4. 
torial  and  financial  support  of 
project  upon  his  fellow  publiahen 

Tom  Wallace,  chairman,  in  hit  I*, 
port  on  toe  Editorial  Affairs  Coq^ 
tee,  regretted  toe  death  of  Clato  lie. 
Adams,  of  toe  St.  Louis  Post-Dispn^ 
who  had  been  scheduled  to  adS^ 
toe  convention  on  ‘“nie  Sinister 
pects  of  Syndicate  Joumalism.” 
what  he  knew  of  Mr.  McAdane^  Ifr 
Wallace  believed  that  he  would  haii 
“discussed  what  he  considend  ^ 
double-dealing  of  publishers  who  <•. 
ploy  their  editorial  columns  as  aUi 
testimony  in  their  own  behalf  and  ik 
low  political  columnists  to  say 
toe  publishers  don’t  want  to  fe  cea- 
vict^  of  saying.  I  think  he  would 
have  discussed,”  Wallace  continuid, 
“also  what  he  considered  toe  sell-out 
cmd  toe  false  pretenses  of  some  pdiU. 
cal  columnists,  who,  proclaiming  them¬ 
selves  independent,  and  so  advertiad 
by  vending  publishers  who  know  ex- 
actly  what  they  want,  subordinate 
their  personal  views  sufficiently  fe 
meet  toe  requirements  of  those  wfaoie 
silver  they  pocket.” 

“The  mask  has  been  removed  in  the 
past  few  months  from  toe  politkai 
columnist  who  has  posed  for  ten  yean 
as  an  impartial  super-journalist,”  be 
said. 

“By  toe  position  we  give  the  col¬ 
umnist  in  our  newspapers,”  he  said, 
“we  tell  010*  readers  that  this  man'i 
word  is  more  important  than  anythiig 
we  can  devise  or  anything  we  get  over 
toe  news  wires.  Consider  that  cam- 
fully.  We  tell  our  readers  by  it  that 
this  man  knows  more  than  any  of 
our  local  writers,  none  of  whom  have 
ever  been  anywhere,  done  anything 
or  seen  anything  unless  they  have  had 
delirium  tremens.” 

“I  should  like  to  hear,  sometime, 
columnists  of  another  sort  discusaad. 

“I  recall  buying  nearly  40  years  ago, 
on  a  train  in  Georgia,  a  copy  of 
Atlanta  Constitution  and  tuming-ai 
everyone  did — to  Frank  L.  Stanton'i 
column. 

“There  I  read  a  poem  reflecting  the 
irrepressible  South — or  toe  irrepres¬ 
sible  Stanton — smiling  throu^  tean, 
or  gooseflesh,  at  havoc  wrou^t  fa; 
a  late  and  blighting  frost. 

“Mr.  Stanton  wrote  liltingly  of 
‘daffodils  in  overcoats,  mockin^iinii 
on  ice.’ 

“How  much  more  applicable  in  the 
Constitution’s  territory,  than  anything 
from  any  among  toe  brightly-written 
New  York  columns  which  fit  so  neatl; 
into  toe  mosaic  of  joumalism  in  the 
territory  for  which  they  are  written. 

“Shall  we  say  that  Dixie,  vdikh 
produced  Harris,  Stanton,  Grad;, 
Graves,  caimot  now  produce  col¬ 
umnists  and  commentators  who  would 
give  to  newspapers  in  toe  South  dis¬ 
tinctiveness? 

“I  am,  of  course,  contending  f« 
temperance,  not  for  prohibition,  as  to 
toe  standardizing  features,  and  I  am 
sure  Mr.  McAdams  would  have  done 
that  had  he  been  with  us  at  this  con¬ 
vention.” 


An  acute  shortage  of  skilled  labor 
and  of  young  apprentices  exists  in  all 
industry,  said  V.  C.  Garriott,  dire^ 
of  toe  Southern  School  of  Printi^ 
Nashville,  Tenn.  Newspapers,  which 
have  been  alert  to  warn  other  in¬ 
dustries  of  this  danger,  he  said,  hay* 
been  too  complacent  regarding  their 
own  peril.  There  is  a  marked  shortage 
of  machine  operators  throughout  the 
country,  traceable  to  toe  restriction 
on  apprenticeships  to  typographial 
trades  during  toe  past  15  years.  iWi 
situation  is  now  realized  by  some 
member's  of  toe  International 
graphical  Union,  he  said,  as  evidmiced 
by  a  tabulation  of  I.  T.  U.  member¬ 
ship  age-groups  in  a  recent  issue  of 
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George  V.  Harper,  general  manager, 
Miami  (Fla.)  Herald,  (left)  L.  C.  Penor, 
Ladlow  Typograph  Co.,  Atlanta  office, 
ind  R.  B.  Terry,  president.  High  Point 
(N.  C.)  Enterprise. 

the  Typographical  Forum,  as  follows: 


0.  C.  Ham,  managing  director  of  the  Horace  Hall,  business  manager,  Dothan  James  H.  Skewes,  publisher.  Meridian 

ABC  Chicago,  (left)  and  Clark  Howell,  (Ala.)  Eagle  (left)  and  Roby  Robin-  (Miss.)  Star,  and  W.  P.  Martin,  of  the 

Jr,,  general  manager,  Atlanta  (Ga.)  a®"*  national  advertising  manager,  John  Budd  Co,,  Atlanta  office,  photo* 

ConstitiUion,  meet  at  the  SNPA  con-  Atlanta  Constitution  at  SNPA  conven-  graphed  while  attending  the  SNPA 

vention.  tion.  convention  at  Asheville. 
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573 
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13,851 

18.4% 
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30-40 

19,460 

25.9% 

21-30 

8,211 

10.9% 

The  Typographical  Forum,  Mr.  Gar- 
nott  said,  called  "shocking  and  dan¬ 
gerous”  the  deficiency  apparent  in  the 
youngest  age-group.  Mr.  Garriott 
painted  out  that  the  I.  T.  U.  death 
rate  is  approximately  1,050  aimually 
and  that  the  number  of  honorable 
withdrawal  cards  approximated  the 
same  figures.  To  offset  this  annual 
loss  of  2,000  members,  the  I.  T.  U.  had 
admitted  between  1929  and  1936  only 
CDS?  new  members,  or  approximately 
half  of  its  annual  losses. 

The  trade  schools,  he  said,  were 
contributing  less  than  1,000  men  an¬ 
nually  to  the  printing  industry  and 
many  of  these  were  quickly  absorbed 
iato^  executive  positions  which  re¬ 
moved  them  from  the  active  operating 
of  production  equipment. 

^blishers,  he  vurged,  should  not 
leave  the  question  to  the  union  or  the 
trade  schools,  but  give  it  their  im¬ 
mediate  and  personal  attention.  Un¬ 
less  young  men  were  soon  attracted 
to  the  printing  industry  employers 
would  presently  be  confronted  with 
the  necessity  of  bidding  against  each 
ol^  for  the  constricted  supply  of 
shilled  operatives  and  would  pay  a 
handsome  bill  for  their  shortsighted¬ 
ness. 

Comparison  of  retail  and  general 
nea^per  advertising  rates  on  the 
l>*sis  of  the  20,()00-iine  schedules  in 
both  classifications  was  declared  un¬ 
fair  to  newspapers  by  Herbert  Porter, 
Atlanta  Georgian,  and  other  members 
in  a  round-table  discussion  led  by  Mr. 
Porter. 

L«ss  than  three  per  cent  of  the  gen- 
*ral  accounts  carried  in  the  Atlanta 
newspapers  used  as  much  as  20,000 
™es  in  1935,  Mr.  Porter  said,  urging 
that  newspapers  resist  such  compari- 
“•K  by  the  Foiu*  A  and  other  organi- 
afions.  He  also  recommended  that 
puWishers  become  better  acquainted 
wth  the  advertiser  and  agency  organ¬ 
izations,  attend  their  meetings  when- 
ever  possible  and,  armed  widi  detailed 
knowledge  of  their  own  business,  cor- 
^t  misconceptions  and  misinforma- 
space-buyers  viewpoint, 
^resident  Levi  annoimced  in  his  an- 
nial  report  that  plans  for  the  opening 
r  of  an  SNPA  office  in  Dallas,  Tex.,  June 
■  ^  “t  cooperation  with  the  Texas  News¬ 
ier  Publishers’  Association,  have 
j  n  completed.  Labor  Commissioner 
*cph  G.  Camp  will  reside  in  Texas 


and  be  in  charge  of  the  Dallas  office. 
Claude  V.  Capers,  for  several  years 
with  the  Memphis  (Tenn.)  Commer¬ 
cial  Appeal,  will  assist  with  labor  mat¬ 
ters  at  the  SNPA  headquarters  office, 
Chattanooga. 

In  confirming  his  resignation  from 
the  presidency  and  from  Uie  Louisville 
(Ky.)  Courier- Journal  in  order  to  take 
up  his  new  position  as  publisher  of  the 
Chicago  Herald  and  Examiner,  Mr. 
Levi  expressed  his  gratitude  to  the 
SNPA  members  and  the  board  of  di¬ 
rectors  for  requesting  him  to  serve  out 
his  term. 

“I  would  not  be  hxunan  if  I  did  not 
confess  that  this  action  on  the  part  of 
the  board  deeply  touched  me,”  he  said. 

He  commended  Cranston  Williams, 
secretary-manager,  and  Walter  John¬ 
son,  of  the  Chattanooga  Times,  treas¬ 
urer,  for  Aeir  SNPA  work. 

Walter  Johnson,  in  his  report  on 
finances,  revealed  satisfaction  at  the 
new  plan  of  monthly  payments  of 
dues.  The  report  for  the  fiscal  year  of 
May  8,  1935  to  April  30,  1936  follows, 
in  part: 

“The  current  cash  balance  at  the  be¬ 
ginning  of  the  fiscal  year  was  $6,358.73. 
We  closed  the  year  with  a  balance  of 
$6,114.28  after  placing  $5,000  in  the  re¬ 
serve  fund.  Receipts  from  dues  were 
$22,936.00.  Other  receipts  in  the 
amoimt  of  $5348.19  comprise  associate 
membership  dues,  interest  on  bank  de¬ 
posits  and  bonds,  fees  from  representa¬ 
tion  in  labor  arbitration  cases,  an  in¬ 
terest  on  the  Protection  Fmid  in¬ 
vestment  devoted  to  labor  services  for 
the  membership.  This  brought  die 
total  income  to  $2838419.  Operating 
expenditures  were  $23328.64.” 

Cranston  Williams  reported  a  loss  of 
two  members  since  the  last  conven¬ 
tion.  Active  membership  May  1,  1936, 
was  203.  He  recalled  the  refund  that 
was  made  out  of  the  treasury  of  the 
Daily  Newspaper  Code  Authority  when 
that  body  cea^  to  exist  after  the  NBA 
was  declared  unconstitutionaL  Ac¬ 
cording  to  Mr.  Williams  the  economical 
operation  of  the  Code  Authority  was 
not  surpassed  by  any  other  group  con¬ 
nected  with  NRA,  and  he  gave  credit 
for  this  to  (Chairman  Howard  Davis 
and  Manager  S.  M.  Williams. 

In  his  report  Mr.  Williams  reiter¬ 
ated  a  statement  made  previously  by 
him  in  regard  to  the  Southern  Pine 
Newsprint  Ihroject  He  urged  SNPA 
memters  not  to  enter  into  long  term 
newsprint  contracts  so  that  they 
would  be  free  to  contract  for  South¬ 
ern  pine  newsprint  to  support  the 
project  when  the  first  mill  is  pre¬ 
pared  to  proceed  with  production. 

Included  in  the  report  were  the 
names  of  executives  of  member  papers 
who  have  died  since  the  last  conven¬ 
tion.  They  are:  Thomas  R.  Waring, 


Charleston  (S.  C.)  Evening  Post;  J.  E. 
Junkin,  Jr.,  Miami  (Fla.)  News;  Joel 
Smith  Bailey,  Greenwood  (S.  C.) 
Index- Journal;  Richard  E.  Walker, 
Chattanooga  (Tenn.)  Times;  John  T. 
Leonard,  Gainesville  (Tex.)  Register; 
James  K.  Joyce,  Memphis  (Tenn.) 
Press- Scimitar;  Col.  Wade  H.  Harris, 
Charlotte  (N.  C.)  Observer;  John  M. 
Branham,  Little  Rock  (Ark.)  Demo¬ 
crat;  L.  J.  Thompson,  Hillsboro  (Tex.) 
Mirror;  P.  M.  Derrick,  Bradenton 
(Fla.)  Herald;  Wilbur  C.  Hawk,  Ama¬ 
rillo  (Tex.)  Globe-News;  J.  F.  Hurley, 
Salisbury  (N.  C.)  Post;  John  A.  Pat¬ 
ten,  Jr.,  Chattanooga  (Tenn.)  Times; 
James  C.  Harrison,  Augusta  (Ga.) 
Herald;  Hugh  Nugent  Fitzgerald,  Aus¬ 
tin  (Tex.)  American- Statesman. 

Ralph  Nicholson,  chairman  of  the 
business  affairs  committee,  reported  an 
increased  interest  in  the  cost  report 
work  being  carried  on.  A  total  of  47 
newspapers  were  covered  in  the  sur¬ 
vey  for  1934  compared  to  79  news¬ 
papers — an  increase  of  30 — that  par¬ 
ticipated  in  the  compilation  for  1935. 

I^bor  Commissioner  Camp  reported 
that  the  demands  of  organized  labor 
are  constantly  increasing.  He  stated 
that  it  will  be  only  a  question  of  time 
until  these  demands  become  larger 
than  the  traffic  can  bear;  it  is  the  most 
important  factor  in  production  costs 
that  publishers  face  today.  He  be¬ 
lieved  that  publisher-xinion  contracts 
should  be  constructed  along  sotmd  and 
reasonable  lines;  that  they  should  be 
mutual  instruments  for  fair  and  rea¬ 
sonable  benefits. 

In  discussing  the  wage  level,  he  said, 
“It  has  become  common  acceptance  in 
the  use  of  the  term  peak  of  prosperity 
level  wages  as  being  those  wages  that 
were  paid  in  1929  and  1930.  '^e  cost 
of  living  which  regulates  a  workman’s 
real  wage  is  now  approximately  15% 
below  the  cost  of  living  levels  for  1929 
while  advertising  volume  is  at  present 
only  about  66%  of  the  volume  pub¬ 
lished  then.  It  is  the  boasted  objective 
of  labor  unions  to  restore  1929  wage 
levels  and  many  publishers  today  are 
paying  wages  to  the  printing  trade 
union  that  are  equal  to  or  nearly  ap¬ 
proximate  the  1929  hoiu:ly  wages.  If, 
in  view  of  the  economic  conditions  and 
the  depressed  advertising  voliune,  1929 
wage  levels  are  considered  fair  now, 
what  will  be  considered  a  fair  wage 
scale  if  and  when  the  cost  of  living 
again  reaches  the  1929  level?” 

A  report  of  the  Postal  and  Legisla¬ 
tive  Committee  indicated  that  the  rul¬ 
ing  of  the  Post  Office  Department  that 
all  editions  of  a  publication  are  sub¬ 
ject  to  lottery  advertising  regulations 
even  though  some  are  not  placed  in 
the  nxails,  will  possibly  wind  up  in  the 
courts.  It  was  stated  that  ’’throw¬ 
away”  sheets  are  capitalizing  on  the 


lottery  advertising  because  they  do 
not  use  the  mails. 

Prof.  O.  W.  Riegel,  reporting  for  the 
Lee  School  of  Journalism  Conunittee, 
stated  that  he  had  received  requests 
for  men  far  in  excess  of  the  number 
of  graduates  able  to  receive  positions 
which  is  in  contrast  to  the  lack  of  jobs 
for  graduates  a  few  years  ago. 

A  report  of  the  Traffic  Committee 
told  of  a  formal  complaint  for  filing 
with  the  Interstate  Commerce  Com¬ 
mission  attacking  the  present  class  rail 
rate  structure  within  the  South  which 
was  prepared  after  a  fonnal  investiga¬ 
tion  into  the  Southern  class  high 
freight  rate  structiire. 

In  conjunction  with  the  Southern 
Traffic  League  the  committee  opposes 
the  creation  of  a  transportation  mo¬ 
nopoly  by  the  control  or  acquirement 
of  motor  lines  by  rail  carriers  and 
favored  an  amendment  to  the  Motor 
Carrier  Act  to  prevent  this. 

It  was  also  reported  that  the  South¬ 
ern  School  of  Printing  graduated  46 
apprentices  during  1935.  Operations 
for  the  year  were  said  to  be  improved 
over  the  previous  year  with  more 
students  and  better  prospects  for  the 
coming  year,  and  the  school  is  placing 
practically  all  of  its  graduates. 

The  resolutions  adopted  follow:  “Re¬ 
solved,  that  the  convention  expresses 
its  sincere  appreciation  to  President 
Levi  and  the  other  officers  and  direc¬ 
tors  for  their  diligent  and  faithful  ser¬ 
vice. 

“Resolved,  that  for  their  conspicuous 
contributions  to  the  success  of  the 
34th  aimual  convention  of  the  South¬ 
ern  Newspaper  Publishers  Association 
the  deep  thanks  and  appreciation  of 
this  organization  be  extended  these 
individuals  and  institutions  and  that 
the  secretary  be  instructed  to  ade- 
qtiately  convey  our  gratitude  to  Mrs. 
Don  S.  Elias,  chairman  and  the  ladies 
entertainment  committee;  publishers 
and  staff  of  Asheville  Citizen  and 
Times;  Grove  Park  Inn  and  its  staff; 
Asheville  Golf  and  Country  Club;  A»> 
sociated  Press,  United  Press,  Intems- 
tional  News  Service;  Editor  &  Pub¬ 
lisher,  Printers  Ink,  Advertising  Agt, 
Southern  Advertising  and  Publishing, 
“Resolved  that  this  association  ex¬ 
presses  its  appreciation  to  the  mem¬ 
bers  of  the  golf  committee.  Arthur  T. 
Robb,  chairman,  Laurence  E.  Mans¬ 
field,  International  Paper  Co.,  J.  H. 
Skewes,  Meridian  (Miss.)  Star;  L.  K. 
Nicholson,  New  Orleans  (La.)  Times- 
Picayune  and  States  and  W.  Randall 
Harris,  Asheville  Citizen  and  Times, 
“Resolved  that  this  association  ex¬ 
presses  its  appreciation  to  the  con¬ 
cerns  which  donated  prizes  for  the 
golf  tournament  as  follows: 

G.  D.  Crain,  Advertising  Age,  Chi- 
(Continued  on  page  56) 
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Editor  &  Publisher  for  May  23,  1936 


BIG  CHICAGO  ATTENDANCE  FORECAST 


Attendance  at  the  1936  Mechanical  Conference  of  ANPA  papers  in 
Chicago  this  year  is  expected  to  far  exceed  the  1935  total,  which  neared 
400  newspaper  and  trade  representatives. 

In  ten  years  the  Mechanical  Conference  has  grovm  from  less  than  100 
delegates. 

Following  is  the  pre-convention  list  of  ANPA  newspaper  delegates  to  the 
conference,  listed  alphabetically  by  cities  and  newspapers. 

A 

Albany  Evening  News  and  Knickerbocker  Press— Eugene  D.  lagaraski,  me¬ 
chanical  superintendent. 

Akron  (O.)  Beacon  Journai^-C.  E.  Woodward,  composing  room  foreman; 
J.  T.  Mahan,  stereotype  foreman;  John  Harrigan,  Sr.,  press  foreman. 
Ashland  (O.)  Times-Gazette— M.  G.  Bachmann,  mechanical  superintendent. 
Aurora  (Ill.)  Beacon-News— George  N.  Dieterich,  assistant  manager;  Albert 
Anderson,  foreman  composing  room;  Roy  DuSell,  head  pressman;  Victor  Bow¬ 
man,  head  machinist. 

B 

Bay  City  (Mich.)  Times— Frank  Villaire,  composing  room  foreman. 

Benton  &  Bowles — T.  J.  Camese. 

Birmingham  (Ala.)  News  and  Age-Herald— W.  A.  (3ams,  mechanical  superin¬ 
tendent;  W.  L.  Knighton,  pressroom  superintendent. 

Bloomington  (HI.)  Pantagraph— Russell  B.  Miller,  mechanical  superintendent; 
Howard  Colton,  press  and  stereotype  foreman. 

Boston  Christian  Science  Monitor— Herbert  T.  Stanger,  superintendent  of 
production. 

Boston  Herald-Traveler— -C.  W.  Govier,  mechanical  superintendent. 

Buffalo  (N.  Y.)  Evening  News — Louis  W.  Woelfel,  assistant  mechanical  super¬ 
intendent. 

c 

Canton  (O.)  Repository — H.  R.  Schaffner,  general  business  manager,  Brush- 
Moore  Newspapers,  Inc.;  Fred  Blattert.  foreman  press  room;  Ned  Cordray, 
foreman  stereo  department 

Cedar  Rapids  (Iowa)  Gazette — Henry  J.  Hromek,  superintendent  composing 
room;  Leo  (Ueesaman,  superintendent  of  press  room;  L.  T.  Caldwell,  stereotyp¬ 
ing  superintendent 

Charleston  (S.  C.)  Evening  Post  and  News  &  Courier — ^Henry  M.  Duke,  me¬ 
chanical  superintendent 

Charleston  (W.  Va.)  Gazette — A.  H.  Pruett,  Jr.,  circulation  manager;  H.  B. 
Folk,  foreman  composing  room;  Auburn  Taylor,  pressroom  foreman;  Maynard 
Wri^t,  manager  engraving  plant;  Paul  Fite,  foreman  stereotype  dept. 
Chattanooga  (Tenn.)  News — Guy  Aycock,  mechanical  superintendent  and 
pressroom  foreman. 

Chattanooga  (Tenn.)  Times — I.  J.  Gardner,  production  manager;  F.  L 
Gardner. 

Chicago  (Ill.)  Daily  News — ^D.  J.  O’Connell,  composing  room  superintendent; 
F.  E.  Brown,  pressroom  superintendent;  L.  O.  Wakefield,  stereotype  superin¬ 
tendent;  W.  R.  Taylor,  engraving  superintendent;  O.  R.  Kaspar,  manager,  dis¬ 
patch  room;  J.  W.  Harm,  mechanical  superintendent;  B.  Harvie,  night  ad  room 
foreman;  H.  Faltz,  day  ad  room  foreman. 

Chicago  Times — Frank  Cunningham,  foreman  composing;  George  Emms, 
foreman  stereotype  department,  Ray  Hahne,  production  manager;  William 
Ludwig,  foreman,  photo-engraving;  O.  D.  Rouse,  foreman,  press  room. 
Chicago  TaiBtmE — John  W.  Park,  production  manager;  Otto  R.  Wolf,  assistant 
production  manager;  Leo  Loewenberg,  superintendent  composing  room; 
Robert  J.  Longmore,  superintendent  stereotype  department;  Edgar  Mahar, 
superintendent  black  pressroom;  Louis  Raciocot,  engraving  department;  Henry 
J.  Mau,  chief  electrician. 

Cincinnati  (O.)  Times  Star — ^Earl  Burwell,  stereotype  superintendent;  Joseph 
R.  Donohue,  pressroom  superintendent;  Philip  Pfalzgraf,  composing  room  su¬ 
perintendent;  (]ieorge  Geist,  i^oto-engraving  superintendent. 

Cleveland  Plain  Dealer — ^H.  D.  Ashby,  supt.  of  employment;  Fred  Uhle, 
supt  of  engraving;  L.  C.  Michaels,  office  manager,  national  advertising  de¬ 
partment;  Thomas  Murphy,  manager,  art  department;  A.  W.  Brown,  fore¬ 
man  color  press  room;  H.  J.  Graham,  maintenance  superintendent. 
Cleveland  (O.)  Press — George  Fuller,  stereotype  superintendent;  Walter 
Ogden,  pressroom  superintendent;  Thomas  Godfrey,  engraving  room  super¬ 
intendent 

COBHOCTON  (O.)  Tribune — ^Wilson  Strasser,  composing  room  foreman;  A.  E. 
Lindsay,  machinist;  Sheldon  Lester,  press  room  foreman. 

D 

Danville  (Va.)  Commercial-News — John  Cope,  composing  room  superin¬ 
tendent;  Tom  Taft  business  manager;  Hud  Robbins,  photographer. 

Des  Moines  (Iowa)  Register  &  Tribune — Leon  A.  Link,  composing  room  su¬ 
perintendent;  J.  F.  Pezdirtz,  mechanical  superintendent. 

Detroit  (Mich.)  News — S.  Johansen,  mechanical  superintendent;  E.  Trinklein, 
assistant  superintendent  press  room. 

E 

Elmira  (N.  Y.)  Star-Gazette  &  Advertiser— Frank  Genger,  mechanical  super¬ 
intendent 

Erie  (Pa.)  Dispatch-Herald — Peter  Loesch,  mechanical  superintendent. 

Erie  (Pa.)  Times — Frank  J.  Johenesen,  superintendent. 


F 

Flint  (Mich.)  Journal — (]leorge  Crammond,  pressroom  superintendent. 

Fort  Smith  (Ark.)  Times  Record  and  Southwest  American— Bert  (3cm„ 
pressroom  superintendent;  Arthur  LaVasque,  composing  room  superinteodw: 
Omer  Conner,  stereotype  foreman;  Henry  Dunn,  engraving  plant  ^ 
Fort  Wayne  (Ind.)  News  and  Sentinel — A.  C.  Fritz,  superintendent  phot^ 
engraving  dept 

Fort  Wayne  (Ind.)  News-Sentinel — Ned  Nelson,  composing  room  fortg^. 
Melvin  Metker,  stereotype  foreman;  William  L.  Wispert,  pressroom  fattnm. 

G 

Gannett  Newspapers — John  A.  Biuke,  production  manager. 

Gardner  Advertising  Agency — D.  L.  Monaco. 

Gary  (Ind.)  Post  Tribune — A.  M.  Harris,  managing  editor;  A.  T.  Cutdier 
composing  room  foreman;  E.  S.  Ebner,  pressroom  foreman;  Edward  Ptnidi 
engraver. 

Goldsboro  (N.  C.)  News-Argus — Talbot  Patrick,  publisher. 

Grand  Rapids  (Mich.)  Press — Paul  A.  Gaumer. 

H 

Hamilton  (Ont.)  Spectator — A.  G.  Muir,  business  manager;  A.  J. 
composing  room  superintendent. 

Hammond  (Ind.)  Times — G.  A.  Lutz,  co-business  manager;  A.  O.  Wooldridge 
co-business  manager;  Rudolph  Grothe,  composing  room  foreman. 

Hartford  (Conn.)  Times — B.  F.  Garrity,  mechanical  superintendent;  J.  f, 
Addison,  superintendent,  pressroom. 

Hornell  (N.  Y.)  Evening  Tribune— L.  G.  Buisch,  assistant  manager;  (i  C. 
Booler,  pressman;  Edward  Marks,  machinist. 

1-J 

Indianapolis  (Ind.)  Star — R.  H.  Thompson,  stereotype  foreman;  G.  F.  Taiy, 
engraving  room  foreman;  C.  E.  Heckman,  color  press  foreman;  E.  C.  Whitt 
pressroom  foreman;  E.  C.  Woempner,  business  manager. 

Ithaca  (N.  Y.)  Journal — M.  J.  Watkins,  mechanical  superintendent 
Jackson  (Mich.)  Citizen-Patriot — A.  M.  Cummings,  foreman  compooil 
room;  O.  N.  Hicks,  pressroom  foreman. 

Jersey  City  (N.  J.)  Jersey  Journal — J.  I.  Horton,  plant  superintendent;  Prank 
Palmer,  stereotype  foreman. 

J.  Stirlinc  Getchell,  Inc. — Edward  Marks. 

Joliet  (Ill.)  Herald-News — George  Bolton,  composing  room  foreman;  Chaiki 
Davis,  foreman  pressroom. 

K-L 

Lansing  (Mich.)  State  Journal — A.  M.  Jullien,  supt.  composing  room;  Ed¬ 
ward  Parks,  superintendent  stereotype  dept;  Guy  Sonnebom,  supt  prai 
room. 

Lewiston  (Me.)  Sun  &  Journal — B,.  H.  Costello,  production  manager. 

Los  Angeles  Times — W.  A.  Masters,  production  manager. 

LoinsviLLE  (Ky.)  Courier-Journal  and  Times — ^T.  A.  Corcoran,  purdiaag 
agent;  M.  G.  Lowe,  manager  engraving  department  and  rotogravure  depait- 
ment;  Frank  Mann,  acting  superintendent  composing  room. 

Lynchburg  (Va.)  News  and  Advance — Maj.  Powell  Glass,  associate  publubcr; 
M.  P.  Tanner,  mechanical  superintendent. 

M 

Marion  (O.)  Star — ^Lester  Yeager,  press  and  stereotype  foreman. 
McKeesport  (Pa.)  Daily  News — W.  D.  Mansfield,  Jr.,  assistant  to  publidEr 
Joseph  Gerosky,  chief  pressman. 

Miami  (Fla.)  Herald — W.  B.  Sandlin,  mechanical  superintendent 
Minneapolis  (Minn.)  Star — C.  H.  Jorgensen,  mechanical  department  superin¬ 
tendent;  C.  J.  Trotter,  pressroom  superintendent;  J.  R.  Hopf,  superintendent 
stereotyping  room;  D.  D.  Curridan,  engraving  department  superintendent 
Monroe  (Mich.)  Evening  News — Will  Lacure,  mechanical  superintendent 
Montreal  Star — D.  H.  Parker,  mechanical  supt.;  W.  Wright  head  machinist 

N 

Nashville  (Tenn.)  Banner — E.  B.  Dakin,  mechanical  superintendent;  Cleoip 
Holloway,  composing  room  foreman. 

Newark  (N.  J.)  Evening  News — Diomas  J.  Jones,  foreman  pressroom. 
Newburgh-Beacon  (N.  Y.)  NEWs-^ohn  D.  Macintosh,  mechanical  superin¬ 
tendent. 

New  Castle  (Pa.)  News — C.  J.  W.  Gustafson,  foreman  pressroom. 

New  London  (Conn.)  Day — George  W.  Kent  pressroom  foreman. 

New  York  Daily  News — A.  C.  Bmith,  mechanical  superintendent;  W.  G.  Dodjt 
chemist;  Len  Pinover. 

New  York  Herald  Tribune — A.  H.  Bums,  mechanical  superintendent. 

New  York  Journal  of  Commerce — A.  M.  Watson,  mech.  supt. 

New  York  Sun — John  E.  Martin,  production  manager. 

New  York  Times — Joseph  Eksergen,  superintendent  of  photo-engraving  depart¬ 
ment. 

o 

Oakland  (Cal.)  Tribune — A.  L.  Lengel,  production  manager;  J.  R.  Knowlaai 
Jr.,  assistant  publisher. 

Olean  (N.  Y.)  Times-Herald — Norman  G.  Steltz,  mechanical  superintend** 
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Editor  &  Publisher  for  May  2  3,  1936 

big  attendance  forecast  for  CHICAGO  MECHANICAL  MEETING 


cmama  (Neb.)  Bee-News — Jack  Williamson,  stereotype  foreman;  Leo  A.  Pad¬ 
gett,  composing  room  superintendent. 

Woreo-Herald — Ray  G.  Leach,  composing  room  superintendent;  Henry 
Schlecht,  pressroom  superintendent. 

P 

pjjmBELPiuA  (Pa.)  Record — James  Toler,  mechanical  superintendent. 

PiiTSBPECH  (Pa.)  Post-Gazette — Howard  Ladd,  mechanical  superintendent. 
PinsBDBGH  Press — Charles  M.  Wolf,  mechanical  superintendent;  Jesse  F. 
Sturm,  pressroom  superintendent. 

PinsBintcB  Sun-Telegraph — William  R.  Skehan,  composing  room  superin¬ 
tendent. 

pijjjjnELD  (N.  J.)  Courier-News — William  Morrison,  mechanical  superin¬ 
tendent 

Poet  Huron  (Mich.)  Times  Herald — W.  W.  Ottaway,  business  manager;  Donald 
MacQueen;  Levi  White,  stereotype  foreman;  Clarence  Bennett,  press  room 
foreman. 

Pobismouth  (O.)  Times — Frank  S.  Duncan,  mechanical  superintendent. 

Pobhakd  (Ore.)  Oregonian — J.  H.  Brooks,  production  manager. 

Pjotidence  (R.  I.)  Journal — Frank  F.  Shan,  mechanical  supt. 

Q.R 

Racdo:  (Wis.)  Journal  Times — Talford  J.  Jude,  composing  room  foreman; 
Joseph  Stehlik,  night  machinist;  Claude  Austin,  ad  machine  operator;  John 
Burkert,  day  machinist. 

Richmond  (Ind.)  Palladium-Item — Horace  H.  Parker,  general  press  foreman; 
Charles  MacLeonhardt,  make-up  foreman;  John  R.  Aikin,  engraver;  G.  A. 
Righter,  mechanical  superintendent. 

Richmond  (Va.)  Times-Dispatch — W.  Gordon  Palmateer,  mechanical  super¬ 
intendent. 

Roanoke  (Va.)  Times  &  World-News — R.  A.  Fulton,  pressroom  superintendent; 
a  E  Terry,  stereotype  foreman. 

i  Rochester  (N.  Y.)  Times-Union — John  Mosher,  superintendent  pressroom, 
j  Rochester  (N.  Y.)  Democrat  &  Chronicle — Ed  Thomas,  superintendent  press- 
I  room. 

:  Rockford  (Ill.)  Star  &  Register-Republic  —Earl  E.  Anderson,  composing  roem 
superintendent;  Clarence  Hombrook,  pressroom  superintendent. 

s 

San  Diego  (Cal.)  Union  Trsune — A.  K.  Whyte,  publisher  and  manager; 
K.  L  Gregg,  production  manager. 

9i.  Joseph  (Mo.)  News-Press-Gazette — S.  R.  Douglas,  business  manager;  Roy 
Matheney,  superintendent  composing  room. 

St.  Louis  Post-Dispatch — F.  E.  Yetter,  foreman  roto  department;  H.  W. 
Nordman,  composing  room  superintendent;  T.  S.  Spillane.  assistant  foreman 
composing  room. 

St.  Louis  Star-Times — L.  J.  Chase,  production  manager. 

Si.  Paul  Dispatch  and  Pioneer  Press — Charles  J.  Hentschell,  superintendent. 
Salt  Lake  (Utah)  Tribune  and  Telegram — A.  L.  Fish,  general  manager. 
Savannah  (Ga.)  Morning  News  and  Evening  Press — James  F.  Meyer,  foreman 
composing  room. 

Scranton  (Pa.)  Times — George  C.  Stevens,  mechanical  supeintendent;  E.  J. 
Lynett,Jr. 

South  Bend  (Ind.)  Tribune — F.  D.  Schurz,  vice-president;  J.  W.  Harding, 
mechanical  superintendent;  R.  S.  Pridmore,  composing  room  foreman;  E.  W. 
(^irrise,  engraving  rcxim  foreman. 

SnuNCFiELD  (Ill.)  State  Journal — Thomas  F.  Grady,  composing  room 
foreman;  Robert  S.  Curry,  pressroom  foreman;  Herman  Staab,  stereotype  fore¬ 
man;  E  J.  Boland,  engraving  department  foreman. 

SnuNcriELD  (Mo.)  Newspapers,  Inc. — Don  M.  Orr,  mechanical  superintendent. 
SetiNCFiELD  (O.)  Newspapers,  Inc. — Carl  H.  Snow,  superintendent  composing 
room;  Edgar  Morris,  general  manager. 

StATEH  Island  (N.  Y.)  Advance — Frank  Parker. 

SiECBENviLLE  (Ohio)  Herald  Star — Carl  E.  Kinney,  composing  room  super¬ 
intendent. 

Superior  (Wis.)  Evening  Telegram — ^Tom  T,  Olson,  mechanical  superintendent. 
Syracuse  (N.  Y.)  Post-Standard — A.  J.  Gordon,  business  manager;  Alex 
Kramer,  pressroom  foreman. 

Sydney  (Australia)  Consolidated  Newspapers — C.  P.  Donnlley,  production 
manager. 

T 

Toledo  (0.)  Blade — E.  P.  Doyle,  mechanical  superintendent. 

Topeka  (Kans.)  Daily  Capitol — ^L.  H.  Schenck,  production  manager;  E.  C. 
Nash,  assistant  business  manager;  R.  J.  Ratcliff,  pressroom  foreman;  G.  F. 
Roberts,  ccmposing  room  superintendent. 

Toronto  Star-J.  S.  Atkinson,  assistant  manager;  C.  M.  Davey,  press  foreman, 
J.  P.  Dowden,  stereotype  foreman;  B.  C.  F.  West,  mechanical  superintendent. 

(N.  Y.)  Record  Newspapers — Granville  Hutchinson,  mechanical  super¬ 
intendent. 

U  to  Z 

^riCA  (N.  Y.)  Observer-Dispatch — Earl  N.  Hughes,  mechanical  superintendent; 
Jo^h  Estabrook,  composing  room  foreman;  W.  E.  Paine,  stereotype  foreman; 
David  Evans,  pressman. 

Vancouver  (B.  C.)  Province— G.  E.  las  ton. 

Barren  (O.)  Tribune  Chronicle — R.  M.  O’Connor,  mech.  supt. 

^HmcTON  (D.  C.)  Post — William  E.  Becker,  mechanical  superintendent; 
^  C.  Boysen,  assistant  c'-m'^tr'’!  r. 


Washington  (D.  C.)  Star — S.  H.  Kauffmann,  assistant  business  manager. 
Washington  Star — Crosby  N.  Boyd,  promotion  manager. 

Westchester  (N.  Y.)  Newspaper,  Inc. — William  L.  Fanning,  business  manager; 
Charles  Frederickson,  mechanical  superintendent;  Allen  H.  Pepper,  cmnpoaing 
room  superintendent. 

Williamsport  (Pa.)  Grit — ^L.  V.  Mincemoyer,  mechanical  superintendent; 
Howard  J.  Lamade,  business  manager. 

Worcester  (Mass.)  Telegram  &  Gazette — John  J.  Shea,  production  manager. 
Youngstown  (O.)  Vindicator — Frank  L.  Houck,  pressroom  superintendent; 
Leslie  G.  Griner,  stereotype  room  superintendent;  Thomas  C.  Carter,  compos¬ 
ing  room  mechanic;  Henry  T.  Vaughan,  pressman;  Robert  McK.  Fisher,  com¬ 
posing  room  superintendent. 

EXHIBITION  HALL  FLOOR  PLAN 
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Above  is  the  floor  plan  of  the  exhibition  room  near  the  ANPA  Mechanical 
Conference  convention  hall.  Thirty-two  exhibits  were  definitely  assured  this 
week-end.  Following  is  the  list  of  exhibitors: 

Booth  1  Printing  Equipment  Engineer,  Cleveland,  Ohio 

Booth  2  Tesch  Mfg.  Co.,  Milwaukee,  Wisconsin 

Booth  3-4  Milwaukee  Saw  Trimmer  Corporation,  Milwaukee,  Wis. 

Booth  5  Ajax  Electric  Cobapany,  Inc.,  Philadelphia 

Booth  6  Editor  &  Publisher,  New  York 

Booth  7  Nelson  Roller  Company,  Chicago 

Booth  11  Vandercook  &  Sons,  Inc.,  Chicago 

Booth  llA-12-  Standard  Engraving  Equipment  Co.,  Chicago 

Booth  13-13A  Intertype  Co.,  Brooklyn 

Booth  14-14A  New  England  Newspaper  Supply  Co.,  West  Lynn,  Mass. 
Booth  14B  Linotype  Parts  Corporation,  New  York 
Booth  15  Rapid  Electrotype  Co.,  Cincinnati 

Booth  15A-  T>  T3  /-.u- 

R.  R.  Robertson,  Chicago 

Booth  16  Imperial  Type  Metal  Co.,  Chicago 

Booth  17-17A  Rapid  Roller  Co.,  Chicago 

Booth  18-18A  New  York  Post  (Arthur  H.  Gaebel),  New  York  City 
Booth  19A  Tingue,  Brown  &  Co.,  New  York 

Booth  19  Chemco  Photoproducts  Co.,  New  York 

Booth  20  J.  A.  Richards  Company,  Kalamazoo,  Michigan 

Booth  21  H.  B.  Rouse  &  Co.,  Chicago 

Booth  22  Rolled  Plate  Metal  Co.,  Brooklyn,  New  York 

Booth  22A  Federated  Metals  Corpotation,  Chicago 
Booth  23A  Economy  Chucks,  Inc.,  Chicago 
Booth  23-24-25  Ludlow  Typograph  Company,  Chicago 
Booth  24A- 

25A-26A  &  Teletype  Corporation,  Chicago 
31 

Booth  26  Hammond  Machinery  Builders,  Inc.,  Kalamazoo 

Booth  27  Wallin  Manufacturing  Co.,  Omaha,  Neb. 

Booth  28  Vogt  Roller  Co.,  Louisville,  Ky. 

Booth  29  Johnstone  Electric  Company,  Inc. 

Booth  30  National  Printing  Appliance  Corporation,  New  York 

Booth  32-33-  o.  ^  ^ 

34  Sta-Hi  Newspaper  Supply  Co.,  Los  Angeles 
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MECHANICAL  CONFERENCE  ATTRACTS  SCORES  OF  BUSINESS  REPRESENTATIVES 


Applications  for  admission  badges  to  the  ANPA  Mechanical  Confer¬ 
ence  in  Chicago  indicate  that  there  will  be  nearly  75  printing  equip¬ 
ment  manufacturers  represented,  with  from  one  to  ten  men  in  attendance. 
Only  one  representative  of  each  company  will  be  admitted  to  the  morning 
and  afternoon  sessions.  The  discussion  meetings  in  the  evening  are  open  to 
any  trade  representatives.  Following  are  the  names  of  companies  and  their 
men,  alphabetically  arranged,  as  they  were  sent  to  Editor  &  Publisher  this 
week; 


A  TO  C 

Ajax  Electkic  Co. 

John  E.  Haig 
William  Adam,  Jr. 

AmEXICAN  PUELISHEaa  SUPELY 
Robert  D.  Berry 

Aweeican  Type  Foundebs  Company 
John  M.  CoBiiis 

AncioCanadian  Pulp  &  Papeb  Mills 

E.  M.  Uttle 

Bijindin  Papeb  Co. 

N.  W.  Armstrong 

Bubgess  Cellulose  Co. 

D.  T.  Stephenson 
Calipobnia  Ink  Company 

W.  H.  Brandes 

Cebtipied  Dbv  Mat  Cobp. 

Wm.  F.  Whelan 

Challenge  Machineby  Co. 

Cremco  Photo  Pbobucts  Co. 

H.  E.  Eady 

Coyne  &  Paddock,  Inc. 

John  J.  Coyne 
Patrick  M.  Coyne 

Cutleb-Hammeb 

E.  H.  Laabs 
A.  H.  James 
H.  M.  Cook 

D  TO  G 

The  Duplex  Pbinting  Pbess  Co, 
W.  H.  Granger 
George  R.  Steele 
Paul  Drake 
Charles  H.  Brotvn 

E.  L.  Markey 
Herman  Ninow 
James  L.  Blackley 
George  W.  Watrous 

Edes  Manupactubing  Co. 
William  L.  Finkeldey 

Ensicn.Reynold,  Inc. 

Genebal  Electbic  Co. 

H.  F.  Blankenbiller 

F.  S.  Paasley 
W.  E.  Whalen 
W.  L.  Wright 


The  Goss  Pbinting  I’bpss  Co. 

M.  VV'.  Brueshaber 
A.  J.  Cooper 
R.  C.  Corlett 
W.  T.  Goss 
A.  J.  Krohn 
C.  S.  ReUly 
H.  F.  Sheldon 

H  TO  I 

Hamilton  Manupactubing  Co. 

E.  P.  Hamilton 

R.  Hok  &  Co.,  Inc 

F.  L.  McCarty 
J.  M.  Masterson 

G.  H.  Higgins 

F.  W.  Schnell 
P.  H.  Gallien 
C.  W,  Ginsberg 
C.  J.  Murray 

J.  M.  Huseb,  Inc. 

Sam  Mills 
Robert  P.  Lalor 
Walter  Huber 

Impebial  Type  Metal  Company 

Clarence  Seaman 

Claude  Purkis 

Troy  Tobin 

William  Prentice 

M.  M.  Caldarell 

Carl  Nibecker 

William  C.  Otter 

Wilson  Stearly 

Grant  F.  Wilber 

Inland  Empibe  Papeb  Co. 

L.  M.  Smith 

Intebnational  Papeb  Co. 

R.  B.  Harbison 

The  Intebnational  Pbinting  Ink  Cobp. 
R.  W.  Smith 
J.  Preisman 
Tom  Ball 
T.  A.  Ryan 

Intebtype  Cobpob.ation 

H.  a.  Peterson 
David  Anderson 
John  S.  Plummer 
Walter  W.  Barrett 
Ralph  Moore 
Ralph  Robuck 


F.  \t'.  Xorlhiiiore 
Kay  Moore 

J  TO  M 

Johnstone  Electbic  Co.,  Inc. 

A.  F.  Johnstone 

Lake  Ebie  Stebotype  Equipment  Co. 
I,ANSTON  Monotype  Machine  Co. 

T.  Frank  Morgan 
George  H.  Carter 
Stanley  E.  Haigh 
James  H.  Sweeney 

Fbed’k  H.  I.evey  Co.,  Inc. 

Bruce  Berckmans 

Otto  Ludwig  Pbintebs  Supply 
A.  G.  Schmidt 

Ludlow  Typocbaph  Co. 

Arthur  H.  Hedly 
Philip  P.  Merrill 
John  O.  King 
Douglas  C.  McMurtrie 
W.  F.  Mulcahy 
C.  A.  Wellman 

F.  H.  Dunham 
L.  C.  Penry 

G.  A.  Conklin 
F.  G.  Jennings 
R.  F.  Sherman 
L.  J.  Helmick 

Matbix  Contbast  Cobpobation 
Charles  H.  Stout 
Henry  Brainerd 
Clifford  Yewdall 

G.  H.  Mead  Company 
A.  M.  Craighead 

H.  L.  Bowman 

Mead  Sales  Company 
R.  H.  Roueche 
Mebgentkaleb  Linotype  Co. 

R.  R.  Mead 
C.  H.  Griffith 
H.  L.  Gage 

Metbo  Associated  Sebvices,  Inc. 
Emanuel  Shapiro 

Meyeb  Both  Company 
Geobge  H.  Mobbill  Co. 

A.  S.  Thompson 
R.  S.  Crowell 

N  TO  P 

National  Steel  &  Coppeb  Plate  Co. 
J.  Pass 

New  England  Newspapeb  Supply  Co. 
Edward  W.  Gordon 
Jennings  J.  Phillips 
Fred  M.  Youngs 
William  F.  Grenier 
Colin  Campbell 

Newspbint  Sebvice  Bubeau 
E.  B.  Kellogg 


Niles  &  Nelson,  Inc 
E.  T.  Niles 
L.  C.  Doran 
W.  P.  Monahan 
J.  H.  Clancy 

Ontabio  Papeb  Co.,  I.imites 
Peebless  Pbinting  Ink  Co. 
I’oLYGBAPRic  Company  op  Amur. 

Robert  M.  Werblow 
Pbice  Bbothxbs  Sales  Cobpobatiob 

Q  TO  T 

Rapid  Electbotype  Co. 

G.  W.  Kaufmann 
R.  T.  Allen 
W.  H.  Chatfield 
W.  B.  Eckerle 
E.  A.  Buescher 
C.  A.  Deitemeier 

Rolled  Plate  Metal  Co. 

Fred  A.  Dirkes 

H.  B.  Rouse  &  Co. 

William  J.  Knoll 
Harry  W.  Knoll 

Spbuce  Falls  Poweb  &  Papes  Ca 
R.  M.  Watt 

Sta-Hi  Newspapeb  Supply  Co. 

C.  C.  Brooks 
A.  W,  Cochran 
J.  1 1.  Brooks 

St.  Maubice  Valley  Papeb  Co.,  Lie 
Teletypsetteb  Cobpokatios 
J.  O.  Carr 
Walter  W.  Morey 
n.  R.  Day 
M.  T.  Goetz 

Tingue  Bbown  Co. 

U  TO  Z 

United  Amebican  Metau 
L.  W.  Goldberg 
A.  S.  Hall. 

W.  E.  Petersen 
T.  J.  Ryan 
W.  O.  Wicklund 
R.  M.  Nybagen,  Jr. 

Vapo  Systems 

G.  C.  Flint 

V'ULCAN  PbOOFING  Co. 

J.  C.  Dunn 
L.  C.  Conley 
G.  C.  Chalmers 

Walteb  Scott  &  Company 
Wood  Flonc  Cobpobation 
Charles  Scherb 

Wood  Newspapeb  Machineby  Coil 
Oscar  C.  Roesen 

I.  Tornberg 
Thomas  F.  Rodman 
Edward  Rehm 


INTEREST  AT  PEAK  FOR 
MECHANICAL  MEETING 


(Continued  from  page  6) 


was  invented  by  Mr.  A.  H.  Gaebel,  en¬ 
graving  division  manager  of  the  New 
York  Post. 

The  apparatus  is  made  up  of  well 
known  electrical  and  optical  prin¬ 
ciples  and  is  unique  among  photo 
actuated  by  the  code  on  the  copy  and  electric  cell  developments  in  that  it 
the  type  thus  set  automatic^y.  measures  the  matter  surface  reflec- 

However,  a  final  step  in  the  manu-  tively,  closely  approximating  the  hu- 
facture  of  the  Semagraph  for  wide-  eye’s  reaction  when  reading  a 

spread  adoption  fdl  short  of  the  gom  newspaper.  It  is  not  designed  to 
which  had  been  set  as  this  week  in  measure  black,  white  or  all  degrees  of 
order  to  make  a  grand  debut  in  Rhadps  in  between.  Hxe  li^t  source 
Chicago.  projects  a  beam  of  li^t  one  pica 

^lere  are,  in  addition,  several  for-  square  onto  any  desired  part  of  the 
ward  steps  in  newspaper  production  newspaper.  Hie  optical  system  pro- 
which  have  not  reached  the  com-  jects  tihe  light  from  the  spot  onto  a 

l^otronic  oelL  Hiis  cell  is  sensitive 
in  a  great  range  to  the  same  colors 
that  effect  the  human  eye.  The  cell 
passes  on  in  electrical  equivalents  cur¬ 
rent  to  the  micrammeter  whidi  is 
one-millionth  ampere  per  division  of 
the  scale. 

The  scale  is  divided  into  one  hun¬ 
dred  equal  parts.  0  represents  car¬ 
bon  black.  One  hundred  represents 
calcium  carbonate  as  the  white.  The 
lower  scale  is  stationary. 

In  operation,  the  instrument  is 
placed  on  the  darkest  black  pica  type 
of  an  ad  or  picture.  On  a  good  print^ 
newspaper  this  normally  reads  about 
12  or  15.  The  paper  itself  normally 


mercial  stage  but  which  still  will  con¬ 
stitute  an  important  item  of  hallway 
conversation  at  Chicago. 

One  of  these  is  the  new  Lensic 
process  which  is  pleasing  the  manage¬ 
ment  of  the  Cleveland  News,  accord¬ 
ing  to  reports  from  that  city.  Ihe 
picture  is  made  without  any  half¬ 
tone  screen.  It  is  60  in  the  highlights 
pnd  120  in  the  middletone.  Stories 
say  that  the  Lensic  product  has  a 
depth  and  detail  that  is  otherwise  im- 
obtainable.  Although  the  develop¬ 
ment  is  not  complete,  it  has  been  the 
subject  of  much  discussion,  in  line 
with  increased  interest  in  the  use  of 
cuts. 


a  total  of  75  as  against  a  possible  100. 
The  strike  -  through  can  also  be 
measured  by  moving  the  instrument 
onto  the  spot  where  the  strike¬ 
through  occurs.  Normally,  an  ordinary 
strike- throu^  will  show  ei^t  points 
off  color  of  the  paper. 

Half-tones  are  measured  by  sliding 
the  instrument  to  the  highest  high- 
li^t,  and  an  average  good  half-tone 
will  read  approximately  80.  If  its 
blacks  are  solid  it  will  read  the  same 
as  type,  or  15.  This  gives  you  a  con¬ 
trast  of  65  on  a  good  half  tone. 

Ihe  object  of  the  instrument  is  to 
reduce  to  munerical  factors  the  con¬ 
trast  of  the  half-tone,  quality  of  pa¬ 
per,  distribution  of  ink,  the  strdce- 
throu^  from  the  opposite  page,  or  ink 
penetration,  and  do  away  with  the  hit 
or  miss  rule  of  thumb  method  now  in 
vogue. 


KRETCHMAN  TO  SPOKANE 


Among  the  other  mnovations  which  reads  around  90.  The  upper  scale  is 
will  receive  the  delegates’  attention  now  moved  by  the  knob  on  the  front 
during  the  week  is  the  contrast  meter,  of  the  instrument  so  that  the  0  of  the 
designed  to  measure  the  color  of  the  movable  upper  scale  is  in  line  with 
paper,  created  by  the  amount  of  the  15,  which  represents  the  black.  Hie 
ink  deposited,  the  contrast  of  halftones,  pointer  shows  90  for  the  paper,  and 
all  by  direct  reading,  as  well  as  the  will  read  75  on  the  upper  scale.  This 
strike-through  or  ink  penetration.  It  gives  a  contrast  for  ink  and  paper  of 


RUNS  BUY-AT-HOME  ADS 

The  East  Liverpool  (O.)  Review  has 
been  conducting  a  “shop  at  home’’ 
campaign  for  the  benefit  of  local  mer¬ 
chants.  Full  page  ads  every  week 
feature  the  advantages  of  the  home 
market.  The  first  of  the  series  ap¬ 
peared  February  4  “in  the  interest  of 
East  Liverpool  &e  logical  trading  cen¬ 
ter  of  the  Tri-State  district”  The 
pages  are  illustrated  with  large  half¬ 
tones  and  line  cuts.  Some  of  the  topics 
have  been:  “Get  Behind  and  PuA;” 
“Self-Interest  Should  Urge  Us  to  ‘Pull 
Together;’  ”  “Only  As  Good  As  the 
People  Who  Make  It;”  and  “Future 
East  LiverpooL”  Several  of  the  pages 
were  addressed  to  those  living  in  cities 
in  the  Blast  Liverpool  trading  area. 


It  Named  Editor  to  Succeed  L  W. 

JorgentoEi  on  Prew 

(Special  to  Editob  &  Publishu) 
Spokani:,  May  18 — H.  F.  Kretdimr 
succeeded  E.  W.  Jorgenson  as  edits 
Spokane  Press  May  15.  Mr.  Kietth' 
man  formerly  was  editor  of  the  Cow 
d’Alene  (Id^o)  Press.  Both  papen 
are  memters  of  the  Scripps  Lea^d 
Newspapers.  Mr.  Jorgenson,  editor  oi 
the  Press  for  11  years,  resigned  to  tab 
up  independent  writing  and  to  “rom 
around  a  bit.”  No  successor  to  Kietdi- 
man  in  Coeur  d’Alene  has  been  named 
Mr.  Kretchman  attended  the  Uni* 
versity  of  Washington.  Compktai 
the  full  journalism  school  course,  wti 
editor  of  the  University  Daily  and 
member  of  Sigma  Delta  Chi  He  kit 
the  University  in  1925  to  go  on  tb 
copy  desk  of  the  Seattle  Star.  In  UK 
he  went  to  Auburn,  Wash.,  as  edits 
of  the  Globe-Republican  (weekly) 
1928  he  worked  on  the  Everett  Nm 
and  later  in  year  went  to  the  Tocow 
Times  as  ni^t  editor  and  day  tele 
graph  editor.  On  Jan.  1,  1929, 
the  Scripps  League  bought  the  Com 
d’Alene  Press  he  transferred  to  Coeui 
d’Alene  as  editor  and  has  been  locattcj 
there  since  except  for  a  short  perisl 
on  the  Seattle  Star.  Mr.  Kretdinian » 
married  and  the  father  of  two  chil-i 
dren. 


PLACING  NEW  ACCOUNTS 
Goulston  Co.,  Inc.,  Boston,  has  bi^ 
named  by  Suffolk  Downs  Race  Trao^ 
and  United  Farmers  Creamery  Assy 
ciation  to  direct  their  advertkBng 
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Best-  ‘Because  it  functions  with  the  maximum  efficiency  on  any  size  and 
kind  of  product:  from  a  2  page  flyer  to  a  96  page  full  size  newspaper; 
48  page  single  sections  or  as  many  as  8  separate  sections;  tabloid,  or 
standard  newspapers,  or  combinations  of  them;  with  or  without  col¬ 
lecting.  No  folder  performance  can  outclass  Scott  3  to  2  Ratio  Fold¬ 
ers  and  none  really  equals  it. 

K3St0St""Because  it  has  run  on  actual  regular  edition  in  users’  pressrooms  as 
high  as  68,000  per  hour  and  because  Scott  Presses  are  consistently 
operating  in  many  leading  pressrooms  at  higher  regular  production 
speeds  than  most  presses  are  run.  Scott  Folders  impose  no  speed  re¬ 
strictions  on  any  run. 

S3f0St“Because  of  its  strength,  due  largely  to  the  Scott  3  to  2  Ratio,  and  be¬ 
cause  the  patented  Scott  Safety  Gate  makes  absolutely  impossible  any 
excess  strain  on  folding  blades  and  folding  rollers.  The  Scott  Safety 
Gate  is  Real  Prevention,  not  a  Cure.  It  makes  folder  chokes 
impossible. 


BJew  York  Walter  Scott  &  Co.  cucg* 

230  West  41  St  Street  1330  Monadnock  Block 

Plainfield,  New  Jersey,  U.  S.  A. 


The  Resit  —  Fastest  —  Safest 


Newspaper  F«»lder 
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NATIONAL  ADVERTISING  IS  CALLED 
“GODFATHER  OF  MAIN  STREET” 

Protect  Retailing  Against  Panic,  Says  New  Head  of  New 
York  Advertising  Club,  and  “Industry,  National  Adver¬ 
tising  and  the  Merchants  of  America  Will  Do  the  Rest” 

By  RICHARD  WEBSTER 


^  Liniits  to  Retail  Growth” 

IN  was  the  headline  some  papers 
put  on  a  recent  speech  before  the 
Kiwanis  Club  of  New  York  by  H.  B. 
LeQuatte,  newly  re-elected  president 
of  the  New  York  Advertising  Club. 

The  real  cause  of  the  depression, 
according  to  Mr.  LeQuatte,  certainly 
was  not  an  over-extension  of  the  re¬ 
tail  markets  nor  their  being  over¬ 
supplied. 

“It  is  an  undeniable  fact  that  our 
retail  markets  do  not  break  down  from 
the  inside.  Retail  buyers  of  this  coun- 
ti-y  reduce  their  purchases  only  when 
fright  and  panic  induce  them  to  do 
so.  .  .  .  The  solution  of  the  economic 
problems  of  this  cotmtry  is  just  as 
simple  as  this — protect  our  retail  mar¬ 
kets  against  panic.  That’s  all  I  ask. 
Industry,  national  advertising  and  the 
merchants  of  America  will  do  the  rest, 
with  the  assured  cooperation  of  the 
consumers,”  he  said. 

He  went  on  to  explain  that  the  “god¬ 
father  of  Main  Street  is  national  ad¬ 
vertising.  An  economic  law,  new  in 
human  experience,  American-bred 
and  develop^  by  native  initiative  con¬ 
sists  of  national  advertising  as  cause 
and  Main  Street  as  effect.” 

You  may  carp  at  the  “new  economic 
law”  and  at  something  very  like  beg¬ 
ging  the  question  in  the  statement  that 
“retail  markets  do  not  break  down 
from  the  inside” — but  it  is  a  good  sign 
when  the  glorification  of  national  ad¬ 
vertising  accompanies  a  boost  for  re¬ 
tailing. 

At  the  annual  meeting  of  the  Cham¬ 
ber  of  Commerce  of  the  United  States, 
the  end  of  last  month,  a  speech  by 
James  O.  McKinsey,  chairman  of  the 
board  of  Marshall  Field  &  Co.,  called 
the  American  merchant  “one  of  the 
agencies  developed  for  the  purpose  of 
stimulating  greater  consumption  in 
order  to  utilize  to  a  maximum  degree 
the  production  facilities  available.  It 
is  the  responsibility  of  the  merchant 
to  seek  to  ascertain  the  desires  and 
needs  of  .  .  .  consumers  .  .  .  and 
strive  to  satisfy  these.” 

And  this  important  notion  that  re¬ 
tail  growth  is  possible  only  as  retailer 
(and  manufacturer)  learn  the  needs 
of  the  buying  public — as  well  as  stimu¬ 
late  them — is  effectively  expressed  in 
a  recommended  article  in  the  Journal 
of  Home  Economics  for  May,  in  which 
Carl  N.  Schmalz  blueprints  the  neces¬ 
sary  characteristics  of  an  agency  for 
better  relations  between  retailers  and 
their  customers.  Such  an  agency 
must: 

(1)  Know  the  consumer’s  point  of 
view  and  express  it  to  the  store; 

(2)  Determine  what  the  consumer 
actually  wants  and  what  she  would 
want  if  she  “possessed  all  the  facts”; 

(3)  Bring  the  consumer’s  wants  and 
aeeds  so  forcibly  to  the  store  as  to  get 
results; 

(4)  Initiate  proposals  in  the  con¬ 
sumer’s  interest; 

(5)  Certify  to  the  consumer  that  the 
store  is  responding  to  these  demands; 

(6)  Instruct  consumers  about  pro¬ 
duction  and  distribution  so  that  “con¬ 
sumer  expectations  might  be  kept 
within  bounds”; 

(7)  Provide  a  means  outside  the 
regular  store  staff  for  customers  to 
register  complaints  and  make  sugges¬ 
tions; 

(8)  Be  “adapted  to  effective  and 
favorable  publicizing”  so  that  a  co¬ 
operating  retailer  may  get  the  maxi¬ 
mum  reward. 

These  eight  points  need  analysis  and 


amplification.  Many  of  them  would 
be  embraced  by  a  sound  and  up-to- 
date  sales  promotion  division  of  a 
good  store. 

It  is  indicative  of  a  well  defined 
trend  in  modem  business  practice — 
or  at  least  in  business  jargon — that  .so 
much  more  emphasis  is  being  placed 
on  “public  relations.” 

*  •  » 

The  last  week  adds  to  our  high- 
spot  list  of  newspaper  coupons 
these  varied  three: 

John  Wanamaker,  N.  Y.:  "Please 
send  yoiu*  representative  to  make  a 
heating  survey  of  these  premises”  in 
an  advertisement  of  A  B  C  oil  burners. 

Rogers  Peet  Company,  in  a  3- 
column  by  185  line  advertisement  of 
a  $1.95  shirt,  had  a  coupon  with  14 
fill-ins:  number  of  shirts  wanted;  six 
styles  to  select  from;  neck  and  sleeve 
size;  charge,  check  herewith  or  C.O.D., 
and  name  and  address. 

Brentano’s  Bookstores  used  a  page 
to  describe  in  brief  paragraphs  (like 
Garden  City)  “100  Books  Your  Home 
Needs,” — only  a  few  at  special  prices. 
The  coupon  had  the  numbers  1  to  100 
to  be  “encircled.” 

«  •  • 

When  we  recently  commented  on  the 
bleed  advertisements  of  Abraham  & 
Straus  in  New  York  newspapers,  we 
should  have  mentioned  the  four-edge 
bleed  page  used  in  the  Atlanta 
Georgian  by  Davidson-Paxon  Co.  of 
Atlanta.  Hie  New  York  Herald  Trib¬ 
une  gave  only  an  outside-edge  bleed. 
The  Davison-Paxon  page  is  repro¬ 
duced  in  miniature  in  the  May  7  issue 
of  Advertising  &  Selling. 

•  *  • 

KRESGE’S  in  Newark  for  several 
years  has  cultivated  new  business 
regionally  through  five  field  workers, 
living  in  each  of  five  good-sized  tribu¬ 
tary  towns.  They  are  society  types, 
matronly,  well  known  in  their  com¬ 
munities,  paid  a  little  better  than  an 
average  good  saleswoman,  and  on  an 
automobile  allowance. 

Within  24  hours  after  a  newcomer 
settles  in  any  of  these  five  territories, 
one  of  these  ambassadoresses  calls  on 
her  and  invites  her  to  drive  with  her 
to  the  store,  shows  her  aroimd,  takes 
her  to  lunch  and  attempts  to  open  a 
charge  account  for  her.  These  special 
representatives  of  the  store — just  be¬ 
cause  they  don’t  seem  to  be  its  em¬ 
ployes — are  especially  helpful  in  han¬ 
dling  and  locating  complaints. 


25  FIRSTS 

During  the  first  4  months  of  1936, 
The  Sun  stood  as  follows  among 
New  York  evening  newspapers  in  38 
important  advertising  classifications 
measured  by  Media  Records  .  .  . 

FIRST  in  25 
SECOND  in  9 
THIRD  in  2 
FOURTH  in  2 

NEW  YORK 


Hugo  sonnenschein,  for  the 

last  year  advertising  manager  of 
Meier  &  Frank,  Portland,  Ore.,  has  re¬ 
signed  and  is  returning  to  New  York 
to  become  advertising  director  of 
Bloomingdale  Brothers  where  he  was 
employed  in  1931  and  ’32.  Karl  F. 
Egge,  Bloomingdale  publicity  director, 
has  been  named  to  a  new  post — sales 
promotion  manager. 

•  •  • 

Extreme  weather — a  cold  wave  in 
the  East  and  100  degree  heat  in 
the  Dakotas  and  Minnesota — probably 
checked  retail  volume  somewhat  in 
the  middle  week  of  May,  but  the  gains 
were  good  both  over  the  preceding 
week  of  this  year  and  over  the  corre¬ 
sponding  mid-May  period  last  year. 
Dun  &  Bradstreet  report  gains  of  6  to 
10%  over  a  year  ago  and  all  the  way 
from  8  to  23%  over  the  second  week 
of  May  this  year. 

Retail  gains  for  the  period  were  bet¬ 
ter  than  any  other  type  of  business 
made  in  most  territories.  New  York 
department  stores  did  a  volume  about 
15%  more  than  a  year  ago  for  the 
w'eek  and  about  12  or  13%  better  for 
the  first  half  of  the  month.  Philadel¬ 
phia  department  store  sales  were  28% 
more  than  in  the  preceding  week  and 
17%  better  than  a  year  ago.  Boston 
and  Dallas  each  beat  the  1935  record 
for  the  week  by  20%  and  Omaha 
gained  26%.  In  Pittsburg  the  gain 
was  almost  32%  in  department  store 
sales.  Kansas  City  department  store 
sales  were  the  hii^est  since  1929  for 
this  week. 


By  regions  the  gains  over 
cording  to  Dun  &  Bradstreet,  wm.' 
New  EIngland,  8  to  12%;  East,  10  i. 
15%;  Middle  West,  12  to  16%;  Norft. 
west,  10  to  12%;  South,  8  to  15«,. 
Southwest,  12  to  18%,  and  PaojI 
Coast,  8  to  12%. 

•  *  • 

ONE  of  the  most  striking  signs 
better  earnings  was  the  recoo- 
sideration  of  the  quarterly  dividssj 
of  Neisner  Bros.,  Inc.,  chain  store.  A 
dividend  for  the  quarter  had  b(Q 
declared  for  25  cents  a  share.  H, 
reconsideration  made  it  37(4  cents  and 
was  annoimced  as  if  the  first  declara- 
tion  had  been  informal  and  uncon- 
sidered! 

JOHN  H.  PAYNE  HONORED 

Two  groups  recently  paid  tribute  to 
John  Howard  Payne,  business  manage 
of  the  Houston  Press.  The  Press  on 
April  30  carried  a  full-page  greeting 
headed  “To  Our  Friend:  John  Howani 
Payne.”  The  body  of  the  ad  carried 
his  picture  and  a  greeting  on  his  re¬ 
turn  as  business  manager  of  the  Pi^ 
after  an  absence  since  1927.  It  was 
signed  by  41  persons.  On  May  10  the 
Salesmanship  Club  held  a  lundseon 
honoring  Mr.  Paime.  Meanwhile  4e 
Oklahoma  Advertising  Club  on  April 
22  passed  a  resolution  commending 
Mr.  Payne  for  his  contributira  to 
Oklahoma  City  and  the  Southwest  and 
named  him  a  life  member  qf  the  club. 
Prior  to  returning  to  Houston  It. 
Payne  was  business  manager  of  the 
Oklahoma  City  Oklahoma  News. 


Worcester,  Massachusetts 

Worcester  Scot  Pays  $720 
For  One-Day  Fishing  Trip 

Lured  by  reports  of  fine  trout  fishing  near  Frankfort,  Ger¬ 
many,  Paul  Mack-Hale,  265  pound  Worcester  restauranteur, 
sailed  on  the  Zep  for  the  trout.  He  had  one  day  to  catch 
’em.  Amazed  reporters  asked  Mr.  Mack-Hale  (of  Scottish 
extraction)  if  the  fishing  trip  were  his  only  reason  for  go¬ 
ing.  “Sure,”  he  said.  “That  and  the  joy  ride.” 

Of  the  55  passengers  on  the  Zep  as  it  sailed  east,  two  were 
from  Worcester.  Mrs.  Harriet  D.  Hague,  age  87  (but  don’t 
you  dare  call  her  an  “old  lady”)  went  just  for  the  thriU. 
“She’s  an  old  hand  at  flying,”  her  daughter  in  New  York 
explained.  “She’s  ridden  in  planes  ever  since  she  was  80  and 
we  expect  to  see  a  good  bit  of  Europe  by  air  when  we  get 
there.” 

The  Worcester  Market  has  its  full  quota  of  peo¬ 
ple  who  like  to  try  new  kinds  of  joy  rides  and 
new  types  of  thrills.  It  has  MORE  than  it$ 
quota  of  people  ABLE  to  do — as  they  please. 

This  rich  and  responsive  market  (population  more  than 
433,000  in  the  city  and  average  18-mile  retail  trading  zone) 
is  effectively  cultivated  through  the  Telegram-Gazette 
ALONE.  With  an  average  net  paid  daily  circulation  in  ex¬ 
cess  of  100,000  for  more  than  8  years,  the  Telegram-Gazette 
is  read  daily  in  more  than  85  per  cent  of  all  homes  which 
regularly  take  a  Worcester  daily  paper. 


THE  TELEGRAM-GAZEnE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Aisociates,  National  RefroaentotWei 
New  York,  Chicago,  Detroit,  Boston,  Philadelphia,  San  Francisco,  Los  Angeles, 


The  Coming  American  Building  Boom  has  arrived 
—and  with  a  bang.  In  Chicago  and  environs,  build¬ 
ing  for  the  first  quarter  of  1936  is  well  ahead  of 
1935.  And  this  is  only  the  beginning.  Even  so,  the 
building  industry  and  literally  hundreds  of  allied 
industries  are  already  showing  profits  for  the  first 
time  in  a  number  of  years.  Next  year  profits  will 
be  bigger  and  more  people  will  be  at  work.  We’re 
turning  the  comer,  and  the  Chicago  American  is 
doing  everything  in  its  power  to  give  an  extra  shove. 

With  the  inauguration  of  the  National  Housing  Act, 
the  American  set  up  a  definite  schedule  of  modern¬ 
isation  editorial  work  to  acquaint  its  readers — 
Chicago’s  largest  evening  circulation  —  with  the 
opportunities  for  better  living  now  available.  A 
bureau  was  organised,  with  street  floor  offices,  to 
disseminate  information  to  the  general  public.  And 
a  modemiration  exhibit  on  a  prominent  downtown 
plaza  was  maintained  for  several  months.  This 
aetivity  received  nation-wide  publicity.  Thus  the 
benefits  of  modernization  were  effectively  brought 
home  to  American  readers  in  every  possible  way — 
through  news  columns  and  editorials,  by  personal 
helpful  talks  and  by  entertaining  and  dramatic 
examples  of  actual  modernization  work! 

When  Title  II  of  the  National  Housing  Act  became 
effective,  additional  editorial  space  was  given  to 
new  homes  and  all  details  concerning  their  financ¬ 


ing  and  construction.  Knowing  that  the  public  was 
generally  ignorant  of  the  vast  advancements  made 
by  the  building  industry  in  recent  years,  the 
American  decided  to  build  an  air-conditioned 
demonstration  home,  modem  10  the  Nth  degree  in 
construction  and  equipment.  It  was  opened  on 
November  24th  last  year  and  since  has  been  in¬ 
spected  by  thousands.  And  a  second  American  air- 
conditioned  home,  just  completed,  was  opened  on 
May  lOth.  Thus,  by  bringing  visually  to  Chicagoans 
the  great  improvements  in  housing,  the  American 
is  instilling  building  “buying  ideas”  into  thousands 
of  prospective  customers.  Moreover,  with  its  char¬ 
acteristic  aptitude  for  sensing  public  trends,  the 
American  established  some  two  years  ago  and  is 
still  conducting,  each  week,  a  page  devoted  to  air- 
conditioning  news,  under  the  editorship  of  P.  D. 
Horgan,  well-known  authority.  Which  might  be  the 
explanation  why  Chicago  is  today  the  center  of 
America’s  air-conditioning  activity. 

This  housing  work — concentrated,  planned  and  ef¬ 
fective — has  drawn  the  attention  of  Chicago  dealers 
and  craftsmen  to  the  American.  It  is  their  trade 
paper  among  Chicago  newspapers.  No  less  impor¬ 
tant  is  the  huge  audience  of  men  and  women, 
educated  in  all  matters  concerning  housing,  that 
read  the  American  nightly.  Here  is  a  trade  audi¬ 
ence  and  a  consumer  audience.  Your  advertising 
in  the  American  sells  both. 


CHICAGO  AMERICAN  HAS  BUILT 

2  air  conditioned  homes 


Pictured  above  is 
the  second  Chicago 
'American  air  condi- 
tinned  demonstra¬ 
tion  home.  Although 
opened  to  the  public 
as  rccentijr  as  May 


1 0th.  already  thou. 
»mxi»  have  visited 
this  houM  to  see 
this  practical  dam- 
onstmtioo  o(  OMdem 
<iesign,  construction 
and  cquipmoDt. 


CHICAGO  AMERICAN 

•  •  •  a  igood  newspaper 

RepresentaUves:  Hearst  International  Advertising  Services  Rodney  E.  Rooncs  General  Manager 
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lou  are  cordially  invited,  when  in 
Chicago,  to  visit  the  Goss  plant  and 
see  many  t3rpes  of  press  equipment 
being  constructed  or  erected  for 
prominent  publishers  all  over  the 
world. 


38  UNITS 

8  COLOR  ATTACHMENTS 

8  PAIRS  OF  FOLDERS 

The  World’s  Fcustest  .  . 

.  .  .  Largest  Press  for 
handling  R.O.P.  Color 

S  You’ve  seen  the  magnificent  run -of -paper 
or  work  appearing  in  the  Chicago  Tribune. 
Now,  you  can  see  the  latest  equipment  for  pro 
ducing  it. 

The  installation  of  this  huge  Goss  High  Speed 
Anti -Friction  Press  with  complete  color  attach¬ 
ments  and  reverse  delivery  folders  is  nearing 
completion.  Mechanical  superintendents  can  in¬ 
spect  it  at  the  Tribune  plant  when  they  attend  the 
A.  N.  P.  A.  Mechanical  Conference  in  Chicago. 

At  the  same  time,  they  can  see  the  Goss  Gravure 
Press  and  the  Goss  Multi-Color  Press  that  print 
all  the  Tribune’s  color-gravure,  comics,  ^md  mag- 
cLzine  sections  at  high  sustained  speed. 

The  position  of  the  Chicago  Tribune  in  the  pro¬ 
motion  of  color,  the  recognized  quality  of  the  work 
produced,  the  size  of  the  plant,  and  the  advanced 
design  of  all  equipment  used,  make  this  an  op¬ 
portune  occasion  for  mechanical  superintendents 
to  get  first-hand  information  and  compare  notes 
on  color  printing. 


IlfRESS  CO. -PILSEN  STATION  .  CHICAGO,  ILL 


SAN  FRANCISCO: 

707  CALL  BUILDING 


GOSS  FOSTER,  LTD., 
LONDON.  ENGLAND 
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RESEARCH  PROPOSED 
ON  LEGISLATION 

New  York  State  Society  of  New** 
paper  Editor*  NaaM*  Coouaittee  to 
Stady  Setting  Up  of  Fand  for 
j  Scaaniag  Act*  Affecting  Pre** 

(Special  l9  Esito*  k  Pum.i»hb*) 
RocBism,  N.  May  18.— Seeking 
closer  contact  to  state,  county  and 
local  le^slation  a£Eecting  nearspapers 
aivd  newspapermen.  New  York  State 
Society  of  Newspaper  Editors  today 
moved  to  set  up  a  research  body 
jointly  with  Columbia  School  of  Jour¬ 
nalism. 

Addressing  the  ei^th  annual  meet¬ 
ing  of  the  society  in  Hotel  Rodiester, 
Dr.  Howard  Jones,  faculty  member  of 
the  Coliunbia  School  of  Journalism, 
proposed  that  a  fact-finding,  in^Mitial 
research  bureau  be  establish^  in 
Albany  to  analyze  legislative  action  on 
governmental  operations  whidi  are  be¬ 
coming  “more  and  more  complicated.” 

The  plan,  he  outlined,  would  pro¬ 
vide  for  a  bureau  with  a  full-time 
salaried  director  to  study  legislation 
afl^ting  the  press  and  local  govern¬ 
ment,  simplify  and  explain  it  and  make 
weddy  reports  to  e<htors  throughout 
the  state.  Views  of  opponents  and 
proponents  also  might  be  presented. 
Long-range  sturveys  would  be  made 
on  effects  of  enacted  legislation  or 
proposed  bills,  he  sai± 

Dr.  Jones  represented  Dean  Carl  W. 
Ackerman,  of  the  Columbia  School  of 
Journalism,  who  conceived  the  plan 
but  was  unable  to  attend  the  meeting.  I 
Clarence  T.  Leighton,  retiring  presi¬ 
dent  of  the  society  and  publi^er  of 
(he  Oswego  Palladium  Times,  named 
a  special  committee  to  study  the  sug¬ 
gestion  and  report  on  it  at  the  next 
state  meeting,  probably  in  October. 
Leroy  E.  Snyder  of  Rochester,  assis¬ 
tant  to  the  president  of  Gannett  Co., 
Inc.,  was  named  chairman,  and  other 
members  appointed  were:  Harold  W. 
Sanford,  associate  editor,  the  Roches¬ 
ter  Democrat  and  Chronicle;  Dwight 
Blarvin,  managing  editor,  Ae  Trey 
Record  and  newly-elected  president 
al  the  society;  Noel  Macy,  president, 
the  Westchester  County  Publications, 
and  Harold  B.  Johnson,  publisher,  the 
Watertown  Times. 

Mr,  Marvin  was  the  unanimous 
choice  of  the  society  for  its  new  presi¬ 
dent,  as  was  Raymond  D.  Heath,  edi¬ 
torial  writer,  Rome  Sentinel,  for  sec¬ 
retary  and  treasurer.  The  latter 
succeeds  Douglas  N,  Callander,  man¬ 
aging  editor  of  the  Malone  Evening 
Telegram. 

B^des  Mr.  Jones,  guest  speakers 
included  Frank  E.  Gannett,  publisher 
of  tte  Gannett  Newspapers,  and  M. 
V.  Atwood,  associate  ^tor  of  the 
Gannett  Newspapers.  Mr.  Gannett 
took  part  in  several  discussions  and 
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ANOTHER  GAIN 

—and  the  great* 
est  c  I  r  c  a  1  a  tion 
ever  attained 
a  Baltimore  news* 

BALTIMORE 

NEM^eiifsPOST 

Sunday  American  circulation 
is  up.  too  —  to  ZStTsl?  —  the 
greatest  in  all  the  South. 


outlined  the  program  of  the  Associated 
Press,  of  wUch  he  is  a  director,  to 
be  of  greater  service  to  members. 
Mr.  Atwood  discussed  recent  invasion 
of  the  privacy  of  citizens  by  news 
writers  and  photographers.  Referring 
to  the  Toscanini  incident,  Mr.  Atwood 
said,  "Pictorial  reporting  should  be 
just  as  honest,  just  as  objective  and 
just  as  hdr  as  word  reporting." 

Consensus  of  the  society  regarding 
other  recent  "stage  cracks’’  at  t^  press 
by  notables  when  being  photographed 
was  that  they  were  “fully  unwar¬ 
ranted”  and  probably  more  of  an  ob¬ 
ject  to  command  attention  from  the 
audience  than  anything  else. 

Touching  upon  radio  competition. 
Publisher  Gannett  told  the  editors 
that  the  radio  ^ould  be  considered 
supplementary  to  the  newspaper.  “The 
ra^o  menace  is  being  reduc^  by  the 
metamorphosis  of  the  papers,”  he  said, 
“with  more  picUues,  more  features, 
letters  to  the  editor  and  other  things 
that  cannot  get  on  the  air.  The  news¬ 
paper  is  first  as  an  advertising  medium 
and  the  radio  is  secondary.  Build  your 
newspapers  with  the  radio  in  mind  as 
a  supplement  to  the  newspaper  and 
not  with  an  antagonistic  attitude  to¬ 
ward  radio.” 

VICTOR  HANSON  REMARRIES 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  (Ala.)  News  and  Age- 
Herald,  was  married  to  Mrs.  Ruth 
Lawson  Smith,  May  14,  at  Mr.  Han¬ 
son’s  home  in  Birmingham.  His  first 
wife  died  more  than  a  year  ago. 


PRODDED  UTIUTY  CUTS  RATES] 

S.  F.  Examiner  Serie*  Result*  in  | 
Decreased  Telephone  Cost* 

Following  interest  aroused  by  pub-  ; 
lication  of  a  series  of  articles  in  the 
San  Francisco  Examiner,  the  Pacific 
Telephone  &  Telegraph  C!o.  has  of-  | 
fered  to  reduce  charges  for  hand-set  I 
telephones  and  for  long  telephone 
cords.  ’Ihe  offer  wras  made  as  several 
Northern  California  municipalities, 
stirred  by  conditions  first  told  in  the 
Examiner  series,  were  demanding 
such  a  reduction. 

The  Examiner  series,  published 
early  this  year,  disclosed  that  Califor¬ 
nia  alone  among  populous  states  had 
failed  to  obtain  a  reduction  of  extra 
charges  for  hand-set  phones  and  for 
extra-long  cords.  The  elimination  of 
the  25-cent  charge  for  hand-set  tele¬ 
phones  and  of  a  service  charge  where 
the  phone  cord  was  longer  thsm  regu¬ 
lation  in  other  states  was  pointed  out 
by  the  Examiner. 

Following  this  disclosure,  demands 
for  reductions  were  filed  before  the 
State  Railroad  Commission,  regulatory 
body  for  California  utilities,  by  officials 
of  several  cities.  Late  last  week  the 
phone  company  submitted  an  offer  for 
rate  changes  whidi  it  estimated  will 
save  San  IVancisco  and  East  Bay  sub¬ 
scribers  $1,250,000  annually. 

HEADS  S.  F.  AD  CLUB 

Nathan  Danziger,  advertising  man¬ 
ager,  Golden  State  Co.,  is  the  newly- 
elected  president  of  the  San  Francisco 
Advertising  Club. 


ROCK  ISLAND-MOLINE,  ILLINOIS 

are  going  for  new  cars  in  big  way 

1936 

CAR  REGISTRATIONS 

show  a  74.5%  increase 

CAB  de*l*r*  In  the  Bock  IsUnd-MoUae,  UUnoU  *re*  *re  hnsler  then  ever  tecldng 
np  record  Incre****.  In  1936  th*  gain  In  Bock  isUnd  Oonnl^,  HL,  w*a  116.6% 
compared  with  70.1%  in  Scott  County,  low*,  aero**  th*  river. 

The  first  quarter  of  1936  show*  another  blc  increase  of  74.6%  for  the  Bock 
IsUnd-Moline  area.  Of  course,  th*  conclusion  is  obvious — place  the  “A"  advertis¬ 
ing  schedules  where  the  live  prospects  are.  Automobile  advertisers  in  th*  Argus 
and  the  Dispatch  hit  new  car  buyers  right  where  they  live. 

57.1%  of  ABC  *Tri*City”  Zom  PopnUtioa  live*  in  Reck  Island — Moline 

Bock  Islsnd-Mollne,  DL,  comprise  the  UUnoU  slice  (67.1%)  of  the  Til-Otty 
consumer  “pie" — th*  other  part,  42.9%,  U  Davenport,  la,,  on  the  opposit*  side 
of  th*  11'  ■ 


er  “pie" — th*  other  part,  42.9%,  U  Davenport, 
lUssisslppl  Btver. 


on  the  opposit*  side 


Total  ABO  “City”  sons  population  U  148,332.  Of  thU  totaL  84,813  people 
(67.1%)  Uv*  in  th*  Bock  Island-llolln*  urban  area.  The  remainder,  63,619 
(42.9%)  Uv*  in  th*  Davenport  urban  area.  No  on*  city — ^NO  ONB  NEW8PAPEB, 
dominates  thU  market.  Oinly  two  newspaper*.  Th*  Argna  and  Th*  DUpatch,  are 
most  profitably  employed  to  reach  the  larger  portion  (67.1%!  of  the  ABO  “Oity” 
Mne  area  of  148,332  people.  And  they  give  97%  OOTEBAO^  without  dnpUeatlon. 

Rock  Island  argus 
Moline  dispatch 

NaU  Rep,  THE  ALLEN-KLAPP-FRAZIER  CO., 

Chicago,  St.  Loom,  Detroit,  New  York 


Frazier 

HUNT 

Crashes 

Through 

With  a 

Campaign 

SCOOP! 


NU’Ssbi 
reporter  has 
cross-examined 
seven  leading 
presidential 
aspirants  and 
politicos. 
Armed  with 
a  searching 
questionnaire, 
he  cornered 
these  men  and 
obtained  their 
views  on  the 
campaign's 
big  issues. 


w 


FRAZIER  HUNTS 
Exclusive  Stories 
Now  Releasing  in  Al 
NEA  Full  Servia 
Client  Newspapers 


NEA  Service,  Inc. 

461  — 6th  Ave.  iJooW.JroSt 

NEW  YORK  .  CLEVELAND 

Olii  Mission  St 

SAN  FRANCISCO 
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A  SOUTHERN  EMPIRE 


Here  is  a  newspaper  that 
is  Built  to  Serve  one  of  the  most  fertile 
markets  of  the  nation.  It  touches  upon 
the  lives  of  many  thousands  of  people 
and  its  policy  is  ever  to  be  constructive 
and  helpful. 

Such  a  policy  must  be  sound  for  “The 
South’s  Greatest  Newspaper’’  has  lon£ 
enjoyed  uncontested  leadership  in  cir¬ 
culation,  advertising  linage,  sales  creat¬ 
ing  influence  and  reader  popularity. 

.41most  a  century  has  passed  since  it 
was  established.  Each  of  its  many  il- 


lustrous  years  have  added  more 
strength  and  character. 

The  Commercial  Appeal  of  today  is 
a  better  newspaper  than  in  any  part  of 
its  history.  It  has  purposely  been  made 
so  in  order  that  it  may  better  serve  the 
largest  of  ‘all  Southern  trading  terri¬ 
tories.  It  is  a  newspaper  that  is  capable 
of  serving  the  needs  of  any  advertiser. 
It  ranks  highest  in  favor  with  the  Na¬ 
tion’s  foremost  space  buyers. 

It  is  “Built  to  Serve”  a  “Southern 
Empire.” 


.  Nationally  Represented  by 

THE  BRANHAM  COMPANY 


The  Commercial  Appeal 

MEMPHIS,  TENNESSEE 

James  Hammond,  Publisher 


'The  South* s  Greatest  Newspaper 
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TENNESSEAN  AUCTION  DELAY  SEEKS  HIGH  COURT 


Supreme  Court  Afree*  to  RoTiew 
PetitioB  of  Former  Publiakor 

(By  trleqraph  to  Editoi  &  PuanSHEn) 

Nashville.  Tenn.,  May  21 — As  the 
result  of  the  granting  May  18  by  the 
United  States  Supreme  Court  of  a  re¬ 
view  of  the  reorganization  petition  of 
Edward  Ward  Carmack,  Jr.,  public 
auction  sale  of  the  property  and  as¬ 
sets  of  the  Tennessee  Publishing  Com¬ 
pany,  which  has  been  scheduled  for 
June  1  in  Federal  District  Court  at 
Nashville,  will  be  postponed  pending 
action  of  the  court. 

The  Supreme  Court  agreed  to  re¬ 
view  the  decision  by  the  Sixth  Dis¬ 
trict  Court  of  Appeals  and  the  Middle 
Tennessee  Federal  District  Court 
which  denied  Carmack’s  petition  for 
reorganization  of  the  company,  former 
publisher  of  the  Tennessean  papers, 
under  the  National  Bankruptcy  Act. 

Carmack,  publisher  of  the  Murfrees¬ 
boro  (Tenn.)  News- Journal,  last  sum¬ 
mer  acquired  control  of  the  voting 
stock  from  Col.  Luke  Lea.  previous 
publisher,  and  hied  a  petition  seeking 
to  reorganize.  The  petition  was  opposed 
by  a  majority  of  the  bond  holders. 

Since  March  3,  1933,  the  Tennessean 
papers  have  been  published  by  Lit.  J. 
Pardue,  receiver. 


RUUHj 

Port  Chester,  N.  Y.,  Ordieeaae 
hibits  Nigbt  Newspaper 

The  Court  of  Appeals  of  Ne« ' 
State  will  be  asked  to  pn«r 
validity  of  the  ordinance 
the  Board  of  Trustees  of 
N.  Y.,  forbidding  the  sellh»g~Jl 
newspapers  on  the  streets  beti 
p.  m.  and  7  a.  m.  and  upheld  by  I 
Nolan,  county  judge  of  Westd. 

Newspaper  boys  formerly 
come  to  Port  Chester  to  sell  die  ^ 
dog  editions  of  the  New  York  Cb 
newspapers.  At  the  request  of  ^ 
dealers,  the  board  of  trustees  pig|i 
an  ordinance.  Following  this  om  g 
the  newsboys  was  fined  two  dolbi 
for  violating  this  ordinance  by 
sistant  Police  Judge  Robert  J.  ]|^ 
Keever,  who  was  sustained  by  b 
County  Judge.  Benjamin  T.  TuM 
of  Mt.  Vernon,  in  behalf  of  thekj 
has  received  an  order  from  Su 
Court  Justice  G.  T.  Taylor,  Jr.,  to  | 
the  matter  before  the  Court  of  j 

HAS  REAL  ESTATE  ACCC 

Joseph  P.  Day,  Inc.,  real  estate  i 
and  auctioneer,  has  placed  his  a( 
tising  with  Peck  Advertising 
Inc.,  New  York.  Harry  C. 
is  account  executive. 


PAYROLLS  IN  BUFFALO  IN  M 
DOUBLE  THE  1933  LEVEL.  BRIN< 
THE  TOTAL  SPENDABLE  INCOME  OF 
AREA  TO  NEARLY  HALF  A  BILLION  DOLI 
YOU  CAN  SELL  TO  EIGHT  OUT  OF  TEN  Cl 
ZONE  FAMILIES  IN  ONE  NEWSPAPER 

UFFALO 


ADVERTISING  BUREAU 
PLANNED  ON  COAST 

California  Newspaper  Publishers 
Committee  Will  Work  Out  Plan 
to  Promote  Value  of  News¬ 
paper  Advertising 

(Special  to  Eoitos  &  Publisher) 

SktN  Diego,  Cal.,  May  18.  —  Definite 
steps  toward  the  creation  of  an  adver¬ 
tising  department,  to  be  patterned 
somewhat  after  the  ANPA  Bureau  of 
Advertising,  and  intended  to  dramatize 
the  advantages  of  newspapers  as  an  ad¬ 
vertising  medium  over  throwaways, 
radio,  and  other  media  for  the  benefit 
of  chain  store  operators  and  other 
state-wide  adverti^rs,  highlighted  the 
quarterly  meeting  of  the  executive 
committ^  and  the  advisory  council 
of  the  California  Newspaper  Publish¬ 
ers’  Association  held  here  May  15-16. 

In  honor  of  the  publishers,  the  Pa¬ 
cific  International  Exposition  desig¬ 
nated  the  two  days  as  CNPA  days, 
and  staged  a  party  for  the  executives 
^turday  ni^t. 

;  "nie  executive  committee  selected 
Sani  Jose,  Cal.,  as  the  site  of  the  1937 
convention,  to  be  held  the  third  week 
in  January;  named  the  week  of  Oct 
5-12  to  be  celebrated  as  Newspaper 
Week,  and  adopted  a  resolution  con¬ 
demning  the  practice  of  some  news- 
{>aper  syndicates  in  selling  features  to 
throwaway  publications  in  competi¬ 
tion  with  legitimate  newspapers.  The 
latter  resolution  was  modeled  after 
one  recently  adopted  by  the  San 
Francisco  publishers,  and  copies  are 
to  be  sent  to  all  syndicates. 

Acceptance  of  ^e  advertising  de¬ 
partment  plan  followed  a  report  made 
by  one  of  two  committees  appointed 
at  the  Santa  Monica  convention  in 
January  to  develop  a  workable  plan 
following  proposals  recommended  by 
Harry  W.  Hammond,  publisher  of  the 
Rtoerstde  (Cal.)  Press  -  Enterprise. 
Althou^  the  committee  recom¬ 
mended  that  the  plan  be  put  into  op¬ 
eration  exx>erimentally  in  the  south¬ 
ern  part  of  the  state  first,  the  execu¬ 
tive  committee  ordered  its  extension 
to  a  state-wide  field,  and  voted  for  a 
consolidation  of  the  northern  and 
soufiiem  committees  to  effect  that 
step.  The  committee  was  empowered 
to  proceed  with  preliminary  plans,  to 
work  out  a  schedule  of  voluntary  con¬ 
tributions  for  dally  and  weekly  papers 
to  finance  the  work,  and  to  contact 
CNPA  members  to  determine  the  ex¬ 
tent  of  their  support  of  the  depart¬ 
ment  A  report  on  the  results  of  this 
effort  will  be  made  at  the  next  execu¬ 
tive  committee  meeting  in  90  days. 

A  proposal  for  the  establishment  of 
an  insurance  department  in  the  asso- 
c^tion  to  handle  members’  fire  insur¬ 
ance,  with  the  possibility  that  later 
compensation  insurance  mi^t  also  be 
included,  was  turned  down,  althou^ 


the  general  manager  was  instructed 
to  continue  an  investigation  into  the 
possibility  of  securing  reduced  rates 
through  combined  action. 

The  committee  adopted  an  award  of 
merit  plan  to  recognize  the  efforts  of 
publishers  in  controlling  injuries  to 
employes.  Two  awards  will  be  made, 
one  for  circulation  employes,  and  one 
for  mechanical  and  office  employes, 
determined  on  a  man-hour  and  fre¬ 
quency  of  injury  basis. 

PREPARING  FOR  PRESS 

Representative  newspapermen  from 
various  parts  of  the  country  were  in¬ 
vited  to  Cleveland  recently  by 
General  Manager  Lincoln  G.  Dickey 
to  assist  in  making  plans  for  press 
headquarters  at  the  Great  Lakes  Ex¬ 
position  there  June  27  to  Oct.  4. 
Three  of  the  four  buildings  at  the 
entrance  of  the  Exposition  within  two 
blocks  of  Cleveland’s  Public  Square 
will  be  turned  over  to  the  press. 
Newspapermen  will  pass  through  a 
press  gate  and  into  the  first  press 
building  in  which  they  will  get  their 
assignment  to  working  space.  The 
usual  press  accommodations  will  be 
augmented  by  a  dark  room  for  pho¬ 
tographers.  There  will  be  special 
sections  fur  the  big  wire  services  and 
adequate  telegraphic  facilities. 


=!l 

I 

Men’s  Wear . 

I 

Largest  gain  in  town 
in  advertising  of 
men’s  clothing  stores, 
first  four  months  of 
1936. 

NEW  YORE 

KeraUiSIribune 


Above  Ad  Set  By  Prospective  Intertype  Buyer 


An  expert  operator  himself,  he  wanted  to 
see  if  the  Intertype  "Mixer"  could  really 
handle  this  work  as  easily  as  users  claim. 


[  The  ad  shown  above  was  set  in  an  Inter- 
i  type  Branch  Office  by  a  prospective  cus- 
!  toner.  As  a  result  of  his  own  tests  on  this 
Wnd  of  work,  he  bought  an  Intertype, 
i  This  kind  of  composition,  with  many 
I  variations,  is  what  the  food  store  adver- 
jtisers  want  today.  It  pays  to  give  them 
'riiat  they  want,  too,  as  indicated  by  the 
Mowing  comment  from  an  Intertype 
juser:  “Our  ability  to  give  the  food  adver- 
jtisers  the  kind  of  set-up  they  demand  has 
been  responsible  for  a  substantial  in¬ 


crease  in  linage  in  this  classification,  at 
a  reduced  page  cost.” 

Modem  Intertypes  offer  many  other 
new  features  for  reducing  costs  and  in¬ 
creasing  profits.  These  include  automatic 
composition  of  white  space  in  centered 
lines,  lists,  ends  of  paragraphs,  etc.,  in 
which  the  quadded  parts  (the  white 
space)  are  “set”  automatically  by  the 
machine  itself.  Also  available  now  is  the 
mounting  of  photoengravings  directly  on 
Intertype  slugs,  eliminating  sawing  and 


the  use  of  base  material.  Still  another 
feature  is  the  production  of  big  display 
lines  beyond  keyboard  range— as  big  as 
60-point  bold  caps,  if  required— on  eco¬ 
nomical  Intertype  slugs.  Such  lines  can 
be  produced  on  any  Intertype— without 
investment  in  costly  special  part-time 
machinery. 

For  faster  type  production  and  lower 
page  costs,  investigate  modem  Inter¬ 
types.  Send  your  own  operator  to  try 
them  out  on  your  own  kinds  of  work. 
Send  your  machinist,  too— or  your  fore¬ 
man— or  your  mechanical  superinten¬ 
dent.  Go  yourself,  if  possible,  to  the  near¬ 
est  Intertype  Office,  and  find  out  what 
the  latest  Intertype  developments  would 
mean  in  your  composing  room. 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York 


STEP  AHEAD  WITH  INTERTYPE 


*“*•*  l«  WINT  MOM. 


AFL  AFFILIATION  IS 
CHIEF  GUILD  TOPIC 


OVER  99  OUTSTANDINC 
NEWSPAPERS  HAVE  TAKEM 


Delegate*  Will  Vote  on  Question  at  1^10  Guild  also  reports  the  for 
Annual  Conrention  in  New  York  tion  of  two  new  units  which  bi 
May  29  -  June  2 — Union  the  dues  paid  membership  “to  a 

Chief.  Will  Speak  5.500  ”  One  unit  h^  ^n  ^tabli 

_  on  the  Denver  (Colo.)  Rocky  M< 

Affiliation  with  the  American  Fed-  tain  News.  The  other  is  divided 
eration  of  Labor  is  expected  to  pro-  tween  the  Seattle  (Wash.)  Post-h 
vide  the  predominant  discusssion  at  ligencer  and  the  Seattle  Star. 

the  coming  convention  of  the  Ameri-  —  - 

can  Newspaper  Guild  at  the  Hotel  ONE  FLASH;  $10  FINE 

Astor  in  New  York  May  29  to  June  2. 

About  125  delegates  and  as  many 
guests  are  expected  to  attend. 

According  to  the  Guild  Reporter, 

May  15,  the  trend  of  sentiment  is  to¬ 
wards  affiliation.  C'  '  ’  —  - 


THE  AUTHENTIC  STORY 
OF  HOW  J.  EDGAR 
HOOVER  and  His  G-MEN 
ARE  WAGING  A  WAR 
ON  CRIME  IN  AMERICA 


Harrisburg,  Pa.,  Judge  Holds  Cam- 
eraman  in  Contempt  of  Court 

Samuel  T.  Hu^es,  staff  photogra¬ 
pher,  Harrisburg  (Pa.)  Evening  News, 
Of  the  twelve  Guild  thou^t  court  had  adjourned  one  day 
units  which  have  voted  on  the  ques-  last  week.  He  levell^  his  camera  at 
tion  recently,  eleven  of  them  favor  the  the  principals,  set  off  a  flash.  The 
idea.  gavel  of  Judge  William  M.  Hargest  had 

The  affiliation  plan  was  submitted  signaled  the  next  case,  not  adjoum- 
to  a  vote  of  the  total  membership  fol-  ment. 

lowing  the  Guild’s  Cleveland  conven-  His  eyes  flashing,  the  judge  sum- 
tion  last  year,  and  was  defeated.  moned  the  photographer. 

Heads  of  several  unions  are  on  the  “Contempt  of  court,”  he  roared,  ‘Ten 
speakers  list  for  the  convention,  dollars  fine.”  1 

Among  these  are  the  following:  Deputy  sheriffs  hurried  to  hustle 

Charles  P.  Howard,  president.  Inter-  Hu^es  to  jaiL 

national  Typographic^  Union;  George  Sidney  Barson,  Evening  News  court- 
L.  Berry,  president.  International  house  reporter,  came  to  the  rescue. 
Printing  Pressmen  and  Assistants’  He  had  exactly  $10  in  his  pocket. 

Union;  Leon  DeVeze,  president.  Inter-  He  paid, 
national  Stereotypers  and  Electro-  Court  went  on. 

typers  Union;  Edward  J.  Volz,  presi-  - - 

dent.  International  Photoengravers’  MAINE  DAILY  GETS  CHANNEL 
Union;  and  John  Brophy,  director  of  (Special  to  Editos  &  Publishes) 

the  Committee  tor  Industrial  Organi-  Washington,  D.  C.,  May  18. — ^Thc 
zatlon.  Federal  Communications  (Commission 

The  Guild’s  annual  benefit  has  been  has  granted  the  Portland  (Me.)  Press- 
suited  to  May  29  in  order  to  open  the  Herald  the  right  to  operate  a  station 
convention.  The  Guild  reports  that  on  the  clear  channel,  now  occupied 
more  than  4,000  tickets  at  $1  eadi  have  by  KFI  of  Los  Angeles,  Cal.  The 
been  sold  for  the  occasion  at  the  Hotel  Piess-Herald,  operating  \mder  the 
Manhattan  at  adiich  the  visiting  dele-  name  of  Portland  Broadcasting  Corn- 
gates  and  their  guests  will  be  enter-  pany,  will  share  this  chaimel  only 
tained  by  the  New  York  Guild.  during  the  daytime. 


First  Subscribers  Include. 


The  Detroit  News 


iOiriDM 


THE  KANSAS  CITY  STAR 


THE  mttwaDKEE  journal  bw 

JC^0 


Tribune  ^ 

PUBLIC  LEDGEB 


®ic  Cott^-ionmalT 

the  RICHMOW)  news 


HmHIIIII  ^OArs 

AJKTON  BEACGN  JOUBJ>fAL  finm: 


THE  OHLEAINS  ri’iirHMM 

The  OklahbmaNews 

THE  CMABLOTT^  NEWS  c: 


J.  HAT  is  the  actual  number  of 
families  that  read  the  Newark  Evening  News  daily 
during  the  first  four  months  of  this  year — 7,905 
more  than  in  the  same  period  a  year  ago.  Every 
one  of  those  145,261  families  bought  this  news¬ 
paper  because  they  liked  it,  believed  it,  wanted  it 
in  their  homes.  They  bought  it  not  in  a  bargain 
or  cut-rate  subscription  deal,  with  perhaps  a  few 
neckties,  lace  ciutains,  and  a  model  T  thrown  in, 
but  because  in  their  opinion  the  News  bears  all 
the  earmarks  of  a  good  newspaper  and  lives  up 
to  it.  When  Newark  and  North  Jersey  families  will 
spend  over  $4,300  a  day  to  read  the  News,  without 
any  flavoring  or  purse  tickling,  they  certainly  must 
want  it.  This  is  the  kind  of  a  newspaper  advertis¬ 
ing  likes  te  be  in,  and  should  be  in. 


%eraI5 


The  Sensational  Urschel  Kidnaping 
Case  Begins  June  1st.  Wire  Imme¬ 
diately  for  Terms  in  Your  Territory! 

SIX  DAYS  A  WEEK  IN  5  OR  6  COL.  MATS 

IR  £eDGER  syndicate  •  PHILADELPHIA 


NEWARK.  NEW  JERSEY 

O  Mara  <S  Ormsbee,  Inc.,  General  Advertising  Repre¬ 
sentatives:  New  York,  CChicago,  Detroit,  Boston,  San 
Francisco,  Los  Angeles. 
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Stereotype  and  Pressroom  Supplies 


THE  SUPPLY  HOUSE  OF  THE  NEWSPAPER  TRADE 


Atbeatos,  Cloth,  Paper  and  Thread 
Belting 

Blanket  Punch 
Blocking  Wood 
Blotter,  Ti««ue  and  Brushes 
Bumping  Pads 
Cellophane 
Cemer  Heat  Cage 
Chisels 

Circular  Saws 
ConTeyor  Wire 
Cork  Molding  Blankets 
Cut  Mounting  Tissue  and  Cement 
Cutting  Rubbers  and  Sticks 
Depthometer 

Direct  Pressure  Molding  Felt 
Drawsbeets 
Drills 
Dryers 
Dry  Matrices 
Dry  Mat  Storage  Box 
Dust  Blower 
Electrotypers  Rubbers 
Flat  Bed  Press  Blankets 
Form  Trucks 
Fuxon  Packing  Felt 
Graphite 
Grinder 

Gummed  Packing  Felt 
Hand  Mitts 
Heating  Units 
Ink  Hose 
Ink  Pump 
Jig  Saw  Blades 
Keyboard  Rollers 
Linotype  Parts 
Make  Up  Rule 
Mallets 
Mat  Facer 


CORK  MOLDERS 

SUPERIOR  (Hard) 

METROPOLITAN  (Medium) 

SYNDICATE  SPECIAL  (Extra  Thick) 
ECONOMIC  (Soft) 

STANDARD  (Extra  Soft) 

Especially  designed  for  dry  mat  molding  with 
exact  density  to  give  proper  molding  depth 
and  insure  perfect  plates.  No  fractured  mat 
surfaces.  No  broken  type.  After  years  of 
experimenting,  we  offer  cork  blankets  to  meet 
Ihe  exact  requirements. 


DISCOUNTS  FOR  QUANTITY 

PACKING  FELTS 

Gummed  :  Plain  :  Sheets  :  Rolls 

Cut  into  strips  at  no  extra  charge 


Matrix  Sealing  Tape 
Matrix  Shears 
Metal  Flux 
Metal  Pot  Units 
Metal  Trucks 
Nails  and  Tacks 
Oiling  Pads 
Packing  Felt 
Packing  Felt  Moistenars 
Paper  Rewind 
Paper  Roll  Trucks 
Paste 

Photographic  Flash  Lamps 
Plate  Truck 
Plain  Packing  Felt 
Planer  Blocks 
Press  Blankets 
Press  Tape  and  Eyelets 
Pressed  Wool  Molders 
Proof  Press  Ink  and  Blankets 
Pyrometer 

Routers  and  Router  Bits 
Router  Belts 
Rubber  Molding  Blankets 
Rubber  Creepers 
Scorchers 

Sharpening  and  Grinding 
Side  Planes 

Speed  Scorcher  Attachment 
Stereo  Equipment  for  job  plants 
Switches 
T  ailboards 
Tape  Couplers 

Thermostats,  Timers  and  Wire 
Type  High  Ganges  and  Line  Ganges 
Wax  OTerlay 

Woren  Wool  Molders  and  Creepers 


AMERICAN  PUBLISHERS  SUPPLY 

WEST  LYNN  ,  MASSACHUSETTS 
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DAILY  EXPOSES  COPS 
$110,000  INCOME 

13  San  Francisco  Policemen  Sus> 
landed  As  Resnlt  of  Investigation 
of  Story  Carried  by  San 
Francisco  News 

Information  contained  in  an  out-of- 
town  story  first  carried  in  the  San 
Francisco  News  was  the  starting 
point  of  the  present  grand  jury  inves¬ 
tigation  of  ^n  Francisco  police  graft 
charges  providing  Northern  California 
with  dne  of  its  most  interesting  and 
continuous  stories  in  a  decade. 

John  V.  Lew'is,  Bureau  of  Internal 
Revenue  commissioner  at  San  Fran¬ 
cisco,  went  to  San  Rafael  to  make  a 
speech.  'Hiere  he  stated  that  a  San 
Francisco  police  officer  had  paid  taxes 
on  a  $110,000  income,  llie  News 
claims  to  have  been  first  in  presenting 
this  story,  which  was  bannered  after 
Mr.  Lewis’  talk  had  been  learned  of 
through  round-about  channels. 

As  a  result,  the  district  attorney  ob¬ 
tained  an  appropriation  and  secured 
the  services  of  a  former  federal  oper¬ 
ative.  To  date,  13  officers  have  been 
suspended,  ei^t  for  refusing  to  talk 
at  the  investigation.  Four  were  sus¬ 
pended  and  indicted  on  charges  of 
robbing  a  drug  store  owned  by  a 
member  of  the  police  board.  Despite 
intense  efforts  to  cover  this  robtery 
charge,  the  News  claims,  one  of  its 
reporters  was  able  to  seciu'e  infor¬ 
mation  giving  the  News  an  exclusive 
“first”  on  the  drug  store  case.  Another 
suspension  since  the  investigation 
opened  was  on  a  drunkenness  charge. 

PHOTOGRAPHED  BURGLARS 

A  vigil  of  more  than  two  hours  in 
company  with  a  group  of  police  officers 
enabled  Eddie  Murphy,  San  Francisco 
News  cameraman,  to  present  a  se¬ 
quence  of  pictures  showing  burglars 
at  work.  The  police  trap  was  set 
about  a  store  which  officers  had 
learned  was  scheduled  for  visitors. 
Mr.  Murphy’s  pictures  showed  the 
man  accused  of  acting  as  lookout  while 
“on  duty,”  the  safe,  the  barred  window 
which  defied  efforts  of  opening  and 
caused  a  shift  in  the  suspects’  program, 
and  the  arrival  in  a  cell  of  the  two 
prisoners. 

PLANNING  CAMPAIGN 

Northam  Warren  Sales  Company, 
New  York,  is  planning  an  extensive 
campaign  for  Odorono  Ice  for  perspira¬ 
tion.  J.  Walter  Thompson  is  placing 
the  account 

GREENLEAF  GETS  SHIP  ADV. 

The  Greenleaf  Company,  Boston, 
Mass.,  advertising  representatives, 
have  received  the  account  of  the  Cape 
Cod  Steamship  Co.,  using  newspapers, 
outdoor  and  radio. 

For  April,. 

AGAIN 

FIRST 

IN  ADVERTISING 
VOLUME  .  .  . 

IN  ADVERTISING 
GAINS  .  .  .  . 


PAPER  SPARES  SICK  WOMAN 

When  Jay  N.  Berg  died  recently  in 
Port  Townsend,  Wash.,  his  wife  was 
dangerously  ill  in  a  hospital.  Publisher 
Ray  O.  Scott  spared  the  woman  the 
knowledge  of  her  husband’s  sudden 
death  by  ordering  a  special  front  page 
nuike-over  on  the  Port  Townsend 
Leader.  Copies  to  the  hospital,  which 
Mrs.  Berg  read  minutely,  did  not  earn’ 
the  story  of  Mr.  Berg’s  death. 


PARIS  SHOPS  TO  BRUCK 

The  first  newspaper  campaign  to 
be  used  by  the  Paris  Decorators  Cor¬ 
poration,  New  York,  operators  of  a 
chain  of  six  home  furnishing  stores  in 
the  metropolitan  New  York  area,  will 
be  launched  shortly.  Tliree  New  York 
newspapers  and  direct-mail  will  be 
used.  Franklin  Bruck  Advertising 
Corporation,  New  York,  is  placing  the 
account. 


AUER  STEPS  UP  ON  JOURNAL 

Named  Vice-President  Under  William 
Randolph  Hearst 

George  J.  Auer,  who  eight  months 
ago  left  the  advertising  managership 
of  the  New  York  Herald  Tribune  to 
become  assistant 
publisher  of  the 
New  York  Jour¬ 
nal  under  Lee  E. 

Olwell,  was  this 
week  appointed 
vice-president  of 
that  paper.  Wil¬ 
liam  Randolph 
Hearst  is  presi¬ 
dent  and  W.  R., 

Jr.,  assistant  sec¬ 
retary.  W.  R. 

Peters  is  secre¬ 
tary. 

Mr.  Auer  was 
on  the  Herald  Tribune  12  years,  and 


has  been  a  distinguished  work* 
several  national  advertising 
He  is  a  past  president  of  the  Ife? 
(»per  Advertising  Executives  Asm? 
tion,  and  has  been  active  in  the  AMPi 
bureau  of  advertising  and  the  adsJ! 
Using  agents  conunittee  of  the  lu 
York  City  Publishers’  Association. 

He  began  his  advertising  carsttk 
Schenectady,  where  he  was  adverik 
ing  manager  of  the  Gazette.  He  U 
that  post  to  become  business  man^ 
of  the  Albany  Knickerboek^  pj? 

’The  hi{d»  post  on  the  Journal  it  ^ 
his  first  Hearst  connection.  For 
years  after  leaving  Albany  he  waswid 
the  Hearst  organization,  serving  at » 
time  as  advertising  manager  of  ih 
Atlanta  Georgian- American  and  li^ 
in  the  same  position  on  the  New  Tui 
American. 

Last  month  Mr.  Olwell  resigned  a 
publisher  of  the  Journal  to  join  A^ 
tliur  H.  Kudner,  Inc.,  of  New  Yaik 


Geoice  J.  Avee 


100%  [Plus] 
COVERAGE 

1]\  The  Greater  JRiami  Area 
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In  a  house  to  house  survey  made  this  spring 
by  the  Market  Research  Corp.  of  America  for 
the  magaziue  ^^Sales  Management’\  it  was  found 
that  any  newspaper  with  244  copies  per  thousand 
of  population  covered  its  area  one  hundred  per 
cent.  The  Miami  Herald  with  246*  copies  per 
thousand  is  ONE  of  the  TWO  morning  news¬ 
papers  of  the  nation  to  actually  exceed  the 
figure  accepted  as  perfecL 

ThaFs  the  kind  of  coverage  that  practically 
guarantees  RESULTS.  At  the  current  national 
advertising  rate  such  coverage  makes  the  Miami 
Herald  the  outstanding  newspaper  advertising 
buy  of  the  South.  Positive  results  abtained  for 
many  National  Advertisers  testify  more  voluably 
than  a  thousand  words  to  the  Miami  Herald's 
unquestioned  position  as  a  result-producer. 

*  Figures  derived  from  the  ABC  report  of  March  31.  1936. 
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Represented  ISationally  by 

J.  P.  McKinney  and  Sons,  Chicago,  New  York  and  San  Francisco 
Geo.  M.  Kohn,  Atlanta,  Georgia 


INVENTION  AND  RE-DISCOVERY 


N  the  advertisements  <»f  the 
newer  roller  makers,  various 
of  the  qualities  of  their  pro¬ 
ducts  are  extolled  as  though  they 
were  new  discoveries.  As  a  matter 
of  fact,  EXPERIENCED  roller 
makers  have  long  known  of  and 
supplied  these  same  features. 

Rollers  made  to  enable  their  users 
to  maintain  printing  schedules  are 
claimed  to  be  the  result  <»f  recent 
invention.  EXPERIENCED  roller 
makers  have  always  known  that 
presses,  particularly  newspaper 
presses,  had  to  produce  promptlv, 
and  lia\e  manufactured  rollers  to 
meet  this  need  as  a  matter  of 
»-ourse.  No  newspaper  eqjiipped 
with  ndlers  made  by  a  eompeteiit 
roller  maker  ever  missed  a  mail 
because  <*f  roller  failure. 

The  pr<idiictioii  <*f  clear  printing 
from  the  use  of  their  rollers  has 
been  emphasized  almost  as  though 
it  were  a  recent  discovery  .  .  but 
clearness  has  always  been  the 
prime  ({uality  of  good  printing, 
whether  in  newspapers,  booklets 
or  advertisements,  and  EXPERI¬ 
ENCED  roller  makers  have  un¬ 
ceasingly  developed  their  jiroducts 
with  this  in  mind. 

The  newer  roller  makers  have 
dwelt  upon  the  speed  of  modern 
presses  and  the  resultant  strain  on 


roller  equipment,  stating  that  roll¬ 
ers  of  their  manufacture  have  suc¬ 
cessfully  met  the  test  of  high-speed 
printing.  EXPERIENCED  roller 
makers  have  always  produced  roll- 
ers  which  were  efficient  in  the 
work  forwhich  they  were  intended. 
Printers  have  expected  it  of  them 
and  they  have  made  good. 

One  of  the  newer  roller  makers 
boasts  that  water  cannot  harm  his 
product.  He  d<»es  not  mention  its 
printing  (pialities.  Is  impervious¬ 
ness  to  w  ater  damage  to  be  sought 
to  the  exclusion  of  printing  <|uali- 
tv?  ll<»w  often  has  vour  pressroom 
been  sidnnerged,  forcing  vonr 
prcs.-rooni  snperintendent  int<*  the 
duties  of  a  I -boat  <*ommander  and 
making  it  iuM*essarv  for  your  roll¬ 
ers  t<»  emerge  uns<-athe<l?  Coin- 
inenting  on  the  re<-<‘nt  floods,  tbe 
A[»ril  issne  of  a  printing  niagazinc 
mentions  a  certain  pressroom  in 
whi<‘h  '"all  press  bearings  wfre 
bl<»wn  out  with  penetrating  oil. 
all  blankets  were  changed.  The 
ndlers  were  rnbber  and  CANX  AS 
COVERED  COMPOSITION  but 
WERE  NOT  DAMAGED  and 

were  reatlv  for  use  after  cleaninji. 

Mr . slates  ihat  the 

presses  could  have  been  operated 
four  hours  after  the  water  had 
been  pumped  from  the  building, 
but  operations  were  luU  possible 
bec-ause  of  lack  of  pow  er  facilities.” 


BINGHAM,  an  EXPERIENCED 
roller  maker,  produced  those  roll¬ 
ers  which  were  submerged  in 
water,  yet  rea<ly  for  immediate 
use  when  the  pressroom  was 
pumped  out.  AND  the  (pioted 


the  vibrator  rollers  had  been  in 
use  for  four  years  and  m(»st  of  the 
feed  rollers  for  two  .  .  .  without 
roller  trouble  and  witlunit  re¬ 
grinding! 

It  is  not  necressarv  to  go  t<»  a  rub¬ 
ber  manufa<*tun‘r  lo  get  rubber 
rollers  which  will  do  superior 
printing.  ft  is  a  naliiral  impulse 
to  (‘onne<‘t  rubber  ndlers  with 
rubber  makers  and  to  forget  the 
inescapable  fa<‘t  that,  while  a  rub¬ 
ber  maker  knows  little  about 
printers’  rollers,  an  EXPERI¬ 
ENCED  roller  maker  knows  a 
great  deal.  BINGHAM,  the  lead¬ 
ing  manufacturer  of  printers’ 
ndlers,  has  been  making  and 
marketing  nibber  rollt*rs  Ibrvears. 

BINGHAM  can  produce  a  ndler 
of  superiority  for  any  type  of 
printing  press  which  can  produce 
printing.  A  roller’s  use  dictates 
whether  it  shall  1  e  of  composition 
or  rubber,  fabric-covered  or  of 
non-meltable  material.  BINGHAM 
can  supply  any  and  all  of  them 
....  and  the  accessibility  of  the 
BINGHAM  factories  means  econo¬ 
my  and  convenience  to  the  printer. 


BINGHAM-MANHATTAN 
RUBBER  ROLLERS 

SAM’L  BINGHAM’S  SON  MFG.  CO. 

CHICAGO 


«tlanta 

CINCINNATI 

cieveland 

NASHmiE 


DES  MOINES 
DETROIT 
DALLAS 
HOUSTON 


INDIANAPOLIS 
KALAMAZOO 
KANSAS  CITY 
ST.  LOUIS 


MINNEAPOLIS 
PITTSBURGH 
SPRINGFIELD,  0. 
OKLAHOMA  CITY 
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THE  STORY  OF 


XI.  THE  HUMAN  ELEMENT 


VJ  lANT  MACHINES  make  the  paper  in  the 
many  pages  of  our  daily  and  Sunday  messengers  but  there  must  always  be  the 
skilled  hand  on  controls  —  and  trained  intelligence  behind  both  hand  and 
machine. 


The  evolution  of  paper  making  from  a  slow,  laborious  hand  process  to  a  typical 
moss  production  industry  has  been  due  no  less  to  the  craftsman  than  to  the  dev¬ 
otee  of  technical  research.  Progress  has  come  from  without  as  well  os  within 
The  practical  papermaker,  the  machine  builder,  the  chemist  and  the  engineer 
hove  all  contributed  greatly  to  the  job  of  making  the  millions  of  tons  of  news  print 
used  every  year  in  North  America. 


The  skill  of  trained  men  is  required  in  grinding  wood  to  make  mechanical  pulp, 
in  cooking  wood  in  the  great  “digesters"  to  make  sulphite  pulp  and  especially  to 


One  of  a  series  of  advertisements  telling  of  the  News  Pn 
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tend  the  swift-running  machines  which  convert  the  mixture  of  groundwood  and 
sulphite  into  a  roll  of  news  print.  Machine  tenders  head  the  pay  rolls  in  paper 
mills.  Skill  is  also  needed  to  run  steam  or  hydro-electric  power  plants  and  to 
operate  heating  and  ventilating  systems.  Electricians  keep  scores  of  motors  de¬ 
livering  steady  power.  Mechanics  keep  millions  of  dollars  worth  of  machinery- 
operating  efficiently  24  hours  a  day.  Paper  making  offers  plenty  of  opportunity 
for  quick  wits  and  sharp  eyes. 

Paper  making  is  no  sweatshop  industry.  Working  conditions  are  healthy, 
hours  are  not  long  and  labor  troubles  ore  rare.  The  winning  news  print  mill  in  the 
Notional  Safety  contest  operated  for  47  months  without  a  single  lost-time  accident. 
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And  behind  the  mechanical  equipment  and  its  operatives  are  the  young  men 
of  modern  scientific  training  who  devise  and  invent  and  test  and  direct.  The  most 
automatic  machine  does  only  what  its  maker  sets  it  to  do;  there  is  no  substitute  for 
the  directing  brain.  Someone  determines  the  problem,  someone  sets  the  task  and 
someone  judges  the  finished  product.  Such  is  technical  control  in  industry  today. 

Wood  is  tested  to  determine  weight,  density,  moisture  condition,  rate  of  growth 
and  fiber  content  in  order  that  the  best  method  of  pulping  may  be  followed.  Cook¬ 
ing  liquor  is  tested  to  ascertain  its  properties.  Pulp  is  tested  for  its  paper  making 
qualities.  Paper  is  tested  to  leom  its  weight,  thickness,  finish,  strength  and  other 
characteristics.  There  ore  hourly,  doily,  weekly  and  monthly  records  everywhere. 
Tnere  must  be  a  competent  office  staff  to  compile  cost  and  operating  reports  and 
bring  together  all  the  information  necessary  for  management. 

Only  by  such  methods  has  it  become  possible  to  make  news  print  paper  at 
speeds  and  in  quantities  deemed  impossible  a  few  years  ago — and  at  the  same 
time  improve  the  quality  to  meet  modem  printing  demands. 

S5eNEWS’  PMNT  *  SERVICE  *  BUREAU  ***  ^42  Madison  Ave.  Ncw^rI;^Ci^ 
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GAINING  NEW  REVENUE 

WE  do  not  doubt  that  publishers  and  cir¬ 
culation  managers  everywhere  are  read¬ 
ing  with  sharp  interest  the  success  stories 
told  in  Editor  &  Publisher  by  responsible  man¬ 
agers  of  newspapers  that  have  weathered  the 
depression  gales  and  actually  stepped  ahead  by 
finding  new  sources  of  revenue.  From  such 
experience  other  publishers  may  be  encouraged 
to  take  similar  action. 

Last  week,  we  told  how  43  newspapers,  in  va¬ 
rious  cities  of  the  United  States  and  Canada,  had 
recently  increased  their  circulation  rates,  with 
no  harm  done  to  the  newspaper  structure,  or  to 
prestige,  one  daily  having  added  $100,000  to  its 
annual  receipts.  There  was  a  remarkable  stand¬ 
ard  of  achievement  among  all  those  who  applied 
the  rules  of  business  common  sense  to  the  prob¬ 
lem  of  making  income  equal  outgo  and  yield  a 
fair  return  on  investment  of  effort  and  capital. 
However,  it  was  a  bit  amusing  to  us  to  find  that 
nearly  every  circulator  reporting  on  our  ques¬ 
tionnaire  thought  that  conditions  in  his  city  were 
special  and  his  own  experience  unique.  That  is 
a  familiar  fallacy.  Tile  simple  truth  is  that 
sound  newspaper  methods  may  be  applied  to  any 
community  in  the  American  field  with  a  fair 
prospect  of  uniform  results.  Newspapermen  who 
suffer  from  the  hallucination  that  everything  in 
their  town  or  city  is  “different,”  and  requires 
special  treatment,  pay  a  heavy  price  in  the  end  for 
the  folly.  They  are  deprived  of  the  natural  bene¬ 
fits  of  the  experience  of  others. 

Reports  from  the  same  group  of  newspapers, 
publi^ed  in  other  columns  of  this  issue,  indicate 
that  good  editorial  cooperation  has  been  relied 
upon  by  managers  when  they  set  about  to  increase 
subscription  rates  and  raise  copy  prices.  The 
theory  is  that  the  average  reader  does  not  balk 
at  having  to  pay  a  trifle  more  for  his  newspaper, 
but  he  demands  service.  Added  features,  in¬ 
creased  local  coverage,  advance  promotional  work, 
more  conservative  editing,  improved  delivery  ser¬ 
vice  are  methods  commonly  used  to  justify  in¬ 
creased  circulation  rates.  In  instances,  costs 
jump  up  measurably,  but  there  is  always  a 
profit  in  the  transaction.  The  newspaper  that  in¬ 
creased  its  revenue  $100,000  per  year  figured  the 
cost  of  that  achievement  at  $40,000,  giving  a 
$60,000  net,  certainly  good  business. 

The  question  that  is  in  the  mind  of  every  man¬ 
ager,  when  increased  circulation  rates  are  dis¬ 
cussed,  is:  How  much  volume  will  be  dropped, 
and  how  will  this  affect  advertising  commitments 
and  advertising  rates?  We  have  encountered  no 
disasters  among  the  43  newspapers  that  have 
jumped  their  prices,  but  all  acted  with  caution. 
Some  experimented  with  street  sales,  and  if  they 
fell  off,  due  to  a  penny  higher  price,  a  drive  was 
made  to  pick  up  the  loss  on  home  delivered  copies. 
Some  tried  out  first  in  surburban  territory,  gradu¬ 
ally  bringing  the  price  up  in  the  city.  Some 
moved  the  Sunday  price  up  from  5  cents  to  10 
cents.  But,  all  worked  gradually  to  the  impor¬ 
tant  objective  of  increased  rates  for  the  whole 
bulk  of  circulation.  Immediate  losses  up  to  20 
per  cent  occurred  in  instances,  but  later  the 
management  picked  up  most  of  the  stops  at  the 
higher  price.  It  seems  to  work.  But  we  think 
the  rule  that  all  must  follow  is  this  old  one:  Be 
sure  your  newspaper  is  actually  worth  the  price 
asked!  _ 

College  professor  says  that  “personal  jour¬ 
nalism"  has  been  outlived  and  outlawed  in 
the  U.  S.,  but  it  seems  to  us  that  certain 
columnists  enjoy  more  personal  liberty  than 
Greeley  or  Dana  ever  indulged. 

ANOTHER  MUZZLE 

That  man  Goebbels,  Propaganda  and  En¬ 
lightenment  Minister  of  Nazi  Germany, 
cannot  keep  his  hand  off  of  the  stuff  that 
free  people  use  as  the  basis  of  their  knowledge. 
He  has  now  added  to  a  100  per  cent  tight  press 
censorship,  through  which  he  instructs  editors 
what  to  print  in  news  and  editorial  columns,  com¬ 
plete  control  over  dramatic  and  musical  criticism. 
Here  are  his  new  rules:  (1)  No  criticism  must 


I  A  L 


And  1  charged  your  judges  at  that  time,  uy- 
ing.  Hear  the  causes  between  your  brethren, 
and  judge  righteously  between  every  man  and 
his  brother,  and  the  stranger  that  is  with  him. 

-  Deuteronomy,  1;  16. 

be  printed  until  noon  of  the  day  following  the 
performance,  as  no  critic  can  collect  and  digest 
his  impressions  in  less  time.  (2)  A  well-meant 
play  must  not  be  deprecated  for  the  sake  of  witti¬ 
cism.  (3)  Criticisms  must  not  lack  reverence 
for  artistic  achievement. 

What  bosh!  There  are  some  critics  who,  in  15 
minutes,  can  write  a  perfectly  adequate  criticism, 
in  instances  more  worthwhile  than  stuff  that  a  less 
able  writer  might  struggle  over  for  hours.  What 
do  you  mean  “well-meant  play”?  Why  be 
reverent  of  artistic  achievement  which  you  do  not 
regard  as  worthy? 

Such  criticism  has  no  value.  It  is  not  free.  It 
merely  reflects  the  order  of  the  Government, 
goose-steps  and  regiments  public  opinion.  But 
what  amazes  us  is  the  fact  that  the  intelligent  Ger¬ 
man  people  yield  without  protest  to  such  abuse 
of  their  God-given  right  to  think  for  them¬ 
selves. 

When  lawyers,  doctors,  nurses,  firemen  and 
cops  join  unions,  with  A.  F.  of  L.  affiliation, 
pledged  to  the  trades’  union  program,  we 
shall  admit  that  reporters  should  not  be  re¬ 
garded  as  in  a  special  class. 

PEGLER  ON  FREE  PRESS 

Readers  wlll  be  interested  in  the  comment 
of  Westbrook  Pegler,  columnist,  on  news¬ 
papers  as  he  recently  found  them  in 
Europe:  “American  journalism  is  the  best  in  the 
world  on  the  average.  Hie  journalism  of  the  slave 
coimtries  where  dictators  edit  the  papers,  may 
be  left  out  of  consideration  altogether  not  being 
journalism  at  all.  There  are  three  big  major 
league  nations  with  a  free  press.  But  the  French 
press,  though  free,  is  notoriously  corrupt.  You 
can  buy  almost  any  French  editor  or  publisher 
for  cash,  and  the  reporters  as  a  class  would  be 
flattered  by  the  name  of  grafter  being  merely 
moochers  willing  to  do  business  for  a  nickel  cigar. 
The  British  press  includes  some  of  the  best  in  the 
world  but  only  a  little  and  below  their  best  news¬ 
papers  and  journalists  the  class  fnll.«;  abruptly. 
Their  inferior  press  is  not  so  much  corrupt,  how¬ 
ever,  as  just  stupid  and  silly  and  dishonest  in  a 
harmless  way. 

“I  don’t  think  there  is  any  present  danger  that 
our  press  will  be  censored  or  licensed,  but  in  view 
of  the  present  hard-boiled  attitude  of  the  citizens, 
it  behooves  all  of  us  to  keep  our  motives  reasonably 
clean.” 

UNDERSTANDABLE 

Four  newspaper  reporters  have  been  ex¬ 
pelled  from  Ethiopia  by  the  Italian  authori¬ 
ties,  as  guilty  of  “anti-Italian  activities”  and 
“espionage.”  They  are  George  Steer,  New  York 
Times  and  London  Times;  Isadore  Nebenzahi,  of 
Havas  Agency;  Alkeos  Angelopoulous,  a  Hearst 
correspondent,  and  M.  D.  Robillard,  director  of  an 
Ethiopian  newspaper.  We  can  readily  imagine 
what  the  new  government  would  regard  as  “anti- 
Italian  activities”  and  “espionage.”  The  report¬ 
ers  might  only  have  gagged  at  the  sight  of  brave, 
well-fed,  protected  white  men  engaged  in  shoot¬ 
ing  down  half-crazed  natives,  also  of  a  Christian 
race,  as  if  they  were  so  many  rodents.  The  re¬ 
porters  may  have  only  been  anti-Italian  in  their 
effort  to  get  the  honest  truth  about  Addis  Ababa 
to  the  reading  public  of  the  civilized  world. 


SOCIAL  SERVICE 

IT  is  refreshing  to  read  our  correspondeol'i t».  * 

port  of  the  annual  meeting  of  the  Southai  ‘ 
Newspaper  Publishers’  Association,  this  ! 

and  we  ask  readers  if  in  their  experience  thn 
have  encountered  a  more  wholesome  ^ 

of  brass  tack  newspaper  problems  in  any  cca-  i 
mimity.  Persons  ignorant  of  the  true  spirit  of  1 
South,  or  poisoned  by  sectional  prejudice,  ! 
have  their  eyes  opened.  1 

After  the  convention  opened  the  publishers  ^  I 
mediately  turned  their  thought  to  the  vicious  qv  ^ 
tern  of  man-hunting  and  lynching  that  has  gh« 
the  South  bad  advertising  all  over  the  dviliaf  I 
world  and  by  most  Americans  is  regarded  h  |  ' 

social  crime  that,  especially  when  a  negro  is  th 
victim,  is  winked  and  blinked  by  the  whole  visii 
population.  The  question  vras  whether  the  oesi. 
papers  are  meeting  their  responsibility  in  this  n. 
portant  reference.  True,  many  of  them  kf 
given  solid  support  in  their  editorial  columoili 
the  various  anti-lynching  organized  movemmi, 
but  the  question  was  raised  whether  such  ed- 
torials  swayed  mass  public  opinion  when  the  im 
newspapers  published  sensational  news  stories  d 
lynchings,  arousing  the  spirit  of  mob  violence  ad 
actually  encouraging,  with  headlines  and  oea 
treatment,  the  pursuit,  by  white  posses,  of  oa 
accused  of  violating  white  women. 

The  editors  applauded  Mrs.  Jessie  Daniel  Asa, 
director  of  the  Association  of  Southern  Women  fat 
the  Prevention  of  Lynching,  when  she  said  thi 
newspapers  must  make  the  horror  of  lyndiiq 
realistic  and  destroy  the  legend  that  all  Soutfan 
women  are  good,  pure  and  noble,  and  must  bnek 
down  the  notion  that  it  is  chivalrous  to  mob  k 
alleged  offender  who  may  be  the  innocent  victa 
of  a  disreputable  woman  or  of  an  unscnqwkv 
white  person  seeking  to  rob  a  prosperous  Nepa 
Tom  Wallace,  of  Louisville  Times,  wisely  tdd 
Mrs.  Ames  that  she  had  imderstated  the  incoo* 
sistency  of  newspapers  that  indulge  divided  com-  | 
sels  on  news  and  editorial  pages.  It  is  one  of  tbe  I 
great  faults  of  the  modem  press,  and  is  reipoo-  I 
sible  in  large  part  for  the  diminishing  infliiiw  I 
of  the  editorial  page,  flouted  as  it  is  by  treatnnt 
given  to  news  by  men  who  seem  to  think  thB  i 
they  owe  no  allegiance  to  the  policies  set  fortii  by  J 
editorial  writers.  Incidentally,  Mr.  Wallace  score 
again  with  a  soimd  criticism  of  the  syndicitt 
column  which  is  not  written  to  fit  newspapers  in 
cities  other  than  the  place  of  origin,  and  he  uifed 
that  Southern  newspapers  develop  local  colunum 
talent.  P.  T.  Anderson,  of  Macon  Telegraph  i 
News  and  Col.  H.  M.  Ayres,  of  Anniston  (Ak) 
Star,  in  discussing  the  lynch  question,  begged  thdi 
colleagues  to  fight  for  the  election  of  a  higher  type 
of  men  to  fill  the  offices  of  sheriff  and  Governor. 
Col.  Ayres  advocated  extension'  of  educational  ad¬ 
vantages  for  Negroes. 

Such  were  the  realistic  topics  at  this  Southsn 
conference,  all  based  on  the  sound  theory  that 
the  press  owes  its  first  duty  to  the  community 
welfare  and  that  all  newspaper  prosperity  ii 
solidly  based  on  social  service. 

Every  member  of  an  advertising  and  edi¬ 
torial  staff  ought  to  be  encouraged  to  de¬ 
velop  a  worthy  specialty,  put  spare  time  into 
it,  make  it  a  fixed  feature  of  the  paper. 

NEWSPAPER  UPHELD 

A  JURY  recently  upheld  the  action  of  the 
editor  of  Milwaukee  (Wis.)  Journal  in  pub¬ 
lishing,  so  that  readers  might  know,  the 
facts  about  a  medical  fake.  On  information  and 
belief  the  Journal  described  as  a  quack  a  so-calkd 
magic  healing  machine  that  was  being  distributed 
in  the  vicinity.  The  distributor  brought  actko. 
claiming  $150,000  damages.  A  jury  took  the  view 
that  the  Journal  was  acting  in  behalf  of  its  rtsd* 
ers,  and  gave  the  newspaper  the  verdict. 

It  often  seems  an  uphill  and  interminable  fitbt 
that  newspapers  make  to  protect  the  public  fro* 
fakes  and  frauds,  but  who  shall  say  that  Milwso* 
kee  Journal,  and  all  others  that  see  editorial  re¬ 
sponsibility  clearly,  are  not  in  the  end  well-i*" 
warded  by  their  communities. 
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PURELY  PERSONAL 


lOSBPH  F.  FARRINGTON,  presi-  . 

J  dent  and  general  inanager  of  the  A  } 
Hoaolalu  Star-Bulletin,  arrived  in  Los  ‘ 

ingeles  May  15  on  the  liner  Malolo, 
jnfoute  to  attend  both  the  Democratic 
and  Republican  party  conventions. 

X.  C.  Keifer,  president  and  general 
manager.  Terre  Haute  (Ind.)  Tribune, 
and  Mrs.  Keifer,  their  son,  Louis  P. 
gtifir,  national  advertising  manager, 
his  wife  and  son,  Lou  Jr.,  will  sail 
from  New  York  City  on  the  Queen 
Mary  July  8,  for  London,  Paris  and 
Broaels.  They  will  return  August  3. 

James  Hammond,  publisher,  Mem¬ 
phis  Commercial  Appeal,  was  host  to 
mayors  of  the  principal  cities  of  five 
States  at  a  luncheon  May  15  at  the 
Hotel  Peabody  as  a  feature  of  the 
annual  Cotton  Carnival.  George  Mor¬ 
ris,  assistant  publisher,  was  toast¬ 
master.  The  luncheon  program  was 
hroadcast  by  WMC,  radio  station  of 
die  Commercial  Appeal. 

Edgar  P.  Blanton,  publisher,  Shel- 
btM  (Mo.)  Democrat,  recently  was 
elected  president  of  the  Northeast 
Missouri  Press  Association  at  its  an¬ 
nual  meeting  in  Kirkville,  Mo. 

Walter  S.  Kennedy,  publisher,  Albion 
(Mich.)  Evening  Recorder,  was  ap¬ 
pointed  to  the  state  prison  conunission 
May  14  by  Gov.  Frank  D.  Fitzgerald. 
Keraedy  fills  the  vacancy  created  by 
the  resignation  of  Dr.  William  Shaw, 
who  withdrew  from  the  commission 
because  the  governor  ordered  that  the 
body  admit  newspaper  reporters  to 
its  sessions. 


KIRKSVILLE  (MO.)  DAILY  EXPRESS 
PUBLISHED  BY  THREE  SWAINS 


Kdwaid  K.  Swain, 


George  H.  Armistead,  Sr.,  editor, 
Nadiville  Banner,  recently  was  the 
principal  speaker  at  a  “progress”  lun¬ 
cheon  of  the  Nashville  Chamber  of 
(Commerce.  In  his  address,  he  traced 
the  growth  of  Nashville  since  the  War 
between  the  States  and  emphasized 
the  city’s  bright  future. 

Stephen  Bolles,  for  16  years  editor 
of  the  Janesville  (Wis.)  Daily  Gazette, 
will  be  given  an  honorary  degree  of 
doctor  of  laws  by  Milton  (Wis.)  Col¬ 
lege  at  the  commencement  exercises, 
June  17. 

John  E.  Cooke,  editor,  Rockdale 
(Tex.)  Reporter,  for  25  years,  has  been 
appointed  postmaster  at  Rockdale.  He 


FATHER-AND-SON  association 
in  the  publication  of  a  newspaper 
seldom  has  worked  out  to  better  ad¬ 
vantage  than  in 
Kirksville,  Mo., 
where  Edward  E. 
Swain,  Sr.,  and 
his  two  sons,  Ed¬ 
ward,  Jr.,  and 
Harrison,  pub¬ 
lish  the  Daily 
Express. 

The  father 
started  the  fam¬ 
ily  in  the  news¬ 
paper  business 
when  he  joined 
the  Rochester 
(N.  Y.)  Herald 
soon  after  his  graduation  from  Shurt- 
leff  College,  Alton,  Ill.,  in  1905.  From 
the  Herald,  he  went  to  St.  Louis  in  1907 
and  joined  the  Globe-Democrat.  From 
there  he  went  to  the  St.  Louis  Repub¬ 
lic  and  later  became  night  editor  of 
the  Associated  Press  bureau  at  St. 
Louis. 

Later  he  joined  the  copy  desk  of 
the  St.  Louis  Post-Dispatch  and  left 
there  in  1909  to  purchase  an  interest 
in  the  Kirksville  Daily  Express.  He 
bought  out  other  interests  in  1911  and 
has  been  publisher  of  the  newspaper 
since  that  time.  He  served  as  presi¬ 
dent  of  the  Missouri  Press  Association 
in  1930  and  also  is  a  past  president  of 
the  Missouri  Associated  Dailies. 

Both  sons  got  their  first  newspaper 
experience  as  carrier  boys  and  odd  job 
men  on  the  Elxpress  during  their  high 
school  days.  Edward,  now  27,  was 
graduated  in  1931  from  the  University 
of  Missouri  School  of  Journalism, 
where  he  specialized  in  advertising. 
Harrison,  23,  was  graduated  in  1933 
from  the  Missouri  University  school 
of  business  and  public  administration. 


Shortly  after  his  graduation,  Ed¬ 
ward,  Jr.,  joined  the  advertising  de¬ 
partment  of  the  Express.  Two  years 


Kdwaao  K.  Swain,  Jk.  llAKiiiON  E.  Swain 

ago  he  became  advertising  manager, 
and  now  is  making  new  linage  records 
for  the  newspaper. 

Harrison  worked  as  a  reporter  on 
the  Elxpress  following  graduation,  then 
served  as  relief  man  in  the  Denver 
bureau  of  the  United  Press.  He  also 
was  with  the  Jefferson  City,  Mo.,  bu¬ 
reau  -of  the  Associated  Press  during 
a  special  session  of  the  state  legisla¬ 
ture.  He  has  been  telegraph  editor  of 
the  Elxpress  nearly  two  years. 

TTie  boys  have  hobbies  which  they 
carry  out  during  their  outside  hours. 
Edward,  Jr.,  likes  to  raise  fancy  pups, 
specializing  in  wire-hairs,  while  Har¬ 
rison  would  rather  spend  an  evening 
studying  a  new  map  than  anything 
except  playing  a  French  horn  in  an 
orchestra. 

A  daughter  also  was  graduated  from 
the  Missouri  School  of  .Journalism  and 
now  is  married  and  living  in  Maine 
Another  daughter,  now  in  her  first 
year  at  college,  promises  to  break  up 
the  “father-and-son”  arrangement  and 
make  it  “father-and-kids”  in  three  or 
four  years. 


IN  THE  BUSINESS  OFFICE 

CLYDE  BENHAM,  national  adver¬ 
tising  manager,  Chicago  Tribune, 
recently  captured  an  85-potmd  sword¬ 
fish  at  Miami,  after  a  70-minute  play, 
and  is  having  his  trophy  mounted. 
The  fish  measured  7*/^  feet. 

Clyde  F.  Baylor,  national  advertising 


were  among  the  100  Columbus  (O.) 
business  men  who  were  members  of 
the  1936  Good  Will  Tour  through 
northwestern  Ohio,  which  started  May 
19. 

Hugh  Baumberger,  advertising  man¬ 
ager,  Culver  City  (Cal.)  Star-News, 
has  left  the  paper  after  nine  years 
to  become  secretary-manager  of  the 


_ _ manager,  Chattanooga  (Tenn.)  News, 

is  succeeded  as  editor  and  publisher  resigned  to  become  resident  man-  Culver  City  Chamber  of  Commerce, 

by  his  son,  W.  H.  Cooke.  fhe  Charles  Eddy  Company,  William  R.  Powell  has  been  elected 

FVankH.Hollmann,  publisher.  War-  ^  v.  ^retary-treasurer  of  the  Los  Angele.s 

renton  (Mo )  Banner  was  elected  Ralph  D.  Henderson,  busmess  man-  Illustrated  Daily  News,  and  the  Eve- 
president  of  the  Central’Missouri  Press  Columbus  Citiz^;  E.  ^ion  nmg  News  He  succ^ds  the  late 

Association  at  its  annual  meeting  in  R^snau^,  reporter,  and  Lewis  B.  Hill,  Richard  I.  Jones,  who  died  early  this 
Columbia.  Mo  national  advertising  manager.  Colum-  year. 

bus  Dispatch,  and  W.  H.  Rible,  busi-  Milton  R.  Miller,  business  manager, 
ness  manager,  Ohio  State  Journal,  (Continued  on  next  page) 


Columbia,  Mo.,  recently. 

Jess  Worley,  formerly  of  the  Calexico 
((^)  Chronicle,  has  joined  the  Ven¬ 
ture  (Cal.)  Free  Press  as  editor. 

Harlan  G.  Palmer,  publisher,  Holly- 
<‘’ood  (Cal.)  Citizen-News;  Ronald 
Wagoner,  Los  Angeles  bureau,  UP, 
and  Rupert  Hughes  were  initiated  as 
associate  members  of  the  Los  Angeles 
Wumni  (3iapter,  Sigma  Delta  Chi,  at 
the  Hollywo^  Writers’  Club  May  14. 

Hugh  Ike  Shott,  publisher.  Blue  field 
(W.  Va.)  Telegraph  and  Sunset  News, 
WM  nominated  on  the  Republican 
ticket  for  United  States  Senate  last 
week.  He  has  represented  his  district 
in  the  lower  house. 

B.  B.  Witt,  editor,  Cameron  (Mo.) 
News-Observer,  recently  was  elected 
■nayor  of  Cameron. 

R  H-  Judah,  publisher,  Santa  Cruz 
tt^)  News,  and  Paul  G.  Jasper, 
nvmboldt  Beacon,  of  Fortune,  Cal., 
r  rr  appointed  members  of  the 
California  Highway  Commission  by 
Gov.  F.  F.  Merriam. 

C.  Bennett,  editor  of  Manila 
(“.  I.)  Bulletin,  is  spending  a  six- 
niMth  vacation  in  the  United  States 
will  return  to  the  Philippines  via 
•^ope.  Robert  Aura  Smith  is  editor 
P«>  tem  of  the  Bulletin. 
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THArS  NOTHING  . .  YOU  SHOULD  HAVE 
SEEN  THE  ONE  HE  GOT  AWAY  FROM...'* 


^  I  ^HE  Emporia  Gazette’s  Man- 
aging  Editor,  Frank  C. 
Clough,  writes — 


IPe  have  been  running  GRIN 
AND  BEAR  IT  for  a  year  now. 

I  have  never  found  a  reader  who 
did  not  get  at  least  one  good, 
hearty  laugh  and  three  or  four 
chuckles  out  of  each  week's  re¬ 
lease.  It  is  refreshing  to  find 
something  in  a  comic  section  that 
really  brings  good,  old-fashioned 
laughs. 

I  was  reading  this  week's  GRIN 
AND  BEAR  IT  when  the  Em¬ 
poria  theatre  manager  dropped 
in.  “What  are  you  laughing  at?" 
he  asked.  “GRIN  AND  BEAR 
IT,”  I  replied.  “Don't  you  read 
it?”  “I  never  miss  it.  In  fact, 
it's  the  only  one  I  do  read,”  was 
his  reply.  I  find  a  lot  of  others 
who  feel  the  same  way. 

I  have  seen  the  first  week's  re¬ 
lease  of  the  new  daily  comic.  It 
should  go  over  big. 

]^R.  CLOUGH’S  prophesy  about  the 
the  daily  GRIN  AND  BEAR  IT 
cartoon  came  true  in  a  hurry.  21  news¬ 
paper*  bought  it  the  first  week.  It 
promises  soon  to  come  abreast  of  the 
GRIN  AND  BEAR  IT  color  comic  with 
its  69  pleased  subscribers. 

For  samples,  write  ns  today. 

United  Features 

MONTE  BOURJAILY, 
General  Manager 
220  East  42nd  Street.  New  York 
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I  (Continued  from  page  31) 

Batavia  (N.  Y.)  Daily  News,  and 
Rollin  E.  ^ower,  stamp  editor,  Buffalo 
(N.  Y.)  Evening  News,  addressed  the 
open  house  sessions  of  the  Buffalo 
Stamp  Club  this  week  in  Hotel  Statler. 

James  Harding,  of  the  Marshall 
(Mo.)  Saline  County  Record,  has  re¬ 
signed  to  join  the  Sioux  City  (la.) 
Journal  advoiising  department. 

Charles  Peace,  business  manager, 
Greenville  (S.  C.)  News  and  Pied¬ 
mont,  and  Judson  W.  Chapman,  edi¬ 
tor  of  the  Piedmont,  left  May  12  for 
Baltimore,  where  they  will  board  a 
steamship  for  a  European  tour. 

W.  Porter  Ogelsby,  Jr.,  assistant  sec¬ 
retary-treasurer,  Philadelphia  Evening 
Ledger,  present^  the  John  C.  Martin 
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(  hicago  Coirespundeni :  tleurge  A.  Brandenburg.  921 
London  Huiinmtt:r  ond  Accident  Hnildinu,  .IHH  .\ortk 
Mirkiuan  Arc..  Telephone,  Dear^irti  »i771. 

Pacihe  Coast  Represenlatites .  >Alitoriai :  t:aim.hell 
Watson.  2122  street.  Iterkeley.  ('kI..  Teleplwme 

Th'Miiwall  .*»r»o7 :  Ken  Taylor,  I2ir»  \orth  Hufmit 
Biml..  Los  .Vnge'.eb,  TeleplHMie.  Henipsteat!  5722. 
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Seneca  4480. 

lAMidon  Onit'e  c  o  The  (.!u.vton  Magazine,  tiraiid 
Buildings.  Trafalgar  S(|.,  W  2.  Allan  Dela 

fona.  Manager.  Paris.  France  OtTlce;  70  ra#  dett  Petits 
CkawipH.  Sytlney  R.  t'lar..e.  Munaiiei.  Japan  <‘«»r 
refitMHident.  Hans  R.  Joliaiisen,  c  o  Tlie  Japan  Itetiew. 
Yokohama. 

Service  Numbers: 

Inteniathmal  Year  Book  Nuinlier — containing  cimi 
lailons.  advertising  rates.  News  and  Feature  Ser 
rices.  Names  of  tklltors.  Publishers,  and  l>e|>  rt 
mental  Executives  of  more  than  2.000  newspapers  oi 
United  States  and  ('anada  with  basic  data  of  leadi-  x 
newspapers  ttf  the  W’orld— last  Saturday  In  January 
’'A.N.P..\.'‘  numbers  last  two  Saturdays  In  April 
.\.N.P.A.  Mechanical  Conference  last  Saturday  in  May 
.Advertising  (’(mventUm  number  fiHirth  Sati  nlay  in 
June — .Annual  Syndicate  and  Feattire  Niiii<b'r  third 
Saturday  in  September-— Newspaper  linage  statistics, 
monthly,  annually  and  semi-annually  in  Keltmary  .  nd 
.Auguit — Monthly  E<iuipiueiit  Review  second  Saturday 
each  nitmth — Annual  compilation  of  American  Newspa 
per.  mechanical  <JaU — Page  and  Paper  SUe» — Mats  and 
depth  of  ('oiumna — Kind  and  Amount  Newspaiier 
EquiDment.  etc — laat  Saturday  in  October. 

Market  Ouide — the  spare  buyers  key  to  1500  city  and 
town  inarkMs  in  United  States  aial  <*anada  -ciaitaln- 
ing  basic  stamlardUed  merrliandislng  and  mar  ei  lug 
data  on  all  newspaper  marl  eta  -last  Satunlay  In 
November. 

Stae  of  tyi»e  page  8S  x  12  incites— 1 88  agate  lines 
(12H  eras)  <ai  fmir  culumriR  -total  of  072  agate 
•ine«  to  the  page  - 


trophy  and  individual  awards  at  the 
first  annual  dinner  of  the  Evening 
Ledger  bowling  league  held  recently 
at  Palumbo’s  restaurant  Oscar  Yob- 
lick,  captain  of  the  sports  department 
league  winners,  accepted  the  trophy. 


FOLKS  WORTH  KNOWING 


Although  Fran  Myers’  official 
title  is  university  editor  of  the 


dt,  captain  of  the  sports  department  J~\  title  is  university  editor  of  the 
ague  winners,  accepted  the  trophy.  Champaign-Urbana  (Ill.)  News-Ga- 
Pete  Baird,  for  seven  years  with  the  zette,  her  versatile  repertorial 


make-up  department  of  the  Oklahoma 
City  Daily  Oklahoman  and  Times,  re¬ 
cently  joined  the  advertising  staff  of 
the  Oklahoma  News,  Oklahoma  City,  in 
charge  of  the  make-up  department 

Douglas  C.  Manson  has  been  named 
assistant  manager  and  advertising 
director  of  the  Poughkeepsie  (N.  Y.) 
Sundav  Courier.  He  was  formerly 
with  the  sales  promotion  and  adver¬ 
tising  department  of  the  Gulf  Refining 
Company.  The  appointment  was  ef¬ 
fective  May  1. 

J.  M.  Blalock,  circulation  manager, 
Spartanburg  (S.  C.)  Herald- Journal, 
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was  elected  grand  master  of  the  Grand  .  ..  ...  cu*- 

Lodge  of  South  Carolina.  Independent  univemty  ^tor,  she  « 

Order  of  Odd  Fellows,  at  the^nual  f  reportonal  work  devoted 


talents  take  her 
into  many  fields. 
As  a  result,  she 
has  covered 
every  beat  in 
town,  including 
police,  city  hall, 
county  court 
house  and  sher¬ 
iff’s  office,  be¬ 
sides  interview¬ 
ing  many  celeb¬ 
rities  who  come 
to  the  University 
F«am  Myim  of  Illinois  cam¬ 
pus. 

As  university  editor,  she  is  respon- 


VyVlLI  A'CAlUWa.  Cti>  UAV  CUAtAVACIA  a.  a.t.  a  a.  'a..  t.  a.!.  • 

.  T  nf  10  to  the  state  university,  where  there  is 

convention  in  Laurens  May  13.  _  _  _  .f’ 

more  campus  news  than  m  the  aver- 

J.  C.  Clark,  secretary-treasurer,  ggg  q{  12,000  because  of  the  varied 


Birmingham  (Ala.)  News  and  Age-  events  encompassing  university  stu- 
Herald,  will  head  the  Alabama-Mis-  dents  and  faculty  members.  She  man- 
sissippi  district  of  Civitan  International  ages  her  own  branch  office  located  di- 


during  the  next  year. 


rectly  across  the  street  from  the  uni- 


Walter  Campbell,  classified  adver-  versity  campus  and  has  charge  of 
tising  manager,  Detroit  Free  Press,  covering  aU  state  and  national  conven- 
was  guest  speaker  to  the  advertising  tions  which  convene  imder  imiversity 
class  of  Wayne  University,  Detroit,  sponsorship.  She  is  responsible  for  all 
May  13  and  14,  discussing  ‘"Ihe  Value  campus  news  except  sports.  When 
of  Research  to  Advertising,”  and  the  state  legislature  meets  to  consider 
illustrating  his  talk  with  a  series  of  the  University  of  Illinois  appropria- 
maps  and  graphs  prepared  by  Oliver  tions  bill.  Miss  Myers  covers  the  ses- 
Baker,  EVee  Press  research  director,  sions  at  Springfield. 

Howard  F.  Merrill,  of  the  Jackson  A  graduate  of  the  state  university  in 
(Mich.)  Citizen-Patriot  advertising  1928,  she  has  a  bachelors  degree  m 


staff,  underwent  an  emergency  opera 
tion  May  14. 


banking  and  finance.  (She  was  the 
only  girl  in  a  class  of  2,000  receiving 


T  T  nr  1.  TT  ■  this  degree.)  She  also  specializes  in 

James  J.  McM^on,  tre^urer,  Un.on  ggg„g^g  woi^n  and  has 

^  appeared  on  programs  of  state  and  na- 

b^n  elect^  City  Commi^ioner  of  conventions  of  Business  and 

Montclair,  N.  J  He  got  the  second  professional  Women’s  Clubs. 


highest  vote  in  the  city  election 


Typical  of  her  craft.  Miss  Myers  can 


rectors  for  a  two-year  term. 


Kenneth  E.  Young,  for  the  past 
three  years  with  the  Battle  Creek 


department,  has  joined  the  Grand  Marsee  Cox,  theatre  critic,  Terre 
Rapids  (Mich.)  Herald.  Haute  (Ind.)  Tribune-Star,  has  been 

-  elected  publicity  director  for  the  Ki- 

THE  EDITORIAL  ROOMS  wanis  Glee  Club  for  the  ensuing  year. 
ILLIAM  B.  HOLT,  managing  w.  E.  Beard,  associate  editor,  Nash- 
editor,  Marshall  (Mich.)  Evening  ville  (Term.)  Banner,  has  been  absent 
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IN  THE  EDITORIAL  ROOMS 

WILLIAM  B.  HOLT,  managing 
editor.  Marshall  (Mich.)  Evenina 


‘  Putting 

OUR  FOOT 
DOWN 

;INCH  BY  INCH) 


This  Unusual  ^ 
News  Feature  ~ 
Starts  Monday  i 


A.  A.  Campbell,  display  advertising  hold  her  own  on  any  assignment  at 
manager.  Salt  Lake  Tribune  and  which  the  sterner  sex  may  be  present. 
Telegram,  has  been  elected  president  Althou^  christened  Frances,  Miss 
of  the  Salt  Lake  Advertising  Club.  Myers  is  known  as  and  writes  under 
Others  named  were;  Amos  Jenkins,  the  by-line  of  Fran  Myers, 
advertising  manager,  Deseret  News;  she  has  served  as  editor  of  Phi  Chi 
and  Thomas  J.  MuUin,  business  man-  Theta’s  national  magazine  (1928-34) ; 
ager,  and  LeRoy  Simmons,  promotion  and  editor  and  state  publicity  chair- 
manager,  Tribxme  and  Telegram,  were  man  for  the  Illinois  Federation  of 
each  elected  to  the  Club’s  board  of  di-  Business  and  Professional  Women 


(1932-34).  Her  sorority  connections 


E.  E.  Yeck,  formerly  of  the  Okla-  include  Alpha  Gamma  Delta,  Phi  Chi 
homa  City  Oklahoman  and  Times  dis-  Theta,  Beta  Gamma  Sigma  and  Theta 
play  department,  has  joined  the  classi-  Sigma  Phi. 

fied  advertising  department  of  the  . 

Oklahoma  News,  Oklahoma  City,  in 

charge  of  street  sales.  resumed  following  the  re- 

Miss  Dorothea  T.  DonneUy  of  Brock-  Johnson  from  a  vacation 

ton,  Mass.,  has  joined  the  Boston  spent  m  Arizona. 

Herald-Traveler  advertising  depart-  W.  A.  Wilson,  formerly  of  the 
ment  staff.  Fresno  (Cal.)  Bee,  has  joined  the  Son 


(Mich.)  Enquirer-News  circulation  San  Francisco  News  reportorial  staff. 


Chronicle,  was  appointed  to  the  board  from  his  desk  for  several  weeks  be- 
of  control  of  the  new  municipal  athle-  cause  of  illness.  In  his  absence,  A.  C 


tic  field  May  11. 
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W.  A.  Wilson,  formerly  of  the 
Fresno  (Cal.)  Bee,  has  joined  the  Son 
Francisco  News  staff  as  rewrite  man. 
John  M.  Kennedy  has  joined  the 


Dunkelberger,  of  the  copy  desk  staff, 


Dale  Armstrong,  assistant  radio  edi-  u  acting  as  assistant  to  George  H. 
tor,  Los  Angeles  Times,  and  news  Armistead,  Sr.,  editor, 
announcer,  will  appear  as  a  radio  an-  Stewart  McGregor,  editor  of  Texas 
nouncer  in  the  Paramount  picture.  Almanac  and  statistical  editor  of  the 
“Count  of  Arizona.”  Dallas  (Tex.)  News,  declared  indus- 


Count  of  Arizona.  Dallas  (Tex.)  News,  declared  indus- 

Bob  Harris,  Oklahoma  News,  Okla-  trial  development  is  Texas’  greatest 
homa  City,  reporter,  this  week  was  need  when  he  spoke  May  7  on  “Texas 
appointed  promotion  editor  to  work  Manufacturing”  in  the  Texas  history 
with  G.  E.  Hodgson,  circulation  man-  lecture  series  sponsored  by  the  Dallas 
ager  of  the  News.  Y.  M.  C.  A. 

Arthur  G.  McMahon,  sports  editor,  Nat  C.  Faulk,  of  the  Dothan  (Ala.) 
Passaic  (N.  J.)  Herald-News,  has  been  Eagle  news  staff,  became  masiaging 
elected  president  of  the  Pica  Club.  editor,  May  18,  of  the  Dothan  JoumaL 
Chester  Johnson’s  “Blaah,”  weekly  He  h^  purchased  an  interest  in  the 


feature  in  the  San  Francisco  News, 


(Continued  on  page  34) 


DAY  BY  DAY  i 

in  the  Making  of  the 

CONSTITUTION  j 

compiled  from  the  notes  of  - 

James  Madison 


As  a  member  of  the  Constltn- 
tlonsl  Convention  in  1787,  Msdi- 
son  kept  detsUed  notes.  From 
these,  the  present  series  hss  been 
compiled  by  Clifford  Bsymond, 
American  history  authority  and 
member  of  the  Chicago  Trihane 
editorial  hoard. 


HOW  IT  WAS  DONE  j 
DRAMATIC  DEBATES  ^ 

CLASHES  OF  OPINION  - 
AND  PERSONALITIES  £; 

By  following  the  brief  resume  _ 
of  each  day’s  developments  m 
presented  ia  this  nnnsnal  series  sf 
articles,  many  of  year  readers  win 
for  the  first  time  get  a  clear  -i 
understanding  of  what  the  bask 
law  of  this  country  is  all  sboat. 

CT 

Daily  releases,  starting  nest  — ' 
Monday  May  26th,  will  total  about 
1,200  words  per  week.  Suitahla 
for  publication  on  Page  One,  edi¬ 
torial  paga  or  any  spot  In  the 
psper.  Series  runs  approximately  — i 
17  weeks.  AvsUsble  st  your  regn-  J 
lar  press  rates. 

Wire  Today!  ^ 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W  CRAWFORD 

GenerrI  W  onager 

News  Bldg.,  220  East  42r\d  S* 
NEW  YORK 
MUrroy  Hill  2-1234 


We  Invite  Your  Investigation 

of  Our  Offers 


LATEST 
AND  BEST 
DESIGN 


HIGHEST 
STANDARDS 
OF  WORKMANSHIP 


CAREFUL  SELECTION 
OF  THE 

FINEST  MATERIALS 


three  elements  which  unite  to  provide: 

1.  Higher  speeds  and  increased  production 

2.  Printing  quality  that  wins  admiration 

3.  Conveniences  that  facilitate  operation 

4.  Safety  features  that  protect  the  pressman 

5.  Endurance  that  reduces  maintenance 


A  study  of  our  press  designs  and  methods  of  con 
struction  will  convince  you  that 


R.  HOE  &  CO.,  INC.,  General  Offices:  910  East  138th  Street  (at  East  River),  New  York  City 

BOSTON  SAN  FRANCISCO  CHICAGO 
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ISON  CITtXfN  AAtaiOT 


CITT  TIMtS  •  THI  ^SAIGON  CHKONiCtf 


had  two  sports  articles  accepted  and  Carmen  M.  Sparmann,  May  10,  in 
published  by  Liberty  recently.  Secaucus,  N.  J. 

Gordon  Whitcraft,  reporter,  Phila-  1 — - -  —  —  - „  . 

delphia  Evening  Ledger,  went  through  (Pa.)  Evening  News  business  office  to  sisted. 

a  week’s  Civil  Service  examinations  Rudolph  Stoykovitch  May  11  in  Har-  - — - 

recently  to  obtain  material  for  articles  risburg.  ASSOCIATIONS 

on  the  tests  given  nearly  3,500  candi-  Thomas  Jefferson  Kavanaugh,  Jr.,  A  RKANSAS  PRESS  ASSOCli 
dates  for  150  jobs  on  the  city’s  police  district  circulation  manager,  Dayton  will  hold  its  annual  meet 

force.  (O.)  Daily  News,  to  Miss  Virginia  Hot  Springs  National  Park,  Ji 

Dave  Tillin^ast  of  the  Greenville  Sucher,  of  Dayton,  in  Terre  Haute,  and  13. 

(S.  C.)  Piedmont,  recently  was  elected  Ind.,  May  12.  - 

Eklward  P.  Boyle,  vice-president,  NEA  “VACATION  BARGil 

Oil  City  (Pa.)  Derrick,  to  Miss  Helen  - 

Loebelenz,  there,  April  28.  Maine  Press  Will  Reveal  Baaa 

PRESS  ASSOCIATION  NOTES  to  June  Convention  Dsii 


Hubert  R.  Hide  and  Kenneth  (). 
nings,  the  latter  managing  edhir  e 
Elizabeth  Smith  of  the  Harrisburg  New  Brunswick  Sunday  Timen^ 


PERSONAL 


(Continued  from  page  32) 


the  Regina  (Sask.)  Daily  Star,  has  Pf  *«.  Southeastern  Sports 

now  jo^ed  the  editorial  staff  of  Men’s  Writers  ^lahon  at  its  annual  out- 
Wear.  Toronto,  Ont.,  trade  magazine  “J  Silver  Springs  ^a  Othere 
of  Maclean  PubUcations. 

.  ,  .  High  Point  (N.  C.)  Enterprise,  vice- 

Felix  Ri^nberg,  Jr.,  IS  covering  ship  president;  Houston  Lawing,  Greens-  OEYMOUR  BERKSON,  managing 
news  for  the  ^ancrsco  News  m  q  ^  Record,  secretary,  and  ^  editor.  Universal  Service,  has  re- 

me  absence  of  Bob  Hubner,  now  tour-  jinu^je  Thompson,  Greenville  Pied-  turned  to  his  desk  following  a  three- 
ing  South  America.  treasurer.  week  vacation  at  Nassau. 

Archie  Baldocchi  1^  joined  the  San  John  T.  Ryder,  of  the  Boston  Trav-  James  Doss,  political  writer,  Indian- 
Fran^co  News  staff  as  cameraman  gjgr  sports  department,  and  Mrs.  Ryder  apolis  Times,  and  former  city  editor, 
assigned  to  society  events.  are  parents  of  a  daughter  bom  May  12. 

.  Charles  H.  Garrison,  city  editor, 

folk  (Va.)  Ledgcr-Dtspatch,  has  si^^  Greenville  (S.  C.)  Piedmont,  was  the 
a  26  weelw  commercial  COTtract  to  principal  speaker  at  a  group  meeting 
broadcast  Views  Beh^  ’^e  News  Spartanburg,  Greer,  Woodruff, 

weekly  over  Station  WTAR.  Gaffney  Lions  Clubs  at 

Clarence  Newman,  formerly  of  the  Gaffney,  S.  C.,  May  18.  He  is  past 
Ely  (Nev.)  Times,  has  joined  the  Los  district  governor  of  the  organization. 

Angeles  Examiner  staff  as  real  estate 

editor  succ^ng  John  H.  C.  Stingle  was  presented  the 

who  formerly  handled  both  the  real  Carnation  and  Distinguished  Service 
estate  and  the  automobile  sections  is  Adrocate,  Bos- 

now  mnfinmg  himself  to  the  latter  ^.jy  newspaper,  at  the  annual 

department.  district  convention  of  the  B’nai  B’rith 

Arthur  R.  Todd,  news  writer,  i,i  Worcester,  Mass.,  May  16,  in  recog- 
Youngstown  Telegram,  has  been  nition  of  his  half  century  of  untiring 
elected  president  of  the  Sheridan  effort  on  behalf  of  the  Jewish  Corn- 
School  Parent-Teacher  Association.  munity  in  New  England.  Lyons  has 
Richard  M.  Brand  of  Urbana,  Ohio,  been  on  the  Globe  staff  since  1892. 
former  police  reporter,  Columbus  (O.)  Similar  awards  have  in  the  past  been 
Dispatch,  won  the  Republican  nomina-  given  Cardinal  O’Connell  and  Presi- 
tion  for  coroner  of  Champaign  county  dents  Conant  of  Harvard  and  Marsh 
in  the  May  primary.  of  Boston  University. 

Ralph  W.  Barnes,  Berlin  correspon-  u/pnrmur'  rpH  « 

dent.  New  York  Herald  Tribune,  who  7  .  , 

—  -  •  maiden  IT'RANK  J.  A.  HUMPHREIY,  editor. 


1936”  is  the  laconic  descriptia 
to  the  31st  annual  convention 
the  National  Editorial  Assodai 
its  president. 


Robert  H.  ^tdS 
Date:  June  21-28.  Place:  “Way  IW 
East,”  at  Poland  Springs, 

has  joined  the  Indiana  bureau  of  the  where  the  Maine  Press  Assod2 
Associated  Press.  will  be  official  host. 

Jack  Gill,  formerly  of  the  Eldon  _ _ _ 

(Mo.)  Lake  of  the  Ozarks  News,  has  .•  round  trin 

joined  the  Jefferson  City,  Mo.,  bureau  .  ^  ^ 

r  .L  TT  J  r»_  hut  this  year,  it  may  be  a  little  hi^ 

Press.  jjj.  jower,  depending  on  court  did. 

Victor  Gr^n,  f^er  manager  of  „„  interstate  Commerce  S 

the  Internationa  News  Service  bu-  ^^33^^  ^g3 

Leo  J.  Lyons,  of  the  editorial  staff,  m  Lo^ville.  Ky.,  resumed  hta  Q^jcago  will  be  $11.25  for  losir 

■  ■  ff  publisher  of  the  $9  compart.^ 

Pekin  (Ind.)  Banner.  Clyde  L.  Reece,  {3159 
who  was  with  the  Louisville  Herald-  '  '  ,  • 

Post,  took  Green’s  INS  position.  ,  special  Chicago  conventi* 

— _  tram  leaves  Saturday,  June  20,  u 

SCHOOLS  8  p.m.,  allowing  four  hours  Simd^ 

JUNIOR  and  senior  students  of  Rut-  morning  for  seeing  Niagara  Falli;  v 
gers  University  journalism  depart-  riving  at  Danville  Junction,  Ihint. 
ment  had  their  first  taste  of  real  news-  Monday  morning,  and  going  thenct  by 
paper  work  Tuesday,  May  12,  when  bus  to  the  famous  Poland  Spring 
they  put  out  all  three  editions  of  the  House. 

New  Brunswick  (N.  J.)  Daily  Home  A  joint  session  of  all  the  state  ptOB 
News.  The  entire  editorial  staff  of  the  associations  in  New  Elngland  will  k 
Home  News  enjoyed  a  vacation.  Pro-  held  June  20. 
lessor  Kenneth  E.  Olson,  director  of  the  Governor  Louis  J.  Brann  has  bcei 
Rutgers  journalism  department,  was  in  named  honorary  chairman  of  the 
charge  of  the  project.  Professors  convention  committee. 


covered  the  Hindenburg’s 
fli^t  to  America,  left  for  Germany  *  Lawrence  (Mass.)  Daily  Eagle,  to 
May  20  on  the  Europa.  Also  aboard  "^una  P.  Croston  of  Lawrence,  in  that 
was  A1  Laney,  Herald  Tribune  sports 

writer,  assigned  to  cover  sporting  William  Lawrence  O’Donovan,  city 
events  in  Europe  during  the  coming  editor.  White  Plains  (N.  Y.)  Daily 
season.  Reporter,  and  editor.  Seventh  Regi- 

J.  Ernest  Spare,  former  editor,  and  Gazette,  to  Miss  Cicely  C.  Clark, 

Charles  H.  Stettler,  former  composing  White  Plains,  recently, 
room  superintendent  of  the  Pottstown  Byron  A.  Newton,  Associated  Press 
Morning  Herald,  have  joined  the  representative  in  St.  Louis,  to  Miss 
Pottstown  Mercury.  Spare  has  be-  Lucille  Mullowney,  Mauston,  Wis., 
come  a  member  of  the  editorial  staff  April  25  at  St.  Louis,  it  has  just  been 
imd  Stettler  of  the  advertising  staff,  announced  by  the  bride’s  parents. 

Don  MacMillan,  assistant  sports  edi-  Richard  M.  Koop,  reporter,  Jersey 
tor,  Regina  (Sask.)  Daily  Star,  has  City  (N.  J.)  Jersey  Journal,  to  Miss 


■’MICHIGAN’S  OTHER  DETROIT" 
A  BIG  MARKET  .  .  .  AND  THERE'S 
ONLY  ONE  WAY  TO  REACH  IT 


Booth  nowtpapors  catch  and  kiU 
the  buyin9  interest  of  2883Sf  pr» 
perous,  able4oJtuy  Michigan  (lei- 
lies,  whose  diversified  income  is  gaiM 
from  aytomobiles,  egricultiire,  het 
dairying,  summer  vacationists,  ouf  «1 

The  eight  Booth  papen  cover  "Vi- 
chigan's  Other  Detroit”  complaWt 
and  profitably  without  duplicatioa  er 
waste  . .  .  and  at  minimum  cost. 

What  would  you  like  to  know  akeii 
this  action-filled  market  ...  in  Urm 
of  your  product?  A  well  orgaaaM 
merchandising  deportment  b 
glad  to  answer  your  questions  preMf*- 


ly. 

In  Grand  Rapids 
It's  the  PRESS 

The  Grand  Kapids  Praia  covars  Mhh- 
gan’s  second  largest  metropaUtaa  W 
ket  completely.  Largest  pel 


circulation  of  any  newspaper  la  Aad' 
leal 

LATEST  A.B.C.  CIRCULATION 

8  8,1  12 


CHICAGO: 
John  E.  Luts 
ISO  North  Michigan 


NEW  YORK: 

I.  A.  Klein 

so  East  42nd  Street 


f  V 


MliIttI 
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GREAT  Daily  Newspapers 


ftoze/ 


DAYCO 
diau  put  Rollers 

For  accurate  reproduction,  better  printing  and  elimination  of 
roller  troubles,  leading  newspapers  are  installing  Dayco  Stay- 
but  Rollers. 

Precision  built,  Dayco  Staypnt  Rollers  maintain  their  accuracy  for 
years.  Once  installed,  they  never  need  to  be  reset  or  reground. 

Dependable  under  all  atmospheric  or  weather  conditions,  Dayco 
Stayput  Rollers  solve  the  problem  of  good  printing  at  high  speed. 
They  are  soft,  accurate,  oil-proof.  They  do  not  swell,  shrink,  get 
out  of  round,  or  develop  unevenness  of  surface. 


OUR  NEW  YORK  OFFICE 
IN  THE  DAILY  NEWS  BUILDING 

To  give  Eastern  publishers  more  conven¬ 
ient  service,  a  new  Dayco  Stayput  Roller 
office  has  been  opened  in  the  Daily  News 
Building,  New  York.  Facilities  will  be  the 
same  as  those  of  our  present  Chicago  office 
in  the  Tribune  Tower.  For  complete  infor¬ 
mation  on  Dayco  Stayput  Rollers,  visit  or 
write  either  office. 


DITCO  SUIIFUE  SUEU  (Nil.  IlIKD  r 

[IIItMfir  SBfl  Ttl  _ 

imi  Mild  MU 
SUM  - - — 


Dayco  Base  and  Sleeve 

CAN  BE  APPLIED  TO  ANY  STOCK 


Patented  Dayco  Stayput  Rollers  in¬ 
sure  clean,  sharp,  even  impression 
whatever  the  speed  or  length  of  run. 
They  deserve  serious  consideration 
by  progressive  pressroom  executives, 
even  though  present  roller  equipment 
seems  efficient.  These  unique  rollers 
embody  definitely  new  principles  of 
roller  construction.  They  are  made  by 
The  Dayton  Rubber  Mfg,  Company. 


nelson  ROLLER  COMPANY 

^^ICAGO  TRIBUNE  TOWER  •  NEW  YORK  DAILY  NEW'S  BUILDING 
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JOHN  BENSON  TO  DISCUSS  RATES  CREDIT  MEN  TO  MEET  BRITONS  TO  ATTEND  AFA 

BEFORE  INLAND  CONVENTION 

.  . - ; - 7  Good-Will  in  Richmond  June  8-12  eration  of  America  conventtoo  uk-, 

Gr^ss  Roots  Sossion  in  ChicA^o  ^Vill  Delve  Into  Newsprint^  A  committee  of  75  newspaper  credit  opens  in  Boston,  July  29,  art;  Lo^ 
Le^slation,  Lotteries,  Press  Freedom  and  Asency  women  headed  by  Allen  manger  of  Truth  Afagmi,, 

\r’^^  M  D  «.  o  Selby,  credit  manager  of  the  Chicago  Capt.  Kenmngton  of  Kenningtn  Ad- 

Views  on  Newspaper  Rate  Practices  has  completed  the  pro-  vertismg  Service;  Capt.  C.  D.  Mirk^ 

gram  for  the  group  meeting  during  the  Hoopers,  coach  builders;  Him 
‘  *  /^RASS  ROOTS”  discussions  and  "'cmbef;  editor  and  publiiher,  Jromtiood  Sixth  Credit  Congress  of  Industry  Norr^  managing  director,  Stipm 
vJF  conferences  on  newspaper  Globe.  Ditcusuon.  held  in  connection  with  the  42nd  con-  Company,  and  W,  W.  J. Studd 

problems  of  more  than  usual  interest  Chasgm,  vention  of  the  National  Association  of  publicity  inanager.  Illustrated  Ni«|. 

and  timeliness  wiU  mark  the  spring  a.  W.  Shipton,  seneral  Credit  Men  at  Richmond,  June  8-12.  d 

convention  of  the  Inland  Daily  Press  (in.)  State  Jounuti.  The  imnortance  of  buildine  Bood-  ^  Conti. 


CREDIT  MEN  TO  MEET 


‘Grass  Roots**  Session  in  Chicago  Vfill  Delve  Into  Newsprint, 
Legislation,  Lotteries,  Press  Freedom  and  Agency 
Views  on  Newspaper  Rate  Practices 


and  timeliness  wiU  mark  the  spring  ^Ige"  Credit  Men  at  Richmond,  June  8-12. 


convention  of  the  Inland  Daily  Press  (in.)  State  Journal. 


-  —  — - - j -  w.—.  The  importance  of  building  good-  *  ,  » j  •  a  ■  ,  ~ 

Association,  June  2-3,  at  the  Sherman  Tuesday  Nook  Luncheon  ;  Europe  Walks  will  with  advertisers  throu^  credit  Aaverusmg  Assocutioil. 


Life  Savers,  Inc.,  of  Port  CkiiSr 
N.  Y.,  has  annoimc^  the  appoisteau 


Michigan.  ’  will  be  discussed  in  addition  to  many  Lif^  Savers,  Inc.,  of  Port 

Tuesday  .ArtBENooN  other  important  subjects.  y.,  has  annoimced  the  appoia^H 

iJws^^r^rl  A.  li“^toV’u.‘V  of  Young  &  Rubicam,  Inc.,  N«r Yak 

Port  Office  Department,  wirtington.  bad  debt  losses  was  ^piled  by  Mr.  as  its  advertismg  agents  to  hamfliiifc 

Trend  of  Federal  Legislation  of  Interest  Selby,  a  summary  of  the  1935  com-  Life  Savers  account.  Olin  A.  Sauadai 
TO  THE  Newsfapbr  PUBLISHER  AND  THE  Edi-  parisons  with  1934  losses,  follows:  is  account  executive. 


tioes  is  expected  to  “m^e  history  in  Afternoon 

the  newspaper  business,  according  to  Interfretatioh  of  the  Federal  Lottery 

Secretary  John  L.  Meyer.  Laws:  Hon.  Karl  A.  Crowley,  Solicitor  U.  S. 

President  JS  Gray,  publisher  of  the  Fost  Office  Department,  Ws^ington, 
Monroe  (Mich.)  Evening  News  vdio  Trend  of  Federal  Legislation  of 

arranged  the  program,  has  also  pro-  ^ 

.  ,  ^  fi  ^  ^  tor:  William  L.  Ayers,  managini 

Vlded  many  other  important  features,  Chicago  Journal  of  Commerce. 
among  which  are:  No  Breathing  Spell  for  a  Fee: 


^  L.  Ayers,  managing  editor, 

led  many  other  important  features,  Chicago  Journal  of  Commerce. 
long  which  are:  No  Breathing  Spell  for  a  Free  Press: 

(1)  A  conference  on  newsprint,  ite  R.  McCormick,  editor  and  pub 

deyolpments  and  proq;>ects.  State  Legislation  in  the  23  Inland  Com.  C.ROCP 

(2)  A  summary  of  European  condi-  monwealths  and  Provinces:  H.  L.  Davis,  group  "B" 
tions  and  probabilities  by  Prof.  Pres-  general  manager,  Apfleton  (Wis.)  Post-Cres-  gkoi’P  “C” 
ton  E.  Slosson,  University  of  Michi- 

aon  Joseph  Horner, 


sr.MMARY  OF  1935  COMPARISON  WITH  1934  LOSSES 


-Higher;  "L” — Lower;  "S"- 


GROUP "D" 
GROUP  -E'’ 
GROUP  •■F" 


Joseph  Horner,  Jr.,  business  manager,  (IROUP  "E” 

oral  Grcm  Boy  (Wis.)  Prcsi-Gasette,  and  Attor-  GROUP  ‘‘F" 

(3)  Forums  <m  MUonal  ^d  state  ^  B  Bassett  also  of  Green  Bay  will  GROUP  "G" 

legislation  which  affects  publishers.  discuss  state  legislative  experiences  and  In-  GROUP  "H” 

(4)  U.  S.  Postoffice  DepL  Solicitor  land  exchange  in  21  states  and  two  Canadian  GROUP  "I" 

Crowley’s  interpretation  of  lottery  provinces,  and  also  give  experiences  on  social  GROUP")" 

legislation  in  Wisconsin,  the  first  state  to 
/""ol  DoUoo*  o  XEor>o.o..loL.>o  unemployment,  old  .Yge,  Wind  and  other 

(5)  Col.  Itotert  R.  McConXUCk  S  ranee  pensions.  Not  rrportmt; 


Classshcd 

L 

5 

7 
11 
12 
10 

8 


laws. 

(5)  Col.  Robert  R.  McCormick’s 
summary  of  influences  affecting  free¬ 
dom  of  the  presa 


Wednesday  Morning 

Recognition  by  the  Inland  of  the  Pulit- 


(6)  Presentation  of  rate  views  by  gold  Medal  Award  to  a  Fellow  Mem- 


advertising  agencies. 

Yhe  noon  luncheons,  on  Tuesday 
and  Wednesday,  are  open  to  all  news¬ 
papermen  and  friends.  ’The  toastmas¬ 
ter  is  President  JS  Gray  and  the  price 
is  $1  per  plate. 

The  convention  program,  in  detail, 
follows: 


Tuesday  Morning,  June  2 

9:30  a.m. — Call  to  order;  President  JS 
Gray. 

Report  by  John  L.  Meyer,  Madison,  Wis., 
secretary. 

Refoxt  of  the  Board  of  Directors'  Meet¬ 
ing;  Recommendations:  George  W.  Purcell, 
secretary  of  the  board;  publisher,  Bloomington 
(Ind.)  Evening  World, 

Membership  Committee  Report:  Robert 
R.  O’Brien,  business  manager.  Council  Blufit 
(la.)  Nonpareil.  Election  of  New  Members. 
President’s  Report:  Mr.  Gray. 

Newsprint;  Recent  Developments.  Pros¬ 
pects:  E.  P.  Adler,  publisher,  Davenport  (la.) 
Times,  and  president  Lee  Syndicate. 


rer:  Verne  Marshall,  editor.  Cedar  Rapids 
sday  (la.)  Gazette. 

ews-  Newspaper  Excesses:  Stuart  H.  Perry, 
publisher,  Adrian  (Mich.)  Telegram. 

Shall  We  Pledge  Ourselves  to  Vigi- 
price  ijiNCE?  Ralph  S.  Kingsley,  publisher,  Kenosha 
(Wis.)  News. 

etail,  -^EL  Journalism  Students  Making  Good? 

H.  Z.  Mitchell,  editor,  Bemidfi  (Minn.)  Pio-  , 
nerr. 

Newspaper  Photography  and  Engraving; 
It  IS  Ci'ERENT  Experiences:  W.  P.  Stanley, 

publisher.  Sedalia  (Mo.)  Democrat.  Discussion. 

CiRciLATiON  PROMOTION:  A.  E.  Meyer, 
’’  Clinton  (la.)  Herald  circulation  manager. 

-Newspaper  Carrier  Salesmanship  Demon- 
’urttU  stratiox:  John  Canny,  circulation  manager, 
ii«  toil  Madison  (Wis.)  State  Journal,  with  Frank 
ing  II  John  Parker,  prise-winning  newa- 

Uobert  l“•t•er  little  merchants. 

Bluffs  (-IRCUI.ATION  Department  “Model"  Con- 
MBERS  tracts:  Exhibit;  Discussion:  By  the  com¬ 
mittee  rhairman,  A.  E.  Meyer. 

Pros-  Luncheon,  Wednesday;  12:15 

t  (la.)  Newspaper  in  a  New  World:  Giove 

Patterson,  editor,  Toledo  (O.)  Blade;  immedi- 


12.000.(K)0  to  15,000,000  lines 
10,000,000  to  12,000,000  “ 

s, 000,000  to  10,000,000  " 
7.000.000  to  8,000,(X)0  “ 
d.000,000  to  7,000,000  " 
.'>.000,000  to  ti.000,000  “ 

4,000,000  to  5,000,000  " 
:<,000.000  to  4,000,000  " 
imder  3,000,000  lines. 


INDICTMENTS  QUASHED 

Holding  that  he  was  only  i  piil 
employe  and  had  nothing  to  do 
editorial  policies,  13  indictmnti  kt 
“editing  and  circulating  an  itniw«i 
publication”  against  E.  P.  ShamiM 
editor  of  the  Houston  Texas  Wirli 
now  defunct,  were  recently  diiimii<l 


U.  S.  Newsprint:  Don  Anderson,  business  alc  tsist-president.  .\merican  Society  of  News- 
tianager  and  associate  publisher,  Madison  pai>er  Editors. 


(Wis.)  State  Journal.  John  P.  Norton,  pub¬ 
lisher,  Escanaba  (Mich.)  Press.  '  ' 


Wednesday  Afternoon,  June  3 
Xewspa'er  Kates  and  Practices:  .\.  M. 


Audit  Bureau  of  Circulations  Relations:  Clapp,  Clinton  (la.)  Herald,  committee  chair- 
.V,  L.  Miller,  publisher,  Battle  Creek  (Mich.)  man. 


Enquirer-News.  Discussion. 
Inland  Cost  (^mparisons: 


c  (.Yiicn.i  man. 

General  .-tDVERTisiNG  Rates  and  Practices  | 
Fred  W.  as  Viewed  by  the  .\dvertising  Agencies: 


Schaub,  business  manager,  Decatur  (Ill)  John  Benson,  New  York,  president,  American 
Herald  &  Review,  R.  R.  O'Brien,  Clifford  .Association  of  Advertising  Agencies. 


Yewdall,  New  York  (^ty,  cost  accountanL 
Aims  or  the  Inland’s  Editorial-News 
Section:  Fred  Naeder,  Co-publisber,  Cape 

Girardeau  (Mo.)  Southeast  Missourian. 


The  -Advertiser's  View:  Paul  West,  New  | 
)'ork.  president,  .Vssociatioii  of  National  Ad-  ’ 
vertisers. 

The  Newspaper  Representatives’  View:  ] 


Advertiser  Good-Will  Sc  Ill-Will:  E.  R.  Walter  Doney,  president,  (^cago  Association  | 


Chapman,  manager,  Flint  (Mich.)  Journal. 
Newspaper  Labor  Cond. tions:  Ei.gene 


>f  Newspaper  Representatives. 

UasEavATiONS  prom  the  Viewpoint  of  the 


MacKinnon,  chairman  ANPA  Special  Standing  .A.N.P.A.  Bureau  op  Advertising: 


Committee,  succeeding  Harvey  J.  Kelly. 

Wire-Service — Radio  Relations:  Chair¬ 
man  E.  H.  Harris,  publisher,  Richmond  (Ind.) 


A.  'I'homson,  Director  of  the  Bureau. 

From  the  Standfoint  op  Newspaper  Man¬ 
agement;  A.  M.  Clapp,  general  manager. 


„ur  comp'*'® 

S®®  ®“  »' 

»'"r«  r 


Palladium-Item.  Linwood  1.  Noyes,  committee  Clinton  (la.)  Herald. 


^^“^Fitz-Livecork 
Press  Blamkets 


tV'ife  fo»  SafT’pfs  amd  P''ces 


TELETYPESETTER  «»peralet>  linrcaBling  moekiw 
at  the  maximum  npe€^d  for  which  they  were  iateoA* 
— eliminateH  |»eak  peri€»dB-— out*  c€»#t».  Thatblk 
unanimuuH  lintling  of  the  publishem  who  uac  iL 
TELETYPESEITER  in  not  an  experimenk  U  •• 
Nueceneful  mechanical  device  which  has  proved  ifi^ 
under  every  operating  condition;  an  inveaMO 
which,  in  a  typical  inotallation,  paid  for  ilsdfij 
leiut  than  twit  yearN. 

It  tells  the  TELETYPESETTER  stn 

If  you  would  like  to  get  out  a  bigger,  better  pef* 
•—  without  having  your  priMluetion  cuBts  go 
rocketing— let  ub  Bend  you  this  bulletin  giving 
detailB.  TELETYPESETTER  CORPORATIO' 
Lt-HO  WrightwiMMl  Ave.,  Chicagit,  III. 


TELETVPESETTER 


★ 
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T  TS  *  •  For  95  years  Morrill 
™  AwAKPAfl  chemists  have  steadily 

tested  new  materials,  new  methods  oi  combining  elements  to  pro¬ 
duce  finer  news-printing  inks.  And,  as  new  demands  have  arisen 
for  finer  news-printing  at  higher  speeds  —  Morrill  has  always  been 
ready  with  inks  that  satisfy  every  requirement. 


£ 

A 


AMf!¥i  •  •  • 

™  varying  pressroom 

conditions  —  in  the  frozen  North,  under  tropical  suns,  in  the  humid 
Islands  of  the  Pacific,  in  desert  countries,  and  in  thousands  of 
American  pressrooms  from  the  smallest  to  the  largest— Morrill  Inks 
daily  demonstrate  their  ability  to  produce  a  cleaner,  brighter, 
easier -to -read  and  more  saleable  newspaper. 


£ 

R 


SPEED 


I  K*  K*  ■  V  •  •  •  The  rising  cry  for  productive  speed  is 
answered  by  Morrill  with  fast -setting  news  inks 
that  make  easily  possible  the  highest  output  per  hour— plus  an 
excellence  of  reproduction  unknown  even  a  few  years  ago.  And 
with  branches  spotted  in  key  cities,  Morrill  service  to  publishers 
matches  the  outstanding  performance  expected  of  and  delivered 
by  Morrill  Inks. 


•  •  •  Real  economy  in  the  pur- 
Aw  A  A  chase  and  use  of  news-printing  inks 
involves  vital  considerations  in  addition  to  price.  Minutes  lost 
mean  dollars  lost  in  your  plant  operation  —  the  cost  of  an  hour's 
delay  would  pay  for  ink  consumption  for  many  hours.  Morrill  elim¬ 
inates  delay.  ^  ^  Clarity  of  text  and  halftone  is  today  more  impor¬ 

tant  than  ever  to  foster  advertisers'  good-will.  Morrill  insures  clean 
printing.  That  is  why  Morrill  Inks  today  serve  equally  the  great¬ 
est  and  the  smallest  newspapers  with  true  efficiency  and  economy. 

In  1935  Morrill  delivered  5,019,003  lbs.  <xi  news  black  and  714,043  lbs. 
oi  news  color  inks  in  excess  oi  1934.  First-quarter  1936,  iigures  show  an  even 
greater  proportion  oi  increase.  More  and  more  publishers  are  turning  to 
Morrill  ior  enterprising,  swiit,  economical  periormance.  *  *  *  li  you  are 
having  ink  diiiiculties,  consult  any  Morrill  branch — without  obligation. 


GEO.  H.  MORRILL  CO. 

Division  GENERAL  PRINTING  INK  CORPORATION 
100  Sixth  Avenue  New  York,  N.  Y. 

Isctorics— Norwood,  Mass.  •  Tacony,  Philadelphia,  Pa.  •  Chicago,  Ill.  •  San  Francisco,  Cal. 
Bnaehes  ^  Boston  •  New  York  •  Philadelphia  •  Detroit  •  Chicago  •  St.  Louis 

Minneapolis  *  Fort  Worth  *  Los  Angeles  *  San  Francisco  *  Seattle 


STANDARD 
D  F  T  H  E  . 
NEWSPAPER 
W  D  R  L  D 


Have  you  seen 


^  You  will  find  in  this  new  line  many  refinements  and  improvements  which 
oootribute  to  effidency  of  operation  . .  .  ease  of  maintenance  .  . .  improved 
(^ipearance. 

THB  OPTIC-AID  FRONT.  The  first  thing  you  will  notice  is  that  the  reeds,  pul- 
Isys  and  other  moving  ports  on  the  front  of  the  machine  are  shielded.  It  looks 
neater.  The  mechanism  is  proteded  from  dust  and  dirt.  But  the  real  signifi- 
oance  lies  in  its  eff  ed  on  the  operator. 

Industrial  engineers  have  frequently  noted  the  increase  in  a  worker's  effi- 
dsDcy  which  results  from  the  elimination  of  annoying  distractions.  Shielding 
these  moving  parts  . . .  together  with  the  no-glare  finish  . . .  reduces  eye  and 
nerve  fatigue;  helps  the  operator  increase  production. 

THE  BLUE  STREAK  SHIFT.  One  easy  turn  of  the  handle  shifts  either  main  or 
auxiliary  magazines.  The  magazine  load  is  counterbalanced  by  large,  flat 
qiral  springs  and  the  entire  mechanism  moves  on  boll-  and  roller-bearings  so 
that  shifting  is  almost  effortless. 

Many  other  refinements  will  be  noted.  For  example,  the  delivery  galley, 
■arts  stacker  and  many  other  ports  are  finished  in  polished  nickeL  But  there 
ore  no  nickeled  parts  which  can  throw  distrading  reflections  into  the  opera¬ 
tor's  eye.  Every  change  has  been  designed  not  only  for  better  appearance  but 
odso  to  increase  the  operator's  efficiency. 


MERGENTHALER  LINOTYPE  COMPANY 
BROOKLYN,  N.Y. 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE.  LTD..  TORONTO.  CANADA 
BEPRESENTATIVES  in  THE  PRINCIPAL  CITIES  OF  THE  WORLD 

^  tb»  Blue  StnakExbIbItlott  at  Linotype  beadquartvra,  531  Plymouib  Court  Chicago,  ’’ 
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SPORTS  EDITOR  GETS 
KIDNAP  INTERVIEW 


Freddie  Ruasell,  NethTilIe  Benner, 
Obtain*  Only  Personal  Intenriew 
With  Robinson — College 
Friends  at  Vanderbilt 


(Special  to  Editos  &  Publishes) 
Nashville,  Tenn.,  May  18. — friend¬ 
ship  that  began  eight  years  ago  on  the 
campus  of  Vanderbilt  University  last 

_ week  made  it 

possible  for 


Freddie  Russell, 
sports  editor, 
Nashville  Ban¬ 
ner,  to  obtain 
one  of  the  news 
beats  of  the 


year. 

lliis  beat  was 
the  only  per¬ 
sonal  interview 
obtained  by  a 
newspaperman 

Fbeddie  Russell  with  Hiomas  H. 
Robinson,  Jr.,  kidnaper  of  Mrs.  Alice 
Speed  Stoll,  of  LouiWille,  during  the 
three  swift  days  that  elapsed  between 
the  sudden  capture  of  Robinson  in 
California  May  11  and  his  entrance 
into  the  Atlanta  federal  penitentiary 
May  14  to  begin  serving  a  life  sen¬ 
tence. 

Russell  obtained  the  interview  in 
the  short  space  of  one  hour  between 
the  sentencing  of  Robinson  in  Louis¬ 
ville  federal  court  at  6:15  p.  m.,  May 
13,  and  his  departure  for  Atlanta  at 
7:15  p.  m.  In  that  short  period,  he 
managed  to  get  in  the  cell  in  the 
Louisville  federal  building  with  Robin¬ 
son  for  some  ten  minutes  and  to  ask 
him  quickly  a  set  of  questions  vdiich 
he  had  prepared  and  to  jot  down 
Robinson’s  answers.  Then,  as  Robin¬ 
son  was  hurried  off  by  G-Men  and 
U.  S.  Marshals  to  Atlanta,  Russell 
drove  home  to  Nashville  with  Robin¬ 
son’s  father  and  mother,  carefully 
went  over  his  notes  and  wrote  his  in¬ 
terview. 

The  resultant  news  story  told  for 
the  first  time  how  Robinson  had  criss¬ 
crossed  the  nation  three  times  in  the 
19  months  which  elapsed  from  the 
time  he  vanished  at  Indianapolis  in 
October,  1933,  with  the  $50,000  Stoll 
ransom  money  and  how  Robinson  had 
freely  spent  the  supposedly  “hot” 
money  on  women  and  liquor  in  New 
York  and  Los  Angeles. 

The  story,  copyrighted  by  the  Nash- 
viUe  Banner  and  United  Feature 
Syndicate,  was  simultaneously  released 
in  Saturday  and  Simday  editions  of 
May  16  and  17.  It  was  carried  by  all 
Scripps- Howard  papers  and  by  a 
number  of  large  independent  papers. 

Russell’s  direct  interview  and  an  inter¬ 
view  throu^  an  intermediary  obtained 
by  Brainard  Cheney,  Banner  staff  cor- 
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respondent,  on  the  train  with  Robinson 
between  Louisville  and  Atlanta,  were 
the  only  direct  contacts  established  by 
newspapermen  with  Robinson.  One  of 
the  strongest  points  that  Robinson 
made  in  talking  with  Russell  was  that 
he  never  had  impersonated  a  woman 
in  his  travels  and  that  Lynn  Allen, 
Pasadena  drug  clerk,  could  not  have 
recognized  him  in  women’s  clothes. 

Russell  obtained  his  interview  as 
the  result  of  quick  thinking  and  care¬ 
ful  planning.  He  had  known  Robin¬ 
son  well  when  both  were  law  students 
at  Vanderbilt 

A  close  friend  of  Robinson’s  father 
and  mother,  Russell  offered  to  drive 
them  to  Louisville  for  their  son’s  ar¬ 
raignment  there  and  to  be  of  any 
assistance  possible  in  enabling  them 
to  see  their  son.  Himself  a  licensed 
attorney,  Russell  explained  that  he 
perhaps  could  be  of  some  legal  aid. 
After  sentence  had  been  passed  Rus¬ 
sell  asked  permission  to  talk  with  the 
prisoner  and  pointed  out  that  as  an 
attorney  he  was  entitled  to  this 
privilege. 

His  request  was  granted  and  he  was 
allowed  some  ten  minutes  in  the  cell 
with  the  prisoner. 

Russell  has  been  in  the  sports  de¬ 
partment  of  the  Banner  since  1929. 
He  first  started  to  practice  law,  but 
after  11  months  decided  newspaper 
work  was  his  field.  In  1930,  he 
was  promoted  to  sports  editor.  He 
is  29. 

Of  all  the  photographers  who 
snapped  pictures  of  Robinson,  Jr., 
James  Christian,  staff  photographer  of 
the  Banner,  considers  himself  the 
luckiest 

He  was  dispatched  to  Louisville  in 
the  only  chartered  plane  available  at 
Nashville  on  the  morning  of  May  12. 
As  they  landed  at  Bowman  Field, 
Louisville,  a  big  air  liner  circled  the 
field.  It  was  the  chartered  plane 
bringing  Robinson  in. 


“We  beat  them  in  by  two  minutes 
and  got  our  pictures  in  the  next  five — 
the  only  chance  any  one  had  to  take 
pictures  that  day,”  said  Christian  on 
returning. 


NEW  ENGLAND  DAILIES  MEET 
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Sykes  Stresses  Need  for  Promotion — 
Conland  Re-elected  President 

(By  telegraph  to  Editos  &  Publisbes) 
Boston,  Mass.,  May  20 — The  New 
England  Daily  Newspaper  Association 
at  its  annual  meetuig  here  yesterday 
analyzed  advertising,  editorial  and 
mechanical  department  expense  prob¬ 
lems  and  methods  of  operations. 

The  group  re-elected  the  following 
officers:  William  Spence,  Lowell 

(Mass.)  Courier-Citizen,  president; 
Henry  H.  Cktnland,  Hartford  (Conn.) 
Courant,  vice-president;  Stanley  ’T. 
Black,  Pawtucket  (R.  I.)  Times,  secre¬ 
tary;  Charles  L.  Fuller,  Brockton 
(Mass.)  Enterprise,  treasurer,  and 
^ank  E.  Phillips,  manager. 

The  following  wore  elected  to  the 
board  of  governors:  John  A.  Muehl- 
ing,  Manchester  (N.  H.)  Union 

Leader;  Leroy  B.  Noble,  Rutland  (Vt.) 
Herald;  Franklin  B.  Hurd,  Providence 
(R.  I.)  Journal  Bulletin;  Ronald  H. 
Ferguson,  Manchester  (Conn.)  Herald; 
Alex  H.  Rogers,  Lawrence  (Mass.) 
Eagle  and  Tribune;  William  Dwight 
Holyoke  (Mass.)  Transcript;  Julius 


and  William  H.  Reed,  Taunton  (|^ 
Gazette. 

Allen  B.  Sykes,  New  YoA  (}h, 
eastern  manager  of  the  Bureau  of^ 
vertising  of  the  American  Newam. 
Publishers  Association,  stressed^ 
necessity  for  cooperation  promotko  k 
selling  advertising. 


TO  MARK  GOLDEN  JUBILU 

The  Washington  Press  Aasocku,, 
will  hold  its  Golden  Jubilee  Jub  a 
and  25  at  Olympia.  This 
convention,  celebrating  50 
progress  for  the  Washington 
paper  publishers  and  editors,  wi|k 
the  largest  effort  in  its  annals.  Ik 
group  to  carry  out  a  “50  Golden  Ui^ 
plan  and  theme  of  the  jubUee 
tion,  will  assign  one  publisher  to  ^ 
on  advertising,  and  others  on 
ads,  news,  features,  circulation  ^ 
editorials.  Each  of  five  publishsqsl 
present  ten  golden  ideas  on  the  sat|iei 
to  which  he  has  been  a-ssign^d. 
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719.944 

LINES  MORE  THAN  FOR, 
FIRST  FOUR  months  OF  1935 


This  is  a  consistent  gain  from  month  to  month  for  San  Antonie 
Express  and  San  Antonio  Evening  News. 

In  1935  these  two  newspapers  carried  1^  million  lines  of  paid 
advertising  more  than  in  1934. 

Sales  Management  credits  San  Antonians  with  a  per  capita 
spendable  money  income  of  $691  as  of  January  I,  1936.  This  is 
a  marked  upturn  over  any  year  since  1930.  This  (Bexar)  county 
shows  a  per  capita  income  of  $629,  as  against  $422  for  the  Stats 
of  Texas,  $359  for  the  West,  South.  Central  States  as  a  whole,  and 
$513  for  the  United  States.  In  1935  Bexar  County  purc^sed 
39%  more  new  passenger  cars  than  in  1934.  This  county  likewis* 
was  higher  then  the  State  in  number  of  telephones  and  income  tax 
returns  per  1000  people. 

The  Express  and  The  Evening  News  during  April  carried  22,634. 
lines  of  color  advertising;  and  for  the  first  four  month*  of  1936 
they  carried  51,390  lines. 
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SAN  ANTONIO  EVENING  NEWS 

<7exas*  foremost  Ttea/s^ajoers 


DAILY  SPONSORED  CONCEIT 

A  capacity  audience  braved  a  la 
storm  to  hear  Leopold  Stokowiki^ 
the  Philadelphia  Symphony  Otthati 
when  they  played  in  the  Omaha  C% 
Auditorium,  May  9.  The  concert  «a 
sponsored  jointly  by  the  oinki 
World-Herald  and  the  Tuesday  Ha- 
sical  Club. 
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progress  in  RUSSIA 
called  ‘MIRACLE* 

CMtrMUd  With  Hi*  Former  Vi*it 
Sis  Year*  A»o,  Western  Publisher 
Tied*  Surtlin*  Development — 
Premium  on  Initiative 

“I  have  seen  a  miracle,”  was  the 
(jjclaration  with  which  Rufus  Woods, 
publisher  of  the  Wenatchee 
(Wash.)  Daily 
World,  returned 
to  America  this 
week  after  two 
months  abroad, 
mainly  in  the 
Soviet  states. 
His  statement 
referred  to  the 
development  in 
Russia  as  con¬ 
trasted  with 
conditions  there 
as  he  observed 
them  on  a  visit 
in  1930. 

Mr.  Woods  and  his  paper  have  been 
important  powers  behind  the  gigantic 
Columbia  River  development  in  the 
No^west,  so  he  was  particularly  in- 
lerested  in  the  power  and  industrial 
progress  he  noted  in  Russia.  He 
credits  their  strides  to  the  subtle  in¬ 
corporation  of  some  features  of  a 
capitalistic  economy,  namely  the  en¬ 
couragement  of  private  initiative,  the 
rewarding  of  merit,  and  the  super- 
viion  of  all  jobs  by  responsible 
leaders. 

He  Coast  publisher  was  careful 
not  to  an>rove  nor  condemn  the  Rus- 
tiaa  social  experiment,  but  did  em¬ 
phasize  that  the  importance  of  what 
is  being  done  in  Moscow  is  not  suffi- 
cimtly  appreciated  by  the  American 
press.  Ife  termed  it  remarkable  that 
the  peasant  class,  rising  from  peonage, 
had  been  able  to  accomplish  so  much 
in  17  years. 

Hr.  Woods  found  the  Russian  peo¬ 
ple  “glowing  with  pride  over  what 
they  are  doing,”  and  warned  that 
Communists  from  every  coimtry  on 
the  globe  are  now  in  Moscow  study¬ 
ing  the  methods  which  have  made 
for  Soviet  progress.  He  noticed,  in 
contrast  to  the  1930  situation,  that 
Russian  industry  is  gradually  com¬ 
ing  under  the  supervision  of  young 
Russian  engineers  trained  abroad  in 
scores,  and  that  foreign  engineers  are 
becoming  fewer.  That  makes,  he  says, 
for  heightening  of  the  nationsilistic 
interest. 

“There  is  still  much  roadway 
•head,”  Mr.  Woods  noted,  “because 
Russian  standards  of  living  today  are 
much  below  those  of  many  countries.” 
Re  found  many  families,  sometimes 
two,  still  living  in  barely  furnished 
Ke-room  homes  and  eating  insuSi- 
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cient  food.  But  they  have  not  ex¬ 
hausted  their  energy,  he  says.  Over 
80,000,000  children  are  now  in  public 
schools,  he  pointed  out.  Roads  are 
being  radically  improved,  standards 
of  sanitation  have  leaped  upward,  and 
there  are  still  too  many  jobs  for  the 
number  of  eligible  workers. 

One  more  sign  of  change,  he  said. 
“Divorce  will  soon  be  possible  only 
with  the  consent  of  both  parties.  If 
one  objects,  then  a  divorce  trial  will 
be  necessary.” 


UP  WRITERS  LEAVE  ETHIOPIA 

Reynolds  Packerd  and  his  wife,  who 
were  with  the  Italian  army  during 
most  of  the  Ethiopian  campaign,  left 
Asmara  by  plane  May  18  on  their  way 
to  Paris.  Ben  Ames,  who  was  in  Addis 
Ababa,  departed  the  same  day  for 
Djibouti  enroute  to  the  United  States. 
All  three  of  these  correspondents  rep¬ 
resented  United  Press  during  the  war. 


CREDIT  EXCHANGE  TO  HICKS 

The  advertising  account  of  the 
Credit-Exchange  Advisory  Service  has 
been  placed  with  the  Hicks  Agency, 
New  York.  Francis  Marquis  is  to  ^ 
the  service  executive  on  this  account 


AFFILIATION  ELECTS  DONAHUE 


Fight  for  Pre«*  Freedom  Advertising 
Organization  1*  Told 

Newspaper  publishers  of  the  United 
States  and  Canada  were  urged  to  bat¬ 
tle  militantly  to  maintain  press  free¬ 
dom  on  “the  last  continent  where  dic¬ 
tators  have  failed  to  throttle  editors,” 
in  a  speech  made  before  more  than  5()0 
delegates  gathered  May  15  and  16  for 
the  annual  conventioi  of  the  Advertis¬ 
ing  Affiliation  in  London,  Ont.  The 
speaker  was  W.  J.  Coyle,  business 
manager  of  the  Kingston  (Ont.)  Whig- 
Standard. 

More  than  50  speakers  were  heard  in 
a  two-day  program  during  which  all 
types  of  advertising  were  discussed. 

Thomas  E.  McLaughlin,  advertising 
manager,  Saturday  Evening  Post, 
pleaded  for  “absolute  truth  and  accu¬ 
racy”  in  all  copy. 

Mctxwell  Droke  of  Indianapolis,  ad¬ 
vised  copy  writers  to  study  daily 
newspapers  for  new  words  which  can 
be  used  to  advantage  in  keeping  ad¬ 
vertising  text  up-to-the-minute  in 
phraseology. 

Joseph  ^hewe  of  Pittsburg  presi¬ 
dent  of  the  Affiliation,  conducted  the 
sessions.  Newly  elected  officers  were: 


President,  Harold  Donahue,  London, 
Ont.;  first  vice-president,  Harry  W. 
Whitney,  Buffalo;  second  vice-presi¬ 
dent,  C.  M.  Elliott,  Hamilton,  Ont.; 
secretary-treasiurer,  Don  Thomas, 
Buffalo;  executive  secretary,  Floyd  M. 
Crawford,  Buffalo. 

The  1937  convention  will  be  held  in 
Youngstown,  O. 

NAMED  AD  CHIEF 

Mrs.  Peg  Schroeder  has  been  ap¬ 
pointed  advertising  manager  for  Stix, 
Baer  &  Fuller  Co.,  St.  Louis  department 
store,  to  succeed  Mrs.  Marjorie  Ep¬ 
stein,  who  resigned  to  become  sales 
promotion  and  advertising  director  of 
J.  L.  Brandeis  &  Son,  Omaha,  Neb. 

AVESON  TRANSFERRED 

Roy  Aveson  of  the  San  Francisco 
office,  West-Holliday-Mogensen  Co., 
has  been  assigned  to  the  Pacific  North¬ 
west  to  assist  J.  C.  Allison,  in  charge 
of  the  Seattle  office,  and  Ross  Mackey, 
Portland  office  manager. 

300  SAW  WHALE  EXHIBIT 

Three  hundred  carriers  of  the  Terre 
Haute  (Ind.)  Tribune-Star  were 
guests  of  Capt.  Mike  Dolan  at  the 
whale  exhibition  at  Terre  Haute 
recently. 


xlll  These  Surveys  Shew 

1$  Ideal  Market 
fer  ProHtuhle  Setliny 


Pardon  our  unseemly 
lack  of  modesty  . .  .  Albany 
is  so  much  in  the  public 
eye  these  days ! 

Each  succeeding  national 
survey  gives  Albany  a  new 
high  place  of  honor  among 
American  cities  as  a  profit¬ 
able  place  to  do  business. 
Like  the  damsel  who  was 
hearing  on  every  hand  how 
beautiful  she  was,  we’ve 
known  it  all  along,  but  it 
seemed  so  much  nicer  to 
look  surprised. 

Alexander  Hamilton  In¬ 
stitute  started  it  all.  It 
called  Albany  the  “one 


bright  spot  in  the  nation” 
in  the  darkest  days  of  the 
depression. 

National  Association  of 
Credit  Men  salaamed  Al¬ 
bany  as  one  of  only  two 
cities  in  the  U.  S.  with  both 
sales  and  credits  good  in 
1932. 

Bankers  tell  us  Albany 
has  the  highest  per  capita 
savings  bank  deposits  of 
any  city  in  the  U.  S.  ($1,451 
for  every  man,  woman  and 
child). 

Last  year  surveys  found 
Albany  spends  at  a  rate 
2  1/3  times  greater  than 


the  U.  S.  average,  ranks 
fifth  in  the  U.  S.  in  per 
capita  retail  sales. 

129  sales  and  advertising 
executives  placed  Albany 
in  that  most  select  group 
— an  ideal  test  market. 

NOW,  fresh  off  the  press 
(April  lOth  edition)  comes 
a  Sides  Management  sur¬ 
vey  putting  Albany  as 
eighteenth  in  the  U.  S.  in 
spendable  money  income 
per  capita.  There  are  255 
cities  of  25,000  and  up  in 
the  U.  S.,  so  even  junior 
can  figure  out  what  a  sig¬ 
nally  high  rating  this  is. 


WITH  overcoming  modesty,  we  might  add:  What’s  an  undisputably 
good  market  without  a  convenient,  thorough,  economical  method  of 
reaching  its  buyers? 

ALBANY  has  just  such  mediums  in  those  two  newspapers  of  proven 
productiveness — 


THE  KNICKERBOCKER  PRESS 

One  of  the  Country's  Great  Morning  and  Sunday  Newspapers 

ALBANY  EVENING  NEWS 

First  in  Advertising  in  Albany  Consistently  for  8  Years 

Gannett  Newspapers 

J.  P.  McKinney  &  Son,  National  Representatives:  New  York,  Chicago,  San  Francico 


/ 


// 


j|  7"iril~7^  ^  AT*  MARKS  lOOtk  YEAR  SEYMOUR  IN  ATL 

JnLJlli  V  JlJL-J  Iowa  Pre«»  Celebrated  Dubuque  Rocbe.ter  Man  Named 

Visitor  Centennial  Majr  11 

.  Heralded  by  publication  of  historical  ■ 

printed  over  the  colored  illustrations,  material  Iowa  newspapers  on  May  11  Atlanta  Ga.,  May  18^ 
Tlie  purpose  of  the  book  is  to  pre-  joined  to  celebrate  Ae  100th  anniver-  Seymour  *34  has  been 
sent  Ae  findings  of  a  survey  which  sary  of  the  Dubuque  Visitor,  first  Iowa  chanical  superintendent  of 
the  Times  conducted  among  the  book  newspaper.  The  Visitor  published  at  Jourr 

buyers  of  the  country.  Oh  yes,  more  Dubuque  Lead  Mines  by  John  - ^ - annoi 

book  buyers  read  the  Times  Book  Re-  King,  made  its  first  appearance  May  u 

view  than  any  other  “literary  publi-  1836.  p  • 

cation”  .  .  .  including  Time,  Herald  Newspaper  publishers,  editors,  press  mana 

Tribune  Books,  the  Atlantic,  the  New  associations  and  journalism  schools  m 

Yorker,  Harper’s,  Scribner’s,  etc.  In  tribute  to  the  first  publisher  of  ^  alreai 

fact,  the  siu-vey  shows  that  60  per  cent  newspaper.  j 

of  the  book  buyers  read  the  Times  Joining  with  the  newspapers,  the  1  Hutim 

Book  Review.  Swell  material  for  the  Des  Moines  (la.)  Register  and  Trib-  ■jl  JBK 

copy  writer  and  the  copy  writer  „„„  stations.  WRNT.  Des  Moines,  and  K  _ : 


n  likit 

raenl  i, 
RocheiUr  im 
1 - 5 — - 3  New  York  All 

R.  M.  Seymocs  SeymiAi 

native  d  Bad. 
ester,  served  as  president  of  the  Beii. 


is  old  stuff  and  Omaba 

same  way  again.  'T'HE  Omaha  World-Herald  has  is- 
He  wouldn’t  I  sued  its  data  book  called  “The 
think  of  putting  Omaha  Market  .  .  .  and  Hie  Advertis- 
on  a  promotion  ers’  Dollar.”  The  book  is  spiral  bound, 
stunt  without  is  of  regulation  (8  x  11  inches)  size,  is 
the  aid  of  Jack  full  of  tables,  maps,  charts,  photo- 
Dempsey,  Tony  graphs. 

Canzoneri,  _  _ 

Jackie  Coogan,  t.- 

Frank  Buck,  the  m 

Ziegfeld  Follies 

.  .  .  and  without  \- 

costing  his  paper  W 

a  cent.  He  han-  V 

dies  bridge  tour-  IB  j  j  \  I 

n^ents,  soap  —  i|-— \  I 

spelling  bees,  orphan  outings,  benefit  H" .  ~  T  ~.  "s  V  \  j 

^ows,  prize  fights,  and  what  not.  He  t  ^  ‘  j 

is  equally  at  home  on  the  platform  in  j 

a  cooking  school  before  4,000  women  \  j  ““  ^TT  ^  A  ] 

or  staging  a  boxing  tournament.  He  -V  - 1  i 

thinks  in  terms  of  the  public  and  -  I 

frankly  admits  that  he  knows  nothing  ---.S  j 

.about  the  newspaper  business.  He  I 

doesn’t  claim  the  credit  but  he  is  |  i 

happy  over  the  fact  that  the  circulation  ^  Y  vj/J,  '  I  I 

of  the  Herald-News  is  at  a  new  high.  H  Hf  | 

Herty  is  single.  He  spent  four  years  a 

at  Columbia  University  at  night  and  - - ■ 

wound  up  as  high  man  in  the  course 

in  Advertising  Writing.  He  went  to  Pages  14  and  15  especially  got  our 
Columbia  because  he  thought  that  attention.  They  reproduce  maps  of 
would  be  better  than  hanging  around  carrier  boy  routes,  showing  the  loca- 
a  pool  room.  He’s  a  great  baseball  tion  of  each  home  and  indicating  the 
fan,  a  dead  ringer  for  “Lefty”  Gomez  homes  that  get  the  World-Herald.  In- 
and  one  of  Grantland  Rice’s  chief  serted  in  each  map  is  a  photo  of  the 
verse  contributors.  *  carrier  boy  handling  the  route. 

*  *  •  Personally,  we  would  have  liked  the 

Another  Surpri.e  from  the  Time.  book  more  if  it  had  a  little  more  uni. 

.r  ,r  .  .  forimty  m  the  arrangement  of  the 

HE  New  York  Times  continues  to  paagg 

startle  and  surprise  us.  Only  a  Attto  Frinch. 


^  P.  Loomis,  president,  Iowa  Daily  ^al  Conference.  He  was  supS 
^ss  Aviation,  and  oAers.  The  dent  of  the  composing  room  of  b 
W  Publwh^,  journal  of  the  Iowa  Rochester  Democrat  and  ChnJ 
Pr^  Aviation  and  &hool  of  Jour-  ppd  assistant  to  J.  A.  Burke,  prZ 
nahsm  devoted  most  of  its  May  issue  tion  manager  of  the  Gannett  New. 
to  a  summary  of  Iowa  journalism  dur-  papers,  for  three  years 
ing  the  p^t  100  years.  Si^  Delta  Edward  J.  Frederick,  engaged  in  ifc, 
Chi  held  its  wnual  state-wide  meet-  printing  business  for  18  yean,  i. 
ing  in  Des  Moines,  May  11,  in  honor  been  named  to  succeed  Mr.  Seram 
of  the  occasion. _  Ip  Rochester,  Mr.  Burke  annomme 

PROF.  L.  N.  FLINT  HONORED  POWER  INCREASES  SOUCNT 

Recognition  of  30  years  service  (Special  to  Edito.  &  Pdilumi) 

with  the  department  of  journalism  of  Washington,  D.  C.,  May  20-0f 
the  University  of  Kansas,  Lawrence,  five  radio  broadcasting  compnie 
was  given  Prof.  L.  N.  Flint,  chairman  seeking  increase  in  power  to  SOIJI 
of  the  department,  at  the  recent  annual  watts,  which  would  give  them  natu- 
dinner  of  the  governing  board  of  the  wide  audiences,  two  are  operated  b 
University  Daily  Kansan.  Nearly  150  newspapers.  They  are  WHAS^iOeii 
students,  former  students,  and  friends  ville,  Ky.,  operated  by  the  Loweib 
attended.  Henry  J.  Haskell,  chief  edi-  Courier- Journal,  and  WGN— Chiap 
torial  writer,  Kansas  City  Star,  made  operated  by  the  (Chicago  Trihwu.  !)► 
the  principal  address  of  the  evening,  cision  is  a  year  away. 


Howaeo  Hbbty 


Extra  Revenue  I 
Far  Newspapers  | 


Where  is  your  newspaper  going  to 
get  the  extra  revenue  required  for 
the  coming  increase  in  taxes  and 
other  additional  expenses? 

Find  the  answer  at  the  Convention 
of  the  International  Circulation 
Managers’  Association  in  Dallas, 
Texas,  on  June  i6th,  17th,  and  i8th. 


Canventian 


INTERNATIONAL  CIRCULATION  j 
MANAGERS  ASSOCIATION  I 


Dallas 


i 

~  NvA 

A 
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ITALIANS  OUST  FOUR; 
decorate  MATTHEWS 

New  York  Time*  Correepondent 
GieeB  Wor  Croee  for  Valor — 
Four  Writer*  Expelled  for 
Anti-Italian  Propaganda 

Actions  of  the  Italian  army  officials 
in  Addis  Ababa  are  keeping  the  for¬ 
eign  correspondents  there  in  a  quandry 


n.  L  Matthiws  G.  U.  STera 

as  to  how  they  stand  with  the  new 
government, 

A  few  days  after  four  newspaper¬ 
men  were  asked  to  leave  Addis  Ababa, 
Mars^  Pietro  Badoglio,  Viceroy  of 
Efliiopia,  conferred  upon  Herbert  L. 
Matthews,  correspondent  of  the  New 
York  Times,  the  Italian  war  cross  for 
valor  in  the  East  African  campaign. 

Matthews  is  the  first  correspondent, 
Italian  or  foreign,  thus  honored. 

Although  it  was  not  determined 
whether  Matthews  was  singled  out 
for  this  distinction  on  accoimt  of  any 
particular  military  episode  or  for  his 
courage  and  coolness  in  difficult  situ¬ 
ations,  it  was  pointed  out  by  reliable 
sources  in  Rome  that  he  was  the  only 
loreign  correspondent  who  followed 
the  Italian  campaign  from  beginning 
to  end.  And  it  was  declared  that  he 
never  allowed  reasons  of  personal 
afety  to  stand  in  the  way  when  it 
was  a  matter  of  reporting  news. 

His  courage  was  praised  by  Italian 
officers  and  at  Rome  last  November 
when  he  was  with  General  Oreste 
Mariotti’s  column  which  fell  into  an 
ambush  near  Azbi  after  a  march 
through  the  northern  Danakil  desert. 

Matthews  left  Addis  Ababa  the  day 
ffiat  he  was  honored  to  return  to 
Paris.  He  is  expected  to  spend  a 
short  vacation  in  the  United  States 
ffiis  June.  Graduated  from  Columbia 
University,  New  York,  in  1922,  Mat- 
ffiews  joined  the  Times  organization 
later  in  the  same  year.  Starting  as  a 
stenographer  in  the  business  office 
and  serving  in  various  capacities  from 
reporter  to  secretary  to  the  publishers 
office  he  was  assigned  to  the  Paris 
office  of  the  Times  in  1931  from  where 
he  was 'Sent  to  Ethiopia,  November 
1935. 

The  four  correspondents  who  were 


P 


BUYERS  for 
NEWSPAPER 
PROPERTIES 

*  Individuals  or  groups 
contemplating  the  purchase 
of  a  newspaper  may  confi¬ 
dentially  discuss  their 
aims  with  us. 

•  If  wre  do  not  have  in- 
fonnation  on  properties 
that  interest  you,  we  will 
locate  something  that  will 
meet  your  financial  require¬ 
ments. 

newspaper  appraisal 

CORPORATION 

L.  Parker  Likely,  Pre*. 

1707  Times  Bldg. 

New  York  N.  Y. 


requested  to  leave  Addis  Ababa,  with 
three  other  non -newspapermen,  May 
16,  were  George  L.  Steer,  of  the 
London  Times  and  the  New  York 
Times,  Isadore  Nebenzahl,  of  the  Havas 
News  Agency,  Alkeos  Angelopoulos, 
Greek  correspondent  for  the  Interna¬ 
tional  News  Service,  and  S.  de  Robil- 
lard,  French  director  of  the  Courier 
d’Ethiopie,  Ethiopian  weekly. 

All  were  accused  under  a  blanket 
charge  of  anti-Italian  propaganda  and 
espionage. 

They  arrived  in  Djibouti,  French 
Somaliland,  May  19. 

The  Djibouti  correspondent  of  the 
London  Times  reported  that  a  warrant 
had  been  prepared  by  the  Italian 
military  authorities  for  the  arrest  of 
Steer  on  charges  of  transporting  gas 
masks  to  Ethiopian  troops  and  assist¬ 
ing  in  blowing  up  a  road  between 
Dessye  and  Addis  Ababa.  The  war¬ 
rant  was  not  executed  because  the 
Italians  could  not  find  evidence  to 
support  their  charges,  it  was  explained. 

It  is  believed  that  the  charge  of 
having  transported  gas  masks  to  Ethio¬ 
pian  troops  probably  referred  to  a 
trip  Steer  made  in  April  to  Dessye. 
The  motor  convoy  with  which  he 


traveled  carried  a  quantity  of  gas 
masks  which  were  delivered  to  Crown 
F*rince  Asfaou  Wassen,  but  the  cor¬ 
respondent  merely  accompanied  the 
convoy. 

American  news  men  at  Addis  Ababa 
are  now  filing  their  stories  through 
the  radio  and  telegraphic  facilities 
controlled  by  Italy,  and  are  no  longer 
using  the  United  States  Navy  broad¬ 
casting  station  which  was  their  out¬ 
let  when  the  turn  in  the  war  came. 

The  Navy  station  is  still  in  operation 
but  is  being  used  only  for  conununi- 
cations  between  the  United  States  rep¬ 
resentatives  at  Addis  Ababa  and  the 
State  Department 

PUBLICITY  LODGE  LUNCHEON 

Members  of  Publicity  Lodge,  No. 
1000,  F.  &  A.  M.,  New  York,  at  a 
lunche<m  at  the  Advertising  Club, 
May  18,  were  entertained  by  a  showing 
of  the  latest  films  of  the  SS.  Queen 
Mary.  The  pictures  were  shown 
through  the  courtesy  of  the  Cunard- 
White  Star  Line  and  a  running  com¬ 
ment  was  provided  by  Cameron  King, 
nautical  commentator  for  NBC  and 
technical  advisor  for  International 
Lloyds. 


$82,000  FOR  WPA  PUBLICITY 

(Special  to  Editok  &  Publisher) 

Washincton,  D.  C.,  May  18 — With 
Morton  M.  Milford,  former  Washington 
and  Miami  newspaperman,  heading 
the  list  with  a  salary  of  $6,000,  WPA 
pays  publicity  experts  a  total  of  $824.40 
annually.  This  disclosure  was  made 
to  Congress  in  response  to  an  inquiry 
addressed  to  Administrator  Harry  L. 
Hopkins  by  Representative  Lloyd 
Thurston,  Iowa  Republican.  Most  of 
the  press  relations  workers  operate  in 
offices  of  WPA  state  administrators. 
Those  handling  the  national  assign¬ 
ment  imder  Milford  are:  John  J. 
Leary,  $4,500;  Jesse  O,  Irvin,  $4,000; 
Mae  ^nson,  $3,600;  C.  J.  S.  Durham, 
$3,600;  Cabell  Phillips,  $3,600;  Samuel 
B.  Riddick,  $3,200. 

WISCONSIN  AP  MEETS  MAY  23 

The  annual  spring  meeting  of  the 
Wisconsin  Association  of  the  Associ¬ 
ated  Press  will  be  held  in  Wausau, 
Wis.,  on  Saturday,  May  23,  with  J.  L. 
Sturtevant,  publi^er,  Wousau  Rec¬ 
ord-Herald,  as  hosts  to  the  visiting 
newspapermen.  John  R.  Riedl,  man¬ 
aging  editor  of  the  Appleton  Post- 
Crescent  will  preside. 


To  Mechanical  Executives  attending 
the  A.  N.  P.  A.  Mechanical  Conference— 


We  extend  to  you  a  cordial  invitation  to  visit 
our  home  office  and  factory,  while  you  are  in 
Chicago,  either  before  or  after  the  Mechanical 
Conference,  without  interference  with  its  sched¬ 
uled  program. 

Here  you  can  see  the  processes  of  typeface 
designing,  matrix  making,  the  manufacture  of 
the  Ludlow  and  Elrod  casting  machines  from 
the  raw  castings  to  the  finished  product,  and 
many  other  features  of  interest. 

Here  also  you  may  have  practical  demon¬ 
strations  of  the  latest  Ludlow  and  Elrod  models. 


with  reference  to  the  needs  of  your  own  com¬ 
posing  room. 

You  will  be  most  welcome.  Transportation 
to  the  Ludlow  factory  will  be  gladly  arranged 
by  our  representatives  at  the  Working  Exhibit 
of  the  Ludlow  and  Elrod  at  the  Palmer  House, 
or  before  or  after  the  Conference  by  tele¬ 
phoning  us  at  Diversey  9660. 

You  are  also  cordially  invited,  whether  or 
not  you  can  get  out  to  our  factory,  to  visit  our 
Working  Exhibit  of  the  latest  models  of  Ludlow 
and  Elrod  at  the  Palmer  House. 


LUDLOW  TYPOGRAPH  COMPANY 

2032  Clybourn  Avenue  +  +  +  Chicago,  Illinois 


$«t  in  Ludlow  Tompo  Modium  and  Tempo  Bold 


are  increasingly  in  evidence.  We  eluding  a  special  speed  dry®. 
were  on  the  scene  wHcti  the  Inter-  dryer  is  metal,  30  inches  long  h  u 
naticHial  News  I^otos  experts  were  a  small  motor  placed  in  back 
trying  out  their  new  “Minny”  en-  electric  coil  heater.  A  chee*^ 
largers.  Designed  by  Harry  Baker,  filter  prevents  the  films  froin^? 
Caves  Sileo  and  the  staff,  these  ma-  ing  spotted  with  stray  particl*« 
chines  were  constructed  to  offer  facile  might  seep  into  the  box. 
methods  of  producing  enlargements  up  wound  aroimd  a  rigid  wire  druml5 
to  almost  any  size.  A  regular  “Minny”  is  revolved  while  drying.  The  bo?” 
lamp  was  reconstructed  to  respond  to  completely  enclosed  except  for  m«.L* 
the  slightest  touch  and  yet  be  rigid  and  exhaust  holes.  Hollywooddfc 
enough  to  permit  rough  handling,  veloping  tanks  are  kept  abaoluyi 
The  camera  is  moimted  on  a  metal  free  of  dirt  and  chemicalg^g^ 
platform  attached  to  a  steel  frame  hav-  faucet  has  a  special  filter  to  pei^i 
ing  two  upright  supports.  These  sup-  clean  flow  of  water. 
ports  are  made  of  two  inch  steel  pipe  In  each  step  of  the  work  turned  m 
and  are  eight  feet  high.  The  camera  from  the  modernized  plant' one 
platform  is  moved  up  or  down  and  help  but  notice  the  fine  ha^lJT 
counterbalanced  by  weights  inside  the  seasoned  and  trained  professiooil  J 
steel  supports.  an  amateur  were  left  to  flounder  abM 

There  are  three  rooms  set  apart  for  in  a  plant  of  this  calibre,  the 
the  “Minny”- work.  Bach  room  is  motion  and  loss  of  materials  would  k 
equipped  with  one  of  these  new  en-  a  sizeable  item.  This  is  but  ano^ 

illustration  where  proper  in«rt«ii,|^ 
Incidently  every  room  is  painted  in  held  the  cost  to  a  minimum, 
dark  green  and  black.  The  old  fash-  •  *  * 

ioned  method  of  all  black  walls  and  \^/'E  have  been  asked  many  tati 
ceiling  has  given  way  to  a  bright  VV  why  the  3^4  x  4V4  graphic  ha 
green  whidi  is  safe  for  panchro-  not  been  more  generally  adopted  ■ 
matic  films.  Each  room  also  has  been  preference  to  the  large  4x5  gjjf 
fitted  completely  in  every  detail,  in-  There  are  many  reasons  givea  Ote 


This  photo  was  lifted  from  the  evening  paper  in  Salinas,  Cal.,  after  the  air  crash 
victim,  shown  here  unconscious,  had  died.  The  question  of  propriety  of  death 
pictures  is  raised. 

lisher  of  the  Salinas  (Cal.)  Index- 
Journal  and  Post: 

“On  Friday  afternoon.  May  8,  .a 
small  plane,  piloted  by  Millard  Fix, 
crashed  in  a  lettuce  field  two  miles 
north  of  Salinas.  News  of  the  acci¬ 
dent  reached  our  night  editor,  Frank 
Schiro,  at  once,  and  he  took  the  camera 
and  went  to  the  field.  He  was  there 
in  time  to  get  a  full  pack  of  pictures, 
some  of  these  showing  the  aviator  un¬ 
conscious  and  lying  on  the  ground.  I 
am  enclosing  several  prints  of  the 
scene  to  show  you  the  clarity  and 
graphic  quality  of  these  pictures.  I 
believe  them  to  be  a  splendid  example 
of  what  a  member  of  a  news  depart¬ 
ment  can  do  in  the  way  of  getting  good 
pictures  if  he  spends  a  little  time  on 
photography.  The  pictvure  printed  on 
thi.s  page  is  one  which  appeared  in  the 
Saturday  Morning  Post,  but  because 
Mr.  Fix  died  during  the  morning  this 
picture  was  not  used  in  the  afternoon 
edition  of  the  Evening  Index-Journal. 
since  we  have  a  feeling  that  such  a 
picture  is  not  in  good  taste  in  the 
smaller  fields.” 

We  believe  the  punch  of  Mr.  Dean’s 
letter  lies  in  the  last  few  lines.  He 
wisely  confines  his  conclusions  to  a 
people  and  a  territory  he  understands. 

He  is  not  alone  in  his  contention  that 
pichires  of  death  don’t  always  make 
good  copy. 

Hardly  a  week  passes  that  the  ques¬ 
tion  is  not  asked:  “Don’t  you  believe 
that  the  public  is  fed  up  with  pictures 
of  gruesome  and  deathly  si^ts?”  We 
invite  the  reader’s  comment. 

The  news-pichu^  situation  is  not 
unlike  that  of  the  stage  or  the  movies. 

Styles  change  to  meet  the  popular  de¬ 
mands  of  a  fickle  public.  Something 
new  is  always  sought  Pictures  which 
were  taboo  20  years  ago  are  now  in 
demand,  and  vice  versa. 

The  latest  craze  is  the  candid  picture 
and  the  movie  strip.  Even  the  camera¬ 
men  have  changed  their  style  of  op¬ 
erating.  The  t^otographers  are  put¬ 
ting  more  “art”  into  their  “shots”  and 
are  snapping  from  new  angles.  Yet 
with  all  ^e  changes  of  viewpoints  and 
angles,  they  are  covering  the  news  in 
a  thorough  manner.  It  was  not  so 
long  ago  that  front  page  pictures  were 


^PEAKING  of  can^d  or  “Minny” 
J  pictures  reminds  us  that  they 


The  CAMERA  for 
COLOR  WORK  A 


5x7  SPEED  GRAPHIC 

Because  of  its  large  picture  size,  5"  x  7", 
this  GRAPHIC  has  always  been  a 
prime  favorite  among  color  photo¬ 
graphers.  Now,  with  the  rapidly  growing 
trend  toward  the  use  of  color  by  news¬ 
papers,  it  is  more  than  ever  in  demand — 
especially  by  press  photographers. 

Saves  Time  and  Cost! 

The  5x7  SPEED  GRAPHIC  combines  the  all- 
rpi^  uUlity,  versatility  and  speed  charaacristic 
of  these  cameras  with  a  picture  size  which  makes 
^argements  of  color  negatives  simple  and  satis¬ 
factory.  With  it.  a  great  number  of  the  compli- 
cati^s  attendant  to  color  photopaphy  are 
eliminated  for  it  helps  you  get  Quality  color 
plates  at  a  ^ving  of  time  as  well  as  cost.  In 

GRAFLEX  Focal  Plane  Shutter,  Ground  Gl^ 
Focusing,  shutter  speeds  up  to  1-1000  sec.  and 
many  other  distinctive  features.  Also  made  in 
sizes  4x5  and  x  4K- 

m  Send  today  for  our  new  free 
>a>»  W  otalog  describim  GRA- 
FLEX  and  gI^PHIC 
w—  -  •  Cameras  arxl  accessories 

^  Use  coupon  below  if  you 

desire.  Folmer  Graflex  Corporation,  Dept.  EP-S. 
Rochester,  New  York.  U.  S.  A. 

FOLMER  GRAFLEjT’cORTORArioN] 

DEPT.  EP-S.  ROCHESTER.  N.  Y. 

yo“r  new  free  catalog  describing 
GRAFLEX  and  GRAPHIC  All-American-made 
Cameras  and  Accessories. 

Name . 

Address . 

Qty . Sute . 


Things  once  thougmintp— 

are  now  accomplished  tart.  ^ 

morrow  will  see  still  gr 
achievement.  •  „ 

That  is  the  pioneering  sp 
of  American  enterprise.  Aw 
can  initiative  and  Americar 
sourcefulness  have  8*'*” 
country  the  best  telephone 

vice  in  the  world. 

Obviously  this  did  not 
happen.  It  has  been  bre 
about  by  the  developmci 
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her  said  “the  is  great.  Times  building  May  16  to  serenade  the  WILSON  TO  PHILIPPINES 

•*?*^chances  of  buying  films  and  publisher.  A  party  followed  in  the  - 

for  it  v(dien  out  of  town  was  newspaper’s  auditorium.  Althoiigh  United  Pres*  Makes  Several  Changes 
***^12onable  in  some  places.”  his  birthday  is  May  17,  the  party  was  in  Far  West  Assignments 

experience  it  is  known  that  held  a  day  early  to  pernut  Mr.  Ch^-  Announcement  of  a  series  of 
old  cameras  must  wear  out  before  new  ler  to  leave  on  a  top  w^ch  wm  t^e  changes  occasioned  by  the  retiurn  of 
Zs  are  bought.  However,  there  is  him  on  a  circle  of  the  Umted  States.  g  f^^,^  Manila  for  six- 


Although  United  Press  Makes  Several  Changes 
jarty  was  in  Far  West  Assignments 

r.  Chand-  Announcement  of  a  series  of 


L  reason  why  it  should  not  be  a  popu- 
^  size  camera  for  professional  work. 
^  camera  fitted  with  a  12.5  cm  lens 


BIG  DAY  FOR  QUINTS,  NEA 


month  leave  to  be  followed  by  reas¬ 
signment  was  made  this  week  by 
United  Press.  Meanwhile  H.  O. 


^  satisfy  the  needs  of  the  average  Second  Birthday  Will  Be  Featured  Thompson,  formerly  of  the  Washing- 
f^praman.  Speed  flash-guns  can  By  Syndicate  Service  ton  bureau,  sailed  for  Tokyo  to  assist 

fitted  with  epen  Anticipating  the  second  birthday  of  Raymond  G.  Marshall, 

ability  as  on  ®  the  Dionne  quintuplets  in  their  hos-  Richard  C.  Wilson  is  scheduled  to 

■The  Acme  Ser  to  Roh  home  in  Callander,  Ont.,  as  a  big  leave  Honolulu  for  Manila.  George 

,.or>/,o  in  siTO  is  sr>  news  story  of  May  28,  nearly  50  pre-  D.  Crissey,  who  had  been  shifted  frcwn 

naoiitfiKlo  ivhiln  paredness  pictures  are  being  sent  to  Salt  Lake  for  the  Philippine  assign- 

sli^t  that  it  IS  al  g  g  ,  its  clients  by  NEA  Service,  Inc.,  which  ment,  has  been  reassigned  to  St.  Louis, 

the  cost  ur  saving  o  ,  ,  holds  the  exclusive  ri^ts  on  quintup-  Wendell  Bmch  is  due  to  leave  for 

an  item,  hence  our  p  pictures  through  a  contract  with  Hawaii  as  Honolulu  bureau  manager, 

the  smaller  the  official  guardians  of  the  babies.  and  James  A.  Sullivan,  chief  day  re- 

After  ,  ’  ^  ^  High  point  of  NEA’s  picture  cover-  write  man,  is  to  succeed  Mr.  Burch  as 

individual  photograp  ^  .  ,.  age  is  the  offering  of  color  photo  copy  night  manager  at  San  Francisco. 

“/inrn^rwLeloTCd  the  size  newspapers  able  to  Dan  Bowerman,  foreign  editor,  San 

nmrf  P*^®^  y  seriom  obstacle  handle  color  transparencies.  Scripps-  Francisco,  has  shifted  to  the  business 

^the  .  camera  lad  ex-  ^^o^ard  Newspapers  are  handling  side  and  Don  King,  night  foreign  edi- 

Of  coi^  “  a  these  color  pictures  of  the  quintuplets  tor,  has  been  named  to  succeed  Mr. 

^  ^  ^  ®  special  color  rotogravure  supple-  Bowerman.  Teg  Groundahl  has  suc- 

jreater  neia.  ment  for  all  the  naners  in  the  chain.  pooHoH  Mr  Kincr  aa  niohf  f^roion 


grwter  reia.  pnmnf.n«!atpd  ^  papers  in  the  chain,  ceeded  Mr.  King  as  night  foreign  edi- 

lanvth  of  the  lens  Per-  ^  addition  to  t^  qxiintuplet  color  tor  and  Frances  McCarthy,  formerly 
?  ■  Q  matter  of  heoominff  used  Scripps-Howard  birth-  assistant  bureau  manager  at  Manila, 

^***’ '  I  r  outfit  Fventuallv  we  Section  will  also  carry  additional  has  been  named  day  cable  assistant, 

to  a  41/  quintuplet  pictures  in  monotone  roto-  Robert  Smith  has  resigned  as  bureau 

wUl  see  more  of  the  3V4  x  iV4  cameras  gravure.  manager,  Fresno,  Cal.,  because  of  iU 


™  k  mooiifaetiirere  wolilH  This  marks  the  second  time  that  health,  james  uunen  nas  oeen 
Many  wish  ra^^^toers  ^  d  handled  for  named  Fresno  bureau  manager. 

Mke  the  new  graphite  of  t^  met^  newspictures,  on  a  national  basis.  The 
used  by  the  foreign  makers.  The  bulk  first  instance  of  this  kind  was  a  simi- 

could  be  decreased.  section  handled  by  NEA  for  the  FEATURES  MISSPELLING 

•  •  *  Scripns-Howard  chain  on  Thanksgiv-  The  May  Co.,  Los  Angeles,  turned  a 

WE  understand  from  authentic  mg,  1935.  missioned  word  into  an  interesting  in¬ 

sources,  that  many  of  the  pho-  NEA’s  regular  service  will  carry  a  stitutional  ad.  Sunday,  May  10,  when 
tographers  covering  social  activitiM  full  page  of  pictures  on  the  quintup-  it  used  4-column  space,  YlVz  inches 
and  affairs  of  state,  will  cover  their  lets’  second  birthday,  for  release  on  deep,  in  the  daily  papers  to  acknowl- 
assignments  in  full  dress.  ’This  is  not  May  28  and,  preceding  that,  a  series  edge  the  receipt  of  innumerable  let- 
an  innovation.  It  might  reach  Ae  of  four  detailed  stories  by  Dr.  Dafoe,  ters  correcting  the  spelling  of  “super¬ 
stage  vdiere  a  photographer,  calling  All  of  NEA’s  quintuplet  photos  are  cede”  in  its  May  Day  copy  of  the  pre- 
up«i  the  elite,  will  arrive  in  his  limou-  taken  by  Fred  Davis  of  Toronto.  vious  week, 
sine  and  after  handing  his  hat  and 

coat  to  the  butler  will  inform  the  gen-  . . ...T liTnii— i  BURQESS  CHROME  MATS  - 

tleman  of  the  house  that  he  wishes  to  | 

make  a  few  informal  shots  of  madame.  I 

The  cane  which  he  will  carry  may  be  ^ 

one  of  those  trick  affairs  which  will 
serve  as  a  tripod  after  removing  the  ^ 

cap.  Not  a  bad  idea,  and  not  copy-  i 

rioted.  ^ 

It  is  peculiar  that  the  chappies  with  t  ‘ 

cameras  who  cover  London  are  slowly  H 

discarding  the  top  hat  and  cut-away,  ■  mF j 

while  our  metropolitan  lads  are  going  I 

in  for  formalities.  ^  M  #  ■  ■ 


O’Brien  has 


r  section  handled  by  NEA  for  the  FEATURES  MISSPELLING 

:ripDS-Howard  chain  on  Thanksgiv-  The  May  Co.,  Los  Angeles,  turned  a 
g,  1935.  misspelled  word  into  an  interesting  in- 

NEA’s  regular  service  will  carry  a  stitutional  ad.  Sunday,  May  10,  when 


vious  week. 


THREE-YEAR  GAS  CAMPAIGN 

Cooperative  Drive  Approved  by  Na¬ 
tional  Group— Local  Copy  Urged 

(J3y  telegraph  to  Editor  &  Publisher) 

Atlantic  City,  May  21. — ^Executives 
of  the  country’s  leading  gas  companies, 
meeting  here  today  in  the  annual 
executive  conference  of  the  American 
Gas  Association,  approved  plans  for 
a  three-year  cooperative  advertising 
campaign  and  urged  local  gas  com¬ 
panies  to  back  up  this  coi^rative 
effort  with  strong  newspaper  cam¬ 
paigns. 

T.  J.  Strickler,  vice-president  of  the 
Kansas  City  Gas  Company  and  chair¬ 
man  of  the  committee  to  conduct  na¬ 
tional  advertising  recommended  that, 
in  addition  to  the  $500,000  annual 
cooperative  fund  raised  by  the  asso¬ 
ciation,  local  companies  should  spend 
between  two  and  three  million  dollars 
for  newspaper  advertising  annually. 

“There  are  today  more  than  450 
manufactured  and  natural  gas  com¬ 
panies  in  this  country,  serving  up¬ 
wards  of  16  million  customers,”  Mr 
Stickler  explained. 

MARK  BARRON  RETURNS 

Mark  Barron,  the  31-year-old  Texan 
who  left  his  post  as  city  editor  of 
the  New  York  staff  of  the  Associated 
Press  to  become  an  Ethiopian  war 
correspondent,  returned  to  New  Yiurk 
May  21.  He  was  with  the  Italian  army 
and  arrived  home  with  a  woimded 
right  leg  and  a  case  of  tropical  malaria. 

H.  E.  ENGLE  JOINS  AGENCY 

Erwin,  Wasey  &  Co.,  Ltd.,  has  named 
Holland  K  Engle  as  head  of  the  radio 
department  in  the  Chicago  office.  Mr. 
Engle  has  been  program  director  for 
,  the  CBS  Western  Division. 


f 


SALTER  SUCCEEDS  CROMIE 


Son  of  Late  Vancouver  Sun  Pub- 
liiber  It  Made  Vice-President  |2 

The  Vancouver  (B.  C.)  Sun  an-  ^ 
nounced  May  15  a  new  management 
for  the  paper  whose  owner  and  pub- 
Ibher,  Rotert  J.  Cromie,  died  in  Vic-  U 
toria  Monday,  May  11.  S 

P.  J.  Salter,  formerly  comptroller,  O 
becomes  president  and  general  man-  OE 
sger;  Robert  J.  Cromie,  Jr.,  son  of  the  I 
late  publisher,  becomes  vice-presi-  ** 
<knt  and  secretary-treasurer,  and  F.  ^ 
R.  Anderson  will  be  advisory  execu-  S 
tive.  The  departmental  executives  ui 
will  remain  as  at  present  (5 

Funeral  of  Robert  Cromie  was  held  K 
May  14  from  Christ  Church  Cathedral,  3 
Vancouver.  Finance  Minister  John  ® 
Hart  and  Attorney-General  Gordon 
Sloan  represented  the  British  Colum- 
l*a  government  and  Brig.-Gen.  Victor  ‘ 
W.  O^um  was  the  designated  repre- 
^tative  of  the  Dominion  government. 

Vancouver  City  Covmcil  attended 
“  a  body.  Burial  was  in  Mountain 
View  Cemetery,  Vancouver. 

HARRY  CHANDLER  IS  72 

Observing  the  seventy-second  birth- 
“““versary  of  Harry  Chandler, 
publisher,  Los  Angeles  Times,  ap-  ; 
fJMdmately  100  members  of  the  city’s  j 
were  Street  colony,  dressed  in  their  I 
■ttican  costumes,  paraded  to  the 


BURQESS  CHROME  MATS 


Commercial  Shops  and 
Newspaper  Syndicates  can 
produce  better  results 
with  BURGESS  Chrome 
Syndicate  Mats. 

CHROME  MATS 

A  LABORATORY  PRODUCT 

DIID^CCC  CELLULOSE  COMPANY 

Freeport,  Illinois  a2sb 

PaciSc  Coast  Rcprcaontative,  RALPH  LEBER, 

42<  Poison  BM,..  Seattle,  Washington 

~  BURQESS  CHROME  MATS  - 


CO**'wEe«" 

Contax  gets  your  picture  day  or 
night,  anywhere,  and  is  built  to 
endure  the  rigors  of  newspaper- 
[  work. 

I  Contax  will  operate  with  pre¬ 
cision  “at  40  below  zero  and  at 
1 122  above”  as  one  newspaper  man 
j  points  out  He  goes  on  to  say,  “I 
'  have  made  good  news  shots  with 
I  no  more  light  them  that  given  by 
a  60  watt  bridge  lamp . . .  Shots  of 
actors  when  camermen  stopped 
their  motion  picture  cameras  in 
the  dusk  . . .  Have  stopped  racing 
airplanes  at  200  miles  an  hour.” 

Contax  is  the  only  Candid  Ca¬ 
mera  that  gives  you  the  choice  of 
12  interchangeable  Zeiss  lenses. 

I  .-If  leading  defers.  Writm  for  lUermturm, 


> 
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RESPONSES  TO  CLASSIFIED  COLUMNS 
PROVE  REAL  ESTATE  COMEBACK 


Linage  Increases  Reported — Johnson  City  (Tenn.)  Press  Runs 
Into  Trouble  When  It  Secures  Wife  for  Want-Ad 
Advertiser  and  Young  Fellow  Loses  Job 


PARKER  LIKELY 


*4^ URN  your  dream  into  Real  (i)  Andrew  Carnegie —“Ninety  per  cent 
1  ty.  You  can  save  $2000  to  of  the  millionaires  become  so  through 
$5000  in  cash  if  you  buy  your  home  owning  real  estate.  More  money  has 


now”  is  the  theme  of  a  promotional  been  made  in  real  estate  than  in  all 
campaign  that  has  been  carried  by  industrial  investments  combined.” 

*  .rt  •  1  _  _ _  j _ A _ X  “XT-. 


the  classified  advertising  department 
of  the  Milvoaukee  Journal. 

Hie  campaign  consisted  of  five  in¬ 
sertions  during  the  first  week.  Besides 


Grover  Cleveland — “No  investment 
on  earth  is  so  safe,  so  sure,  so  certain 
to  enrich  its  owner  as  real  estate.” 
Another  ad  explained  that  rent  of 


space  in  the  Journal,  radio  announce-  $60  per  month  at  six  per  cent  interest 
ments  over  the  paper’s  broadcasting  will  amount  to  $9,490.00  in  ten  years; 


station,  WTMJ,  were  made,  and  truck  $16,758.38  in  15  years;  and  $26,485.53 
signs  were  al^  employed  to  exploit  in  20  years.  In  this  ad,  a  footnote 
additional  interest  in  the  real  estate  stated  that  Representative  Blanton  had 
coliunns.  had  his  rent  raised  $20  per  month,  so 

Before  any  of  the  promotional  copy  he  “bought  himself  a  house.” 


appeared,  a  majority  of  the  Milwaukee  Many  another  good  display  ad,  news 


real  estate  brokers  had  contracted  for  story,  page  one  box,  and  reader 
30-time  orders,  to  nm  consecutively,  served  to  aid  the  News  in  signing  up  a 


Robert  Drew,  Joiunal  classified  man¬ 
ager,  reports: 

“TTie  increase  in  the  number  of 
Journal  real  estate  want  ads  seems  to 
reflect  the  recovery  of  real  estate  and 
building  in  Milwaukee.  Against  the 


page  full  of  space  for  a  30-day  period 
of  the  campaign. 


Agency  Directory 

NEW  classified  feaUue  is  being 


presented  by  the  San  Francisco 


S  ^  Call-Bulletin  under  the  heading,  “Au- 

pr<»^rity  _ epre^  thorized  Dealers  Offer  Safest  Service.” 


•  s  _ _ QAC  uioriiea  i^iuers  v-Fiier  oaiesi  oervice. 

^tched  Under  an  alphabetical  listing  of  the 

The  rate  of  gam  has  been  upward  at  ,  .  authorized 

a  much  faster  i^ce  m  re<«nt  weefe,  aSd^tributors  Se  prSeJ^ 

telling  exactly  the  same  story  as  offi-  zir  ^  cue 

ctal  building  figures  or  mortgago  and 

a  ®  mechanic  inspecting  a  motor.  A 


“Oulc^Sssified  advertising  salesmen  warning  in  the  caption  states,  ^y 


have^oi^ep^mrtiW^^aign 

good  sales  amxnunition  and  a  thor-  Authorized  Agents. 


oughbred  real  estate  linage  builder. 
During  the  first  week,  our  real  estate 
volume  showed  a  100  per  cent  gain 
over  the  same  period  last  year,  and 


Now  Taboo 

Recently,  the  press  services  sent 
a  dispatch  over  their  wires  about 


Moro  Roalty  Promotion 


pect  s  question  that  could  be  antici¬ 
pated. 

The  first  message  therein  itemized 


the  amount  appeal  but  the  A.  P.  scattered  it  far 


“Buy  a  Home  During  1936!” 

The  ri^t  half  gave  ten  reasons  why 
one  should  acquire  a  home  this  year. 
The  left  hand  page  contained  the 
photos  of  six  well-known  men,  with 
quotations  from  each. 

John  D.  Rockefeller — “The  big  for¬ 
tunes  of  the  future  will  be  made  in 
real  estate.” 

Herbert  Hoover — “I  should  like  to 
see  every  American  own  his  own 
home.” 

William  Jennings  Bryan — “Real  es¬ 
tate  is  the  best  investment.  More 
money  is  made  from  the  rise  in  real 
estate  value  than  from  all  other 
sources  combined.” 

Theodore  Roosevelt — ^“Every  person 
who  invests  in  well  selected  real  es¬ 
tate  in  a  prosperous  community  adopts 
the  surest  method  of  acquiring  inde¬ 
pendence.” 


WHAT 

•r*  Bntlsli  Hewspspentten 
And  AdTertlieri  doing? 


Their  own  weekly  JonmAl, 
will  tell  yon. 


Post  tram  tpaeiman  copy 
from 


THE  NEWSPAPER 
WORLD  and  ADVER¬ 
TISING  REVIEW 
154  Fleet  Street, 
London 


“Price  showed  me  a  fistful  of  letters, 
some  air  mail.  He  said  letters  came 
at  the  rate  of  10  or  12  a  day,  and  the 
total  ran  over  350.  At  last  reports,  he 
and  Miss  Adair  were  living  happily  in 
a  tenant  house  with  plans  to  keep  a 
small  patch  of  land  under  cultivation. 
He  lost  his  job  as  a  dairy  hand  and  is 
on  relief. 

“Since  this  affair,  we  have  had  three 
letters  from  men  asking  us  to  find 
them  wives.  But  we  are  through  play¬ 
ing  with  Cupid.  We  did  not  carry 
them.  We  have  no  business  in  the 
matrimonial  field.” 


“He  tied  the  ends  of  the  contin«l 
together  with  mighty  roads.  ^*1 


“He  made  Maine  a  next  door  neiA. 
bor  to  California,  and  put 
around  the  comer  from  Florida."* 


AFA  TO  CELEBRATE  ON  All 

Will  Broadcaat  25th  Anniverury  tf 
Truth-in-Advertiaing  Movegi.^ 


Stamp  Section 

ON  MAY  10,  the  New  York  Amer¬ 
ican  published  a  ten-page  special 
section  as  “The  Stamp  Review  and 
Hobby  Annual”  on  the  occasion  of  the 
Third  International  Stamp  £bchibition 
at  Grand  Central  Palace  the  ensuing 
week. 

The  front  page  was  printed  in  blue 
and  black.  Advertising  consisted  of 
both  agate  and  classified  display.  The 
section  was  reproduced  in  tabloid 
form  and  was  frroly  distributed  by  the 
American  from  its  booth  at  the  Stamp 
Show. 


The  Advertising  Federatioii 
America  will  celebrate  the  twait*. 
fifth  anniversary  of  the  Truth-^ 
Advertising  movement  with  a  spccbl 
hour  broadcast  through  the  courtm 
of  the  National  Broadcasting  CotnoM 
entitled  “Truth-In-Advertigin^  ^ 
day  afternoon.  May  24. 

The  program  calls  for  the  n-eam- 
ment  of  the  story  of  the  truth  moi«. 
ment  since  the  time  it  was  orgaoiad 
by  the  AFA,  following  its  convniia 
in  Boston,  in  1911,  until  its  present 
operation  with  the  Better  Businta 
Bureaus. 


The  week  previous  witnessed  the 
American’s  “Snrine  Used  Car 


1  American’s  “Spring  Used  Car 
Carnival.”  On  Simday,  the  opening 
day,  a  special  14-page  used  car  section 
was  published.  Damon  Runyon  tem¬ 
porarily  deserted  the  sports  field  to 
write  a  page  one  Brisbanian  column 
entitled  “Damon  Runyon  on  Autos.” 
He  opined: 

“I’d  like  to  know  the  name  of  the 
first  man  to  sell  a  used  automobile, 
that  I  might  glorify  him  in  the  public 
prints. 

“He  was  a  great  man. 

"He  put  America  awheel. 


Men  prominent  in  the  early  hiitey 
of  the  movement  will  participate  b 
this  broadcast.  ’These  will  includes. 
C.  Dobbs,  Atlanta  banker,  preadat 
of  the  Federation  from  1909  to  ISU; 
George  W.  Coleman,  president  of  Fed 
Hall  Forum,  Boston,  and  presidestei 
the  Federation  from  1911  to  1913, «. 
ganizer  of  the  first  National  Vigikne 
Committee;  also,  H.  J.  Kenner,  ms- 
ager  of  the  Better  Business  Bureaa  cf 
New  York  City,  first  secretary  of  da 
National  Vigilance  Committee  and  »• 
thor  of  the  Federation’s  new  book,iocB 
to  be  published,  “Fighting  for  Truth.' 
Edgar  Kobak,  chairman  of  the  Bead 
of  the  AFA;  Chester  H.  Lang,  prai. 
dent,  and  Allyn  B.  Meintire,  praidot 
of  the  Advertising  Club  of  Boston,  v31 
extend  greetings  to  the  32d  anmul 
convention  to  be  held  in  Boston  Jm 
28  to  July  2. 


during  the  second  week,  it  increased  one  Lee  M.  Price,  22,  dairy  hand,  who 


146  per  cent”  advertised  for  a  wife  in  the  Johnson 

0  0  0  City  (Tenn.)  Press,  and  got  one.  Tlie 

3(lr 

More  Raalty  Fraction  “YoUNG  Man,  22  years  of  age,  desires 

The  Washington  Daily  News  ein-  ^  young  wife  of  about  the  same  age 
barked  on  its  sprmg  real  estate  ™  m.  Price.  Route  4.  Johnson 


I  barked  on  its  sprmg  reai  esiaie  ^^ite  L.  M.  Price,  Route  4,  Johnson 
campaign  the  latter  part  of  April,  and  city,  Tenn.” 

since  then,  has  been  carrying  a  page  ^  Davis,  managing  tor  of  the 
(tabloid  size)  of  real  estate  for  s^e.  press-Caironicle,  says: 

Loyal  PhilUps,  cl^sified  ^vertismg  ..jj  ^ 

manager,  and  Ray  W,  Martin,  r^  es-  t^njonial  advertisements.  Miss  Myra 
tate  manner,  prepared  an  elaborate  om.  classified  manager,  tried 

presentation  outlining  the  promotion,  ^  keep  Price  from  his  project 

Tliese  portfolio  15  by  22  mches,  insisted  that  he  had  a  job,  was 

weighed  approxiiMtely  five  poimds  ^  support  a  wife,  had  no  other 


A  Proved  Money  Saver 


each,  and  an^er^  nearly  every  eligible  girt  espe- 

pect’s  question  that  could  be  antici-  sjnee  his  ‘best  girl’  married 


Reduces  errors,  improves  production,  increases  efficiency,  sarn 
lots  of  time  and  more  than  earns  its  way.  No  capital  invest¬ 
ment  necessary. 


another. 

“We  carried  a  little  publicity  on  his 


-  .  CA  t  A*  MAV  AX*  X  •  I ACA  ^VI  XCil 

real  estate  brolrers— $26».50  for  dis-  wide.  The  girl  he  finally  married, 

1  _  A  AA  X-**.  om  ■■  _ _  ' 


play  space,  $50.00  for  prizra  in  essay  Tommy  Lxiu  Adair,  of  Kenton,  Tenn.! 
contest  $160.00  for  radio  br^dc^  ,  story  on  the 

and  $35.00  for  truck  and  sub-station  p^gg  q£  y^g  Commer- 

window  b^ers.  ...  cial-Appeal 

A  double  truck  ad  was  headed. 


Now  in  use  by  one  Scripps-Howard  daily,  one  Hearst  daily, 
U.  S.  (^vemment  Printing  Plant,  Canadian  Government  Print¬ 
ing  Plant,  etc.  Read  what  a  few  users  say,  then  write  or  win 
for  our  attractive  offer. 


“  .  .  .  pioTen  very  uttsfACtory  .  .  . 
no  Ininry  to  mats.” — ^WASHINGTON 
DAILY  NEWS,  Washington,  D.  0. 


porintondent  would  not  want  to  U 
without  It.’’— GLOBE-TIMES,  BoO- 
lohoin.  Pa. 


“  .  .  .  highly  satisfactory  .  .  .  know 
nothing  which  would  have  given  ns 
more  eficient  servico  ...  no  well- 
equlpped  plant  can  afford  to  ho  with¬ 
out.” — THE  SPEOTATOB,  HamUton, 
Canada. 


“  ...  we  are  very  well  satlidod.”— 
DAILY-NEWS,  McKeesport,  Pa. 


”  .  .  .have  found  most  satisfactory.” 
— NEWS-JOUBNAL,  Wilmington,  Dela- 


”...  being  one  of  first  to  uso  sa4 
still  using  for  4  years  la  suifieiest 
proof  that  we  think  it  the  most  to¬ 
llable  ...  we  have  ever  used.”— 
ALTOONA  MIBBOB,  Altoona,  Fa 


”...  users  for  some  time  .  .  . 
entirely  satisfied  .  .  .  Mechanical  Sn- 


”...  performs  well,  work  for  vhld 
Intended  .  .  .  regard  as  useful  ssA 
valuable.”— THE  JOUBNAL,  Jamso 
town.  New  York. 


Practical  demonstrations,  and  details  of  our  new  plan  may  ht 
had  during  the  A.  N.  P.  A.  Mechanical  Conference  at  the  Palmer 
House,  Chicago,  May  25,  26,  and  27th.  Instruct  your  men  to  visit  no- 


National  Printing  Appliance  Corpn. 

60  Hudson  Street  New  York  City 
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M*rr,  Iniurance  and  Other 
Carried  Exten.ive  Local 
.ad  National  Linage — TuUa 
World  Ran  134  Page* 


;m(b 

T*-  — 1 

iMMn 

pn»- 

adot 

[i,«l 

mimil 

I  June 


i£Tter  times  bring 
big  special  issues 


Indicating  the  return  of  better  times, 

ttra-large  special  editions,  carpring 
tensive  local  and  national  adver- 
ing  have  been  issued  by  a  number 
liwspapers  in  various  parts  of 
„  United  States  recently. 

Pre^ting  the  arrival  of  the  “Queen 
in  New  York  June  1,  the  Boston 
Jar^tian  Science  Monitor  on  May  12 
wblished  a  16-page  “Queen  Mary” 
sdition.  According  to  Norman  S.  Rose, 
dvertising  manager,  it  was  limited  to 
K  pages  despite  the  fact  that  adver¬ 
ting  came  from  all  parts  of  the 
United  States,  Canada  and  the  British 
Isles.  It  was  printed  at  the  early 
ilate  to  permit  copies  to  reach  Elng- 
land  before  the  vessel  sailed  in  or- 
that  they  might  be  placed 
Itboard. 

The  New  York  Herald  Tribune  is¬ 
sued  with  its  Sunday  edition.  May  10, 
in  cooperation  with  the  National  Ex¬ 
ecutive  Committee  for  Life  Insurance 
iTeek,  what  was  said  to  be  the  first 
iiiie  insurance  section  published  by  a 
Ineirepaper  of  general  circulation  in 
Sew  York.  It  carried  16  pages  in 
abloid  form  with  the  front  page  and 
[cover  in  color.  Local  and  national 
linage  totaled  8,357  lines.  Of  this 
imount  5313  lines  was  national.  Paul 
Morgan,  national  display  advertis- 
mg  solicitor,  directed  the  advertising 
campaign,  and  Nicholas  F.  Gregory, 
inuicial  news  writer,  handled  the 
editorial  matter. 

Many  interesting  items  of  informa- 
'jon  were  contained  in  the  section, 
among  which  were  two  photostatic 
iieproductions  of  the  first  policy  issued 
by  die  Mutual  Life  Insurance  Com- 
ipany  of  New  York  on  Feb.  1,  1843, 
land  of  one  of  the  oldest  U.  S.  life  in- 
Isurance  policies  issued  on  Feb.  1, 1844, 
fcy  the  New  England  Mutual  Life 
piisurance  Company. 

In  observance  of  the  opening  of 
he  city’s  new  $6,000,000  deep  water 
»rt,  May  16,  the  Brotonaville  (Tex.) 
herald  published  an  80-page  Intema- 
iooal  Seaport  and  Airport  Number, 
Kay  10,  in  five  sections.  Page  one 
ras  devoted  to  a  full-page  topographi¬ 
cal  map  showing  the  location  of 
Irownsville  and  Port  Brownsville  in 
elation  to  surrounding  cities  and  its 
"cossibility  by  water,  rail  and  hi^- 

A  16-page  section  was  devoted 
•p  the  Brovmsville  airport.  J.  M. 
jbiein  is  president  of  the  daily. 

I  The  Tuba  World  on  May  17  printed 


an  edition  of  134  pages  for  the  Inter¬ 
national  Petroleum  Exposition,  which 
included  20  pages  of  rotogravure  and 
18  pages,  full  size,  for  news  of  the 
exposition.  The  edition  also  included 
a  16-page  section  carrying  brief  bi¬ 
ographical  sketches  and  photographs 
of  prominent  leaders  of  the  American 
petroleum  industry  and  also  state¬ 
ment  relative  to  the  outstanding  char¬ 
acter  of  its  oil  news,  of  which  Paul 
S.  Hedrick  is  editor. 

Cooperating  with  the  retail  mer¬ 
chants’  division  of  the  Moline  Asso¬ 
ciation  of  Commerce,  the  Moline  (Ill.) 
Dispatch  on  May  14  issued  a  50-page 
newspaper,  28  pages  of  which  were 
devoted  to  “Moline  Day’’  celebration 
May  14-15.  The  special  carried  4,000 
inches  of  advertising  and  only  mem¬ 
bers  of  the  association  were  allowed 
to  take  space.  Four  staff  members, 
including  Clarence  L.  Lucas,  ad¬ 
vertising  manager,  handled  the  edi¬ 
tion. 

The  daily  published  15,000  extras 
which  were  distributed  by  the  asso¬ 
ciation  in  surroimding  towns. 

Marking  the  opening  of  the  tulip 
time  celebration.  May  16-24,  the  Hol¬ 
land  (Mich.)  Evening  Sentinel,  on 
May  16  publi^ed  a  38-page  Tulip  Time 
and  Resort  Edition.  ’The  first  page 
was  in  color,  annoimcing  that  it  was 
tulip  time  in  Holland.  C.  A.  French  is 
editor  and  manager  of  the  daily. 

’The  Cedar  Rapids  (la.)  Gazette  on 
May  11  publish^  a  Dollar  Day  Edi¬ 
tion  which  ran  32  pages. 


50,000  SAW  REGATTA 

Witnessed  by  50,000  persons,  the 
third  annual  William  Randolph  Hearst 
All-Clubs  Regatta  was  held  in  San 
Francisco  Bay  waters.  May  16-17. 
Both  entries  and  attendance  set  new 
records  in  the  events  conducted.  'The 
Fleet  trophy  went  to  the  San  Fran¬ 
cisco  Yacht  Club.  The  San  Francisco 
bicycle  race  meet  and  “Whoops” 
parade  was  also  held  May  17,  with 
200  cyclists  contending  for  cups 
award^  by  the  newspaper. 


STATE  CIRCULATION  CHIEF 

C.  P.  Sell  has  been  appointed  state 
circulation  manager  of  the  Oklahoma 
City  Oklahoma  News,  G.  E.  Hodgson, 
circulation  manager,  announced  this 
week.  Sell  formerly  was  a  traveling 
circulation  representative  for  the  Des 
Moines  Register  and  Tribune  for  10 
years  and  was  at  one  time  circulation 
manager  of  the  Marshalltown  (la.) 
Times-Republican. 


NEW  MONTHLY  TRADE  PAPER 

Henry  M.  McClaskey,  advertising 
director  of  the  Louisville  Courier- 
Journal  and  Times,  has  announced  the 
publication  of  a  new  monthly  tabloid 
newspaper,  the  Kentuckiana  Trade 
News,  which  will  be  directed  by  Alvin 
R.  Magee,  national  advertising  man¬ 
ager  of  the  two  papers,  and  edited  by 
Robert  Montgomery.  ’This  new  pub¬ 
lication  is  designed  to  further  adver¬ 
tising,  sales  and  promotion  efforts  of 
national  advertisers  and  their  retail 
outlets.  It  will  cover  Kentucky  and 
a  score  of  counties  in  southern  In¬ 
diana. 


HUMAN  INTEREST  SERIES 

’The  Los  Angeles  Evening  News  is 
putting  up  $50  a  day  to  provide  fea¬ 
ture  material  for  “A  Rich  Man’s 
Diary,”  which  Gilbert  Brown,  special 
writer,  is  handling.  Brown’s  mission 
is  to  place  the  $50  in  the  hands  of  one 
or  more  persons  daily  who  are  in  need 
of  the  money,  and  do  a  story  about  it 
the  following  day,  names  omitted. 
The  featxire  has  attracted  great  reader 
interest. 


N.  Y.  DAILY  HAS  HOUSE  ORGAN 

The  first  issue  of  “Copy,”  the  new 
house  organ  of  the  New  York  Herald- 
Tribune,  was  published  recently.  The 
little  20-page  magazine  is  to  appear 
monthly.  It  carries  suggestions  on  ad¬ 
vertising  of  interest  to  retailers  and 
manufacturers.  “Copy”  is  being  edited 
by  W.  E.  Dempster,  Herald  Tribune 
promotion  manager,  with  die  assist¬ 
ance  of  Berwin  Kaiser. 


DAILY  SPONSORS  EXPOSITION 

’The  Trenton  (N.  J.)  Times  in  co¬ 
operation  with  the  Chamber  of  Com¬ 
merce,  sponsored  a  local  industrial 
exposition  known  as  ‘"Try  Trenton 
First.”  Prizes  were  given  away  by 
36  local  stores  in  the  armory.  The 
exposition  ran  from  ’Tuesday,  May  12 
through  Friday,  May  15. 
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NEWSPAPER 

POSITIONS 

FILLED- 


*  We  are  able  to  prompt¬ 
ly  recommend  capable  men 
and  women  to  fill  nearly 
•very  newspaper  post- 
executive  or  staff. 


•  Also  applicants  for  po¬ 
sitions  with  magazines  and 
trade  publications. 
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NO  CBABCE  TO  EMFLOYER 


(P  PERSONNEL  SERVICE 

IW  TIom  BUg..  TltiN*  Squar*.  N.  Y.  a 

BRyant  9.aOSS 


Publishers  Service  Company 


America’s  Foremost  Newspaper  Promotion  Organization 


.  A  CLIENTELE  THAT  INCLUDES 
AMERICA'S  FINEST  NEWSPAPERS" 


The  Key  to  an 

IMMEDIATE  MARKET 

in  a 

POTENTIAL  EMPIRE 


to 


Home-delivered  to  81.5  per  cent  of  the 
newspaper-reading  public  in  Greater  Lit¬ 
tle  Rock,  and  recognized  as  the  leading 
Arkansas  State  newspaper,  THE  AR¬ 
KANSAS  GAZETTE  is  the  key  to  an 
immediate  market  in  a  potential  empire. 


^rkangas!  (ia^tte 


Kational  Representatives 
The  John  Badd  Compeny 
420  Lexington  Avenne*  N*  Y*  C. 


Founded  in  1819,  THE  ARKANSAS  GAZETTE 
is  the  oldest  newspaper  west  of  the  Mississippi 
River.  Today,  more  than  ever  before,  THE 
GAZETTE  dominates  the  Little  Rock  and  Ar¬ 
kansas  newspaper  fields,  winning  its  dominance 
through  reader  confidence  and  through  its  sales 
value  to  advertisers. 


THE  ARKANSAS  GAZETTE,  a  client  of  Pub¬ 
lishers  Service,  an  organisation  zoith  a  clientele  that 
includes  Atnerica’s  finest  neivspapcrs. 


When  A  Newspaper 
Seeks  A  Service 


.  . .  the  main  require¬ 
ment,  above  all  oth¬ 
ers,  is  RELIABIL¬ 
ITY. 


For  over  ten  years 
the  promotions 
owned  and  operated 
by  Publishers  Ser¬ 
vice  Company  have 
demonstrated  their 
effectiveness  with 
leading  newspapers 
in  all  sections  of 
America. 


Complete  information 
available  on  request. 


PUBLISHERS 

SERVICE 

COMPANY 


75  West  Street  N.  Y.  C. 
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►UR  OVN  VOQl^ 

^or  Letters 


compiled  from  his  series  of  college 
speeches,  blasting  the  radio  industry 
for  claiming  prerogatives  of  the 
“Fifth  Estate,”  and  other  relevant  ma¬ 
terial,  giving  his  geno^l  ideas  on 
what  part  radio  should  and  does  play 
in  the  American  setup.  (Microphone 
Press,  Boston.) 


“Jafiaa  Looks  South  Too,”  ^ 
Greene  of  the  I’rovidtnee  Journml. 

Atlantic  Monthly,  ".tmhotiy  t*., 
“pocket  bioRraphy”  of  the  British 
by  Harold  J.  Wilson  of  the  London 
Post.  '*"1 


I 


“Bemarr  Macfadden — From  Pomam^ 
Politic*,”  by  John  Stuart,  May  llth  y 


A  FACTUAL  reference  book  on 
American  affairs  with  interpre¬ 


tations  by  recognized  experts  in  their 
fields  describes  ‘"The  American  Year 
Book,”  the  21st  edition  of  which  was 
recently  published  through  the  aid 
and  cooperation  of  the  New  York 
Times.  Albert  Bushnell  Hart  and 
William  M.  Schuyler  are  the  editors. 

The  best  judgment  of  scores  of 
learned  societies  are  used  in  the  sum¬ 
mations  of  events  in  the  United  States 
during  the  past  year. 

It  is  an  unusual  reference  book  and 
editors  will  find  spice  in  it  to  lighten 
the  statistics  of  the  World  Almanac 
and  other  bibles  of  facts  they  use. 
Judgments  are  careful  and  impartial, 
written  soberly  and  thoughtfully. 

The  book  is  in  seven  parts:  (1) 
Historical,  giving  American  political 
history  and  international  affairs  afiEect- 
iag  the  U.  S.;  (2)  American  Govern¬ 
ment,  telling  of  national,  state,  munic¬ 
ipal  and  territorial  government;  (3) 
Government  Functions — public  finance 
and  taxation,  public  resources  and 
utilities,  defense  and  armament;  (4) 
Economics  and  Business — business  and 
finance,  agriculture  and  allied  in¬ 
dustries,  mineral  industries,  and  man¬ 
ufactures  and  transportation;  (5)  So¬ 
cial  Conditions  and  Aims — immigra¬ 
tion  and  population,  social  problems 
and  conditions,  labor  and  labor  legis¬ 
lation,  religion  and  religious  organiza¬ 
tions;  (6)  Science — Principals  and 
Application,  and  (7)  The  Humanities 
— literatiue  and  language,  the  arts, 
education. 

Uie  book  is  published  by  the  Amer¬ 
ican  Year  Book  Corporation,  229  W. 
•13rd  Street,  New  York.  Price  is  $7.50. 


^ITH  the  United  States  and  the 


▼  T  leading  Eurc^ean  countries  as 
a  laboratory,  Emil  Lengyel  in  his 
book,  “Millions  of  Dictators”  (Fimk 
and  Wagnalls  Co. — $2),  sets  forth  to 
prove  that  the  average  man  is  the 
real  dictator  of  modem  governmental 
policies. 

Dr.  Lengyel  has  a  cosmopolitan 
background,  he  has  an  open,  inquir¬ 
ing  mind  and  he  writes  well  enou^ 
but  the  book  misses  its  point  because 
he  fails  to  define  the  “avereige  man” 
or  show  his  mental  processes.  In  spite 
of  that,  “Millions  of  Dictators”  is  not 
without  interest.  It  shows  cross-sec¬ 
tions  of  political  thinking  in  various 
countries  and  strives  to  present  a  di¬ 
versity  of  viewpoint.  That,  after  all, 
is  not  negligible. — C.  G.  T. 


Anew  book  publishing  firm,  known 
as  Stackpole  Sons,  with  William 


Richard  BARRY,  former  war 
correspondent  and  New  York 


Iv  correspondent  and  New  York 
newspaperman,  has  written  a  book 
on  the  AAA  and  the  perennial  farm 
problem.  It  is  entitled,  “TTieme  Song — 
1936.”  Senator  Dickinson  of  Iowa  is 
the  principal  personality  in  the  narra¬ 
tive,  which  contains  the  inside  story 
of  the  Triple  A’s  troubles  and  shows 
the  importance  of  the  farmers’  influ¬ 
ence  in  this  year’s  Presidential  cam¬ 
paign.  Book  rights  have  been  acquired 
by  Bobbs,  Merrill  &  Co.  of  IndianapO' 
lis  and  serial  rights  by  Doubleday. 
Doran  &  Co.  of  New  York. 


4  NEW  color  book  of  practical  value 
to  printers  and  desieners  of 


LX  to  printers  and  designers  of 
printing  has  just  been  issued  by  Mar¬ 
tin  Driscoll  &  Co.,  of  Chicago,  under 
the  title,  “Color  for  Letterpress.” 

It  ^ows  a  very  wide  range  of  single 
colors,  printed  at  a  single  impression, 
without  slip-sheeting,  and  offers  a 
unique  feature  in  a  section  presenting 
effective  two-color  combinations  which 
tnakes  the  selection  of  colors  for  any 
special  job  easier.  Some  combinations 
are  harmonious  and  restful;  others  are 
contrasting  and  vivid,  calculated  to 
catch  and  hold  the  jaded  eye  or  the 
hxuried  prospect. 

Another  section  comprises  a  color 
range  best  suited  for  halftones.  The 
typography  is  legible  and  attractive. 
The  binding  is  plastic.  The  limited 
edition  is  available,  free,  to  central 
states’  printers  who  make  request  on 
their  letterhead  to  Martin  Driscoll  & 
Co.,  610  Federal  Street,  Chicago. 


SAM  BASS,  the  celebrated  adven¬ 
turer  and  train  robber  of  the 


as  Stackpole  Sons,  with  William 
Soskin,  literary  editor  of  the  New 
York  American,  as  executive  editor, 
has  been  announced.  The  firm  plans 
to  publish  books  of  fiction,  biography, 
economics  and  sociology  for  the  falL 
The  New  York  office  is  at  250 
Park  Avenue.  General  Edward  J. 
Stackpole,  Jr.,  publisher  of  The  Tele¬ 
graph  Newspapers  at  Harrisburg,  Pa., 
and  owner  of  the  Harrisburg  Tele¬ 
graph  Press,  is  head  of  the  firm.  The 
name  of  the  firm  was  selected  by 
General  Stackpole  and  his  brother, 
Albert  H.  Stacdcpole,  in  memory  of 
their  father,  Eklward  J.  Stackpole,  Sr. 
Among  the  books  planned  for  the 
fall  are  “Fifty-five  Men,”  by  Fred 
Rodell,  assistant  professor  of  law  at 
Yale;  “Neighbor  John,”  a  life  of  John 
D.  Rockefeller  by  (Turt  E.  Engle- 
brecht  and  Carl  Bostelmann,  and 
“Hitler’s  Wings  of  Death,”  by  Otto 
Lehmann-Russbueldt 


.Masses.  In  Um  same  issue  is  u,  jnii  J 
George  SeWes — “Fakinp  FthiopUn 


The  fourth  edition  of  Harold 
(“Speed”)  Johnson’s  blue  book 
of  “Who’s  Who  in  the  Major  Leagues” 
came  off  the  press  recently.  The  1936 
edition,  published  by  B.  E.  Callahan, 
Chicago  ($1),  should  be  a  valuable 
manual  for  newspaper  sports  editors 
and  baseball  writers.  TTie  book  indi¬ 
cates  that  baseball  payrolls  are  mount¬ 
ing — another  sign  of  returning  pros¬ 
perity.  It  contains  574  photographs  of 
executives,  cluh  owners,  players,  man¬ 
agers,  coaches  and  outstanding  “im¬ 
mortals”  in  both  major  leagues.  There 
are  also  complete  tabulations  on 
pitching,  batting  and  fielding  records 
of  big  leaguers  that  any  baseball 
writer  can  explore  with  profit  in  seek¬ 
ing  a  “rainy  day”  story. — G.  B. 


MILLER  TO  R.  &  T.  SYNDICatJ 


United  Feature*  Executive  Appo 
Sale*  Manager 


The  fifth  edition  of  “Photo-Mar¬ 
kets”  edited  and  nublished  bv 


A  kets”  edited  and  published  by 
John  P.  Lyon,  Barrister  Bldg.,  Wash¬ 
ington,  D.  C.,  is  just  out.  It  lists  1800 
markets  for  photos  and  other  pertinent 
data.  Price  is  50  cents. 


IN  THE  PERIODICALS 
Harpers,  "American  Labor  Leader* — 1936," 
by  Edward  Levinson. 

“Might  Sets  the  Stage,”  an  article  on  the 
European  situation,  by  Walter  Uuranty,  To- 
Day.  May  16th. 

May  20th  Hrtv  Republic,  “The  King  Is 
Naked,”  a  discussion  by  Robert  Cantwell  of 
William  Randolph  Ilearst 

Merle  Thorpe  wrote,  “Why  Business  is  Wor¬ 
ried — Are  We  Building  with  Painted  Paste- 
iKMird?”  Saturday  Evening  Post,  May  23rd. 


Colin  Miller,  sales  mana^  d 
United  Features  Syndicate,  hat  rt 
signed  and  will  join  the  De*  Moivj 
- Regiatertnj 

£cate,  May^^ 
sales  ma.'tatt; 
Henry  P.  Matir 
manager  of  H# 
Des  Moinei  lyn. 

dicate  annotmsd 

this  week.  D*. 
aid  Perkins,  ; 
Harvard  gradu! 
ate,  has  bttn 
added  to  ih 
sales  force. 

Colin  Millxb  Mr.  Miller  s 

29,  a  gradottt  d 
Cornell  University,  class  of  1329,  at 
entered  the  syndicate  field  in  13J 
with  Metropolitan  Newspaper  Sci^  | 
When  that  service  was  piirdja«db' 
United  Features,  he  joined  the  1^ 
organization.  In  1934  he  was  ip- 
pointed  sales  manager. 

Other  executives  of  the  RegisteTiiid 
Tribune  Syndicate  are:  Agnei  Am 
Kelleher,  promotion  manager,  ChtrlB 
Bums,  managing  editor;  Har^  Wet. 
rich,  office  manager. 

The  syndicate  is  promoting  a  weekb 
roto  feature  service  of  pages  ax 
series  of  pages  on  related  subjects. 


turer  and  train  robber  of  the 
seventies,  is  the  subject  of  a  new  biog¬ 
raphy  written  by  Wayne  Gard,  an  edi¬ 
torial  writer  for  the  Dallas  News.  The 
book  will  be  published  by  Houghton 
Mifflin  Company,  with  illustrations, 
July  28. 

Bass,  whose  exploits  ranged  from 
the  Rio  Grande  to  the  Black  Hills,  set 
Texas  agog  in  the  spring  of  1878  by 
robbing  four  trains  within  two  months. 

Since  his  death,  Bass  has  become  a 
legendary  Robin  Hood  and  the  sub¬ 
ject  of  a  popular  cowboy  song. 

Mr.  Gard,  who  has  uncovered  a  large 
amoimt  of  new  material  on  Bass,  has 
been  on  the  staff  of  the  Dallas  News 
for  three  years.  Previously  he  was  in 
turn  with  the  Associated  Press,  the 
Chicago  Daily  News,  and  the  Des 
Moines  Register.  He  has  contributed 
to  the  American  Mercury,  Current 
History,  and  other  magazines. 


An  Easy  Way  to  Please 
Both  Readers  and  Advertisers 


JOHN  GUNTHER,  Chicago  Daily 
News  London  corresnondent.  and 


News  London  correspondent,  and 
Donald  Culross  Peattie,  author  of  a 
daily  feature  on  nature  subjects  in 
the  Daily  News,  won  two  of  the  three 
awards  given  recently  by  the  Friends 
of  American  Writers  in  Chicago.  Mr. 
Gunther’s  recent  book,  “Inside  Eu¬ 
rope,”  a  study  of  personalities  behind 
the  European  political  scene,  and  Mr. 
Peattie’s  fictionized  biography  of 
Audubon,  “Singing  in  the  Wilder¬ 
ness,”  won  the  awards.  Each  received 
a  prize  of  $100.  A  third  prize  was 
given  to  John  G.  Neihardt,  now  of 
St.  Louis,  poet  laureate  of  Nebraska, 
for  his  “Epic  Cycle  of  the  West,”  a 
series  of  four  poems. 


FLEX  dry  mats  promote  better  printing  of  type 
matter  os  well  os  halftones.  Newspaper  read¬ 
ers  appreciate  clean,  sharp  stereotyping  of 
news  and  other  small  types,  and  advertisers 
appreciate  clean,  sharp  reproductions  of  their 
cuts.  •  For  better  printing  at  no  extra  cost, 
use  FLEX  dry  mats.  They  ore  uniform  and 
dependable  in  every  way.  Let  your  Stereo¬ 
typer  send  for  free  samples  of  FLEX  dry  mats 
and  give  them  a  trial. 


FLEXIDEAL  DRY  MAT  CO. 

21  WEST  STREET.  NEW  YORK 


George  henry  payne  of  the 

Federal  Conunimications  Com¬ 
mission  is  the  author  of  a  book  to  be 
released  within  a  few  weeks,  entitled 
“The  Fourth  Estate  and  the  Radio.” 
The  material  is  understood  to  be 


F&lJil 

DRY  Bins 


C7Ae  MINDENBURG  (J/ye  FIRST  MARKET 


UAq  qUEEN  MARY 


OUTSTANDING  of  THEIR  KIND- 

yet  two  of  the  above  trio  more  than  likely  will  be  out-moded  and 
superceded  within  a  few  years. 

But  the  other — the  Empire  State — still  will  be  FIRST  when  the  Hinden- 
burg  and  the  Queen  Mary  are  only  memories.  For  the  Empire  State 
has  been  FIRST  IN  SALES 
for  generations,  and  so  will 
continue. 

The  colossal  and  con¬ 
stantly  growing  sales  op¬ 
portunities  of  the  Empire 
State  are  absolutely  neces¬ 
sary  to  achieve  the  "ulti¬ 
mate"  in  any  national 
merchandising  triumph. 

This  result  in  the  16  New 
York  State  trade  centers 
mentioned  — -is  best 
achieved  through  the 
dominant  appeal  of  these 
22  Empire  State  papers. 

They  cdso  are  permanent 
institutions  a  s  strongest 
sales  factors  in  their  local 
fields. 


RalM 

Circa- 

2,500  lO.OOoi 

lation 

Lines 

lines 

**  Albany  Evenini:  News . 

.(E) 

42,038 

.13 

.13 

1  ** Albany  Knickerbocker  Press.  (M) 

24,770 

.12 

.12 

*  Albany  Knickerbocker  Press . 
^  *Ainsterdam  Recorder* 

.(S) 

42,525 

.17 

.17 

Democrat . 

.<E> 

9,351 

.05 

.05 

ttAuburn  Cltlaen-Adrertiser  . 

(E) 

7,975 

.065 

.055 

ttBinithamton  Press  . 

.(E) 

39,444 

.12 

.12 

ttBnIfalo  Courier-Express 

(M) 

130,268 

.25 

.25 

llBuffalo  Courier-Express  •  .  . 

.(S) 

153,126 

.30 

.30 

^Buffalo  Erening  News . 

.(E) 

191,084 

.35 

.35 

*  turning  Evening  Leader.  . . 

.(E) 

8,984 

.05 

.05 

ttElmira  Star-Gasette  Advertiser 

(E&M) 

31,025 

.11 

.11 

^GloversvUle,  Johnstown  Morning 

1  Herald  &  Leader-Republican 

(EAM> 

13,572 

.07 

.07 

ttltbaca  Journal  News . 

(E) 

8,574 

.05 

.05 

**Jamestown  Morning  Post... 

(M) 

13.424 

.<M 

.04 

** Kingston  Daily  Freeman... 

.(E) 

9,345 

.05 

.05 

*Newburgh-Beacon  News  .... 

(B> 

14,882 

.09 

.09 

ttNiagara  Falls  Gaaette . 

(E) 

23,209 

.08 

.08 

*  Rochester  Times-Union  .... 

(E) 

73,018 

.40 

.40 

1  *  Rochtr.  Democrat&Chronicie  (  1 

78,120 

ttSyracuse  Post-Standard  .  . .  . 

(M) 

57,915 

.20 

.20 

ttSyracuse  Post-Standard  .  . . 
♦•TTie  Troy  Record  ■  ■ 

.(S) 

65,197 

.20 

.20 

1  The  Times  Record . 

31,954 

.10 

.10 

ttPublishers*  Affidavit  Mar. 

31. 

1936 

tPublishers*  Affidavit  Oct.  1 

1935 

*A.  B.  C.  Publishers*  Statement  Oct.  1,  1935 

^^A.  B.  C.  Publishers*  Statement 

Mar.  31, 

1936 

^Twelve  month  A.  B.  C.  Dec.  31 

1935 

The  EMPIRE  STATE  — 

“The  N  ation*  s  Richest  Tenth** 


Editor  &  Publisher  for  May  23,  1936 
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I.  P.  I.  has  attained  its  position  in  the  field  of  comic  and  web  press  color  inks  through  the 
policy  of  keeping  ahead  of  technical  developments  and  sharing  the  knowledge  thus  secured 
with  those  engaged  in  the  industry.  The  Research  Laboratories,  in  New  York,  ore  equipped 

THE  INTERNATIONAL  PRINTING  INK  CORPORATION 

ATLANTA  BALTIMORE  BATTLE  CREEK  BOSTON  BUFFALO  CHICAGO  CINCINNATI  CLEVELAND  DALLAS  C-fTROIT  KALAMAZOO  KANSAS  CITY  LOS  ANOWS 


Editor  &  Publisher  for  May  23,  1936 
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with  every  modem  laboratory  necessity  for  testing  promising  developments  and  for  initiating 
progressive  moves.  I.  P.  I.’s  contribution  in  the  field  of  comic  and  web  press  inks  is  acknowl¬ 
edged  in  the  industry,  yet  The  Research  Laboratories  are  continuously  seeking  improvements. 

the  international  printing  ink  corporation 

MILWAUKEE  MINNEAPOLIS  NEW  ORLEANS  NEW  YORK  CITY  PHILADELPHIA  RICHMOND  ROCHESTER  ST.  LOUIS  SAN  FRANCISCO  TORONTO  WASHINGTON,  D.  C 
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ADVERTISERS  EXPAND  CAMPAIGNS 
AS  BUSINESS  GETS  BETTER 

RCA-Victor  Leads  Procession  with  3S%  Increase  in 
Expenditures  Over  Same  Period  of  1935—220 
Newspapers  Will  Get  Copy 


IMPROVED  marketing  conditions 
throughout  the  country  are  bring¬ 
ing  out  increased  advertising  appro¬ 
priations  for  the  summer  months,  a 
season  that  is  generally  expected  to 
be  slow. 

RCA-Victor  has  annoimced  an  in¬ 
crease  of  35  per  cent  which  will  affect 
220  newspapers,  a  50  per  cent  increase 
in  phonograph  record  advertising  and 
a  vast  increase  in  sales  over  1935. 
Magazines  are  to  be  the  beneficiaries 
of  a  summer  advertising  campaign  by 
the  Florida  citrus  growers,  and  also 
by  the  Planters  Nut  and  Chocolate 
Company.  General  Household  Utili¬ 
ties  and  Zenith  Radio  are  also  in¬ 
creasing  their  appropriations.  Kraft- 
Phenix  Cheese  Corporation  will  use 
51  dailies. 

The  35  per  cent  increase  in  the 
newspaper  advertising  expenditures  of 
RCA-Victor  for  the  next  four  months 
as  compared  to  the  same  period  of 
1935  was  announced  by  Thomas  F. 
Joyce,  advertising  and  sales  promo¬ 
tion  manager,  during  an  address  be¬ 
fore  the  annual  RCA-Victor  wholesale 
merchandisers’  convention  at  the 
Edgewater  Beach  Hotel,  Chicago, 
May  14. 

■niis  copy,  to  be  placed  in  more 
than  220  newspapers  in  key  markets 
throughout  the  country,  will  continue 
to  feature  the  Magic  Brain,  Magic  Eye, 
metal-tube  RCA-Victor  radio  sets, 
with  the  addition  of  still  another  im¬ 
portant  feature  which  will  be  incorpo¬ 
rated  in  the  new  sets  to  be  placed  on 
the  market  this  summer,  Joyce  ex¬ 
plained. 

He  also  annoimced  an  increase  of 
50  per  cent  in  the  phonograph  record 
advertising  budget,  to  be  placed  prin¬ 
cipally  in  newspapers. 

Althou^  reliable  trade  statistics  in¬ 
dicate  that  the  radio  industry  as  a 
whole  will  increase  its  business  in  1936 
by  18  per  cent  over  the  1935  total, 
RCA-Victor  sales  have  increased  68 
per  cent  during  the  first  four  months 
of  1936,  as  compared  to  the  correspond¬ 
ing  period  of  1935,  E.  T.  Cunningham, 
president  of  RCA-Victor,  revealed 
during  another  address. 

In  anticipation  of  still  greater  in- 
cre^s  in  the  sales  of  all  types  of 
radio  and  phonograph  equipment, 
RCA-Victor  will  double  its  1935  rate 
of  production  during  the  last  half  of 
1936,  Cunningham  continued. 

"Sales  of  phonograph  records,  for 
instance,  usually  fall  after  the  Christ¬ 
mas  buying  season,”  Cunningham  said, 
“but  this  year  our  April  sales  equaled 
the  record  set  in  December.” 

The  two-day  convention  attracted 
more  than  600  wholesale  radio  dis¬ 
tributors  and  salesmen  from  all  parts 
of  the  United  States,  as  well  as  from 
Eimope,  South  Africa  and  Central  and 
South  America. 

An  extended  newspaper  campaign 
has  been  announced  by  Kraft-Phenix 
Cheese  Company  for  its  Miracle  Whip. 
Fifty-one  metropolitan  dailies  will  be 
used  for  1,000  line  insertions.  The 
ATiiencan  Weekly  and  a  few  radio  sta¬ 
tions  are  also  included  in  the  program. 

Florida  Citrus  Commission,  Lake¬ 
land,  plans  a  summer  campaign  in 
magazines  for  canned  citrus  fruits. 
Ruthrauff  &  Ryan,  New  York  and 
Lakeland,  is  handling  the  account 
Hie  Lion  Oil  Sales  Co.,  marketing 
subsidiary  of  the  Lion  Oil  Refining 
Co.,  El  Dorado,  Ark.,  is  now  using  125 
metropolitan  newspapers  in  Arksmsas, 
Tennessee,  Mississippi  and  Alabama  in 
a  campaign  that  will  run  60  days.  A. 
F.  Reed,  vice-president  and  sales  man¬ 


ager,  said  the  company’s  1935  sales  in¬ 
creased  15  per  cent  compared  to  6^: 
per  cent  for  the  industry  as  a  whole 
and  attributed  the  good  lowing  to  its 
effective  newspaper  advertising. 

Planters  Nut  &  Chocolate  Company, 
Wilkes-Barre,  Pa.,  has  started  a  maga¬ 
zine  campaign  to  mark  the  30th  anni¬ 
versary  of  Planters  Peanuts.  J.  Wal¬ 
ter  Thompson,  New  York,  has  the  ac¬ 
count. 

General  Household  Utilities  Co., 
manufacturers  of  radios,  refrigerators 
and  other  appliances,  have  just  ap¬ 
pointed  Ruthrauff  and  Ryan  as  adver¬ 
tising  agents,  and  plan  an  immediate 
campaign  over  a  wider  area  than 
hitherto  covered. 

Zenith  Radio  Corporation,  Chicago, 
will  spend  about  three  times  as  much 
for  advertising  in  1936  as  last  year, 
according  to  an  announcement  made 
this  week,  but  there  will  be  no  direct 
national  newspaper  advertising.  They 
do  plan  a  small,  as  yet  undetermined, 
“cooperative  budget”  for  local  news¬ 
paper  ads,  but  their  local  dealers  will 
handle  the  copy. 

The  backbone  of  their  program  will 
be  large  national  magazines.  W.  H. 
Kastor  and  Sons,  Inc.,  Chicago  agency, 
will  handle  the  copy.  Half-pages  will 
be  used  this  year  where  quarter-pages 
were  the  largest  in  1935. 

Radio  will  be  used  also,  as  well  as 
more  than  35  national,  sectional  and 
state  farm  journals.  No  estimate  has 
been  set  for  newspaper  advertising  as 
yet,  but  announcement  may  be  made 
within  the  next  few  weeks. 

At  its  annual  meeting  May  28,  29 
and  30  at  Hot  Springs,  Ark.,  the  South¬ 
ern  Rice  Millers  Association  will  con¬ 
sider  the  possibility  of  obtaining  new 
funds  in  support  of  its  advertising 
campaign  now  financed  from  funds 
obtained  under  the  old  rice  marketing 
agreement  which  two  years  ago  was 
superseded  by  the  processing  tax. 

C.  R.  Walton,  Stuttgart,  Ark.,  asso¬ 
ciation  president,  said  advertising 
fimds  of  the  association  have  been 
largely  expended  in  support  of  cook¬ 
ing  sdiools.  He  added  that  consump¬ 
tion  has  increased  in  every  city  in 
which  such  a  school  has  been  held. 

A  program  for  the  use  of  the  $100,- 
000  fund  which  was  given  him  by  the 
legislature  for  the  advertising  of  the 
resources  and  possibilities  of  the  state 
of  Mississippi  will  be  revealed  by  Gov¬ 
ernor  H.  L.  White  before  the  Missis¬ 
sippi  Press  Association  at  Gulfport  on 
June  12  it  was  announced  May  16.  A 
commission  will  be  appointed  to  de¬ 
velop  such  a  program. 

New  York  state’s  campaign  for  vaca¬ 
tionists  will  be  launch^  next  month, 
through  newspapers  and  booklets.  Ap¬ 
proximately  $100,000  will  be  spent. 
Batten,  Barton,  Durstine  &  Osborn, 
New  York,  is  placing  the  account. 
C.  E.  T.  Scharps  is  account  executive. 

WOMAN’S  PAGE  CO^NTEST 

A  competition  for  newspaper  women 
has  been  announced  by  the  University 
of  Oregon  chapter  of  'Theta  Sigma  Phi, 
women’s  national  journalism  fra¬ 
ternity,  at  Eugene,  Ore.  Two  silver 
loving  cups  will  be  awarded,  one  each 
to  the  daily  and  weekly  in  Oregon 
which  shall  be  judged  to  have  the 
“best  woman’s  page.”  The  competition 
among  the  dailies  has  been  limited  to 
cities  with  less  than  17,500  population. 
Judges  for  the  contest  will  be  Gladys 
Bowen,  society  editor,  Portland  Morn¬ 
ing  Oregonian;  Harry  Crain,  manag¬ 
ing  editor,  Salem  Capital  Journal, 
and  Marian  Lowry,  Eugene  Register 
Guard. 


TELEGRAPHER  WINS  SUIT 


Granted  $148,898  In  Action  Againtt 
General  New*  Bureau 

(Special  to  Eoito>  &  PublisbiM 

Philadelphia,  May  18 — A  Federal 
jury  on  Friday  awarded  $148398  to 
Arfiiur  C.  MacDonald,  one-armed  tele¬ 
grapher,  in  his  suit  against  the  Gen¬ 
eral  News  Bureau,  of  Chicago,  for  al¬ 
legedly  defrauding  him  of  his  $40,000- 
a-year  business  of  distributing  sport¬ 
ing  news. 

MacDonald  claimed  that  he  agreed 
to  sell  out  to  the  Chicago  “syndicate” 
for  $217,000  but  was  induced  to  sign 
his  name  to  a  fake  contract  in  a  speak¬ 
easy  here  in  1929.  He  charged  that  he 
later  learned  this  document  turned 
over  his  business  to  the  Chicago  firm 
and  gave  him  a  $150  a  week  job  in  the 
local  office.  His  suit  was  for  the  full 
amount  of  the  contract. 

MacDonald  testified  that  his  organi¬ 
zation,  started  in  1924,  supplied  cafes, 
restaurants  and  poolrooms  with  re¬ 
sults  of  horse  races,  football  and  base¬ 
ball  games,  and  “other  important 
news.”  He  had  four  emplojrees  and  43 
telephones  in  his  office,  he  said,  and 
made  a  net  profit  as  high  as  $835  a 
week  on  gross  receipts  of  $1,270  a 
week. 

Hie  defendant  company  argued  that 
MacDonald  had  signed  a  contract  vol¬ 
untarily  to  work  for  $150  a  week  in 
exchange  for  the  business. 

According  to  MacDonald,  the  Gen¬ 
eral  News  Bureau  now  has  a  monopoly 
on  telegraph  wires  and  direct  tele¬ 
phone  connections  with  thousands  of 
subscribers.  It  relays  racing  results 
and  other  sporting  returns  and  re¬ 
putedly  made  net  profits  last  year  of 
$25,000,000. 

UNION  PRAISES  HECOX 

(Special  to  Editob  &  Publureb) 

Albany,  N.  Y.,  May  18. — Members 
of  Albany  Typographical  Union,  No. 
4,  have  adopted  a  resolution  express¬ 
ing  admiration  and  respect  for  Arthur 
D.  Hecox,  former  general  manager, 
Albany  Evening  News  and  Knicker¬ 
bocker  Press.  Mr.  Hecox  recently  was 
transferred  at  his  own  request  to  the 
post  of  general  manager  of  the  Sara¬ 
toga  (N.  Y.)  Saratogian,  also  a  Gan¬ 
nett  newspaper.  Hie  resolution  reads 
that  the  union  wishes  “to  place  itself 
on  record  as  approving  and  appreci¬ 
ating  Mr.  Hecox  as  a  practical  and 
able  executive  whose  character  is  typ¬ 
ified  by  fidelity  and  honor  to  the  high¬ 
est  degree.” 


LITTELL  FIRM  MOVES 

Littell-Murray-Bamhill,  Inc.,  col¬ 
lege  publication  specialists  for  many 
years  and  exclusive  representative  for 
Engineering  College  Magazines  Asso¬ 
ciated  and  Agricidtural  College  Mag¬ 
azines  Associated,  have  moved  to  101 
Park  Avenue,  New  York.  W.  B.  Littell 
and  E.  M.  Murray  continue  as  presi¬ 
dent  and  treasurer,  respectively. 


WSGN  PASSING  TO  PAPER 

The  Federal  Communications  Com¬ 
mission  has  granted  the  Birmingham 
News  the  right  to  take  over  from  R.  B. 
Broyles  the  operation  of  station 
WSGN — Birmingham.  At  the  same 
time  a  hearing  was  designated  on  the 
application  of  the  Birmingham  News 
Company  for  a  new  station. 

KRAMER  JOINS  MUSIC  FIRM 

A.  Walter  Kramer,  for  the  last 
seven  years  editor-in-chief  of  Musical 
America,  New  York,  has  resigned  to 
become  managing  director  and  vice- 
president  of  the  music  publishing 
firm,  the  Galaxy  Music  Corp.,  N.  Y. 

HAS  SPORTSWEAR  ACCOUNT 

David  H.  Smith,  Inc.,  of  Lynn,  Mass., 
makers  of  cotton  sportswear  for 
women,  has  named  Menkin  Advertis¬ 
ing,  Inc.,  N.  Y.,  to  direct  its  advertising. 


txBCU 


TAX  CASE  APPEALED  I  sCl 

(Special  to  Editob  &  Puilishu)  f 

Washington,  D.  C.,  May  ai^TWi 
U.  S.  Board  of  Tax  Appeals  was 
this  week  to  rule  that  the  Coouak 
sioner  of  Internal  Revenue  errtd  k 
declaring  the  State  Journal  Co.  4 
State  Journal  Printing  Co.,  the  Sh 
Publishing  Co.,  and  the  Star  Prints 
Co.,  all  of  Lincoln,  Neb.,  still  owe? 
federal  government  additional  tna 
for  1933.  The  Commissioner  had 
tered  deficiency  assessments  of 
998.44  against  the  State  Journal 
$115.82  against  the  State  Jomj^ 
Printing  Co.;  $32302.06  again^  th 
Star  Publishing  Co.;  and  Sl,45ia 
against  the  Star  Printing  Co. 
entire  matter  will  be  reviewed  by  th 
appeals  board  on  a  date  yet  to  b 
set. 


DEALER  FIGHTS  N.  J.  DAILY 

A  temporary  injunction  agahuttb 
Bayonne  (N.  J.)  Times  was 
May  15  in  the  Chancery  Court  of  Kw 
Jersey,  restraining  the  newspaper  fna 
interfering  ivith  the  business  of  Abn- 
ham  Chemiavsky,  a  newsdeeler,  if 
Bayonne.  The  dealer  charged  the'p. 
per  was  trying  to  put  him  out  (rfbai. 
ness  and  appropriate  his  custooMs 
According  to  J.  J.  Jennings,  coc^ 
tion  manager  of  the  Times,  n«nikt 
sky  has  refused  to  sell  out  to  it 
Times  or  to  comply  to  its  new 
delivery  regulations.  The  injunetia. 
which  comes  up  for  a  hearing 
prohibits  the  Times  from  canva^ 
or  selling  papers  in  the  dealer'i  it 
ritory. 


ADDS  MAGAZINE  SECHOM 

A  tabloid  magazine  section  has  bag 
added  to  the  Sunday  edition  of  it 
Norfolk  Virginian-Pilot.  The  fna 
and  back  pages  are  in  colors.  Ik  t  J* 
contents  are  both  syndicated  and  ltd  f  ^ 
written  material.  t 
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TODAY’S  CENTER 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  Central 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  15  minutes  from  W'all  Street 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 


THE 


WALDORF-ASTORIA 


PARK  AVE  •  4fTH  TO  SOTH  -  NEW  YOm 
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jcripps-howard  meeting 

£,KutiT*»  of  Newipaper.  and  Sarv- 
ice  Gather  in  Cincinnati 

(By  *  PritiSHB*) 

CwcnmATi,  May  21.-Scripps-How- 
newspaper  executives  joined  with 
island  editors  of  the  Cincin- 
U  daiUes  Monday  night  in  celebrat- 
L  the  silver  anniversary  of  the 
todation  of  the  Cuvier-Press  Club. 
This  was  preliminary  to  the  opening 
of  the  six-day  conference  of  Scripps- 
Howard  editors  at  the  Hotel  Nether- 
land  Plaza  which  is  being  held  behind 
closed  doors  this  week. 

Some  26  editors  of  Scripps-Howard 
newspapers  arc  attending,  in  addition 
to  the  heads  of  the  Scripps-Howard 
League,  the  United  Press,  the  Conti¬ 
nental  Radio  Corporation,  Science 
Service,  the  Newspaper  Elnterprise  As- 
topiptinn  and  the  United  Features 
Syndicate.  No  announcement  of  the 
fancinpcs  transacted  will  be  made  until 
the  close  of  the  conference  Saturday 
noming,  it  was  stated  today  by  John 
Sonells,  executive  editor  of  the 
Scripps-Howard  organization. 

Among  the  executives  participating 
ate  Roy  W.  Howard,  chairman  of  the 
board;  Robert  P.  Scripps,  editorial  di- 
lector;  George  B.  Parker,  editor  in 
chief-  W.  W.  Hawkins,  general  man¬ 
ager;  W.  G.  Chandler,  business  man¬ 
ager;  John  Sorrells,  executive  editor; 
John  Finneran,  advertising  director; 
Max  Cook,  promotional  editor; 
Thomas  Dowling,  director  of  circula- 
Don;  Thomas  Sidlo,  financial  director 
and  counsel;  Karl  A.  Bickel,  presi- 
(ieot.  Continental  Radio  Corp.;  H.  E. 
Neave,  treasurer,  Cincinnati;  Fred 
Ferguson,  president,  NEA  Service; 
Don  Patterson,  New  York,  director 
national  advertising;  Hugh  Baillie, 
preaident.  United  Press,  New  York; 
Clem  Randau,  UP  business  manager. 
New  York;  Earl  Johnson,  news  direc¬ 
tor  UP;  Monte  Bourjaily,  general 
manager.  United  Features;  General 
Hugh  Johnson,  writer;  H.  M.  Talburt, 
cartoonist;  niillip  Simms,  foreign  edi¬ 
tor;  Joe  Williams,  sports  editor.  New 
Fork  World-Telegram;  Raymond 
Clapper,  political  writer;  David  Dietz, 
science  editor,  and  Carl  D.  Groat, 
president  and  editor,  Cincinnati  Post. 

George  M.  Fries,  business  manager, 
CmcinHoti  Timea-Star  and  President 
of  the  Cuvier  Press,  presided  at  the 
Press  Club  dinner,  and  Mayor  Russell 
Wilson,  former  associate  editor, 
Times-Star,  was  toastmaster.  William 
F.  Wiley,  publisher  of  the  Etuiuirer 
and  president  of  the  Cincinnati  Cham- 
btt  of  Commerce,  introduced  the 
principal  speaker.  General  Johnson. 

GOVERNOR  PUNCHES  REPORTER 


Lou  Wedemar  Has  “Shiner”  After 
Radio  City  Encounter 

The  two-blow  scuffle  between  Gov¬ 
ernor  Harold  G.  Hoffman  of  New 
Jersey  and  Lou  Wedemar,  staff  cor¬ 
respondent  for  Universal  News  Ser¬ 
vice,  the  evening  of  May  18  left  the  re¬ 
porter  with  a  beautiful  “shiner.” 

The  fight  took  place  in  the  lobby 
w  the  Rainbow  Room  at  Radio  City, 
New  York,  where  the  New  Jersey 
executive  was  attending  a  dinner  to 
the  opening  of  the  National  Ex¬ 
hibition  of  American  Art. 

Weden^,  who  was  in  the  newspa- 
^r  spotlight  last  week  because  of  his 
0  frustrated  attempts  to  stowaway 
German  dirigible  Hindenburg 
on  the  return  voyage,  said  that  he  was 
not  at  the  dinner  on  an  assignment  but 
trying  to  nui  down  a  story  on  his 
own  time. 

Wedemar  says  he  went  up  to  Gov- 
table  to  ask  him 
fluesuons  in  regard  to  the  investiga- 
on  is  still  going  on  in  the  Lind- 
that  the  fight  was  a 
«iilt  of  his  questioning.  He  admits 
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calling  the  Governor  an  objectionable 
name. 

“He  got  up  out  of  his  chair  and  said, 
‘come  on  outside,’  ”  Wedemar  says. 

“As  we  walked  down  the  corridor, 
the  Governor  had  hold  of  my  right 
arm  and  coatsleeve  and  all  of  a  sud¬ 
den,  without  warning,  he  swung  on 
me  and  landed  a  beautiful  blow  on  my 
eye. 

“I  went  down,”  Wedemar  continued, 
“and  when  I  tried  to  get  up  to  fight, 
some  of  the  Governor’s  henchmen, 
held  me  down.” 

After  being  down  for  more  than 
the  count  of  ten,  the  battling  reporter 
says  that  he  succeeded  in  getting  to 
his  feet  and  the  second  blow  of  the 
battle  was  then  struck. 

“I  hit  him  in  the  mid-section,”  said 
W’edemar.  “And  I  always  thought  the 
Governor  was  kind  of  soft,  but  I 
changed  my  mind.  He’s  all  muscle.” 

Wedemar  was  quick  to  assure  his 
questioner  that  “it  was  a  private  fight 
and  had  nothing  to  do  with  my  being  a 
reporter.” 

WHITE  HOUSE  PARTY 

Washington  Entertained  by  President 
and  Mrs.  Roosevelt 

(Spcciat  to  Editor  &  Pcblishes) 

WAsmNGTON,  D.  C.,  May  18— Wash¬ 
ington  correspondents  were  the  guests 
of  the  President  and  Mrs.  Roosevelt  at 
an  “at  home”  party  at  the  White 
House,  May  14. 

Putting  aside  the  stiff  formality 
which  attends  receptions  to  the  ju¬ 
diciary,  diplomatic  corps  and  similar 
groups,  the  President  received  the 
scribes  in  a  white  linen  suit,  and 
served  them  beer  and  sandwiches.  To 
complete  the  picture,  the  scarlet  timics 
of  the  Marine  Band  gave  way  to  the 
dinner  jackets  of  Sidney’s  orchestra, 
and  the  semi -classical  program  was 
displaced  by  “swing  music.” 

Vice-President  John  Nance  Gamer 
stood  next  to  the  President  in  the  re¬ 
ceiving  line,  followed  by  Mrs.  Roose¬ 
velt  and  Mrs.  Gamer. 

Except  for  a  sprinkling  of  cabinet 
members.  Congressmen  and  depart¬ 
mental  heads,  the  gathering  of  1,000 
was  compiosed  wholly  of  news  writers, 
their  wives  and  escorts. 

Although  the  President  and  Mrs. 
Roosevelt  usually  leave  the  reception 
line  and  go  to  their  living  quarters 
after  the  last  of  the  guests  has  been 
greeted  at  receptions  in  honor  of  not¬ 
ables  who  make  news,  they  departed 
from  the  custom  Thursday  night  and 
spent  the  entire  evening  in  the  east 
room  chatting  with  the  men  and 
women  who  write  the  news. 


ANA  REGIONAL  MEETING 

Closed  Session  Attended  by  100 
Members  in  Shawnee-on-Delaware 

Nearly  100  Elastern  members  of  the 
Association  of  National  Advertisers 
opened  a  three-day  regional  meeting 
at  Shawnee-on-Delaware,  Pa.,  'Thurs¬ 
day,  May  21. 

This  regional  get-together  was  the 
first  of  three  scheduled  for  this  year. 
The  regional  sessions  are  to  take  the 
place  of  one  of  the  former  semi-an¬ 
nual  meetings. 

Under  the  chairmanship  of  Gordon 
Cole,  Cannon  Mills,  Inc.,  the  Shawnee 
meeting  had  on  the  agenda  for  its 
closed  gatherings  a  rounded  discus¬ 
sion  of  virtually  all  everyday  prob¬ 
lems  of  advertisers,  covering  all  media, 
the  correlation  of  sales  and  advertis¬ 
ing,  etc.  Thursday  night  there  had 
been  no  formal  action  taken  by  the 
group,  and  delegates  telephoned  New 
York  that  there  probably  would  be 
but  little  of  the  proceedings  made 
public  after  the  regional  meeting 
closes  Saturday  evening. 

A.  O.  Buckingham,  Cluett,  Peabody 
&:  Co.,  Inc.,  is  general  chaimian  of 
the  regional  sessions. 
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TIE-INS  FOR  COTTON  WEEK 

Soap  Makers,  Washer  Manufacturers, 
Laundries,  Plan  ECForts 

National  Cotton  Week,  June  1-6,  will 
be  the  subject  of  elaborate  tie-in  pro¬ 
motional  campaigns. 

The  Cotton-Textile  Institute,  Inc., 
«stimates  that  special  newspaper  and 
radio  advertising  expenditures  during 
the  week  will  aggregate  between 
^,000,000  and  $2,500,000. 

Both  preceding  the  event  and  all 
during  the  week,  according  to  the 
Institute,  the  newspaper  and  ma¬ 
gazine  advertising,  radio  programs 
and  window  exhibits  of  related 
industries  will  feature  the  importance 
of  cotton  in  the  average  family’s 
every-day  life — all  in  addition  to  Ae 
intensive  cotton  goods  merchandising 
programs  scheduled  by  the  more  than 
40,000  retailers  expect^  to  participate. 

Lever  Brothers  Company,  manufac¬ 
turer  of  Rinso,  for  example,  will  not 
only  featime  National  Cotton  Week  in 
its  national  newspaper  advertising 
and  probably  in  its  radio  programs 
but  is  also  already  cooperating  with 
washing-machine  dealers  in  plans  for 
Cotton  Week  window  displays  center¬ 
ing  on  cotton  washable  fabrics.  Other 
soap  manufacturers,  including  Proc¬ 
ter  &  Gamble,  have  advised  the  insti¬ 
tute  of  similar  activities. 

Washing  machine  manufacturers, 
both  individually  and  through  the 
American  Washing  Machine  Manu¬ 
facturers  Association,  are  enlisting 
distributors  and  dealers  in  organized 
efforts.  Similar  cooperative  campaigns 
are  in  course  of  preparation  by  manu¬ 
facturers,  distributors  and  retailers  of 
sewing  machines  and  other  household 
accessories  certain  to  benefit  by  a 
wider  use  of  cotton  goods.  Laundries 
throiighout  the  country  will  use  huge 
quantities  of  bimdle  inserts. 

PREFERS  FRIDAY  PAPERS 

Armoiu-  &  Co.  prefers  Friday  inser¬ 
tions  for  its  standard  “Meal-of-the- 
Month”  copy  to  Sunday  insertions,  as 
formerly,  and  schedules  are  being  re¬ 
vised  accordingly.  W.  R.  Hemrich,  ad¬ 
vertising  manager,  stated  the  peak 
buying  day  for  fo^  items  seem^  to 
give  better  results.  Six  Friday  papers 
were  used  last  week,  and  the  change¬ 
over  continues  May  22,  with  600  lines 
in  the  Philadelphia  Bulletin,  Indian¬ 
apolis  News,  Cleveland  Plain  Dealer, 
St  Louis  Globe-Dispatch,  New  Or¬ 
leans  Times-Picayune,  and  Chicago 
Tribune.  Ads  nm  twice  a  month. 


N.  D.  EXECUTIVE  CHANGES 

Seton  Porter,  president  of  National 
Distillers,  has  announced  several  ex¬ 
ecutive  changes  in  its  divisions. 
Thomas  W.  Balfe  has  become  sales 
manager,  Penn-Maryland  division,  also 
remaining  as  president  of  Alex  D. 
Shaw  &  Co.  Ray  R.  Herrmann,  vice- 
president  in  charge  of  sales.  Overholt 
division,  has  become  assistant  sales 
manager  of  Penn-Maryland,  which  will 
handle  sales  of  Overholt  whiskies 
State  store  sales  of  all  N.  D.  products 
will  be  through  a  separate  organiza¬ 
tion  headed  by  M.  J.  MacNamara.  Al¬ 
lan  MacDougall,  heretofore  assistant 
advertising  manager  of  the  corpora¬ 
tion,  is  now  vice-president  in  charge 
of  sales  of  Alex  D.  Shaw  &  Co.,  im¬ 
porting  division. 


NEW  MATHES  ACCOUNT 

Ellery  W.  Mann,  president  of  Tam¬ 
pax,  Inc.,  has  announced  the  appoint¬ 
ment  of  J.  M.  Mathes,  Inc.,  New  York, 
to  direct  the  advertising  for  the  new 
fu-m  which  has  just  been  organized  to 
manufacture  and  sell  drug  specialties. 
The  first  product  to  be  featured  will 
be  Tampax,  a  new  type  of  internal  ab¬ 
sorbent  which  will  be  merchandised 
to  women  through  drug  and  depart¬ 
ment  stores.  Newspaper  advertising 
will  be  used  in  all  of  the  larger  cities. 
Gordon  E.  Hyde  is  the  account  ex¬ 
ecutive. 


ADVERTISING  ART  EXHIBIT 

The  15th  Annual  Exhibition  of  Ad¬ 
vertising  Art  is  on  view  at  the  Lake¬ 
side  Press  Galleries,  Chicago,  for  two 
weeks.  May  18-29,  with  more  than  300 
designs  and  illustrations,  selected  from 
many  thousands  offered  to  the  Art 
Directors’  Club  of  New  York.  Ibis  is 
probably  the  most  comprehensive  ex¬ 
hibition  of  advertising  art  ever  pre¬ 
sented  in  the  middle  west  ’The  ex¬ 
hibit  is  presented  by  the  R  R.  Don¬ 
nelly  &  ^ns  Company,  in  cooperation 
with  the  Art  Directors’  Club  of  Chi¬ 
cago. 


PLACING  NEW  ACCOUNTS 
English  Cottage  Homes,  real  estate 
developers  at  Laurelton,  L.  I.,  have 
appointed  Zinn  and  Meyer,  Inc.,  New 
York,  to  handle  their  advertising. 
Murray  Goldman  is  the  account  exec¬ 
utive.  New  York  and  Long  Island 
papers  will  be  used  extensively.  Home 
and  Garden  Builders,  Inc.,  Pushing, 
L.  I.,  are  starting  a  newspaper  cam¬ 
paign  through  the  same  agency. 


PLANS  SUMMER  DRIVE 

Campana  Corporation,  Batavia,  HI., 
will  promote  ItaUan  Balm  for  12  weeks 
this  summer  using  29  large  city  news¬ 
papers,  in  addition  to  magazine  sec¬ 
tions  distributed  by  38  newspapers. 
Dreskin  copy  will  appear  in  32  maga¬ 
zines.  The  company  has  renewed  its 
radio  contracts  for  one  year  beginning 
in  September.  Audrey,  Wallace  & 
Moore,  Chicago,  has  the  account. 

LAUNCHES  “AGE”  CAMPAIGNS 

The  Penn-Maryland  division  of  Na¬ 
tional  Distillers  launched  campaigns 
this  week  on  the  increase  in  age  of 
Windsor  and  Town  Tavern  straight 
whiskies.  Weekly  insertions  will  ap¬ 
pear  for  four  weeks  in  about  450  news¬ 
papers  for  each  product.  Lawrence 
Fertig  &  Co.,  New  York,  has  the  ac- 
coimt. 


PAULSON  MANAGER  AD  AGENCY 

T.  Russell  Paulson,  acting  manager 
of  the  Los  Angeles  office,  J.  Walter 
Thompson  Company,  for  more  than  a 
year,  has  been  appointed  manager  by 
Lynn  Baker,  vice  president  He  has 
been  with  J.  Walter  Thompson  Com¬ 
pany  for  the  past  12  years,  the  last 
four  with  the  Los  Angeles  office. 

TO  ENTERTAIN  AGENCY  MEN 

The  Chicago  Dotted  Line  Club,  rep¬ 
resenting  Associated  Business  Papers, 
Inc.,  of  the  western  zone,  will  enter¬ 
tain  the  25  advertising  agencies  that 
have  placed  100  pages  or  more  in 
A.B.P.  media  during  1935  at  a  Hotel 
Sherman  banquet  May  25,  at  noon. 

WILL  PLACE  FOREIGN  COPY 

American  advertising  in  foreign 
lands  will  be  handled  by  First  United 
Broadcasters  Advertising  Agency  of 
Chicago,  which  has  just  opened  its  ex¬ 
port  advertising  department  Con¬ 
tracts  will  be  placed  with  newspapers, 
magazines,  trade  journals,  and  radio 
stations  abroad. 


INTRODUCES  INSECT  SCREEN 

Packard  Motor  Car  Company  has 
introduced  a  screen  to  fit  over  radiators 
for  sections  where  insects  are  suffi¬ 
ciently  thick  to  fill  openings  in  radi¬ 
ator  cores.  Yoimg  &  Rubicam  is  han¬ 
dling  the  Packard  account 

PRESBREY  AGENCY  NAMED 

L.  E.  Waterman,  New  York,  has  in¬ 
troduced  an  Ink- Vue  Visible  ink  pen, 
in  magazines.  Frank  Presbrey  Com¬ 
pany  is  advertising  counsel. 


OLIVE  DRIVE  PLANNED 

California  olive  growers  and  pack-, 
are  scheduled  to  meet  in  San 
cisco  this  week-end  to  discuss^ 
erative  action  that  will  include 
tising  directed  at  making  the  nati^ 
“olive  conscious.”  ’The  meetins  ^ 
called  by  the  Olive  Growers 
tive  League  and  the  California 
Association  as  is  the  result  of  coofe 
ences  held  last  week. 


TONGUE  JOINS  CHRYSLEI 
Arthur  E.  Tongue,  recently 
tising  manager  of  the  Undere-j 
Elliott  Fisher  Co.,  New  York, 
appointed  director  of  advertisminJi 
sales  promotion  of  the  Chrysler  sZ 
Corporation,  Detroit  ' 

Burch  E.  Greene,  who 
Coast  sales  director. 


NAMED  ABC  MEMBERS 

The  following  companies  have  ben 
elected  to  membership  in  the  Aab 
Bureau  of  Circulations:  tj^,- 
Owens-Ford  Glass  Co.,  Toledo; 
can  Radiator  Co.,  New  York,  aodb 
Standard  Sanitary  Corp.,  New  Yod 

PLACING  NEW  ACCOUNTS 
Joseph  Breck  &  Sons,  seeds,  ^ 
cultiu*e  and  hardware,  and  the 
chusetts  Diesel  Institute,  both  of 
ton,  have  named  Huber  &  Cnsdt 
Boston  agency,  to  handle  th^ 
coimts. 


FLETCHER  &  ELLIS  NAMED 
Julius  Kayser  &  Co.,  Inc.,  nau. 
facturers  of  women’s  hosiery,  ^ 
and  underwear,  has  appointed  netdie 
&  BlUis,  Inc.,  New  York,  to  handkii 
advertising  in  the  United  StstMn 
Canada  effective  July  1. 

HAS  CIGAR  ACCOUNT 

E.  Popper  &  Company,  nunsiK- 
turers  of  fine  cigars,  has  aniwaww 
the  appointment  of  Street  k  Ftasr; 
Inc.,  New  York,  as  its  advertiee 
agents. 

SHAVING  CREAM  ACCOUNT 
J.  B.  Williams  Company,  Glaikii- 
bury.  Conn.,  maker  of  shaving  ots 
has  appointed  J.  Walter  ’Hoo^ 
agency.  New  York,  effective  Ju» . 


GENERAL  HOUSEHOLD  AFPOiKT; 

General  Household  Utilities  Ccc- 
pany,  Chicago,  refrigerators  la 
radios,  has  appointed  the  ChicagDci 
flee  of  Ruthrauff  &  Ryan,  New  Yc 
agency,  to  handle  its  account 
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cies’  Association  is  accomplished  by 
voluntary  cooperation.  The  organiza¬ 
tion  is  even  chartered  as  an  educa¬ 
tional  body.  It  does  not  pass  on  agen¬ 
cies’  credit,  nor  seek  to  limit  the  field 
to  its  own  members.  It  does,  how¬ 
ever,  furnish  information  about  agen¬ 
cies  and  their  methods  of  operation 
to  newspapers  and  other  advertising 
media  when  questions  of  recognition 
arise.  In  matters  of  recognition  the 
organization  seeks  to  apply  the  prin¬ 
ciple  that  an  agency  should  be  an 
independent  contractor,  and  Mr. 
Johnson  reports  that  newspapers, 
magazines,  radio  stations  and  outdoor 
advertising  interests  have  given  good 
cooperation  in  applying  this  test  to 
applicants  for  recognition. 

Not  that  all  media  owners  fully  ac¬ 
cept  the  agencies’  viewpoint.  It  is 
interesting  to  note  that  Mr.  John¬ 
son’s  topic  for  a  speech  at  the  June 
meeting  of  the  Texas  Press  Associa¬ 
tion  is  “The  Advertising  Agent — A 
Nuisance  or  a  Necessity?” 


SOUTHEAST  ASSOCIATION  ERASING 

advertising  agency  abuses 

25  Mostly  Regional  Organizations  Are  Setting  Example  for 
Other  Groups — ^Texas  Promotion  Through  Wide  Use  of 
Newspaper  Space  Breaks  Precedent  for  Exhibitions 
By  ROBERT  S.  MANN 

T^ALLAS-  May  20.  —  Advertising  unceasing  effort  to  acquaint  both  ad- 
|_J  agencies  of  the  Southwest,  vertisers  and  media  with  the  function 
hich  set  up  their  own  organization  of  the  advertising  agency  and  the  jus- 
years  ago  to  deal  with  abuses  in  tification  for  the  agency  commission, 
the  agency  system,  are  setting  an  ex-  Work  of  the  Southwestern  Agen- 
tfaple  to  agency  folks  in  other  regions 
idiere  similar  abuses  may  prevail. 

Working  carefully  and  patiently, 
they  have  been  making  progress 
toiwd  eliminating  unfair  competi¬ 
tion  by  “house  agencies,”  rebating, 
and  disregard  of  ratecards. 

The  Southwestern  Association  of 
Advertising  Agencies,  headed  by  Jack 
N.  Pitluk,  of  Pitluk  Advertising  Com¬ 
pany,  San  Antonio,  Tex.,  has  about 
25  a^ncy  members,  most  of  them 
j«ing  local  or  regional  business,  and 
a  kw  operating  on  a  national  scale. 

It  is  not  affiliated  with  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies,  but  works  in  cooperation  with 
the  latter  organization  where  the  ex¬ 
perience  and  counsel  of  the  national 
organization  will  be  useful 
Answering  inquiries  by  EIditor  & 

Publisher,  Alfonso  Johnson,  of  Dal¬ 
las,  executive  secretary  of  the  South¬ 
western  association,  told  today  how 
the  organization  operated. 

Citing  the  advertising  headaches  of 
the  depression  days  when  the  organi- 
atioD  was  formed,  in  1933,  he  re¬ 
called  an  instance  when  a  large  beer 
advertisement  was  taken  to  a  Texas 
newspaper  by  a  man  of  no  advertis¬ 
ing  experience  or  connections,  who 
demanded — and  received — fifteen  per 
cent  commission  on  the  cost  thereof. 

Legitimate  advertising  agencies  pro¬ 
tested,  pointing  out  that  such  a  pay- 
moit  was  not  given  for  real  agency 
service,  and  would  accomplish  noth¬ 
ing  toward  the  building  of  future 
advertising,  as  agency  commissions 
are  supposed  to. 

In  another  instance  important  busi¬ 
ness  interests  operating  in  varied 
lines  of  business  in  one  part  of  Texas 
let  up  an  “agency”  consisting  solely 
d  saWied  employes,  and  thus  sought 
to  collect  the  agency  conrunission  for 
the  benefit  of  the  advertisers  them- 
lelves.  Here  again  it  is  obvious  that 
the  arrangement  precluded  any  in¬ 
dependent  agency  judgment,  gave  the 
advertisers  no  real  agency  service, 

^  certainly  gave  no  financial  incen¬ 
tive  to  the  “agency”  operators  to 
strive  to  build  up  linage. 

Still  another  sore  spot  at  the  time 
when  the  association  was  organized 
by  in  continual  and  often  successful 
attempts  by  advertisers  to  break 
down  ratecards.  At  the  depth  of  the 
depression,  it  took  real  courage  for 
a  publisher  to  refuse  business,  and 
to  maintain  his  rates,  particularly  in 
toe  smaller  cities.  Distributors  and 
other  sales  representatives  found  it 
possible  from  time  to  time  to  place 
^•Py  at  rates  below  those  quoted. 

Naturally,  the  effect  upon  the  adver- 
'isbw  agencies  which  were  placing 
^ilar  copy  at  card  rates,  was  disas- 
toous.  An  advertiser  who  found  he 
place  his  own  advertising 
ttMper  than  his  agency  could  was 
“'•toned  to  regard  the  agency  as  an 
expensive  luxury  or  even  as  a  racket. 

•  •  ♦ 

time,  Mr.  Johnson  told 
urroR  &  Publisher,  conditions 
ve  greatly  improved.  Partly  this  is 
coum,  to  the  passing  of  the 
filing  prevalent  at  the  bot- 
of  the  depression.  Part  of  the 
however,  should  certainly  go 
“e  agencies’  association  for  its 


Frontier  Centennial  advertising  will  be 
placed.  In  the  outer  part  of  the  ter¬ 
ritory  the  schedule  will  include  only 
selected  metropolitan  dailies,  possibly 
for  four  or  five  insertions  of  sizable 
copy.  Closer  at  home  the  coverage 
will  be  thicker,  and  in  Texas  and 
Oklahoma  it  will  include  himdreds 
of  weekly  newspapers.  Some  300 
dailies  and  almost  1,200  weeklies  are 
expected  to  carry  the  advertising,  it 
was  stated. 

The  copy  will  begin  to  appear 
shortly  before  the  opening  date  of 
July  1,  on  a  staggered  schedule. 
Amount  of  linage  will  depend  on  re¬ 
sponse. 

As  for  the  outdoor  advertising, 
200,000  sheets  of  posters  have  been 
ordered.  In  addition,  an  exposition 
newspaper  will  be  distributed,  and 
broadcast  time  is  being  donated  by 
interested  stations. 


Action  of  the  Texas  Centennial 
Commission  in  buying  newspa¬ 
per  and  magazine  space  to  advertise 
the  state-wide  centennial  celebration 
this  year,  contrary  to  precedent  of 
such  exhibitions,  is  being  followed  by 
the  Fort  Worth-Frontier  Centennial, 
we  are  told  by  Harry  Connelly,  di¬ 
rector  of  public  relations  for  that 
show. 

Promotion  funds  aggregating  almost 
$100,000  will  be  available  of  which 
a  “substantial”  sum,  amoimt  unspeci¬ 
fied,  will  be  used  for  advertising.  As 
for  media,  main  reliance  will  be 
placed  on  the  old  stand-bys  of  cir¬ 
cuses,  newspapers  and  outdoor  post¬ 
ers.  Advertising  is  being  placed  di¬ 
rect,  not  through  an  agency. 

The  advertising  schedules  are  be¬ 
ing  carefully  worked  on  a  realistic 
basis.  Editor  &  Publisher  was  told. 
Since  experience  of  Chicago’s  Cen¬ 
tury  of  Progress  was  that  most  of  the 
visitors  came  from  middle-western 
states,  not  too  far  away,  advertising 
plans  are  based  on  the  expectation 
that  80  per  cent  of  the  Fort  Worth 
visitors  will  come  from  territory 
within  a  maximum  radius  of  800 
miles. 

It  is  this  territory  in  which  the 


AMONG  ADVERTISING  FOLK 

COL.  K.  G.  MARTIN,  accoimt  execu¬ 
tive  of  the  Frank  Presbrey  Com¬ 
pany,  New  York,  in  charge  of  the 
advertising  of  Norwegian  sardines,  is 
in  Norway  to  present  the  results  of 
the  advertising  campaign.  Colonel 
Martin  will  complete  all  the  plans  for 
the  second  year  of  advertising  sar¬ 
dines  during  his  visit,  and  expects  to 
return  about  the  middle  of  July. 

A.  W.  Hasten  has  been  named  ad¬ 
vertising  manager  of  National  Biscuit 
Company,  New  York,  succeeding  Rob¬ 
ert  J.  Flood,  who  has  joined  Seagram- 
Distillers  Corporation. 

Edwin  G.  Jacobi,  assistant  space 
buyer,  McCann-Erickson,  Inc.,  New 
York,  has  joined  the  eastern  sales  staff 
of  Maefadden’s  Women’s  group. 

Joseph  M.  Farrell  has  resigned  as 
production  manager  of  the  Blackman 
Advertising,  Inc.,  New  York.  Fred 
Wartenburg  succeeds  him. 


292,041 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

April,  1936 

This  represents  a  gain  of  8,377 
over  April,  1935  .  .  .  The  Sun¬ 
day  Sun  circulation  averaged 
201.297  per  Sunday  for  April 
1936  —  a  gain  of  5,398  over 
April  1935. 

Eonyttdng  in  Bmltimor* 
RmPolva  Arouiul 

THE  SUN 

Morning  Evening  Sunday 


ADDED 

ADVANTAGE 

Nearly  97%  of  Rhode  Island 
workers  are  engaged  In  diversified 
industrial  pursuits,  yet  the  produc¬ 
tion  of  food  products  is  practically 
nil.  This  rare  condition  gives 
added  advantage  to  food  adver¬ 
tisers  in  the  Providence  market. 

PROVIDENCE 

Journal-Bulletin 


Clyde  M.  Roby  has  been  appointed 
eastern  sales  manager  of  the  Nash 
Motors  Co. 

Lester  M.  Malitz,  director  of  media, 
Ruthrauff  &  Ryan,  New  York,  has  re¬ 
signed  to  join  Cecil,  Warwick  &  Cecil, 
New  York,  as  manager  of  the  media 
departmenl  effective  June  1.  Walter 
G.  Smith,  space  buyer,  succeeds 
him. 

John  M.  Dolph  resigned  from  the 
radio  department  of  N.  W.  Ayer’s  New 
York  office,  effective  May  22,  to  go 
to  the  west  coast.  He  will  continue 
in  the  broadcasting  industry. 

Jim  Keefe,  former  advertising  man¬ 
ager  of  the  Fox-Midwesco  theater  cir¬ 
cuit,  and  advertising  director  for  the 
Saxe  theaters  in  Milwaukee,  Wis.,  for 
the  past  two  years,  has  been  appointed 
advertising  head  of  the  Fox  first  run 
theaters  in  Milwaukee,  succeeding 
Charles  Loewenberg,  who  becomes 
special  Wisconsin  representative,  in 
charge  of  advertising  of  the  Fox 
theatres  in  Wisconsin  and  Upper 
Michigan. 


DE  SOTO  IN  NEWSPAPERS 

For  the  first  time  this  year,  the 
DeSoto  Airflow  automobile,  will  be 
promoted  in  newspapers,  schedules 
having  been  placed  with  some  425 
papers.  This  hi^y  stream-lined  car 
has  been  advertis^  in  conjunction 
with  the  more  conventional  air- 
stream  in  general  magazines  and  alone 
in  class  magazines.  J.  Stirling  Getchell 
agency  is  handling  the  De  Soto  ac¬ 
coimt 


CERTIFIED 


200,000 

NET  PAID  CIRCULATION 


12th  URGEST 

eveninfi  newspaper 
circulation  in 
AMERICA 

30c 

FLAT  RATE 
$1S0  Milline: 
Second  lowest 
milline  rate  in 
evening  field 


NEW  YORK  POST 

•lOMI  A.  McOIVITT  CO., 

A4vMilalaB  lt»arw»B.taHv*», 


Old  John  Public 

finds  serions  reading 
in  the  sport  pages 

HIS  head  is  full  of  batting 
averages,  of  track  odds 
and  fistic  records.  Every  day 
adds  to  his  accumulated 
knowledge  and  multiplies  his 
thrills. 

Except  the  days  when  4H 
point  figures  fail  to  express 
themselves  clearly.  If  Arty 
Jones  made  five  hits  he 
wants  to  be  sure  it  is  five  and 
not  three.  To  hold  him  as  a 
reader,  your  paper  must 
achieve  balanced  production, 
in  which  stereotyping  and 
other  factors  work  together 
for  complete  clarity. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Are.,  New  York,  N.  T. 
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cago;  H.  Reeve  Angel  and  Co.,  New 
York;  Bell  Syndicate,  New  York; 
Branham  Co.,  Chicago;  John  Budd  Co.. 
New  York;  George  G.  Janosik,  Eastern 
Color  Printing  Co.,  New  York;  James 
W.  Brown,  Editor  &  Publisher  Co  , 
New  York;  Charles  H.  Eddy  Co.,  New 
York;  Goss  Printing  Press  Co.,  Chi¬ 
cago;  Great  Lakes  Paper  Co.,  Ltd., 
Toronto  Great  Northern  Paper  Co., 
New  York;  R.  Hoe  and  Co.,  Inc.,  New 
York;  Evely  Harris,  Southern  Bell 
Telephone  Co.,  Atlanta;  S.  George  Lit¬ 
tle,  Home  Economics  Service  Corp., 
New  York;  H.  Clay  Cross;  J.  M.  Bray, 
Imperial  Type  Metal  Co.  Philadelphia; 
W.  E.  Mansfield,  International  Paper 
Sales  Co.,  Atlanta;  T.  A.  Ryan,  Inter¬ 
national  Printing  Ink  Co.,  New  York; 
Intertype  Corporation,  Brooklyn;  E. 
Katz.  Special  Agency,  New  York;  P. 
C.  Penry,  Ludlow  Typograph  Co.,  At¬ 
lanta;  George  H.  Morrill  Co.,  New 
York;  NEA  Service,  Inc.,  Cleveland; 
Noee,  Rothenburg  and  Jann,  Inc.,  Chi¬ 
cago;  Wm.  D.  Nugent,  New  York;  Rey- 
nolds-Fitzgerald,  Inc.,  New  York; 
Walter  Scott  and  Co.,  Plainfield,  N.  J.; 
Lanston  Monotype  Machine  Co.,  Phil¬ 
adelphia;  Standard  Rate  and  Data  Ser¬ 
vice,  Chicago;  United  Press  Associa¬ 
tions,  New  York;  World  Color  Print¬ 
ing  Co.,  St  Louis,  Mo.;  Wright  Co. 
New  York. 

Winners  of  prizes  in  the  Walter  H. 
Savory  Memorial  Golf  Tournament 
were: 

Members  Section: 

Low  gross-bridge  table  and  four 
chairs,  John  D.  Ewing,  Shreveport 
(La.)  Times. 

Second  low  gross — hors  d’oeuvres 
tray — Roby  Robinson,  Atlanta  Consti¬ 
tution. 

Third  low  gross — MacGregor  wood 
clubs — Hugh  L.  Shott,  Bluefield  (W. 
Wa.)  Telegraph  and  Sunset  News. 

Fourth  low  gross — bitters  set — Don 
S.  EHias,  Asheville  Citizen  Times. 

Low  Net — metal  glasses  and  tray — 
Truman  Green,  Tampa  Tribune. 

Second  Low  Net — cigarette  box  and 
tray — Aubrey  Murray,  New  Orleans 
Times-Picayune. 

Third  Low  Net — Sundial  lighter — 
C.  J.  Harkrader,  Bristol  (Tenn.)  Her¬ 
ald-Courier. 

Fourth  Low  Net — ^Hagen  driving 
iron — G.  V.  Harper,  Miami  (Fla.) 
Herald. 

Best  Kicker — silver  vegetable  dish 
— H.  Fait  Braxton.  Kingston  (N.  C.) 
Free  Press. 

Second  Best  Kicker — overnight  bag 
— Carey  Dowd,  Jr.,  Charlotte  News. 

Third  Best  Kicker — t win-faced 
clock  —  Vance  Jerome,  Greensboro 
News-Record. 

Fourth  Best  Kicker — golf  bag — R. 
F.  Hudson,  Montgomery  Advertiser. 

Most  Pars — thermos  bucket — Jesse 
Elliott,  Jacksonville  Times  Union. 

Most  Sixes — steamer  rug — Walter 
C.  Johnson,  Chattanooga  News. 

Worst  Gross  —  Wendell  August 
forge  tray — R.  B.  Chandler,  Mobile 
Press-Register. 

Worst  Net — folding  mahogany  tray 
table — E.  K.  Gaylord,  Oklahoma  City 
Oklahoman  and  Times. 

Worst  Score  on  Any  One  Hole — 
indestructible  playing  cards  —  W.  T. 
Anderson,  Macon  (Ga.)  Telegraph 
and  News. 

Best  Nine  Blind  Holes  —  bridge 
lamp— Enoch  Brown,  Jr.,  Memphis 
Commercial  Appeal. 

Best  Score  by  Non-winner  in  1935 
or  1936  Tournament — tray  with  glass¬ 
es — James  R.  Gray,  Jr.,  Atlanta  Jour¬ 
nal. 

Guests  Section:  Low  Gross— buffet 
warmer — John  Petrie,  Branham  Co., 
Chicago. 


Cleaminp  tropliios  donated  by  equipment  manufacturers  and  friends  of  the 
SNI’.\  which  rewarded  winners  in  the  annual  polf  lournament. 


Second  Low  Gross — cocktail  shaker 
— G.  N.  Gunst,  E.  Katz  Special 
Agency,  New  York. 

Third  Low  Gross  —  Macdonald- 
Smith  clubs — Chas.  V.  McAdam,  Mc- 
Naught  Syndicate,  New  York. 

Fourth  Low  Gross — wire  highball 
rack  with  glasses — M.  H.  Long,  Bran¬ 
ham  Co.,  New  York. 

Low  Net — Lawson  copper  jump- 
hour  clock — A.  B.  Myers,  St.  Maurice 
Valley  Paper  Sales  Co.,  New  York. 

Second  Low  Net — cigarette  box 
tray — Joseph  D.  Sullivan,  Wright  Co.. 
New  York. 

Third  Low  Net — week-end  brush — 
R.  H.  Greene,  Howard  Flint  Ink  Co.. 
.Atlanta. 

Fourth  Low  Net — special  iron  club 
— John  L.  Davis,  Mergenthaler  Lino¬ 
type  Co.,  New  Orleans. 

Best  Kicker — Asprey  carving  set — 
Frank  Clark,  Anglo-Canadian  Paper 
Co.,  Quebec. 

Second  Best  Kicker — wrist  watch — 
Walter  Cooper,  R.  Hoe  and  Co.,  Inc.. 
New  York. 

Third  Best  Kicker — Dunhill  lighter 
— Hart  Leitenberger,  J.  M.  Huber, 
Inc.,  New  York. 

Fourth  Best  Kicker — golf  umbrella 
— Harry  Griffith,  Bryant,  Griffith  and 
Bnmson,  Inc.,  New  York. 

Most  Pars — old-fashioned  glasses 
and  tray — George  R.  Lucas,  National 
Publishers’  Association,  New  York. 

Most  Sixes — Hawkes  martini  mixer 
— Joe  G.  Camp,  SNPA,  Chattanooga. 
Tenn. 

Worst  Gross — Touraider  bag — P.  W. 
Cook,  Bryant,  Griffith  and  Bnmson, 
Inc.,  Charlotte. 

Worst  Net — indestructible  poker 
chips — M.  P.  Martin,  John  Budd  Co.. 
Atlanta. 

Worst  Score  on  Any  One  Hole — 
onyx  alarm  clock — Fred  Bell,  Katz 
Special  Agency,  Atlanta. 


It  you  are,  or  anticipate, 
appropriatinsr  advertising 
monies  in  Australia  and 
New  Zealand,  read 

NEWSPAPER  NEWS 

The  only  Journal  covering  the 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri¬ 
tories. 

NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRAUA 

PublUhed  Monthly  8iib»criptloii  Rato 
7/-  per  year,  poet  fioa. 


Best  Nine  Blind  Holes — salad  bowl 
and  tray — Richard  Wortham,  George 
H.  Meade  Co.,  Dayton,  O. 

Best  Score  by  Non-Winner  in  1935 
or  1936  Tournaments  —  extension 
bridge  table — C.  W.  Mitchell,  The 
Branham  Co.,  New  York. 

Team  Match  Best  Four  Scores, 
Members  vs.  Guests — dozen  golf  balls 
to  each — won  by  member  team  com¬ 
posed  of  J.  D.  Ewing,  Roby  Robinson. 
H.  L.  Shott  and  Don  S.  Elias. 

NEW  DAILY  IN  SAVANNAH 

The  Savannah  (Ga.)  Times,  a  new 
daily  published  evenings  and  Sunday 
recently  made  its  appearance.  King 
Dixon  is  publisher.  T.  J.  McGinley, 
business  and  national  advertising  man¬ 
ager,  and  J.  J.  Downs,  is  circulation 
manager.  Frost,  Landis  &  Kohn  have 
been  chosen  to  represent  the  daily 
nationally. 


REPRESENTING  WDSU 

Sleininger,  Inc.,  Chicago  agency  at 
360  North  Michigan  Ave.,  has  just 
been  appointed  advertising  represent¬ 
ative  for  Radio  Station  WDSU  at  New 
Orleans.  WDSU  has  unlimited  time 
and  1,000  watt  units. 


Employers- 
Here’s  Your  Man! 

Thoroughly  trainod  and  EXPERI¬ 
ENCED  man — in  46  ttatas— hava 
thair  partonal,  aducation  and  aipari- 
anca  racordi  filad  with  tka  Partonna' 
Buraau  to  ba  usad  at  a  MOMENT'S 
NOTICE  from  you.  Diract  contacti 
can  ba  mada  quickly. 

Whan  you  want  a  GOOD  man  In 
thata  fialds — 

Editorial — daily  and  waakly  naws- 
papart,  magazina*  and  butinaw 
pa  part; 

Advertising  —  layout  and  design, 
copyrighting— agency  and  publi¬ 
cation; 

Radio— continuity  writing,  program 
directing  and  announcing; 

Publicity— institutional  and  commer¬ 
cial — 

— You'll  find  him  through  the  Per¬ 
sonnel  Buraau.  No  charges  to  am- 
ployars. 

SELECT  the  RIGHT  man  for  your 
staff  through— 

The  Personnel  Bureau 
of  Sigma  Delta  Chi 

836  Exchange  Avo.  Chicago,  Illinois 


ANN  ARBOR  NEWS  BUlLOlNc 

(By  tclturaph  to  Euitus  & 

Aim  Arbor,  Mich.,  May  26— Th* 
fleers,  editors,  and  managers  of  fij 
eight  Michigan  newspapers  operated 
by  the  Booth  organization  pronoonoid 
the  new  Doily  News  buildii^  * 
model  plant,"  in  an  executive  previe* 
tonight.  George  G.  Booth,  president 
Warren  S.  Booth,  Arthur  R.  Trean* 
and  Ralph  H.  Bastien,  vice-presidenu, 
James  A.  Beresford,  secretary-trea- 
siu-er  of  the  Booth  newspapm,  were 
among  those  present. 


CHINA  NAVIGATION  APPOINTS 

L.  D.  Wertheimer  Company,  Ad. 
vertising,  Inc.,  New  York,  has  been 
appointed  by  the  China  Navigation 
Company,  Ltd.,  to  handle  its  adver¬ 
tising  in  the  United  States.  A  list  of 
general  magazines  is  being  used. 
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IN  WORLD  WIDE  NEWS 


COVERAGE 


UNITED  PRESS 


FOR  DOMINANT  NEWS  COVERAGE 


''Home  Economics" 


THE  COMPLETE 
COOKING  SCHOa 
SERVICE 


W e  guarantee  and  deliver  • 
definite  amount  of  additieeel 
national  advertising 


W*  Conduct  Mora  Cooking  Seboobhr 
Daily  Nawspapen  Than  Any  Olka 
Organ'iiation 
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H.  B.  ROUSE  &  CO. 

2212  Ward  St.,  Chicago 


eligibles  in  the  editorial  department.  Jonathan  Eddy  is  a  magnificent  or-. 
The  other  206  chose  to  stick.  ganizer  in  times  of  stress. 

4. — Jack  quotes  Heywood  Broun:  8. — Jack  says  that  Guild  headquar- 
“The  newspaperman  has  always  been  ters  should  be  moved  from  New  York 
leftist  in  bought.  ...  It  is  impos-  to  “an  average  American  city.”  The 
sible  to  be  a  plate-glass  window.”  flaw  here  is  that  New  York,  now  as 
This  he  doubts.  Yet  I  believe  almost  always,  initiates  every  reform  in  the 
every  member  of  the  craft  will  con-  profession;  creates  what  newspapers 
cede  his  sympathies  generally  lie  elsewhere  accept  as  standard.  It  is 
with  the  workingman  in  a  labor  dis-  no  coincidence  that  the  press  asso- 
pute.  His  training  makes  him  skepti-  ciations,  the  feature  syn^cates,  and 


(Sptcuil  to 
Milwaukee, 


uing  its  daily  picketing  and  Saturday  dissimulations  so  frequently  the  ANPA  maintain  their  main  offices 

.  - *  \ .  ~  ”  '*  ■  What  the  Guild  does 

ate  Banking  Committee,  the  Pujo  here  will  eventually  be  done  else- 
Committee,  etc.  Yet  (and  here  Broim  where. 

is  wrong)  the  conscientious  reporter  So  far  as  the  Guild  Reporter  is  con- 
will  take  pride  in  his  ability  to  re-  cemed,  I  agree  with  Jack  that  cru- 
main  impartial,  regardless  of  his  sym-  sading  zeal  should  not  be  allowed  to 
pathies.  He  leans  over  backward  to  submerge  the  necessity  for  free  dis¬ 
cussion  of  controversial  subjects.  The 
5. — Jack  says  that  the  Guild  “hopes  convention  can  act  on  that  But,  by 
to  gain  immediately  what  labor  and  large,  I  am  convinced  that  the 
unions  have  been  generations  in  gain-  Guild  has  been  remarkably  well  run. 
ing.”  But  labor  history  shows  that  The  next  few  years  should  consoli- 
successful  unions  invariably  began  date  its  position  as  a  definite  power 
their  fight  at  the  moment  of  organi-  within  the  profession, 
zation.  From  Homestead  through  Hal  Burton, 

Calumet  and  Ludlow  to  the  Pennsyl-  Member  New  York  Daily  News 

vania  coal  fields,  young  imions  have  Unit,  ANG. 

attained  their  present  strength  by  -  — 

battling  for  their  principles.  No  CHEESE  MAKERS’  CONVENTION 
80  strike.  Jack  to  the  contrary,  is  entirely  The  Wisconsin  Cheese  Publicity  As- 
hopeless.  sociation  has  called  a  convention  of 


noon  demonstrations  at  the  plant  of  practiced  by  the  rich — vide  the  Sen-  ’n  New  York, 
the  Wtseon.'stn  News  where  a  strike  _  -  .  -  .  _  . 

of  guild  editorial  workers  was  called 
Feb.  17,  the  Milwaukee  Newspaper 
Guiid  is  conducting  a  more  vigorous 
campaign  with  trade  unions  to  have 
all  members  stop  reading  the  daily. 

Strikers  and  sympathizers  are  mak-  ijg 
ing  house  to  house  canvass  urging 
cancellation  of  subscriptions  to  the 
Wisconsin  News,  and  calling  on  busi¬ 
ness  firms  to  cancel  or  reduce  to  con¬ 
tract  limits  their  advertising  in 
newspaper. 

Tlie  Milwaukee  branch  of  the  Com¬ 
munist  party  has  offered  moral  as 
well  as  financial  support  to  the  news¬ 
paper  guild  strikers.  At  the  May  Day 
celebration  recently,  the  Communists 
said  the  funds  raised  would 
toward  helping  strikers  at  the  Wis¬ 
consin  News  and  at  an  industrial 
plant  here  where  a  strike  is  also  in 
progress. 


ROUSE  Cabinet  Model 
Vertical  Rotary  Miterer 


WHAT  OUR  READERS  SAY 


It  is  easier  than  ever  to  cut  20  miters 
a  minute  with  the  NEW  ROUSE  Cabinet 
Model  Vertical  Rotary  Miterer. 

A  NEW  fully  illustrated  circular  gives 
the  complete  details  and  the  reasons  why. 
Write  for  it  now. 


To  Editor  &  Publisher:  Jack  Alex-  orgamz^a  nargammg  wim 

ander  voiced  his  fears  for  the  Amer-  national  backmg  from  the  A.  t.  L. 
iean  Newspaper  Guild  in  last  week’s 
B)IT0R  &  PuBUSHER.  This  letter  is 
from  one  of  his  rewrite  colleagues 
on  the  Daily  News,  who  cannot  con¬ 
cur  in  his  gloomy  predictions. 

Jack  Alexander  is  seeing  things 
under  the  bed.  He  ought  to  take  off 
those  dark  glasses.  Lord  knows,  we’ve 
both  sat  up  enough  nights  with  the 
Guild  to  be  conscious  of  its  growing 
pains.  But  I  decline  to  think  them 
at  all  serious.  I  joined  the  first  year. 

I  helped  organize  the  Detroit  News¬ 
paper  Guild,  served  as  a  regional 
vice-president,  and  £is  a  recent  officer 
of  the  New  York  Daily  News  Unit. 

With  that  experience,  I  decline  to  ac¬ 
cept  Jack’s  major  premise:  that  the 
Guild  is  disintegrating.  And  I  should 
like  to  answer  some  of  the  points  he 
has  raised. 

1. — He  charges  the  Guild  with 
brashness  and  a  visionary  attitude  in 
its  method  of  seeking  better  working 
conditions.  Yet  this  is  refuted  by  the 
excessively  practical  contract  signed 
with  the  Cleveland  News;  the  agree¬ 
ment  signed  with  the  Cleveland  Press; 
the  model  contract  with  the  Phila¬ 
delphia  Record,  and  the  joint  contract 
with  the  two  Madison,  Wis.,  papers. 

For  that  matter,  an  eigreement  was 
signed  last  summer  with  the  Daily 
News  which  guaranteed  the  five-day 
week  at  a  time  when  the  majority  of 
papers  withdrew  this  benefit.  Was 
this  brashness?  Ask  the  members  of 
this  unit 

2. -pIack  says  the  Guild  is  indulg- 
in  “ill-advised”  strikes.  Would  he 

dte  the  Newark  Ledger  strike,  where 
^fierpaid  employes  battled  and  de- 
tMted  a  publisher?  Or  would  he 
Qte  the  Wisconsin  News  strike  in 
^waukee?  It  may  not  represent 
TO  most  genteel  way  of  dealing  with 
WUliam  Randolph  Hearst,  but  it  does 
J^resent  the  onW  way  by  which 
thoM  underpaid  ’  and  overworked 
®®wspapermen  can  voice  their  griev- 
ances  and  win  a  hearing. 

3. -Jack  says  the  Guild  is  alienat- 
na^bers.  He  observes  that  there 

^ve  been  resignations  in  the  Daily 
"That  is  right.  ’There 
been  three  resignations  of  rec¬ 
ord  out  of  a  total  membership  of  209 
~~**M>re  than  three-fourths  of  all  the 


should  be  ousted.  I  agree  that  a  new  advertising  agency.  The  campaign  ij 
president  is  desirable.  Not,  however,  to  start  in  July  and  according  to  pres- 
because  Broun  has  outlived  his  use-  ent  plans  will  include  newspapers  an< 
fulness;  rather  because  the  officers  of  radio  advertising  in  Wisconsin  an< 
the  Guild  should  now  be  subordinate  expanding  from  there  into  othe: 
in  prominence  to  the  Guild  itself,  markets  and  national  magazines. 


COMING 

RIGHT 

OVER 


PLATES 
and  MATS 
IN  A 
HURRY 


we're  at  your  elbow- ready 


A  NEW  circular,  thoroughly  illustrated, 
gives  the  details  of  performance  and  the 
NEW  features  of  the  Rouse  Band  Saw — 
and  shows  how  a  full  galley  of  slugs  of 
variable  lengths  may  be  cut  to  different 
measures  in  35  seconds. 

The  new  saw  guard  has  been  designed 
for  cleaner  sawing  and  greater  safety. 
Write  for  circular  just  off  the  press. 


Railway  Express 


58 


Editor  &  Publisher  for  May  23,  1936 


JOHN  E.  BRADLEY,  74 

Veteran  General  Manager  of  Scran¬ 
ton  Timet  Diet  Suddenly 

(Special  to  Eoirot  &  PuBLitHEt) 
Scranton,  Pa.,  May  20. — John  E. 
Bradley,  74,  general  manager,  of  the 
Scranton  Times,  dropped  dead  at  his 
_ home  here  yes¬ 
terday. 

Mr.  Bradley’s 
sudden  death 
ended  a  news¬ 
paper  association 
he  had  with  E. 
J.  Lynett,  owner 
and  editor  of  the 
Times,  for  more 
than  57  years. 
He  started  in  the 
newspaper  pro¬ 
fession  as  a 
John  e.  Bbaklev  printer’s  appren¬ 
tice,  later  be¬ 
coming  advertising  solicitor  for  the 
Times,  then  advertising  manager  and 
later  general  manager. 

His  connection  with  Mr.  Lynett  be¬ 
gan  in  1879  on  the  Scranton  Free  Press. 
On  May  2,  1929,  an  editorial  was  pub¬ 
lished  reviewing  Mr.  Bradley’s  50 
years  service  with  the  Times.  One 
paragraph  said: 

“For  50  years,  through  stress  and 
difficulty,  throu^  sunshine  and  storm, 
we  have  worked  together,  shoulder  to 
shoulder,  in  thorough  harmony,  with¬ 
out  even  a  discord  to  mar  the  beauti¬ 
ful  symphony  of  our  friendship.  I 
confidently  expect  that  this  conffition 
will  prevail  as  long  as  both  of  us  do 
live.” 

Mr.  Bradley  only  recently  attended 
the  meeting  of  the  American  News¬ 
paper  Publishers  in  New  York  City. 
Due  to  his  duties  at  the  Times  he  made 
few  trips  from  Scranton  but  he  always 
made  it  a  point  to  attend  the  New  York 
meetings  of  publishers,  saying  that  in 
this  way  he  always  kept  “yoxmg”  in 
the  publishing  game. 


VICTORIA,  B.  C.,  EDITOR  DEAD 

Benjamin  Charles  Nicholas  Victim  of 
Sudden  Heart  Attack 

(By  telegraph  to  Editob  &  Publisbeb) 

Victoria,  B.  C.,  May  20— With  a  sud¬ 
denness  which  shocked  his  staff  and 
many  close  friends  throughout  Canada, 
Benjamin  Charles  Nicholas,  57,  editor 
of  the  Victoria  Daily  Times,  di^  from 
a  heart  attack  while  seated  at  his  desk 
yesterday  afternoon. 

Mr.  Nicholas  was  an  outstanding  fig¬ 
ure  in  Canadian  journalism  and 
coxmted  among  his  intimate  associates 
leaders  in  the  national  life  of  this 
coimtry.  As  a  philanthropist  of  im- 
limited  generosity  he  will  be  missed 
in  all  parts  of  the  province. 

He  was  bom  in  Virginia  City,  Ne¬ 
vada,  June  2,  1879.  As  a  boy  he  went 
to  San  Francisco  with  his  family,  com¬ 
ing  to  Victoria  in  1885.  His  firat  as¬ 
sociation  with  journalism  was  his  join¬ 
ing  of  the  Times  staff  as  a  delivery 
boy  in  1893. 

He  joined  the  Victoria  Globe  in  1899. 
Later  he  went  to  the  Victoria  Colonist, 
and  then  joined  the  Times  staff  in 
1900. 

His  work  attracted  the  attentiim  of 
Senator  William  Templeman,  owner 
and  publisher  of  the  paper  at  t^t  time, 
and  in  1906  when  Mr.  Templeman  be¬ 
came  a  minister  in  the  Laurier  gov¬ 
ernment,  he  took  Mr.  Nicholas  to 
Ottawa  with  him  as  his  private  secre¬ 
tary.  Mr.  Nicholas  at  this  time  was 
city  editor  of  the  Times. 

In  1917  he  became  editor  of  the 
Times.  For  many  years  Mr.  Nicholas 
had  been  a  director  of  many  com¬ 
munity  organizations  and  he  was  also 
an  executive  of  many  press  associa¬ 
tions.  He  held  a  position  as  director 
of  the  Canadian  ^ess  in  1920,  1924, 
1925,  1931  and  1932. 


As  an  orator  Mr.  Nicholas  was 
known  throughout  the  British  Empire 
after  his  outstanding  address  at  Edin¬ 
burgh  during  the  Imperial  Press  Con¬ 
ference  in  1930.  He  attended  this 
gathering  as  a  Canadian  representative 
and  his  address  on  the  part  played  by 
the  Scots  in  the  development  of 
Canada  will  long  be  remembered. 

OSCAR  H.  FERNBACH 

Lieut.  Col.  Oscar  H.  Fembach,  62, 
who  served  the  Son  Francisco  Ex¬ 
aminer  as  reporter,  financial  editor, 
marine  editor  and  radio  editor,  died 
May  13  after  a  three-month  illness. 
Interspaced  in  his  long  newspaper 
career,  which  also  included  a  term  as 
city  editor  of  the  old  San  Francisco 
Call,  he  served  in  two  wars.  Tributes 
to  his  memory  were  paid  over  Sta¬ 
tions  KPO  and  KYA,  while  honorary 
pall  bearers  at  his  funeral  May  16  in¬ 
cluded  Clarence  Lindner,  general 
manager,  and  William  C.  Wren,  man¬ 
aging  editor,  San  Francisco  Examiner; 
A.  P.  Giannini,  California  banker; 
Uoyd  Yoder  of  NBC;  Carl  Wakefield, 
former  financial  editor,  San  Francisco 
Chronicle,  and  others.  He  served  with 
the  First  California  Volunteers  in  the 
Spanish-American  War  and  was 
woimded  in  the  Philippines.  He  was 
overseas  with  the  77th  Division  in  the 
World  War. 

WILLIAM  JOSEPH 

William  Joseph,  73,  advertising  di¬ 
rector  of  the  Houston  Chronicle  died 
at  his  home  there.  May  12,  following 
a  heart  attack  a  few  days  before. 
Bom  in  Germany  he  went  to  Texas  as 
a  youth.  He  started  his  career  as 
Hemstead  correspondent  of  the  Hous¬ 
ton  Post  in  1890.  He  joined  the  edi¬ 
torial  staff  in  1906  and  was  later  trans¬ 
ferred  to  the  business  office.  In  1923 
he  joined  the  Chronicle. 

GRAFF’S  MEMORY  HONORED 

A  tablet  has  been  erected  to  memory 
of  the  late  George  E.  Graff,  former 
publisher  of  the  Williamsport  (Pa.) 
Sun-Gazette,  in  the  dailies’  plant  Ihe 
tablet  reads:  “George  E.  Graff,  Sept 
1.  1865.NOV.  12,  1935,  Publisher  of 
the  Williamsport  Sun,  1904-1935; 
Gazette  and  Bulletin,  1926-1935. 
Erected  by  employes  of  the  Sun- 
Gazette  Co.,  in  grateful  memory  of  an 
ideal  employer.” 


©Wtuarp 

JAY  PINCKNEY  BURKS,  64,  man¬ 
aging  editor,  Helena  (Ark.)  World 
the  past  24  years,  died  at  his  home 
May  17  from  heart  disease.  He  started 
his  career  with  the  old  Monticellonian 
at  Monticello.  Successively,  he  was 
with  the  Pine  Bluff  (Ark.)  Graphic 
and  the  Arkansas  Democrat  at  Little 
Rock.  He  went  to  Helena  in  1908  to 
manage  the  Helena  World  and  after 
two  years  joined  the  Hot  Springs 
Bulletin  as  managing  editor.  He  re¬ 
turned  to  the  Helena  World  as  its 
managing  editor  in  1912.  He  was  a 
lover  of  natural  beauty  and  was  an 
ardent  conservationist,  assisting  in  the 
drafting  of  most  of  the  important  game 
and  wild  life  conservation  laws  in 
effect  in  Arkansas.  His  wife,  two 
sons  and  a  daughter  survive. 

William  C.  Moore,  83,  oldest  em¬ 
ploye  of  the  Buffalo  (N.  Y.)  Evening 
News,  died  May  12  in  Buffalo.  He 
joined  the  News  four  decades  ago  as 
its  only  general  bookkeeper;  at  the 
time  of  his  death,  he  was  its  chief 
bookkeeper  and  auditor.  He  also  had 
been  associated  with  his  son,  Russell, 
in  operating  the  American  Credit  Co. 
His  wife  and  another  son  survive. 

Benjamin  Rosenthal,  68,  chairman 
of  the  board  of  Chicago  Mail  Order 
Co.,  died  May  14,  following  an  opera¬ 
tion  in  Passavant  Hospital,  Chicago. 

John  A.  Powers,  74,  Chicago  circu¬ 
lation  manager  for  Collier’s  Weekly, 


for  30  years,  died  suddenly  at  his  ' 
home  last  week.  His  wife,  four  sons  i 
and  three  daughters  survive.  i 

EkLioT  Bartlett,  52,  director,  Rock¬ 
ford  (Ill.)  Morning  Star  and  Register- 
Republican,  was  killed  May  14  in  an 
automobile  accident  on  a  highway 
near  Tonica,  Ill.  Hie  accident  occurred 
when  an  automobile  driven  by  Mrs. 
Arthur  Wolf,  Streator,  Ill,  struck  a  ! 
camping  trailer  attach^  to  Bartlett’s 
car.  • 

James  Alfred  Tiffany,  a  member  of  ‘ 
the  editorial  staff  of  the  Springfield  , 
(Mass.)  Union  since  1923,  ffied  May  ' 
19.  A  native  of  England,  he  had  a 
wide  experience  in  newspaper  work 
and  had  published  300  short  stories.  ^ 
Thaddeus  G.  Searle,  52,  general  , 
manager.  Continental  Can  Co.,  New  j 
York,  and  former  newspaperman  died 
May  18  in  the  Lawrence  Hospital, 
Bronxville,  N.  Y.,  of  pneumonia.  He 
was  graduated  from  Ohio  State  Uni¬ 
versity  and  started  his  business  career 
with  the  Chicago  Tribune  advertising 
department  and  subsequently  worked 
in  the  same  departments  on  the  Louis¬ 
ville  Herald,  Mobile  Herald  and  the 
Atlanta  Georgian.  After  several  years 
with  outside  concerns  he  joined  the 
El  Paso  sales  staff  of  Continental  Can, 
and  eventually  became  general  man¬ 
ager.  He  was  a  member  of  the  Ad¬ 
vertising  Club  of  New  York.  His 
wife,  mother  and  four  brothers  sur¬ 
vive. 

John  T.  Collins,  75,  treasurer  and 
business  manager.  Flushing  (L.  L) 
Evening  Journal,  died  this  week  at 
his  home  there  of  heart  disease.  He 
joined  the  Journal  in  January,  1927, 
and  prior  to  that  had  been  general 
manager  Long  Island  City  Star  for 
22  years,  and  business  manager  Jamai¬ 
ca  Long  Island  Press  for  two  years. 
Two  sons,  two  daughters,  a  sister  and 
a  brother  survive. 

O.  L.  Barbour,  55,  owner  of  the 
Moncton  (N.  B.)  Transcript  died  May 
16  in  a  St  John,  N.  B.,  hospital.  He 
entered  the  hospital  May  15  suffering 
from  a  stomach  hemmorrhage.  Active 
in  an  editorial  capacity  for  more  than 
30  years  he  was  formerly  city  editor, 
St.  John  Telegram-Journal;  managing 
editor,  St.  John  Telegram  and  the  St. 
John  Evening  Times  and  the  Sun.  He 
acquired  the  Transcript  several  years 
ago. 

James  Hay,  Jr.,  former  associate 
editor  of  the  Asheville  (N.  C.)  Citi¬ 
zen  and  widely  known  Washington 
newspaperman,  died  May  7  at  his 
home  in  the  latter  city.  He  became  a 
reporter  on  the  Washington  Post  in 
1903  and  later  went  with  the  Wash¬ 
ington  Times,  remaining  there  until 
in  1910.  Then  he  left  the  Times  and 
opened  his  own  office,  free  lancing  and 
writing  fiction  and  articles  for  maga¬ 
zines.  His  health  broke  in  1917  and 
he  went  to  Asheville  to  make  his 
home.  He  was  a  charter  member  of 
the  National  Press  Club. 

Mrs.  Kate  Kerry,  widow  of  Philip 
H.  Kerby,  who  was  associated  with 
Melville  E.  Stone  in  the  early  days  of 
the  Associated  Press,  died  I^y  19  at 
the  home  of  her  brother  in  Sevema 
Park,  Md.  Mrs.  Kerby  was  a  writer 
and  art  critic,  contributing  to  many 
magazines  and  newspapers. 

Edward  J.  Devlin,  former  reporter 
for  the  New  York  American,  died  May 
19  in  Glen  Ridge,  N.  J.,  of  a  heart 
attack. 

Harry  S.  Tibbey,  65,  retired  editor 
of  the  Mountain  Messenger,  Downie- 
ville.  Cal.,  died  May  12. 

George  H.  Mitchell,  55,  publisher, 
Hanover  (Ont.)  Post,  di^  in  Han¬ 
over,  May  20.  He  was  former  director 
i  of  Canadian  Weekly  Newspapers  As¬ 
sociation. 

John  C.  Hilder,  43,  editor  and  writer, 
died  May  20  in  New  Haven,  Conn, 

,  hospital  of  tuberculosis.  He  had  held 


Delineator,  Vanity  Fair,  and 
Bazaar. 

WARNS  AGAINStIaSCISII 

Anti-Nazi  Editor  Addrettet  Colort4» 
Association 

Boulder,  Colo.,  May  18— A  sounj 
warning  against  the  “it  can’t  hawm. 
here”  attitude  toward  Fascism  wu  b. 
sued  by  Dr.  Franz  Hoeliering, 
anti-Nazi  editor  and  principal  speak* 
at  the  eighth  annual  Newspaper  Week 
of  the  department  of  ioumali^  of 
University  of  Colorado,  here  Mav  k 
and  16. 

More  than  one  himdred  newspaper- 
men  and  women  gathered  here  for  the 
convention  heard  Dr.  Hoellering  ex- 
plain  the  path  that  leads  away  fna 
Fascism.  “If  America  wants  to  avoid 
Fascism  it  is  essential  for  the  de^ 
cratic  leaders  of  the  American  people 
and  for  the  youth  of  this  country  ti 
study  the  processes  of  Fascism  in  (j*. 
many,  Italy,  and  elsewhere  in  onkr 
to  prevent  them  in  time,”  he  said. 

EDWIN  A.  HONIG 

Officer  of  Pedlar  &  Ryan,  lac,  Din 
of  Heart  Attack 

Edwin  A.  Honig,  office  manager  ud 
assistant  secretary-treasurer  of  Pedlar 
&  Ryan,  Inc.,  advertising  agency,  died 
May  20  of  a  heart  attack  wl^  visitiig 
friends  in  Tudor  City,  in  New  York 
City.  He  was  thirty-eight  years  di 

Mr.  Honig  had  been  connected  vrilk 
Pedlar  &  Ryan  for  ten  years.  He  lived 
at  51  Central  Drive,  Chester  Hei^ 
Bronxville.  He  was  a  Mason,  ti  the 
Polar  Star  lodge,  and  a  memlw  of 
the  Tamarack  Coimtry  Club. 

Surviving  are  his  wife,  Mrs.  TiKi 
W.  Brennan  Honig;  a  dau^ter,  Dor¬ 
othy  Jane  Honig;  his  parents,  Mr.  aid 
Mrs.  August  Fred  Honig,  and  tfam 
sisters,  Mrs.  Minerva  Haas,  Mil  Fhd 
Seifried  and  Miss  Frances  A  H«iit 


Supplies  and  Equipment 

Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  r^ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankcti  | 
Heavy  Wool  Moulders 
light  Wool  Moulders 
Thin  Wool  Moulders 

(All  SizM) 

Space  Packing  Felt 
4  Thicknesses — No.  25t 
No.  35,  No.  40,  No.  50 

Etuy  to  tear,  quieh  to  place 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 
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SAN  FRANCISCO  DAILY  SUED 

Suits  asking  $150,000  as  the  result  of 
,nage  one  editorial  publish^  in  the 
Francisco  Chronicle  April  13  have 
mJTagainst  tl^  Chronicle  Pub- 
,‘^g  Company.  The  Sailors’  Union 
T^e  Pacific  and  its  secretary-trea- 
Turer.  Harry  Lundeberg,  acting  on  te- 
k.tf  of  the  union  and  its  membership 
of  approximately  5,000,  ask  $100,0W. 
Mr  Lundeberg  asks  $50,000  on  the 
^ee  that  his  own  reputation  was 
Zlged  by  the  editorial.  ^The  com- 
olaint  says  the  editorial  charged  the 
Snion  with  practicing  subversive  radi- 
in  violation  of  the  laws  of  the 
United  States  and  that  it  charged 
Lundeberg  with  being  a  red. 

SPONSORING  “YOUTH  FORUM’’ 

Hie  Latorence  (Mass.)  Telegram 
jnd  Sunday  Sun  is  sponsoring  a 
"Youth  Forum”  broadcast  over  Radio 
Station  WLLH,  Lowell,  Mass.,  with 
various  groups  and  districts  covered 
by  the  two  newspapers  being  repre- 
.imted  on  different  nights. 

editor  &  PUBLISHER 

Clatsified  Advertising 

RATES 

SITUATIONS  (C»ih  with  Order) 

1  Time  —  .50  per  line 

3  Time*  —  .40  per  line 

all  other  classifications 

(Caeb  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Cmet  (ix  words  to  the  line  when  sending 
nth  with  order.  Ads  charged  to  estab- 
liihsd  accounts  will  be  billed  for  the 
ceeated  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Minimum  space,  three  lines.  The  Editor 
t  Publisher  reserves  the  right  to  classify, 
mUI  or  reject  any  copy.  Unacceptable 
m  ads  requesting  syndicate  feature,  or 
etber  samples,  unless  advertiser’s  name  and 
sd^s  appear. 

_ Appraising _ 

Csitlfied  appraisals  of  newspaper  proper¬ 
ties  made  on  a  per  diem  fee  basis. 
NEWSPAPER  APPRAISAL  CORP. 

1707  Times  Bldg.  New  York 

_ Business  Opportunity _ 

AifrssslTS  young  business  and  advertising 
iBsnacer  wanted  for  exclusive  southern 
county  teat  weekly.  May  go  semi-weekly 
in  ftU.  $1500  investment  required,  for 
inbstsntisl  working  interest.  Salary  and 
bonus.  Fine  opportunity  for  real  worker. 
Writs  in  detail  to  Box  A-e20,  Editor  & 
Publisher. 

Newspaper  Plant  for  Sale 

Ttt  Sals — modem  daily  newspaper  plant 
now  in  New  England  town  of  30,000. 
Good  opportunity  to  start.  Democratic 
or  Independent  newspaper.  Will  con- 
tider  partnership  arrangement.  A-630, 
Editor  &  Publisher. 

_ Newspaper  Broken _ 

California 

Dallies  and  Weeklies 
*■  I.  DREXLER,  Mill  Valley,  California 

Eire  opportunity.  Large  weekly  and  job 
plant,  exclusive  New  England  field.  Splen¬ 
did  equipment,  good  circulation,  earning 
nudsome  profit.  Also  farm  publication, 
middle  south.  J.  B.  Shale,  Times  Build- 
mr.  New  York.  _ 

If  Intsrtstsd  in  the  pnrehase  of  a  Pacific 
-iff*  newspaper — daily  or  weekly — 
_vnts  M.  0.  Moore.  Beverly  Hills,  Calif. 

itiUng,  mergers,  dailies  and  week- 
.1  *‘**'“*  charge.  Intelligent, 

‘““flfidntial.  Peighner  A  Ma- 
Rj*;-  Mich.,  or  IH  Old  River 

_g»sd.  Wilkes-Barre.  Pa. _ 

»PPr»i»ed,  merged. 
1?®*8PAPER  appraisal  CORP. 

-  Tunes  Bldg. _ New  York 

_ Circulatioii  Promotion 

“•y»P»P«r»  this  27-year-old  iMtT- 
tisl°ii.i°?*’?“®*  sound,  substan- 

*  self-financing  plan. 

—  Ui  Bldg.,  Indianapolis. _ 

Morrison  Plan 

-Si’*.*!*"*  BuUders 

Bldg,.  De,  Moiniis. 

hSi,  Sncceed— Hudson  De 

enltUoa^R-ff?®*®*®*  World'*  Record  Cir- 
'«Mon  BuUders,  246  Fifth  Ave.,  N.Y.O. 


Special  Editions 

Situations  Wanted 

Situationa  Wanted 

15  Years  service  to  publishers — Highest 
recommendations  given  by  those  1  have 
served. 

0.  L.  LEACH 

1218  Westmoreland  Pk.,  Norfolk,  Va. 

Cameraman  and  feature  writer — six  years' 
experience  on  big  papers.  Can  furnish 
best  of  references.  Will  go  anyplace. 
Ernest  T.  Pearson,  Box  54,  French  Lick, 
Indiana. 

Is  there  a  New  York  newspaper  or  magaiine 
editor  who  can  engage  a  young  man  of 
27,  in  reportorial  or  feature  writing 
capacity)  This  applicant  has  been  cor¬ 
respondent  of  midwestern  daily,  managing 

Addreaainy  it  Multiyraphing 
Duplabel  Addressing 

Saves  the  cost  of  making  plates. 

Circulation  Man,  young,  age  24,  at  present 
employed  on  large  paper,  desires  position 
on  small  newspaper  where  there  are  op¬ 
portunities.  Vast  experience  with  the  Lit¬ 
tle  Merchant  Plan,  mailing  room  and  pro- 

clipping  bureau  experience.  Has  nose  for 
news  and  thorough  knowledge  of  proof¬ 
reading.  Can  be  available  immediately. 
Salary  of  secondary  consideration.  692, 
E  A  P  Personnel  Service. 

E  A  P  Personnel  Service. 

Mechanical  Superintendent.  Now  employed 

Photo-Lithographing 

Circulation  Manager;  A  constractive  builder 

producer.  Young,  with  modern  training. 

No  Outs  Needed.  Illustrate  Advertising  lit¬ 
erature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100;  20c  addi- 

of  circulation  on  an  enduring  basis.  Thor¬ 
oughly  familiar  with  all  phases  of  circu¬ 
lation  and  business  management.  Excel¬ 
lent  past  record  for  production  of  resnlts 

Practical  man.  Can  produce  minimum 
costs  for  you.  Well-trained  in  color  work. 
Have  installed  two  new  plants.  A-628g 
E  &  P  Personnel  Service. 

1.0-5  7644. 

at  minimum  coat.  Exceptional  references. 
601,  E  A  P  Personnel  Service. 

Mechanical  Snperintendent,  or  Press  room 
executive — Background  of  Metropolitan 

Help  Wanted 

Clrcnlatlon  Manager — Twenty  years'  sue- 

and  smaller  city  experiences  on  leading 
papers,  and  Farm  Magazine.  Know  al) 

Dally  morning  and  Sunday  newspaper  in 
southern  state  has  immediate  position 
open  on  display  staff  for  ‘“ace”  man  to 
handle  key  accounts.  He  must  be  highly 
trained  in  newspaper  sales  work  with 

ning  papers.  Boy  promotion  a  specialty. 
25%  increase  on  present  paper  in  three 
years  permitting  an  increase  in  advertis¬ 
ing  rates.  Now  2,500  above  guarantee. 
598,  E  A  P  Personnel  Service. 

phases  of  production  including  color, 
stereotype  and  composing  room.  Can 
produce  fine  reaults.  Location  imma¬ 
terial.  Write  A'624,  E  A  P  Personnel 
Service. 

bolding  responsible  gales  position  on  dail¬ 
ies  of  Cleveland,  Cincinnati,  Indianapolis, 
Memphis,  New  Orleans  or  Atlanta.  Attrac¬ 
tive  salary  with  bonus.  Write  Box  A-637, 
Editor  A  Publisher.  All  correspondence 
confidential. 

Circulation  manager,  young  and  able,  wants 
complete  charge  of  10,000  to  15,000  cir¬ 
culation  on  progressive  paper  giving  full 
cooperation  to  circulation  department. 
Haa,  is,  and  can  produce  at  low  cost. 
$50.00  plus  bonus.  Want  reasonable 
notice.  615,  E  A  P  Personnel  Service. 

hleohanlcal  Supeiinteudent,  liioduclioii  man¬ 
ager — Age  36,  desires  newspaper  connec¬ 
tion.  Graduate  industrial  engineering, 
15  years'  practical  experience  as  printer 
and  linotype  operator.  Install  produclioa 
control,  standard  maintenance  coiitroL 
budgetary  and  cost  control,  plant  layout. 
612,  E  A  P  Personnel  Service. 

_ Sitwationa  Wanted _ 

“E  4l  P  Personnel  Service”  at  th*  end  of 
an  ad  in  this  classification  signifies  that  full 
information,  including  photo  and  references, 
is  on  file  in  onr  office. 

Advertising  manager — A  man  with  13  years’ 
experience  coupled  with  one  of  finest 
records  for  linage  building  in  entire 
mid-west.  Now  advertising  manager  of 
fc-mall  daily.  Balances  experience  and 
record  with  youth.  Sensible,  enthusiasm, 
ability  to  think  clearly  as  well  as  relia¬ 
bility,  Supply  sterling  references  as  to 
ability  and  manager.  Oo  anywhere  for 
real  opportunity.  A-631,  £  &  P  Per¬ 
sonnel  Service. 

Advertising  Manager,  29,  married,  ability 
backed  by  eight  years'  experience  plan¬ 
ning  and  gelling  display,  layouts  and 
promotion  all  classifications.  Capable  tak¬ 
ing  charge  increasing  linage  of  adver¬ 
tising  department  on  small  daily.  591, 
E  &  P  Personnel  Service. 

Advertising  manager  with  unusual  success 
record  building,  holding  local,  general 
linage  lor  second  metropolitan  and  smaller 
dailies,  now  employed  by  large  Ohio  daily 
prefers  medium,  small  city  daily.  Abie 
ID  economy,  organisation,  promotion.  Col¬ 
lege.  Healthy.  Married.  Vet.  officer. 
Refs.  The  exec,  you  seek.  614,  £  &  P 
Personnel  Service. 

Advertising  salesman  and  executive:  17 
years'  experience  magaxine  and  news¬ 
paper  work.  With  present  employer 
N.  Y.  City  newspaper  10  years.  Thor¬ 
ough  knowledge  all  departments,  capable 
salesman,  organiser,  administrator.  Mar¬ 
ried,  41  years  old,  excellent  record,  refer¬ 
ences.  607,  E  A  P  Personnel  Service. 

Advertising  solicitor  or  manager — 12  years 
on  Eastern  papers.  Now  employed  on 
Metropolitan  daily  as  Junior  advertising 
executive.  Age  33.  Dynamic  personality, 
college  education.  Excellent  prodnetion 
record  for  servicing  active  accounts  and 
cresting  new  business.  Familiar  with  ad¬ 
vertising  promotion  and  merchandising. 
Present  position  no  jeopardy,  but  desire 
new  field  for  my  aggressive  abilities.  620, 
E  A  P  Personnel  ^rvice. 

Business  Manager — Unemployed  becanse  of 
merger.  Middle-aged,  married.  Fifteen 
years'  experience.  Capable.  References. 
Box  A-632,  Editor  A  Publisher. 


ENLIST  OUR  AID 

When  seeking  a  poettlon,  whsther 
EDITORIAl,  AOVERTIBINO 

CIRCUlATlOir  MAKAGEMENT 

MAQAZm  RADIO  or  FUBLICITT 

CtUlas  These  Benrieea 

1.  Three  S6-word  “sitnatlon”  ads  In  EDI¬ 
TOR  A  PTJBLISHEB. 

i,  A  8-menth  tnbseriptlon,  or  sxtansion,  to 
EDITOR  A  PTTBLIBHER. 

8.  Rsgistratlon  with  EAR  Penonnal  lar- 
vlea  for  six  months. 

4.  Pronamtlon  by  ns  of  100  nhoto-Iltbo  bnl- 
latins  about  your  qualiiloations  with 
your  snapshot  Included  thereon.  These 
we  sand  to  thoaa  needing  a  man  of  your 
abllitiea. 

DRAFT  an  ad  now  If  yon  soA  a  eonnactlon. 
and  sand  It  to  ua  with  86.00  oheek  or 
money  order  to  covor  all  the  abovo  sarv- 
ioes.  A  TOgistratlon  blank  will  than  bo 
sent  you.  A  below-average  plaoement 
^  will  be  charged  when  and  If  a  posi¬ 
tion  Is  seourad  throngh  onr  sarvioei, 

E  &  P  PERSONNEL  SERVICE 

another  EDITOR  A  PTTBLISHZR  sarvioe. 

1708  Times  Bldg.,  Timas  Square,  R.  T.  0. 

VOTE:  After  yon  ragistar,  notify  ns  prompt¬ 
ly  of  any  ehanga  of  addrasa. 


Circulation  Manager,  30,  employed,  seeking 
opportunity  that  will  justify  natural  and 
acquired  ability,  15  years  experience  in¬ 
cluding  Carrier,  Supervisor,  Mail  Sub¬ 
scription  Solicitor,  Road  Man,  City  Cir¬ 
culation  Manager,  and  Circulation  Man¬ 
ager,  Have  never  been  discharged  from 
any  job  or  position.  Never  cut  over  1% 
on  A.  B.  C.  Audit.  A  review  of  record 
will  convince  as  to  ability.  Write  A-623, 
E  A  P  Personnel  Service. 

College-Trained  Cub.  Fresh  from  4  years  of 
State  University  training  calculated  to 
make  me  a  newspaperman.  I'll  start  at 
any  salary  that  will  keep  body  and  soul 
together,  at  any  time — anywhere.  Age  22. 
Single,  protestant.  619,  E  A  P  Personnel 
Service. 

Competent  newsman,  experienced  all  beats. 
Five  years  on  good  dailies.  Last  two 
years  owner-editor  of  strong  weekly.  Col¬ 
lege  graduate,  married,  age  29.  Anxious 
to  return  to  daily  field.  A-622,  £  A  P 
Personnel  Service. 

Composing  Boom  Bxeentive — Can  handle 
your  problems  to  your  personal  and 
financial  advantage.  Plenty  experience 
and  best  references.  Know  the  business 
from  all  angles,  and  practical.  Either 
supervisory  or  working  capacity.  Now 
working  but  immediately  available.  Write 
or  wire  Box  A-626,  Editor  and  Publisher. 

Copyreader-telegraph  editor.  45,  married — 
thoroughly  experienced  reporter,  rewrite 
man,  telegraph  editor,  including  ten  years 
on  New  York  City  desks,  seeks  position 
smaller  city.  Salary  secondary.  617,  E  A 
P  Personnel  Service. 

Copy,  sales,  contact,  business-getter. 
Twelve  year  background.  Knowledge 
merchandising,  marketing,  sales  promo¬ 
tion,  research  condnetion,  campaigns, 
media.  Age  36,  Christian,  educated,  two 
languages.  Can  function  in  any  adver¬ 
tising  or  editorial  capacity,  trade  journal, 
other.  Seeks  opportunity  any  territory, 
salary  reasonable.  Employed.  613,  E  A 
P,  Personnel  Service. 

Editor-Writer.  36.  Years  of  experience  on 
American  and  European  publications. 
Work  appears  in  leading  magaxines.  Em¬ 
ployed  but  wishes  better  position.  Excep¬ 
tional  references.  Work  prai.sed  by  top¬ 
flight  editors.  Two-time  university  gradu¬ 
ate.  Syndicate  contribntor.  A-636,  E  A  P 
Personnel  Service. 

Editorial  man,  38,  married,  with  university 
education  and  long  experience  in  city 
room,  wire  service,  publicity  and  college- 
nniversity  teaching  wants  position  with 
magaxine,  newspaper  or  in  pablicity. 
A-634,  E  A  P  Personnel  Service. 

Fait,  accurate,  competent  make-up  man  and 
ad  compositor.  Fair  on  Linotype,  good 
stereotyper,  wishes  job  on  daily.  26 
years  old,  single,  sober.  7  years’  experi¬ 
ence.  Oo  anywhere.  L,  W.  Starr,  1026 
W.  20th,  Lorain,  Ohio. 

First  class,  all  around  photo-engraver,  best 
references,  is  available  to  operate  a  one- 
man  newspaper  plant  at  a  cost  that  will 
add  nothing  to  paper’s  present  running 
expenses.  Prefer  place  east  of  Ohio. 
Interview.  610,  E  A  P  Personnel  Service. 

Foreman:  Composing  room  or  mechanical 
snperintendent,  formerly  publisher  him¬ 
self.  Age  48,  married.  30  years  experi¬ 
ence.  Knows  printing  game.  References. 
Address  Box  618,  Editor  A  Publisher. 

Former  managing  editor  of  two  leading 
southern  dailies,  41,  seeks  new  connection 
either  as  managing,  city  or  telegraph 
editor.  Has  background  of  20  years  train¬ 
ing.  Available  on  short  notice.  Best  refer¬ 
ences.  Moderate  salary.  616,  E  A  P  Per¬ 
sonnel  Service. 


Newspaper  pressroom  snperintendent.  Ex¬ 
ecutive  of  wide  experience  in  both  Black 
and  White  color  rooms.  Best  of  references. 
Box  633,  Editor  A  Publisher. _ 

Newspaperman,  13  Tears,  Seeks  copydesk, 
rewrite,  reportorial  position  on  Pennsyl¬ 
vania  daily,  $35  to  $40  a  week.  Now 
with  North  New  Jersey  daily  copydesk 
writing  top  heads;  desiring  change  over 
low  wage.  Report  within  week.  Best 
education,  references;  married,  32,  Pro- 
testant.  A-611,  E  A  P  Personnel  Service. 

Pressman  and  stereotjper,  assistant  fore¬ 
man  or  combination.  Young  mam  married, 
age  25,  high  school  graduate.  Six  years' 
experience  on  both  semi-circle  and  Tubu¬ 
lar  Equmment.  Been  in  charge  of  press¬ 
room.  Excellent  references.  606,  E  A  P 
Personnel  Service. 

Radio,  news,  book  man,  age  24,  Iowa  Uni¬ 
versity,  Missouri  University  School  of 
Journalism,  gradnate.  Formerly  reporter, 
feature  writer,  magazine  experience;  film 
critic  western  newspapers,  1934-36;  re¬ 
cently,  morning  editor  Press  Radio  Bn- 
resn.  New  York  City;  desires  post  with 
newspaper,  magaxine  or  radio.  Salary  no 
object  for  right  opportunity.  A-635,  E  A 
P  Personnel  Service. _ 

Reporter — Young  man,  2H  years  experience 
small  city  daily  since  graduation  from 
college,  1933,  wants  connection  afford¬ 
ing  greater  chance  for  promotion.  Now 
employed  writing  general  news,  sports, 
features.  Thorough  training  straight  re¬ 
porting.  Excellent  background  in  Eng¬ 
lish.  Sober,  industrious,  excellent  refer¬ 
ences.  Go  anywhere.  A-625,  E  A  P 
Personnel  Service. 

Street  or  desk  job  wanted  by  experienced 
newspaperman,  age  33.  Married  and  de¬ 
pendable.  Prefer  Ohio  or  nearby  but  go 
anywhere.  Available  at  once.  T.  V. 
Wellman,  Northfork,  West  Va. 

Mechanical  Equipment  for  Sale 

Three  32-page  Ooss  Straightline  web  news¬ 
paper  presses,  4  pistes  wide,  4  decks 
high,  2  formers,  double  folder  with  two 
end  delivery.  Also  two  75-horsepower 
direct  current  drives  complete  and  one 
75-horsepower  alternating  current  drive 
complete.  Booth  Newspapers,  Inc.,  2500 
Buhl  Building.  Detroit. 

Por  Sale— Ooss  Comet  flat  bed  press;  two 
Duplex  Angle-bar  flat  bed  presses.  All 
replaced  by  stereotype  presses.  All  in 
splendid  condition  and  printing  a  paper 
every  day.  Priced  to  move  quickly. 
NEWS-JOURNAL,  Wilmington,  Ohio. 

Idnotype — Intertype  Machines — Models  1,  3, 
5,  8,  9,  20,  K — Intertype  A.  Machines 
thoronghly  rebnilt  by  experts.  'Terms. 
Hoffmsnn  Machinery,  413  Lafayette  St.. 
New  York. 

Mechanical  Equipment  Wanted 

Hoe  plate  finishing  machine  wanted,  good 
condition,  for  14^  inch  cylinder  diam¬ 
eter.  State  location  serial  number  full 
details.  593,  Editor  A  Publisher, 

Photo-EnyraTing  Eqnipment  for  Sale 

Engnylng  Department  Equipment,  all  sUnd- 
ard  brands,  new  and  trade-in.  Esti¬ 
mates  famished.  E.  T.  Snllebarger  Oo., 
116  John  St.,  New  York  City. 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Miles  Machine  Oo., 
18  E.  16th  St.,  N.  T. 

_ Newspaper  Supplies _ 

Stereotype  and  Pressroom  Supplies — Electrle 
Matrix  Scorching  Machines.  Ameriean 
Publishers  Supply,  Box  131,  West  Lyna, 

Mass. 
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By  MARLEN  PEW 

T.T.  along  the  press  line  reporters  walk!”  The  two  locked  arms  and 


classes,  read  mainly  by  the  so-called  By  some  miracle  XransradiB 
aristocrats  and  educated  classes.  To-  aged  to  get  its  own  credit  liiw 
day  the  USSR  boasts  more  than  10,000  as  the  barrier  fell.  * 

separate  newspaper  publications,  each  •  •  * 

catering  to  some  group  in  the  big  cities,  ^OR  narrow  -  minded 
or  to  the  people  of  towns,  villages,  fac-  T  nothing  can  beat  the  Japsfgjf 
tories,  collective  farms  or  other  indus-  months  ago  a  Japanese  trainhw^ 
trial  plants.  TTie  total  combined  cir-  arrived  at  San  Diego,  aniiU 
culation  of  this  press  is  estimated  at  of  the  officers  took  a  glimpae  at  ^ 
37,000,000,  only  a  million  less  than  the  International  Exposition.  Soot  lii«. 
total  morning  and  evening  circulations  tiful  Japanese  -  American  gii^  ^ 
of  the  United  States.  Type  is  set  in  them  and  they  paraded  ana  ia  i 
more  than  50  languages.  In  addition  A  news  picture  of  the  scene  wasaa^l 


foL 


and  editors  chuckled  in  glee  this  marched  out  into  the  lobby.  There  the  there  are  hundreds  of  thousands  of  and  rushed  to  Japan  by  firat  shlM- 


week  when  the  Supreme  Court  sent 
out  a  “correction”  on  the  Guffey  coal 
act  story,  Mr.  Justice  Sutherland  hav¬ 
ing  pulled  a  boner,  just  like  any  less 
sanctified  writer. 


T6|, 


A  GENEROUS  letter,  no  less  than 
4,000  words,  comes  to  us  from 
F.  D.  Bone,  publicity  agent,  in  Lon¬ 
don,  for  the  Irish  Hospitals  Sweep- 
stakes,  lamenting  the  recent  reports 
made  on  the  subject  of  the  lottery  by 
Westbrook  Pegler  and,  in  part,  repro¬ 
duced  in  this  colunm.  I  cannot  go 
4,000  words  with  Mr.  Bone,  but  his 
statement  seems  to  boil  down  to  these 
points: 

(1)  Pegler  was  “too  lazy”  to  go  to 
Dublin  to  get  reliable  first-hand  infor¬ 
mation,  and  was  filled  in  by  English 
reporters  who  “wanted  him  to  get  a 
good  story.” 

(2)  The  “strained  relations”  be¬ 
tween  the  British  Government  and  the 
Irish  Free  State  account  for  the  ban 
on  the  lottery  news  in  England,  and 
Mr.  Bone  asserts  the  people  of  Eng¬ 
land  resent  the  “Pecksniffian  inter¬ 
ference  with  their  liberty  to  spend 
their  money  in  their  own  way.” 

(3)  He  names  H.  R.  Knickerbocker, 
Raymond  Gram  Swing,  A.  H.  Kirch- 
hofer  and  Henry  McLemore  as  Ameri¬ 
can  newsmen  who  have  investigated 
the  lottery  in  Dublin  and  whose  sto¬ 
ries  contradict  the  Pegler  findings. 

(4)  The  persons  who  manage  the 
lottery  are  OK,  and  are  regarded  as 
benefactors  of  Ireland. 

The  gentleman  goes  on  and  on 
about  such  matters,  even  speculating 
on  the  predisposition  of  all  mankind 
to  gamble,  but  there  is  no  new  dope 
as  to  the  winnings  of  the  sponsors  of 
the  Irish  lottery,  the  percentage  of 
risk  taken  by  a  ticket  buyer,  the  blind 
character  of  the  accounting  and  a 
thousand  other  matters  which  have  to 
do  with  the  desirability  of  our  govern¬ 
ment  permitting  the  sale  of  the  Irish 
Sweeps  tickets  among  the  American 
people.  Mr.  Bone  is  coiu'teous,  but 
leaves  us  still  thinking  the  Irish 
Sweep  is  a  poor  investment  for  an 
American  workman  to  whom  $2.65 
represents  a  pair  of  shoes  for  Tiny 
Tim. 


arm  loose  and  let  fly  a  blow  to  the  eye  for  daily  reading  at  factories  and  in  editor  tried  to  find  out  why  hi 
which  knocked  Lou  Wedemar  flat  on  small  communities.  oot  print  a  picture  of  a  group  ot  sgA 

the  floor.  The  reporter,  taken  by  sur-  Russia  is  reading  and  who  will  say  ing  army  officers  and  well.^^ 
prise,  picked  himself  up  and,  a  bit  that  does  not  bode  good?  The  char-  women,  but  the  chauvinist  cemor^. 
angry  now,  sent  a  wicked  right  to  the  acter  of  the  press  has  been  decidedly  to  give  any  reason.  They 

political  and  much  material  ranks  as 


Governor’s  ample  stomach.  As  the  re¬ 
porter  weighs  something  less  than  130 
pounds,  to  the  200-odd  of  His  Excel¬ 
lency,  the  duel  was  decidedly  one¬ 
sided.  It  ended  right  there,  with  only 
the  one  exchange  of  blows.  Gov.  Hoff¬ 
man  returned  unruffled  to  the  dais  and 
made  his  speech. 


IT  is  to  be  hoped  that  persons  outside 
of  New  York  will  not  get  the  im- 


IT  seems  that  Lou  Wedemar,  of 
Universal  Service,  a  cracking  good 
crime  reporter,  got  so  well  acquainted 
with  Gov.  Harold  G.  Hoffman,  of  New 
Jersey,  during  the  Hauptmann  investi¬ 
gation,  that  the  two  called  each  other 
by  their  first  names  and  often  went 
places  together.  They  met  again,  one 
night  this  week,  in  the  Rainbow  Room 
of  Rockefeller  Center  at  the  opening 
of  the  National  Exhibition  of  Ameri¬ 
can  Art.  “Hello,  Lou,”  sang  the  Gov¬ 
ernor,  as  he  mounted  the  dais  where 
he  was  scheduled  to  speak.  “Hello. 
Harold!”  the  reporter  smiled.  They 
then  fell  to  talking  about  old  times,  and 
how  the  Governor  had  chased  up  and 
down  the  state  and  over  to  New  York 
trying  to  pick  up  a  clew  that  would 
save  Hauptmann  from  the  chair.  Mr. 
Wedemar  made  a  bantering  crack 
about  the  political  misfortunes  that 
seem  to  have  overtaken  the  Governor 
since  the  Hauptmann  incident  and 
called  Mr.  Hoffman  “yellow”  because 
he  did  not  pardon  a  prisoner  he  be¬ 
lieved  innocent. 

Gov.  Hoffman  said:  “Let’s  take  a 


pression  that  our  metrop>olitan  jour¬ 
nalism  is  becoming  tough  and  vulgar 
We  must  admit  that  unseemly  inci¬ 
dents  are  occupying  much  space  on 
this  page  from  week  to  week.  I  per¬ 
sonally  did  not  care  much  for  the  epi¬ 
sode  of  the  cameramen  who  repeatedly 
flashed  lamps  in  the  face  of  I^esident 
Nicholas  M.  Butler,  after  Columbia 
School  of  Journalism  had  denounced 
to  the  pelice  the  action  of  another 
cameraman  who  had  flashed  Toscan- 
nini,  spoiling  the  farewell  performance 
of  die  famed  music  master,  but  the 
battle  between  Lou  Wedemar  and 
Harold  Hoffman  should  not  be  put  in 
that  class.  I  recall  that  Gov.  Hoffman 
used  to  be  a  newspaper  reporter  him¬ 
self  and  there  is  nothing  uncommon  or 
scandalous  in  fights  between  reporters 
I  have  no  doubt  that  he  pimched  Lou 
as  a  newspaperman  and  that  Lou 
replied  in  the  same  spirit;  surely  he 
would  not  have  struck  the  Governor 
of  New  Jersey  in  the  stomach.  Then, 
too,  there  is  something  admirable  in 
such  display  of  masculine  virility  in  a 
generally  decadent  age  in  the  effete 
East.  It  is  a  long  time  since  James 
Watson  Webb  backed  James  Gordon 
Bennett,  Sr.,  into  a  doorway  in  Wall 
Street  and,  with  a  stick,  knocked  him 
flat.  Indeed,  that  affair  occurred  just 
100  years  ago,  January,  1836.  It  is  one 
of  the  best  remembered  facts  about 
Bennett  and  Webb,  indicating  again 
how  prized  are  such  events  in  the 
lives  of  strong  men.  Maybe  Gov. 
Hoffman  will  always  be  better  remem¬ 
bered  as  the  man  who  slugged  a  re¬ 
porter  about  half  his  size  than  as  the 
chief  executive  of  a  great  state  who, 
for  pK>litical  reasons,  took  the  sting  out 
of  the  public  execution  of  the  most 
vicious  murderer  in  American  history. 

But  let  no  one  assume  from  these 
remarks  that  the  newspiapjer  business 
of  the  metropx>lis  is  booming  tough. 
It  always  has  been  tough,  and  prom¬ 
ises  to  continue  to  merit  that  reputa¬ 
tion.  Rivalry  is  terrific,  methods  un¬ 
compromising  and  money  and  honor 
stakes  high.  It  makes  for  pressure  in 
every  direction  and  fist  fighting  would, 
in  reality,  rank  as  one  of  the  gentler 
phases  of  metropolitan  newsp>ap>er 
practice.  No  doubt  the  big  town  is 
better  off  for  such  press  rivalry. 


propaganda.  The  Russians  are  proud 
of  their  efforts  to  rally  the  spirit  of  the 
p>eople  and  organize  the  great  political 
exporiment  by  means  of  the  printed 
word.  Behind  the  vast  readership  of 
the  press  lies  a  mighty  scheme  to  ^u- 
cate  the  adult  poasant  and  give  him  an 
opportunity  intelligently  to  participate 
in  the  affairs  of  commimity  and  na¬ 
tional  life.  Of  late  a  strong  movement 
has  developod  to  make  the  Russian 
press  more  interesting  and  vital  by 
publishing  so-called  “human  interest” 
material.  In  the  early  days  of  the 
revolution  such  matter  was  looked 
upon  as  gossip,  wasteful  of  time  and 
papor.  Now  it  is  seen  that  stories 
about  poople  may  form  a  valuable  ex¬ 
perience  ciiart  and  sugarcoat  the  more 
serious  political  pills.  The  Russian 
press  has  developed  a  remarkable 
press  service,  using  all  modem  means 
such  as  radio,  wires,  planes,  for  dis¬ 
tribution  of  text  and  graphic  material 
collected  over  the  whole  world. 


like  that! 

The  Japonese  censor,  it  seem  liat^ 
is  a  genius  for  making  eneminfoi^ 
country.  A  large  share  of  the  fflig 
among  Americans  has  been 
by  his  stupid  stunts. 


The  12: 30  p.m.  Transradio  News  re¬ 
port  over  Station  WOR  of  Newark. 
N.  J.,  was  such  a  thrilling  event  on 
May  18  that  a  gentleman  of  our  ac¬ 
quaintance  took  occasion  to  make  a 
transcript  of  the  broadcast.  It  started 
out  with  a  bang,  like  this:  “News!  Big 
events!  will  be  brought  to  you  in  the 
next  15  minutes  by  the  makers  of 
Golden  Rod  Beer,  the  world’s  best 
brew.  Elach  week  the  Makers  of  Gol¬ 
den  Rod  Beer  will  give  away  six  Gen¬ 
eral  Electric  radio  sets  to  the  winners 
of  the  contest.  What  could  be  bigger 
news?  But  just  a  moment,  here  is 
Mark  Hawley  with  other  news.” 

At  this  point  seven  news  items  were 
read,  and  our  friend  says  he  was  fa¬ 
miliar  with  most  of  the  facts,  having 
read  the  pap>ers,  where  upon  the  en¬ 
thusiastic  announcer  went  on:  “Every¬ 
thing  you  eat  and  drink  nowadays  is 
tested  by  some  means,  but  Golden 
Rod  beer  is  not  only  tested  by  ex¬ 
pert  brewers  and  engineers,  but  tested 
by  the  consumers  in  the  blindfold  test. 
The  tests  show  that  nine  out  of  ten 
p)ersons  prefer  Golden  Rod.  The 
manufacturers  are  giving  away  six 
General  Electric  radios  every  week  to 
the  persons  who  give  the  best  replies. 
Just  write  this  out:  T  prefer  Golden 
Rod  Gold  Star  Beer  because — ’  and 


■^EIRY  well,  let  the  discussi«»| 


ceed!  I  assume  that 
sp>elling  is  not  meant.  For  more  l 
30  years  reformers  have  sou^ 


send  your  answers  together  with  three  make  editors  of  newspapers  resBt 


TN 

1  D 


Soviet  Russia  May  5  is 


labels  from  three  bottles  of  Golden 
Rod  Gold  Star  beer  to  Golden  Rod  in 
care  of  WOR.  The  answers  must  be 
in  by  Saturday  midnight.” 

This  was  followed  by  eight  more 
items  of  news  and  feature  stuff  and 
then  came  the  grand  finale  for  Golden 

Rod:  - . 

“Golden  Rod  is  pleased  to  annoimce  plenty  of  room  for  work  whs»t 
Press  to  its  Connecticut  friends  that  so  and  prop>erly  pnme  dozens  or  hundww 


such  gibberish  as  “thru”  for 
merely  to  save  space,  and 
dozen  have  been  willing  to 
the  dearly  beloved  mother  tonfU^ 
that  or  any  other  purpxwe.  Mi. 
kerton,  however,  suggests  a 
hensive  modernization  and  simp 
tion  of  our  orthography  and 


so  have  been  appointed  its  agents  in  stupid  words  and  yet  not  vioWi 
Hartford  and  New  Haven.  And  now  principle  that  the  English 
remember,  you  can  (or  may)  win  one  should  never  be  debased  and 
of  the  six  General  Hectric  radio  sets  by  fanatical  vandals  out  to  save 
by  filling  out  this  line — T  prefer  Gol-  at  the  exp)ense  of  all  beauty. 
den  Rod  (Jold  Star  Beer  because — ’  deed,  I  am  for  an  ANPA  or 
Czars.  Eighteen  years  ago,  when  the  Send  your  answer  with  three  labels  committee  to  revise  cuml 
October  Revolution  stru^,  Russia  from  three  bottles  of  Golden  Rod  Gold  logical  newspap>er  sp>e}ling  and 
p»ossessed  only  859  newsp>ap>ers  of  all  Star  Beer.”  gestions  are  in  order. 


Day.”  It  is  an  annual  celebration 
in  honor  of  the  inunense  flood  of  news- 
pap>er  material  that  now  sweeps  that 
nation,  in  amazing  contrast  to  the 
comp>arative  trickle  of  public  informa¬ 
tion  that  sufficed  in  the  days  of  the 


'ad 


4  4  T  SN’T  it  time,”  writes  Roy  Ph^. 

^  ton,  editor-publisher  of  Votei 
(Cal.)  Star,  “something  wm  4^ 
about  sp)elling  reform? 

“As  nobody  else  is  taking  any  ea- 
manding  leadership  in  that  dirwlB. 
it  is  p>erhap>s  incumbent  on  thi : 
pap>ers  of  the  country  to  help  ml 
an  effective  agency  that  can  and  ai  I 
bring  about  a  gradual  simplifioilllil 
our  American  word  forms?  BoQk|6- 
Ushers,  magazines,  educators,  aaiis| 
all  have  an  equal  interest  in  tin  i 
ter.  But,  as  far  as  I  can  obsenn^aai  | 
of  these  groups  is  doing  anytk^ 
worth  while  along  lines  of  a  c«ap^ 
hensive  modernization  and  sinviki-l 
tion  of  our  orthography.  WIMmi 
body  undertakes  the  job  mint  kat 
national  recognition  and  stadil 
must,  I  presume,  be  an  AmericiMl 
version  of  the  French  acadeoip  •  | 
qualified  and  as  respected  as  thitii- 
gust  group  is — though,  I  trust,  a  | 
deal  sp>eeffier  in  action. 

“Our  present  cumbersome  spdhp 
cost  the  American  newsp)ap>ers  a  liip- 
gering  annual  sum.  llie  magaiM: 
book  publishers,  and  every  othwi^ 
lisher  also  pays  the  heavy  tolL  nr- 
thermore,  the  illogical  spielliogi  mb 
even  a  reasonable  degree  of  profidmj 
on  the  part  of  the  average  we 
p>erson  difficult  of  attainment 
citizens  are  doomed  to  go  throng  lii  I 
as  semi-literates,  and  every  chDii] 
forced  to  waste  valuable  student  i 
in  memorizing  meaningless 
of  letters. 

“Perhaps  Shop  Talk  can  start 
discussion  that  might  result  in 
A  suggestion  from  your  pi 
would  stimulate  the  American  Ne»| 
pap)er  Publishers  Association  to 
line  a  program.  With  no  sudi 
attention  focused  on  the 
somebody  ought  to  do  somec 
the  wor^  of  our  nation.” 
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